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Disclaimer

All information is for general reference and personal use only. We do not make any
representation or warranty of any kind, express or implied, for any particular purpose.

While every effort has been made to ensure the accuracy of this information, the Hong
Kong Tourism Board accepts no responsibility for any errors or omissions.

In your use and interpretation of this information, you will exercise and rely solely on
your own skills and judgment.

In no event shall we be liable (whether in tort or contract or otherwise) to you or any
other person for any direct, indirect, incidental, special, punitive or consequential
damages, including any loss of business or profit, arising out of any use of this
information, or any errors or omissions in this information, even if we have been
advised of the possibility of such damages.
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Overall Summary among all Overnight Visitors

2013 2014 2013 2014
PR R e R
Sex & Age (%) Overall Satisfaction
B Male 43 43 SR (B 10) 33 32
2otk Female 57 57 Average Score (Max : 10) ' '
FHER BR) Mean Age 38.6 38.7
T BGER
ERR Recommendation to Friends 94 92
Marital Status (%) & Relatives (%)
[y Married 66 66
ikl e o
S E R (R 34 13 Revisit Intention (%)
Average Length of Stay (Nights) ' '
)\i@ni]% (AT - 8,123 7,960
Per Capita Spending (HKS)
W 7 M7 e T EREE Y
Places Visited and Main Items Bought in Hong Kong (%)
HE#Rank HortE %
0 5 3t Places Visited
2013 2014 2013 2014
1 1 BN KE Avenue of Stars 28 29
%) 2 KEWTE/ T EE R Victoria Peak / Peak Tower 26 25
3 3 e E Hong Kong Disneyland 21 21
4 4 EAE Ocean Park 19 18
5 5 BRNE - TAH Open-air Market - Ladies Market 17 17
6 6 BARTE - Eg Open-air Market - Temple Street 11 11
7 7 e o), HK Convention & Exhibition Centre 1 1
( BFEEEHES (including Golden Bauhinia Square)
8 8 daybuEgERE (FiUERRES4EYE)  Clock Tower at Tsim Sha Tsui 10 10
9 9 N YN Tsim Sha Tsui Waterfront Promenade 10 9
10 10 [lEa = Lan Kwai Fong / Soho 9 8
#E#Rank HortE %
FEEEY)m Main Items Bought
2013 2014 2013 2014
1 1 RS Ready-made Wear 42 42
2 2 1EHE S Cosmetics 29 31
3 3 INE R Snacks / Confectioneries 28 28
5 4 @i,/ rhigE Medicine / Chinese Herbs 15 18
4 5 FZikE, HoAt AR Shoes / Other Footwear 17 18
6 6 ESYE VI L Handbag / Wallets / Belts 15 15
9 7 HK Perfume 8 9
7 8 SEE (EEL) Gold Jewellery, without Stone 9 8
10 9 s FLE Souvenirs / Handicrafts 8 8
g =
8 10 {égggfﬁm A Personal Care (Shampoo, diapers etc.) 8 8
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Places Visited and Main Items Bought in Hong Kong by Major Market Areas (%)
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P B IRE
All Overnight Visitors

1Ayt Mainland China

#E44 Rank . B4tk % HE44 Rank B4k %
R M Places Visited TEBEEYm Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 Bk Avenue of Stars 28 28 1 1 R AR SE Ready-made Wear 41 42
3 2 L W= Hong Kong Disneyland 22 22 2 2 {bHES Cosmetics 36 39
2 3 AR Ocean Park 23 21 3 3 IINE R Snacks / Confectioneries 29 29
4 4 KETE/LLTEZEBR  Victoria Peak / Peak Tower 19 19 4 4 g, hEE Medicine / Chinese Herbs 20 24
TG HEE 0 HK Convention & Exhibition Centre btk
5 5 By (including Golden Bauhinia Square) 13 12 5 5 ) Y= niiif =5 Shoes / Other Footwear 17 18
6 6 BRME - LA Open-air Market - Ladies Market 11 11 6 6 FL8 806 s Handbag / Wallets / Belts 13 15
7 7 B - B Open-air Market - Temple Street 8 8 8 7 SEEh (RS Gold Jewellery, without Stone 13 11
ZRVDUH G . . (B GEH Personal Care
9 8 R SR s ) Clock Tower at Tsim Sha Tsui 7 7 7 8 CHIVEEEK ~ AT ) (e, AeREHER) 12 10
8 9 = AL Wong Tai Sin Temple 7 7 9 9 FHK Perfume 9 10
10 10 K Repulse Bay 7 5 10 10 Fik Watch 8 7
RS (A EFETEAH ) Short Haul Markets (exclude Mainland China)
44 Rank . BHortE % HE44 Rank Bk %
R M Places Visited TEEEYm Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 JSELTE /1LTEZEERE Victoria Peak / Peak Tower 38 37 1 1 R Ready-made Wear 50 45
3 2 By Avenue of Stars 31 34 2 2 INE /R Snacks / Confectioneries 36 36
2 3 BRmE - 2 AH Open-air Market - Ladies Market 32 32 3 3 Rz HoAth SR Shoes / Other Footwear 22 20
4 4 FHht-EdE Hong Kong Disneyland 25 25 4 4 FLL R R Handbag / Wallets / Belts 20 19
6 5 4%5?Dﬂ§i@ . Clock Tower at Tsim Sha Tsui 16 20 5 5 ABHESE Cosmetics 17 17
[Q:1ipal; 5 it hip) 2
5 6 BRTE - Ef Open-air Market - Temple Street 16 17 6 6 WLakh/ F IS Souvenirs / Handicrafts 16 16
9 7 "Z%;% A Symphony of Lights / Laser Show 14 16 7 7 rE > B BEEE Toys, Video / TV Games 10 11
RTCAK A
8 8 [FilEsipe 1 Lan Kwai Fong / Soho 15 16 8 8 EHIK Perfume 9 9
7 9 SN SN NS Tsim Sha Tsui Waterfront Promenade 16 15 9 9 TR Alcohol & Tobacco 5 5
10 10 TEEAE Ocean Park 13 13 10 10 Bl g Medicine / Chinese Herbs 4 5
Ei#i% Long Haul Markets
44 Rank . BHorE % 44 Rank B4tk %
R M Places Visited TEEEYm Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 FSELTE /1LTEZEERE Victoria Peak / Peak Tower 43 42 1 1 R Ready-made Wear 35 33
2 2 B KiE Avenue of Stars 27 26 2 2 “ath/ F I Souvenirs / Handicrafts 19 18
3 3 SN I N Open-air Market - Ladies Market 26 23 4 3 Rz HoAth SR Shoes / Other Footwear 12 12
4 4 BRTE - Ef Open-air Market - Temple Street 24 23 3 4 FL8 R0 Handbag / Wallets / Belts 13 11
6 5 SNy YN Tsim Sha Tsui Waterfront Promenade 21 22 5 5 N-94 Snacks / Confectioneries 8 9
5 6 TRAE/ FRfE T Stanley / Stanley Market 24 22 6 6 {EHES Cosmetics 6 6
KU - 3T Lantau Island - Po Lin Monastery / 4 o .
ElA y B £
7 7 S Giant Buddha 18 18 7 7 ItE o E R Toys, Video / TV Games 6 6
8 8 ﬁz)}%ggﬂﬁﬁ/ L A Symphony of Lights / Laser Show 17 16 11 8 T st Books / Magazines 4 4
T CA A
ZRVDUH §iAE . . FEE T - FHER, iPhone, Mobile Phone &
10 9 iU SR s ) Clock Tower at Tsim Sha Tsui 16 15 8 9 R Other Telecom Equipment 4 4
9 10 [ilEsipd 1 Lan Kwai Fong / Soho 17 15 12 10 R ENE Alcohol & Tobacco 3 3
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Places Visited and Main Items Bought in Hong Kong by Major Market Areas (%)

P B IRE
All Overnight Visitors

i The Americas

#E44 Rank B4tk % HE44 Rank B4k %
SO M Places Visited TEREEYIS Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 JSELTE /1LTEZEERE Victoria Peak / Peak Tower 40 38 1 1 RS Ready-made Wear 29 28
2 2 By Avenue of Stars 22 22 2 2 ath/ I Souvenirs / Handicrafts 21 18
4 3 TREE/ FRiE TS Stanley / Stanley Market 22 21 4 3 IINE /TR Snacks / Confectioneries 9 10
3 4 BRME - LA Open-air Market - Ladies Market 22 19 3 4 FL8 8R4 s Handbag / Wallets / Belts 10 8
6 5 AT E RS NS Tsim Sha Tsui Waterfront Promenade 18 19 5 5 ) Y= niiif =5 Shoes / Other Footwear 8 7
5 6 BRTE - Ef Open-air Market - Temple Street 19 18 7 6 PrE o B Toys, Video / TV Games 4 5
KLl - EEE Lantau Island - Po Lin Monastery / _ .
7 7 iy Giant Buddha 16 16 6 7 ABHESE Cosmetics 4 4
8 8 [l T 1M Lan Kwai Fong / Soho 15 14 8 8 EEE R Books / Magazines 4 4
10 9 géffb,\uﬂﬁ@ . Clock Tower at Tsim Sha Tsui 13 13 11 9 HESES Tailor-made Wear 3 4
(R SRR 480 )
9 10 ﬁﬁ’/[;%iizﬂ’ﬁﬁ/ s A Symphony of Lights / Laser Show 14 13 9 10 TR EE Alcohol & Tobacco 3 3
R TCA A
BN ~ JEN K5 Europe, Africa & Middle East
44 Rank BHortE % HE44 Rank Bk %
SO M Places Visited TEREEYIS Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 JSELTE /1LTEZEERE Victoria Peak / Peak Tower 47 46 1 1 R Ready-made Wear 35 32
2 2 By KiE Avenue of Stars 32 31 2 2 “ath/ I Souvenirs / Handicrafts 18 18
5 3 AN E RS YN Tsim Sha Tsui Waterfront Promenade 25 26 3 3 ) Y= niiif =5 Shoes / Other Footwear 12 11
3 4 BRTE - Ef Open-air Market - Temple Street 27 26 4 4 FLL R R Handbag / Wallets / Belts 11 11
4 5 BRTE - LA Open-air Market - Ladies Market 26 24 5 5 N4 L Snacks / Confectioneries 7 8
6 6 Vin s Vi st Stanley / Stanley Market 23 20 6 6 {EHES Cosmetics 6 6
KU - By Lantau Island - Po Lin Monastery / . s .
ElA y B A
7 7 AN Giant Buddha 20 20 7 7 H o e Toys, Video / TV Games 6 6
fRE LRI/ $B5 . FEE T - TR, iPhone, Mobile Phone &
10 8 e A Symphony of Lights / Laser Show 18 19 8 8 AR (Oifier el Epfpmert 6 5
ZRVDUH §AE . . § /(EANETFFIE,~  Computer/iPad / PDA / Calculator /

9 9 RS R s ) Clock Tower at Tsim Sha Tsui 18 18 9 9 SHEIM HUMEISHE  Peripherals 5 5
11 10 N Hong Kong Park 16 18 13 10 WEE R N Alcohol & Tobacco 3 4
S~ ¥R EEACESE Australia, NZ & S Pacific
44 Rank . BHorE % 44 Rank B4tk %

SO Places Visited FEEEYIS Main Items Bought

2013 2014 2013 2014 2013 2014 2013 2014

1 1 FSELTE /1LTEZEERE Victoria Peak / Peak Tower 41 40 1 1 R Ready-made Wear 47 45
3 2 Vi s Vi st Stanley / Stanley Market 29 29 2 2 Jd s Y= niiif =5 Shoes / Other Footwear 22 21
2 3 BRTE - LA Open-air Market - Ladies Market 32 28 3 3 EXVE VD Handbag / Wallets / Belts 22 19
4 4 BRTE - Ef Open-air Market - Temple Street 26 25 4 4 ath/ F I Souvenirs / Handicrafts 17 19
5 5 BRI Avenue of Stars 22 22 5 5 B Cosmetics 10 10
6 6 Tsim Sha Tsui Waterfront Promenade 20 20 7 6 rE » BB Toys, Video / TV Games 8 8
8 7 [t AL/ S A Symphony of Lights / Laser Show 17 17 6 7 IINE /TR Snacks / Confectioneries 8 8

AXTCAK A

KU - 3T Lantau Island - Po Lin Monastery / )
7 8 Tl Giant Buddha 18 16 8 8 FHK Perfume 8 7
11 9 R WEE ] Hong Kong Disneyland 14 14 9 9 T4t Watch 6 6
9 10 RIELL - EHEE 360 Lantau Island - Ngong Ping 360 14 13 10 10 EEE SR Books / Magazines 6 5
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P B IRE
All Overnight Visitors

JtgE North Asia

#E44 Rank L B4tk % HE44 Rank B4k %
R M Places Visited TEBEEYm Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 FAFELLTE/IUTHEE Victoria Peak / Peak Tower 46 45 1 1 INE R Snacks / Confectioneries 42 43
3 2 BRI Avenue of Stars 32 41 3 2 b Cosmetics 23 23
4 3 ge&uﬂﬁ@ . Clock Tower at Tsim Sha Tsui 28 35 2 3 Rk AR S Ready-made Wear 25 22
[Q:1ipal; 5 it hip)
2 4 BRME - LA Open-air Market - Ladies Market 33 35 4 4 foae FIES Souvenirs / Handicrafts 12 13
5 5 F&%igﬂ?ﬂf/ﬁ%/ A Symphony of Lights / Laser Show 27 30 5 5 By g VDL Handbag / Wallets / Belts 11 11
XTCAK A
6 6 RiEEYS R SElE Lan Kwai Fong / Soho 22 25 6 6 W R Alcohol & Tobacco 11 10
8 7 TREE/ FRiET S Stanley / Stanley Market 19 20 7 7 ) Y= niiif =5 Shoes / Other Footwear 11 10
7 8 DU SR A\ Tsim Sha Tsui Waterfront Promenade 21 17 9 8 BrE o WS Toys, Video / TV Games 6 7
10 9 = AL Wong Tai Sin Temple 14 15 8 9 FHK Perfume 7 6
9 10 ks Repulse Bay 16 14 11 10 g g Medicine / Chinese Herbs 4 5
Fon f B o South & Southeast Asia
44 Rank L BHortE % HE44 Rank Bk %
R M Places Visited TEEEYm Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 JSELTE /1LTEZEERE Victoria Peak / Peak Tower 37 36 1 1 R Ready-made Wear 59 55
2 2 BRMYE - LA Open-air Market - Ladies Market 37 35 2 2 INE TR Snacks / Confectioneries 32 31
3 3 RN e Hong Kong Disneyland 36 35 3 3 g Eof Shoes / Other Footwear 29 28
4 4 By KiE Avenue of Stars 31 32 4 4 FLL R R Handbag / Wallets / Belts 25 24
6 5 AR Ocean Park 19 19 5 5 “Gadh/ T Souvenirs / Handicrafts 20 19
5 6 BRI - B Open-air Market - Temple Street 20 19 6 6 b Cosmetics 17 16
KU - 3T Lantau Island - Po Lin Monastery / 4 o .
ElA y B A
7 7 S Giant Buddha 18 18 8 7 ItE > ER R Toys, Video / TV Games 12 13
8 8 Kl - EpEE 360 Lantau Island - Ngong Ping 360 17 17 7 8 FHK Perfume 12 12
9 9 SN SN NS Tsim Sha Tsui Waterfront Promenade 16 16 9 9 1125 Luggage 5 4
ZINVIIF 455
10 | 10 %Eggﬁ%m) Clock Tower at Tsim Sha Tsui 2| 13 10 | 10 | F Watch 5| 4
&8 Taiwan
44 Rank L BHorE % 44 Rank B4tk %
R M Places Visited TEEEYm Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 By Avenue of Stars 37 39 1 1 Rk AR S Ready-made Wear 59 56
2 2 FEUTE,/ LLTE T Victoria Peak / Peak Tower 37 36 2 2 INEEER Snacks / Confectioneries 41 43
3 3 BRME - LWAH Open-air Market - Ladies Market 27 26 3 3 LS 8REL R Handbag / Wallets / Belts 21 21
4 4 S Y imm e Hong Kong Disneyland 24 25 5 4 4ath/ T Souvenirs / Handicrafts 15 17
7 5 4%5?Dﬂ§i@ e Clock Tower at Tsim Sha Tsui 16 19 4 5 Rk HoAth Shoes / Other Footwear 18 15
[Q: bl it hip) - t
6 6 BRTE - Ef Open-air Market - Temple Street 18 19 6 6 PrE o B Toys, Video / TV Games 12 15
5 7 [FilEspe 1) Lan Kwai Fong / Soho 18 18 8 7 bl rhgE Medicine / Chinese Herbs 10 11
11 8 IVOIH SR AR Tsim Sha Tsui Waterfront Promenade 10 12 7 8 b Cosmetics 11 10
9 9 Kl - EpEE 360 Lantau Island - Ngong Ping 360 12 11 9 9 FHK Perfume 6 7
8 10 = AL Wong Tai Sin Temple 12 10 10 10 W R Alcohol & Tobacco 5 5
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By FrE R ke - 4%
Visitor Profile All Overnight Visitors - Overall Summary
HLRTS
FrABIxR R Pt (RN EFE B ) RIS
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets
2013 2014 2013 2014 2013 2014 2013 2014
IREFFE
Visitor Characteristics
PR
Sex %
I 43 43 39 38 47 47 60 60
Male
s 57 57 61 62 53 53 40 40
Female
e (%)
Age (years) %
16 - 25 16 16 18 18 14 15 12 12
26 - 35 29 29 30 30 30 30 21 21
36 - 45 24 23 24 24 24 24 21 21
46 - 55 20 21 19 20 22 22 22 22
56 - 65 8 8 7 7 9 8 16 16
66 + 2 2 2 2 2 2 7 8
PER (5 386 387 375 378 390 390 433 434
Mean Age (yrs)
SEARAR L
Marital Status %
Eiz& 66 66 70 70 57 55 60 61
Married
HoAth
Others 34 34 30 30 43 45 40 39
HEESE
Occupation %
EBAL 73 7 70 70 80 79 77 77
Working
RIELS 8 8 10 9 7 6 2 2
Housewife
2
Student 8 8 8 8 8 9 8 8
BIK
Retired 9 10 10 11 5 5 11 11
HoAth
Others 2 2 2 3 1 1 1 1
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FTA @ik - 45

All Overnight Visitors - Overall Summary

FrAEIZR

All

Countries

2013

2014

P ER A3
Mainland

2013

China

2014

RS

(N EFE B )
Short Haul Markets

Excl. Mainland

2013

2014

RIRT
Long Haul
Markets
2013 2014

FFAIRE &Y
Travel Details

pEAiR |

Length of Stay %
SRR RN ()
Average (Nights)

34

33

34

3.3

2.9

2.9

4.0 4.1

ERAELES|
Purpose of Visit (%)
JEfE

Vacation

P

Visiting Friends / Relatives

P
Business / Meetings
En Route

At

Others

62

18

14

62

17

62

22

63

20

10

69

18

68

19

49 49

13 12

28 29

THEFEAE

Travel Companion %
B

Without Companion
e

With Companion

B fE, 2 BIIKR

Spouse / Partner / Girlfriend / Boyfriend
T ) mRL

Children / Grandchildren

B S fHACE)

Parents / Grandparents

HA BB R A

Other Immediate Family Members

WE e FE

Relatives / Friends / Business Associates

28

72

31

19

30

28

72

31

18

30

28

72

29

21

30

27

73

31

21

31

21

79

34

18

10

35

23

77

32

17

10

35

39 42

61 58

35 33

22 20

S S

Travel Arrangement %
—UeEER

Guided Tour

EEFE-S0

Non-Guided Tour

11

89

89

88

11

89

13

87

12

88

94 95

FHAEL

No. of Visits to HK %
First Time

Sil—%

More than once

27

73

27

73

24

76

24

76

31

69

31

69

38 36

62 64
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Visitor Profile All Overnight Visitors - Overall Summary
HLRTS
FrABIxR P Pt (N EFE B ) RN
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets
2013 2014 2013 2014 2013 2014 2013 2014
A FRIZ
Total Itinerary %
[mPETE S
SERE 65 66 78 78 52 53 16 17
ong Kong only
% (& B it
Multi-Destination 35 34 22 22 48 47 84 83
HoAth B i,
Other Destinations %
FP R P A
Mainland China 8 7 na na 13 13 38 36
THFYRE
Macau SAR 22 21 17 17 35 33 27 25
Lk
s 1 1 1 1 1 1 4 5
Taiwan
g 1 1 1 x * * 4 4
Indonesia
R APH5E 2 1 1 1 1 1 6 6
Malaysia
JEEE = * * *
Philippines ! ! © ©
A 2 2 * 1 2 2 1 11
Singapore
ZH
Thailand 2 3 1 2 1 1 12 11
Vietnam 1 1 6 6
EllfE * * * * * *
India z z
Hz 1 1 * * 1 1 5 6
Japan
%ﬁ * * *
South Korea ! I I 4 3
M % % % %
Australia 1 1 5 4
United Kingdom
far * * * * * * 1 1
Netherlands
Germany
B 1 1 * * * * 2 2

USA
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SHIRE T FRAEBRIRE - 48
Visitor Profile All Overnight Visitors - Overall Summary
TR
FrA B2 P ER A3 (REEPERt) RIS
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets
2013 2014 2013 2014 2013 2014 2013 2014
SHNEETRE
Participated in Optional Tours % > 4 2 2 ? 9 L 10
BB S5
Places Visited / Activities Taken %
il . 86 87 91 91 85 83 66 65
Shopping
FREAE &
Theme Park / Dining
ey mw et
Hong Kong Disneyland 21 21 = 22 25 25 7 8
LS . | . . | ) 1 1
Knutsford Steps / Knutsford Terrace
FREY B
Lan Kwai Fong / Soho 9 8 5 5 15 16 17 15
P . . . .
Lei Yue Mun ! 1 1 1
EEANE
Ocean Park 19 18 23 21 13 13 8 7
o 47 HiVsES s * * * * * * * *
Noah's Ark at Ma Wan
Bt
Sightseeing
AT
Aberdeen 3 3 1 1 5 5 11 10
FAELF - BEHE . .
Aberdeen - Floating Restaurant 1 1 3 2 6 4
EABIF - TR * =
Aberdeen - Sampan Ride ! ! 2 2 7 6
AT - HE . .
Aberdeen - Outlet 1 1 1 1 2 2
BKE
Repulse Bay 8 6 7 5 9 8 11 10
UiN S Sk
Stanley / Stanley Market 6 6 = 2 10 11 24 22
AELTH/ WLTHZ E T
Victoria Peak / Peak Tower 26 25 19 19 38 37 43 42
BB IEN IR
Madame Tussaud's Hong Kong 7 7 / / 1 10 3 2
EHENE
Hong Kong Park 3 4 1 2 3 3 1 13
EEEHREEL
HK Convention & Exhibition Centre 1 1 I 12 6 6 7 7
Expo Promenade / Golden Bauhinia 8 7 11 9 2 2 2 2
Square
RELIFGK &L 585t ot
A Symphony of Lights / Laser Show 6 6 = 2 14 16 7 16
TR A
Harbour / Star Ferry Ride 15 15 9 9 22 23 33 33
IVDUE g (iU SRS Ak )
Clock Tower at Tsim Sha Tsui 10 10 7 7 16 20 16 15
Bt KE
Avenue of Stars 28 29 28 28 31 34 27 26
PRI EE N
Tsim Sha Tsui Waterfront Promenade 10 9 5 2 16 15 21 22
K% 100
Sky 100 2 2 1 1 4 4 4 5
BRI
Open Air Market 22 21 14 15 37 37 36 34
BEXTE - LA
Open Air Market - Ladies' Market 17 17 11 11 32 32 26 23
A - W 11 11 8 8 16 17 24 23

Open Air Market - Temple Street
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ARG DT FrA BRIk -
Visitor Profile All Overnight Visitors - Overall Summary

TR
FrA B2 P ER A3 (REEPERt) RIS
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets
2013 2014 2013 2014 2013 2014 2013 2014

BRI Ty B EE) (4
Places Visited / Activities Taken % (Cont'd)

HES

Any Outlying Islands

AUl (EHRS)D

Lantau Island (not Airport related)

ALl - I

Lantau Island - Asia World-Expo

AKUELL - AR

Lantau Island - Heart Sutra / Wisdom 1 1 e e 1 1 2 1

Path

AUl - Z3tF 360

Lantau Island - Ngong Ping 360

AW - BT KA,

Lantau Island - Po Lin Monastery / 7 7 3 3 13 12 18 18

Giant Buddha

AWl - A

Lantau Island - Tai O

1=/

Cheung Chau

Y&

Lamma Island
Green Treasures
g R
Hiking / Country Park
HRER A AU E A * * * * % % o o
Hong Kong Global Geopark of China
BRRAE * * * * * * * *
Hong Kong Wetland Park
[

Sai Kung

B

Temples

FRALA

Wong Tai Sin Temple

EHIFI

Chi Lin Nunnery

IREETET)

Entertainment and Activities

Y | 9 S A1AO) O
Disco / Bar / Pub / Karaoke / Night Club
TR TR

Massage / SPA

R (IR )

Consumer Exhibition / Fair

EEE, FATHEEE

Movie / Pop Concert

BIEHER

Horseracing

BYIeE, SIS ENST

Museums / Venues for Arts & Cultural 3 4 2 3 3 4 9 9
Activities
BB E ST, HE * * % * * *
Sporting Event

11 11 7 8 17 17 24 24
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SHIRE T FrA BRIk -
Visitor Profile All Overnight Visitors - Overall Summary
TR
FrA B2 P ER A3 (REEPERt) RIS
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets
2013 2014 2013 2014 2013 2014 2013 2014

T BT i

Shopping Items Bought %

WAkt

Garments / Fabrics 42 42 41 42 51 46 37 36
B AR

Ready-made Wear 42 42 41 42 50 45 35 33
STRURAE . . .

Tailor-made Wear ! ! ! . .
Hikt AR ) . . . .

. 1 1 1 1

Fabrics for all purposes

2 VN
Leather / Synthetic Goods 2 2 2 2y 35 3 22 2l
[T 3 3 2 2 4 3 3 3
Luggage

Bt HAEE

Shoes / Other Footwear 17 18 N 1ig 22 20 12 12
FLIRE B
Handbags / Wallets / Belts 15 15 I 15 20 19 I 1
HAth gz B * *

Other Leather Goods ! ! ! ! ! !
ety sl

Electrical / Photographic Goods 14 14 L I 8 8 L 12
HRAERR ~ st R HA R 25

Camera, Video Camera & 3 3 4 3 1 1 3 3
Other Photographic Equipment
¥ (CD/VCD / DVD &t

~ SRR SRIGAE - MP3 AR ) | | 1 1 | | 1 1
Audio-Visual Equipment (CD / VCD /
DVD Players, VCR, MP3/4 Players etc.)
SRR * * * * 1 1 1 *
CD, VCD, DVD

B (EstBE%) PHER (@A R

TFIR G HADERN . (6

BEMR R 4 4 5 5 2 2 4 3
Computer / iPad / PDA / Calculator /

Peripherals (incl. hardware & software)

BARTH - TR A ER S

iPhone, Mobile Phone & 6 6 8 7 3 3 4 3
Other Telecom Equipment
HAth RS
Other Electrical Appliances 2 2 2 2 ! 2 . .
BRETE A T8k
Jewellery and Watch 17 16 2 Al 8 8 10 :
alslll 13 12 16 15 5 5 7 7
Jewellery
SEEE (D)
Gold Jewellery, without Stone 9 8 13 1 ! 2 ! !
EOEA
Diamond Jewellery 2 2 . . ! ! L L
HoAtreef (RER e - 3522 Bwa -
NIEEEHE )
Any Other Jewellery (silver, jade, precious 3 3 z ¢ 3 3 6 g
stone, carved stone, ivory, etc.)
T 7 6 8 7 4 3 3 3

Watch




-P.12-

By FrA BRIk - 485
Visitor Profile All Overnight Visitors - Overall Summary
HLRTS
FrABIxR P Pt (N EFE B ) RENS
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets

2013 2014 2013 2014 2013 2014 2013 2014
PR i (48
Shopping Items Bought % (Cont'd)
'’ BEREE
Foodstuff, Alcohol and Tobacco 37 39 40 41 43 44 12 13
NELUS
Dried Sea Food 2 2 2 2 3 3 1 1
/INEE R
Snacks / Confectioneries 28 28 29 29 36 36 8 9
HAptherdn
Other Foodstuff 10 1 12 13 8 9 3 4
R
Alcohol & Tobacco 4 5 4 5 5 5 3 3
EAFER (U - APENE - ZUNE )
Alcoholic drinks (beers, wines, liquors, 2 3 2 2 4 4 2 3
etc)
I
Tobacco products 3 3 3 4 3 2 1 1
EGER S (BI02EEEK ~ FRAASE )
Personal Care (Shampoo, diapers etc.) 8 8 12 10 1 2 2 2
EBEREE S/ EK
Cosmetics & Skin Care / Perfume 35 39 44 48 24 24 9 9
e
Cosmetics & Skin Care 33 37 42 46 19 20 7 7
S 29 31 36 39 17 17 6 6
Cosmetics
N 8 9 9 10 9 9 4 3

erfume

HAt R
Others Skin Care Product 10 12 13 15 4 5 2 2
HAtH g
Miscellaneous Consumer Goods 30 33 30 34 30 32 29 29
g, - gk
Medicine, Chinese Herbs 15 18 20 24 4 5 2 2
EFE - HeEt
Books / Magazines 3 3 3 3 4 3 4 4
R g, oA 22
Spectacles / Other Optical Goods ! 1 1 2 1 1 2 1
i T TR
Souvenirs & Handicrafts 8 8 4 4 16 16 19 18
TrH - BT
Toys, Video / TV Games 6 7 5 5 10 11 6 6
e~ b " " " N . . | |
China, Porcelain
RIEHEHII 1 ) . . | | . '
Home Decoration Materials
HoAt R E
Other Consumer Goods 1 2 1 2 2 3 3 3
HoAth &5k N " . . . . . .

Other Items
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SR AT FrABTIRE - 408
Visitor Profile All Overnight Visitors - Overall Summary
TR
FrA B2 P ER A3 (REEPERt) RIS
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets

2013 2014 2013 2014 2013 2014 2013 2014
BRITE A E
Overnight Visitor Spending
NIHE (BT
Per Capita Spending (HKS) 8,123 7,960 8,937 8,703 5,896 5,758 7,458 7,266
B
Spending Pattern %
e 612 617 716 718 405 383 28 220

opping
@Em&?ﬁ 18.7 18.0 11.7 11.4 31.1 31.4 46.2 46.5
Hotel Bills
TGS MEE
Meals Outside Hotels 11.1 11.3 9.4 9.5 15.1 16.3 16.9 16.9
AT S
Entertainment 34 34 2.7 2.8 5.2 5.2 5.6 5.2
;E;%% 0.3 0.3 0.3 0.2 0.5 0.5 0.5 0.6
ours

H
it 5.2 53 4.3 4.3 7.7 8.3 8.0 8.8

Others
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ARG DT FrA BRI - 485
Visitor Profile All Overnight Visitors - Overall Summary

TR
FrA B2 P ER A3 (REEPERt) RIS
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets
2013 2014 2013 2014 2013 2014 2013 2014

JRFEH T ETEE
Trip Satisfaction Level

PRI A FTE 2 T
Rating on Value for Money on
Shopping %

IEREH IR

Above Average Satisfaction
—f

Average
IEREHEI R A

Below Average Satisfaction
S E Chgs 2 1000
Average Score (Max : 100)

78 76 85 84 65 59 62 60

19 20 13 14 30 33 30 31

71.8 76.7 82.0 81.0 69.8 67.2 68.7 67.4

76 5 R s B AR RS 2 B HE
Ratings on Hospitality of Sales Staff in
Retail Shops %

IEREH IR

Above Average Satisfaction
—f

Average

IEREHEI R A

Below Average Satisfaction
S E Chgs 1000
Average Score (Max : 100)

79 78 84 83 59 58 83 82

17 17 13 14 30 30 14 15

79.4 78.4 83.1 81.7 66.4 65.5 81.4 80.4

TR 2 STE

Ratings on Shopping in HK %
EEBESIE R R

Above Average Satisfaction
—f

Average

JEEBEEE R R

Below Average Satisfaction
SEESYEL Cheis 1000

Average Score (Max : 100)

87 84 89 88 82 74 82 80

12 14 10 11 16 22 16 17

82.6 81.8 84.1 84.1 78.8 75.2 80.6 79.4

RIS 2 SHE

Rating on Hotels in HK %
IEREHEI R

Above Average Satisfaction
—f

Average
IEREHEI R A

Below Average Satisfaction
S E Chgs 1000
Average Score (Max : 100)

74 71 72 68 75 73 84 83

20 23 22 26 21 22 13 13

76.3 74.6 75.3 73.4 753 74.5 82.5 82.0

TR R S THE

Rating on Dining in HK %
EEBESIER R

Above Average Satisfaction
—f

Average

JEEBESE R R

Below Average Satisfaction
SEEIYEL Cheis 1000
Average Score (Max : 100)

81 80 81 81 76 75 88 86

16 16 16 16 21 20 10 12

78.9 78.2 79.2 78.7 75.7 74.3 82.5 81.5
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SHIRE T FRAEBRIRE - 48
Visitor Profile All Overnight Visitors - Overall Summary
TR
FrA B2 P ER A3 (REEPERt) RIS
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets
2013 2014 2013 2014 2013 2014 2013 2014

JRFEH T FE/E (48
Trip Satisfaction Level (Cont'd)
AR B
Ratings on Entertainment in HK %
EEBESIER R
Above Average Satisfaction » » . . 69 70 7 7
& 18 19 15 16 28 27 21 21
Average
[l EE e S BT R
Below Average Satisfaction 2 ! z 1 3 3 z z
S5 (B 1 1000
Average Score (Max : 100) 78.7 78.1 81.0 79.9 72.3 72.6 76.9 77.0
B SHE
Rating on Sightseeing in HK %
JEREIRE IR R
Above Average Satisfaction 84 8 i . 78 78 & &
i 15 15 13 15 20 20 13 13
Average
JEHSIEE A R
Below Average Satisfaction 2 2 L 2 2 2 2 2
Bl 1000
Average Score (Max : 100) 80.5 79.8 81.6 80.5 76.6 76.4 81.1 81.1
BREEERER
Rating on Air Quality in HK %
BEBESIER R
Above Average Satisfaction 64 66 1 7 48 4 4l 4l
__fn

A 27 26 2 20 35 39 40 40
Average
[l EE S ST R
Below Average Satisfaction 9 7 5 . 18 16 e e
S8 (B 1 1000
Average Score (Max : 100) 70.5 71.9 76.1 77.8 61.2 60.3 56.6 56.9
Overall Satisfaction
AT R 10)
Average Score (Max : 10) 8.3 8.2 8.3 8.2 7.9 7.8 8.5 8.5
HHEEESEK
Recommendation to Friends & 94 92 93 90 95 94 97 97
Relatives (%)
@ 23
WS 93 92 95 94 92 91 84 83

Revisit Intention (%)
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BASIRE S AT FRA BRI - & L2015
Visitor Profile All Overnight Visitors - Major Market Areas
BOM ~ FEM O ~ HiTER [-ACEY-d
FrEEIZR FEM B BRI dEsE PRFH R & PRyt
All The Europe, Africa| Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East | & South Pacific Asia Southeast Asia China
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
VX514
Visitor Characteristics
PR
Sex %
ol 43 43| 60 60 | 63 63 | 53 53 | 49 48 | 47 48 | 44 44 | 39 38
ik 57 57 40 40 37 37 47 47 51 52 53 52 56 56 61 62
Female
Flre (%)
Age (years) %
16 - 25 16 16 12 12 13 12 10 10 13 14 14 14 13 15 18 18
26 - 35 29 29 19 20 24 25 18 17 27 28 29 29 37 34 30 30
36 - 45 24 23 20 19 24 23 20 19 24 23 24 24 24 24 24 24
46 - 55 20 21 23 24 21 21 22 22 26 24 21 21 18 19 19 20
56 - 65 8 8 18 17 13 13 21 21 8 8 9 9 7 7 7 7
66 + 2 2 8 7 5 6 10 11 2 2 2 2 1 1 2 2
TSRS |
PR 5 38,6 387 | 442 439 | 415 418 | 455 46.0 | 399 395|393 393|377 375|375 378
Mean Age (yrs)
HEHFARIS
Marital Status %
e . 66 66 60 60 58 58 65 67 57 55 59 59 49 48 70 70
Married
HAth,
34 34 40 40 42 42 35 33 43 45 41 41 51 52 30 30
Others
WS
Occupation %
ERAL 7 712075 76|79 79|75 74|78 77| 8 80| s s |7 70
Working
%Eiﬁ 8 8 3 3 2 2 3 2 8 8 6 6 4 4 10 9
Housewife
24
Student 8 8 9 9 9 8 7 6 10 11 7 7 7 9 8 8
}Eﬁ.‘ 9 10 12 11 9 9 15 16 3 2 6 6 5 4 10 11
Retired
H
Lt 2 2 1 1 1 2 1 1 1 1 1 1 1 2 2 3

Others
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AR ST
Visitor Profile

FrA RIS - & £ T
All Overnight Visitors - Major Market Areas

FrABIR

All

Countries

2013

2014

ZEM
The
Americas
2013 2014

BOM ~ FEM
L
Europe, Africa
& Middle East
2013 2014

BN~ HrEEEE
RS
Australia, NZ
& South Pacific
2013 2014

dt=d

North

Asia
2013 2014

[-ACEY-d
PRFH R
South &
Southeast Asia
2013 2014

==

Taiwan

2013 2014

ch R A3
Mainland
China
2013 2014

FFATIRIF R
Travel Details

1 BRI

Length of Stay %
SEHE RN (8%
Average (Nights)

34

33

4.0 4.0

4.1 4.1

3.9 3.9

23 23

3.3 34

2.6 2.6

34 33

BikA=LER|

Purpose of Visit (%)

R

Vacation

E Sz Y

Visiting Friends / Relatives
i

Business / Meetings

En Route

HAth,
Others

62

18

14

62

17

14

45 44

14 13

31 31

50 49

12 12

30 31

57 59

13 11

19 18

10 9

71 74

22 18

71 68

18 20

68 66

10 9

18 20

62 63

22 20

ks

Travel Companion %

g

Without Companion

&t

With Companion
FCAFiE, 2R B
Spouse / Partner / Girlfriend / Boyfriend
FUu AN R

Children / Grandchildren

SBE AN ) tHACRE

Parents / Grandparents

M EERRERE

Other Immediate Family Members

HiE RS

Relatives / Friends / Business Associates

28

72

31

19

30

28

72

31

18

30

41 45

59 55

31 28

23 21

41 45

59 55

33 31

22 21

30 32

70 68

48 47

10 9

17 16

23 22

77 78

27 26

12 12

37 37

19 21

81 79

39 36

21 20

13 12

11 10

34 35

20 23

80 77

33 32

17 15

38 38

28 27

72 73

29 31

21 21

30 31

S-Sl

Travel Arrangement %
ENIENSES S

Guided Tour

EfT4hk

Non-Guided Tour

11

89

11

89

93 95

95 95

95 96

24 20

76 80

12 10

88 90

97 97

88 89

BT

No. of Visits to HK %
First Time

E2 2y

More than once

27

73

27

73

35 33

65 67

43 40

57 60

32 32

68 68

46 47

54 53

28 27

72 73

23 22

77 78

24 24

76 76
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BASIRE S AT FrA@EIRE - &L 2i5
Visitor Profile All Overnight Visitors - Major Market Areas
BOM ~ FEM O ~ HiTER [-ACEY-d
FrAEIZR FEM B BRI dEsE PRFH R & PRyt
All The Europe, Africa| Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East | & South Pacific Asia Southeast Asia China
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
B{EHRAZ
Total Itinerary %
[mPEr
SR 65 66 | 13 15| 17 20| 17 17| 4 4|48 2|6 70|78 78
ong Kong only
% A
Sl 35 34 | 87 85 | 8 8 | 8 8 | 58 58 | 52 48 | 33 30 | 22 22
ulti-Destination
oAt 5 3
Other Destinations %
R
Mainland China 8 7 48 44 35 34 28 25 12 12 15 15 13 12 na na
AP
Macau SAR 22 21 25 22 26 25 32 28 45 47 38 34 20 18 17 17
&
Tai 1 1 6 7 4 4 2 2 1 1 1 1 na na 1 1
aiwan
R T T O - T T R N I O
Indonesia
R PHGE 2 1 le s |7 6|7 7|1 =1 1|1 |1 1
Malaysia
Philippines
zﬁﬁﬂf&’ 2 2 10 10 10 10 15 14 1 1 2 2 * 1 e 1
ingapore
ERE *
Thailand 2 3 13 13 13 12 7 7 2 1 1 1 1 1 2
A 11 |7 6] s 6|6 6| 1 x| ox x| s x| x o«
Vietnam
IR * * 3 3 2 2 1 1 * * * * * _ * *
India
H 1 1 6 9 4 4 4 4 * * 1 1 * * * *
Japan
South Korea 1 1 5 4 3 3 3 2 1 1
BN * * * * * * *
Australia 1 1 = = 8 7 1 1 1
35-“ * * * * * * * * * *
United Kingdom L L ! ! L I
e T * * * * * 1 1 1 _ * * * _ * * *
Netherlands
Germany
e * * * * * *
USA 1 1 2 2 2 2 4 4 1 1
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SRR E 3T FrA@EIRE - &L 2i5
Visitor Profile All Overnight Visitors - Major Market Areas
BOM ~ FEM O ~ HiTER [-ACEY-d
FrABIZR FEM R BRI dt=d PRFH R & PRyt
All The Europe, Africa| Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East [ & South Pacific Asia Southeast Asia China
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
SINEETR
Participated in Optional Tours % > 4 1 & ? 8 Y 18 13 14 & 8 > 6 2 2
U N Ty B )
Places Visited / Activities Taken %
il . 86 87 63 60 66 65 76 74 81 78 87 86 87 87 91 91
Shopping
TEAE '
Theme Park / Dining
SHe s L]
é/%@‘i)_‘:‘*.a 21 21 5 6 7 7 14 14 9 11 36 35 24 25 22 22
Hong Kong Disneyland
LI * " "
Knutsford Steps / Knutsford Terrace ! L L 2 ! L L 3 3 L L ! !
[ilE=rp A
Lan Kwai Fong / Soho 9 8 15 14 19 17 12 11 22 25 11 11 18 18 5 5
A * * * * * * *
Lei Yue Mun ! ! ! ! L L ! ! L
N AN
AFLH 19 18 5 5 9 9 9 9 7 6 19 19 10 8 23 21
Ocean Park
iyl TEpap s * % % % % * * * * * 1 * * * * *
Noah's Ark at Ma Wan
B
Sightseeing
HHBF
Aberdeen 3 3 11 9 11 9 12 12 5 5 6 6 1 1 1 1
BT - BEGEY " % %
Aberdeen - Floating Restaurant 1 1 G < 6 4 J < 3 3 < I 1
EAHITF - FLAAN * % %
Aberdeen - Sampan Ride ! ! / g 6 3 ¢ ¢ ! ! 3 3 !
BHLF - FEEE . s
Aberdeen - Outlet 1 1 = ! 2 2 = = 2 2 ! ! 1 1
e
ij*’é’ 8 6 | 10 9 |11 9 |12 11| 16 14| 8 7 3 3 7 5
epulse Bay
AL TR TS
Stanley / Stanley Market 6 6 22 21 23 20 29 29 19 20 8 8 5 4 2 2
KETE A/ WLTHE S
Victoria Peak / Peak Tower 26 25 40 38 47 46 41 40 46 45 37 36 37 36 19 19
LI TN IE G RE
Madame Tussaud's Hong Kong 7 7 2 1 3 2 4 2 6 5 15 14 11 10 7 7
FHEAE
Hong Kong Park 3 4 8 9 16 18 7 8 6 8 4 5 4 4 1 2
G HEE L
HK Convention & Exhibition Centre 1 1 @ 7 9 9 . @ 7 7 @ @ > 8 1 =
[EE R ETEIE - B
Expo Promenade / Golden Bauhinia 8 7 2 1 2 2 1 2 1 2 2 2 2 2 11 9
Square
FREZIR ek &L $85T R
A Symphony of Lights / Laser Show 6 6 14 13 18 19 17 17 27 30 11 11 8 9 2 2
TR SRR
Harbour / Star Ferry Ride 15 15 28 29 37 36 34 32 35 35 20 21 16 17 9 9
RVVIE A (HTLBE SR 4B )
Clock Tower at Tsim Sha Tsui 10 10 13 13 18 18 14 13 28 35 12 13 16 19 7 7
BXrE 22 20 | 22 2 |32 31| 2 2|32 4 |31 32|37 39|28 2
Avenue of Stars
ENULIEN Sy UNES]
Tsim Sha Tsui Waterfront Promenade 10 9 lis 19 2 26 2 2 21 17 s s 10 12 @ .
K 100
Sky 100 2 2 3 3 6 6 4 5 4 4 4 4 3 3 1 1
BRI
Open Air Market 22 21 31 29 38 37 40 38 37 40 42 40 33 33 14 15
EXIEG - ZAH
Open Air Market - Ladies' Market 17 17 22 19 26 24 32 28 33 35 37 35 27 26 11 11
BRI - B 11 11 19 18 27 26 26 25 11 14 20 19 18 19 8 8

Open Air Market - Temple Street




-P.20 -

SRR E 3T FrA@EIRE - &L 2i5
Visitor Profile All Overnight Visitors - Major Market Areas
BOM ~ FEM O ~ HiTER [-ACEY-d
FrABIZR FEM R BRI dt=d PRFH R & PRyt
All The Europe, Africa| Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East [ & South Pacific Asia Southeast Asia China
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
BRI 7 B R (A
Places Visited / Activities Taken % (Cont'd
B,
Any Outlying Islands 11 11 21 21 27 27 23 22 9 10 22 23 15 15 7 8
AL (RS
Lantau Island (not Airport related) 8 9 18 18 23 23 19 19 9 10 21 22 13 13 g J
AL~ A . . .
Lantau Island - Asia World-Expo 1 1 ! ! 1 1 ! ! ! ! 1 !
AL~ AT
Lantau Island - Heart Sutra / Wisdom 1 1 2 1 2 2 2 1 1 1 2 1 1 1 S S
Path
ALl - Z3EF 360
Lantau Island - Ngong Ping 360 6 6 13 12 15 15 14 13 7 8 17 17 12 11 3 3
ALl - FFHET KA
Lantau Island - Po Lin Monastery / 7 7 16 16 20 20 18 16 7 7 18 18 11 9 3 3
Giant Buddha
Al - AHE
Lantau Island - Tai O 1 2 3 3 4 5 4 4 1 1 3 3 2 2 1 1
1=/ *
Cheung Chau 1 2 1 2 3 3 2 2 1 1 1 1 1 1 2
Y& 2 2 4 3 5 6 4 3 1 1 1 1 2 2 2 2
Lamma Island
LREFEE
Green Treasures
R . . .
Hiking / Country Park ! ! . . 4 4 2 2 ! ! ! ! !
R T AU T N * * * * * * * _ * * * * * * * *
Hong Kong Global Geopark of China
AR AE * * * * 1 1 1 * * * * * * * * *
Hong Kong Wetland Park
[
Sai Kung 1 1 2 2 2 2 2 1 1 1 1 1 1 2 1 1
JERT*
Temples
FEAALE
Wong Tai Sin Temple 7 7 3 4 5 5 2 3 14 15 8 8 12 10 7 7
SR * * * *
Chi Lin Nunnery 1 1 3 4 3 4 2 3 2 2 1 1
IREETEE)
Entertainment and Activities
Hytom, TN, RE, -RAIOK R AR
Disco / Bar / Pub / Karaoke / Night Club 8 7 = 2 30 27 = = 14 12 L 2 10 9 5 5
PR/ TR o o
Massage / SPA 2 2 7 5 7 6 9 6 14 10 3 2 2 2
R (R . .
Consumer Exhibition / Fair 1 1 1 1 1 1 1 1 1 1 1 1 1 1
FBEY,/ TATHEIEE
Movie / Pop Concert 5 4 4 3 4 3 3 3 1 2 3 3 3 3 6 5
Eﬂ;\%% 1 1 2 2 4 4 5 4 1 1 1 1 2 2 1 1
orseracing
HYIEE, B LEEST
Museums / Venues for Arts & Cultural 3 4 8 8 10 11 8 8 4 3 3 4 2 3 2 3
Activities
BEBE T, B L e e e e N
Sporting Event
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SRR E 3T FrA@EIRE - &L 2i5
Visitor Profile All Overnight Visitors - Major Market Areas
BOM ~ FEM O ~ HiTER [-ACEY-d
FrABIZR FEM R BRI dt=d PRFH R Bk ch R A3
The Europe, Africa| Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East [ & South Pacific Asia Southeast Asia China

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

T AT Frn
Shopping Items Bought %

R . 42 42 31 31 37 34 51 48 27 23 60 55 60 56 41 42
Garments / Fabrics

o
i 42 42 29 28 35 32 47 45 25 22 59 55 59 56 41 42
Ready-made Wear
AETL: . . R R
Tailor-made Wear 1 3 4 2 2 5 4 1 1 1
Ak (FEMAA) T e T e I A R
Fabrics for all purposes
FEBI S NS
Leather / Synthetic Goods 27 29 16 15 21 20 36 33 24 22 43 42 33 30 25 29
fr5ef 3 3 2 2 3 3 5 4 5 3 5 4 1 1 2 2
Luggage
R HATEEET
Shoes / Other Footwear 17 18 8 7 12 11 22 21 11 10 29 28 18 15 17 18
FR R R
Handbags / Wallets / Belts 15 15 10 8 11 11 22 19 11 11 25 24 21 21 13 15
e B .. L.
Other Leather Goods 1 ! 1 1 1 1 1 1 1 1 1

WES W A

Electrical / Photographic Goods
HEUAER ~ st R H R as At
Camera, Video Camera & 3 3 2 2 4 3 3 4 * * 2 2 1 * 4 3
Other Photographic Equipment
258 (CD/VCD/ DVD #ii

- $ER S BRIGHE - MP3 AR TRUEE )

14 14 9 8 16 15 15 14 3 4 10 11 5 5 17 16

b3 b3 b3 &
Audio-Visual Equipment (CD / VCD / ! ! L L 2 ! z z L L L L
DVD Players, VCR, MP3/4 Players etc.)
izl L S CN N RS N (NS GRS S NN N S (S SR S I S

CD, VCD, DVD

W (TR PHTH AT
FFIRFIEME S HAERI A (EFE
BEE (R ) 4 4 2 2 5 5 4 3 1 1 3 2 2 1 5 5
Computer / iPad / PDA / Calculator /
Peripherals (incl. hardware & software)

BERTH - PHRRIEN A

iPhone, Mobile Phone & 6 6 3 2 6 5 4 3 1 1 4 4 2 2 8 7

Other Telecom Equipment

HoAt RS

Other Electrical Appliances 2 2 2 2 3 4 3 4 1 1 2 3 1 1 2 2

BREF MR T8%

Jewellery and Watch 17 16 11 9 7 7 15 15 7 7 10 9 6 7 21 20
SR 13 12 9 8 5 5 11 11 5 5 6 6 3 5 16 15
Jewellery

SEE REA) .

Gold Jewellery, without Stone 9 8 2 1 1 1 2 3 1 1 2 2 1 13 11
RE S > 2|1 1| 1|2 2 x o+l 1| s x| 3 3

Diamond Jewellery

HA e (EAEIR T - 3522 Ba -
N )

Any Other Jewellery (silver, jade, precious
stone, carved stone, ivory, etc.)

F&

Watch
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SRR E 3T FrA@EIRE - &L 2i5
Visitor Profile All Overnight Visitors - Major Market Areas
BOM ~ FEM O ~ HiTER [-ACEY-d
FrABIZR FEM R BRI dt=d PRFH R Bk ch R A3
The Europe, Africa| Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East [ & South Pacific Asia Southeast Asia China

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

PR Fin ()
Shopping Items Bought % (Cont'd)

&’ EEREE
Foodstuff, Alcohol and Tobacco

TERR

37 39 13 13 11 13 12 12 52 51 39 39 48 51 40 41

*
Dried Sea Food 2 2 1 1 1 1 1 3 2 4 4 1 1 2 2
MR : . 28 28 9 10 7 8 8 8 42 43 32 31 41 43 29 29
Snacks / Confectioneries

HAth & dn

Other Foodstuff 10 11 3 4 3 4 3 3 11 10 7 8 8 10 12 13
TR A

Alcohol & Tobacco 4 5 3 3 3 4 3 4 11 10 3 3 5 5 4 5
TR (HUR - ATENE ~ ZUESE)

Alcoholic drinks (beers, wines, liquors, 2 3 2 2 2 3 3 3 7 7 3 3 2 2 2 2
etc)

I

Tobacco products

8 A GER A (BIEEEK ~ RIS )

Personal Care (Shampoo, diapers etc.)

EEREES FK

Cosmetics & Skin Care / Perfume 35 39 6 6 9 9 16 15 28 28 25 24 17 18 44 48
EEKEE

Cosmetics & Skin Care 33 37 5 5 7 7 11 11 25 26 19 19 14 14 42 46
LSS 29 31| 4 4] 6 6|10 10|25 25|17 16| 11 10| 36 39
Cosmetics

K 8 9 2 1 4 4 8 7 7 6 12 12 6 7 9 10
Perfume

HAth RS

Others Skin Care Product 10 12 2 2 1 2 2 3 3 4 3 6 4 3 13 15
s o

"@/ﬁgm 30 33 30 29 28 28 31 32 25 28 34 34 32 37 30 34
Miscellaneous Consumer Goods

B0 R

Medicine, Chinese Herbs 15 18 2 2 2 2 3 2 4 5 3 4 10 11 20 24

Books / Magazines

MR $5R HoAEER A

Spectacles / Other Optical Goods
LM FTER

Souvenirs & Handicrafts

LA - BEEE

Toys, Video / TV Games

%% - 9% .

* * * * * *
China, Porcelain 1 1 1 1 1 1 1 1

RIBHEEE € * & *
Home Decoration Materials 1 1 1 1 1 1 2 2 1 1 1 1

HAthH

Other Consumer Goods

Rd=Y=
Hofth Erem P P i B P P B B P P B B B B
Other Items
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SRR E 3T FrA@EIRE - &L 2i5
Visitor Profile All Overnight Visitors - Major Market Areas
BOM ~ FEM O ~ HiTER [-ACEY-d
FrAEIZR FEM B BRI dEsE PRFH R & PRyt
All The Europe, Africa| Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East [ & South Pacific Asia Southeast Asia China
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
ARIRE M E
Overnight Visitor Spending
/\f’:]ﬂ%%[?%ﬂﬂ . 8,123 7,960 7,300 7,151 (7,400 7,250(7,959 7,558|4,821 4,502]6,678 6,735 5,730 5,598 8,937 8,703
Per Capita Spending (HKS)
THERE
Spending Pattern %
W 612 617 | 185 189 | 235 22.1 | 288 27.6 | 312 279 | 422 403 | 449 44.1 | 716 718
Shopping
@TETFET 187 18.0 | 52.0 51.0 | 439 448 | 412 423|372 388 | 31.0 30.7 | 263 265|117 114
Hotel Bills
THIEMEE
Meals Outside Hotels 1.1 113 (173 17.1 | 172 174 | 155 152 | 17.6 19.1 | 13.7 150 | 16.1 162 | 94 9.5
404
ﬁﬁt . 3.4 3.4 3.9 3.9 6.4 6.0 6.5 5.7 5.3 4.6 5.4 5.7 4.4 4.5 2.7 2.8
ntertainment
%ﬁﬂ% 0.3 0.3 0.6 0.5 0.4 0.4 0.8 1.0 0.9 0.9 0.5 0.5 0.1 0.1 0.3 0.2
ours
H
am 5.2 5.3 7.7 8.5 8.5 9.3 7.3 8.2 7.9 8.7 7.1 7.8 8.3 8.6 43 4.3
thers
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Visitor Profile All Overnight Visitors - Major Market Areas
B ~ FEM BN~ HrEEEE 22D 4
FrABIZR EM R R dt=d REgEE Bk ch R A3
All The Europe, Africa| Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East [ & South Pacific Asia Southeast Asia China
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
JRFEH TS
Trip Satisfaction Level
P YA P e 2 s HE
Rating on Value for Money on
Shopping %
REMFSIEREE 78 76 | 57 57| 63 60 | 69 65| 65 57| 65 60 | 63 53 | 85 84
Above Average Satisfaction
i 19 20 32 34 29 30 26 29 30 34 30 33 31 39 13 14
Average
JEBEEEEE R
Below Average Satisfaction 3 4 10 . 8 10 J © > o J 7 6 8 2 2
IR B - 100) 778 76.7 | 66.8 66.2 | 68.6 673 | 72.7 704 | 70.8 67.7 | 70.0 673 | 67.6 63.8 [ 82.0 81.0
Average Score (Max : 100)
7o e H 7 R Y AR T BT
Ratings on Hospitality of Sales Staff in
Retail Shops %
REMFSIEREE 79 78 | 84 82 | 84 83 | 80 80 | 52 53 | 64 64 | 45 43 | 84 83
Above Average Satisfaction
i 17 17 14 16 13 14 16 15 32 32 27 28 38 37 13 14
Average
JE RS R
Below Average Satisfaction > 4 . 2 2 3 . J 16 15 . E 17 20 . 2
IR B - 100) 794 784 | 81.6 809 | 82.1 80.7 | 79.1 78.7 | 63.1 635 ]| 69.0 685 | 59.7 575 | 831 81.7
Average Score (Max : 100)
Y 2 S
Ratings on Shopping in HK %
A . . 87 84 80 77 83 82 84 84 75 66 86 79 80 73 89 88
Above Average Satisfaction
— 12 14 18 21 14 16 14 13 22 29 13 18 18 24 10 11
Average
BEIRFHEEE AR
Below Average Satisfaction 2 1 1 z 2 2 z . 3 > z . 3 3 I I
ST B - 100) 826 818|796 784|813 797|807 804|752 720|808 772|783 734|841 841
Average Score (Max : 100)
BRI < SHE
Rating on Hotels in HK %
REMFSIEREE 74 71| 8 8 | 82 81 | 8 85| 72 72|78 75| 6 7 | 72 68
Above Average Satisfaction
i 20 23 11 11 14 14 12 12 22 21 19 21 25 25 22 26
Average
JEBHEEEE R
Below Average Satisfaction > > . . 4 > . . 6 6 . “ 6 4 © ©
IR B - 100) 763 746 | 83.8 843 | 814 802 | 829 824 | 746 748 | 767 155 | 725 719 | 753 734
Average Score (Max : 100)
R e 2 HE
Rating on Dining in HK %
A . . 81 80 89 88 87 84 89 85 72 70 79 78 77 74 81 81
Above Average Satisfaction
— 16 16 10 11 11 13 10 13 21 22 19 18 20 22 16 16
Average
REIRFHEEE AR
Below Average Satisfaction 3 3 1 1 3 2 z z 7 8 z 5 3 > . .
TR (W : 100) 789 782 | 837 831|819 804 | 819 812|739 722|770 756|751 732|792 787

Average Score (Max : 100)
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SRR E 3T FrA@EIRE - &L 2i5
Visitor Profile All Overnight Visitors - Major Market Areas
BOM ~ FEM BN~ HrEEEE [-ACEY-d
FrABIZR FEM R BRI dt=d PRFH R & PRyt
All The Europe, Africa| Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East [ & South Pacific Asia Southeast Asia China

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
JRFEHT R E TS (48
Trip Satisfaction Level (Cont'd)
TERIREE Y S
Ratings on Entertainment in HK %
R . . 79 79 76 75 77 78 77 79 56 56 75 76 70 71 83 83
Above Average Satisfaction
i 18 19 | 2 23|21 20|21 19]38 39|23 2|2 2|15 16
Average
REIHEEE AR
Below Average Satisfaction 2 ! z z 2 2 z z > > z z > 3 z I
yi@ﬁ%ﬂﬁ%jwo} 78.7 78.1 | 77.1 76.6 | 77.0 772 | 758 77.1 | 67.2 67.0 | 75.1 755 | 71.3 72.0 | 81.0 799
Average Score (Max : 100)
BRSED  SHE
Rating on Sightseeing in HK %
REMFSIEREE 84 83 | 86 85 | 84 86 | 84 84 [ 75 74 | 81 81 | 74 74 | 86 84
Above Average Satisfaction
i 15 15 12 13 14 12 14 14 23 23 17 17 22 23 13 15
Average
JEEBHEEEE R
Below Average Satisfaction 2 2 2 2 2 2 2 L 3 3 L 2 4 2 L 2
IR B - 100) 80.5 79.8 | 81.7 81.2 | 81.2 815 | 79.6 80.1 | 75.1 750 | 79.0 787 | 73.2 73.7 | 81.6 80.5
Average Score (Max : 100)
BREBERERE
Rating on Air Quality in HK %
R . . 64 66 39 43 42 39 34 35 30 28 64 60 32 27 74 77
Above Average Satisfaction
i 27 26 | 42 40 | 38 40 | 42 44 | 40 43 | 27 31 | 46 56 | 22 20
Average
REESIRTHE 9o 7 |18 17|20 21|24 2|3 289 9|2 1|4 3
Below Average Satisfaction
ST B - 100) 705 719 | 572 59.0 | 574 561|530 546|514 509 | 698 685|527 530|761 778
Average Score (Max : 100)
Overall Satisfaction
S (R 2 10)
Average Score (Max : 10) 8.3 8.2 8.7 8.7 8.5 8.5 8.4 8.3 8.0 7.9 8.0 7.9 7.5 7.5 8.3 8.2
EEEERGTK
Recommendation to Friends & 94 92 98 97 96 97 98 97 94 93 97 97 93 91 93 90
Relatives (%)
BN 03 92 | 84 84 | 82 82 | 8 8 | 87 85 | 95 94 | 90 88 | 95 o4

Revisit Intention (%)
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Visitor Profile All Overnight Visitors - The Americas
FEM =] JIIIE-VN FEEE
The USA Canada South & Central
Americas America

2013 2014 2013 2014 2013 2014 2013 2014

Vx4

Visitor Characteristics

Ll

Sex %

s 60 60 61 61 55 55 64 68

Male

ik 40 40 39 39 45 45 36 32

Female

Flre (%)

Age (years) %

16 - 25 12 12 11 11 13 14 13 12

26 - 35 19 20 17 18 19 19 36 37

36 - 45 20 19 20 19 18 18 22 26

46 - 55 23 24 25 26 21 22 16 14

56 - 65 18 17 18 18 20 19 10 9

66 + 8 7 9 8 9 7 2 2

PR 5 44.2 439 45.0 44.7 443 43.7 38.6 38.2

Mean Age (yrs)

HEHFARIS

Marital Status %

e . 60 60 62 61 59 60 53 56

Married

HAth,

Others 40 40 38 39 41 40 47 44

WS

Occupation %

ERAL 75 76 76 7 69 68 82 84

Working

RIS 3 3 2 2 4 4 3 4

Housewife

24

Student 9 9 9 9 9 10 9 8

BIK

Retired 12 11 11 10 17 16 4 3

HAth,

Others 1 1 1 1 2 2 1 1
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Visitor Profile All Overnight Visitors - The Americas
FEM =] JIIIE-VN FEEE
The USA Canada South & Central

Americas America
2013 2014 2013 2014 2013 2014 2013 2014

AN

Travel Details

PRSI

Length of Stay %

PRI (B

Average (Nights) 4.0 4.0 3.8 3.8 4.7 4.7 3.6 3.7

FAEEMN

Purpose of Visit (%)

BEff 45 44 41 41 51 50 56 54

Vacation

PEIR

Visiting Friends / Relatives 14 13 L3 L3 18 19 o o

(SR

Business / Meetings 31 31 = = 18 18 2 =

En Route 8 8 8 9 9 8 5 7

HoAth,

Others 3 3 3 3 3 4 4 2

Jisuide e

Travel Companion %

HIE

Without Companion 41 45 43 48 38 37 35 45

4R

With Companion 59 55 57 52 62 63 65 55

Bt 2k BRI

Spouse / Partner / Girlfriend / Boyfriend 31 28 z 2 40 39 2 e

Children / Grandchildren

Parents / Grandparents

HAEBRERE

Other Immediate Family Members 3 3 . . 3 3 J .

W&/ ik EE

Relatives / Friends / Business Associates 23 21 24 2L 20 19 2 2

TRAZZEHE

Travel Arrangement %

—V2EEE

Guided Tour 7 5 5 5 8 4 14 10

SEREZSTE

Non-Guided Tour 93 95 95 95 92 96 86 90

SAEREL

No. of Visits to HK %

e

E. N 35 33 34 32 32 31 49 48

First Time

B

SH#l—K 65 67 66 68 68 69 51 52

More than once
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Visitor Profile All Overnight Visitors - The Americas
FEM FEH JIIEPN FIE R EM
The USA Canada South & Central
Americas America
2013 2014 2013 2014 2013 2014 2013 2014
(R
Total Itinerary %
O /s
ifgféng only 13 15 14 16 13 13 6 10
% A
ﬁﬁfﬁgﬁ%naﬁon 87 85 86 84 87 87 94 90
HAth 5 it
Other Destinations %
1
ﬁfﬂlﬁ China 48 44 48 44 ) 39 & 59
1\%2 EE%AR 25 2 24 21 24 24 34 27
&8
Taiwan 6 7 7 8 5 6 4 4
EHIE
Indonesia 4 3 3 4 7 8 6 6
ﬁfﬁﬁ% 6 5 5 4 8 7 6 8
JEHRE
Philippines 6 6 6 6 7 8 5 6
zﬁfgzﬁore 10 10 10 9 9 11 8 13
;‘hland 13 13 11 11 18 16 19 22
gifnam 7 6 6 6 10 9 6 9
fﬂfﬁ 3 3 3 2 2 3 3 4
JE'a ;En 6 9 7 9 4 7 9 13
PR
South Korea 3 4 3 4 4 3 4 3
JEM
Australia 2 2 2 2 4 4 3 3
LR
United Kingdom ! ! L L ! ! 2 ¢
?ﬁﬁﬁﬁ * * * * * _ 2 1
Netherlands
i
{C/;;zany 1 1 1 1 * * 4 2
i@f‘l 2 2 na na 3 3 16 19
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SRR E 3T FRABRRE - FM
Visitor Profile All Overnight Visitors - The Americas
EM ] JIEVN EZESEES
The USA Canada South & Central
Americas America
2013 2014 2013 2014 2013 2014 2013 2014
SNEETE
Participated in Optional Tours % 1 ? 0 ¢ 12 1 18 12
U N Ty B )
Places Visited / Activities Taken %
i . 63 60 58 57 72 68 74 72
Shopping
TEAE '
Theme Park / Dining
e gt E
Hong Kong Disneyland > 6 E 6 5 7 9 6
LI
Knutsford Steps / Knutsford Terrace ! ! 1 1 1 1 1 1
[ [E2p g Tt
Lan Kwai Fong / Soho 15 14 15 13 16 12 21 19
P . . . . | | " .
Lei Yue Mun
R NE
Ocean Park 5 5 4 4 8 6 7 9
BB . . . . . . ) ]
Noah's Ark at Ma Wan
(i
Sightseeing
T
Aberdeen 11 9 10 8 14 12 15 9
BB - BEGERY
Aberdeen - Floating Restaurant 6 4 = = 8 5 8 5
EAHITF - FLAA
Aberdeen - Sampan Ride 7 6 6 5 8 7 9 3
AT - 1FES
Aberdeen - Outlet 2 1 1 1 3 2 4 2
K
Repulse Bay 10 9 9 8 14 14 13 8
HE S/ FAETTS
Stanley / Stanley Market 22 21 20 20 2 25 19 16
IARWTH/ WTHZ B T
Victoria Peak / Peak Tower 40 38 38 35 45 43 45 46
LI TN G B RE
Madame Tussaud's Hong Kong 2 1 = 4 1 1 4 3
EAHEAE
Hong Kong Park 8 9 7 8 8 11 10 13
FHGHEE L
HK Convention & Exhibition Centre 6 7 5 6 7 7 15 15
A AR B
Expo Promenade / Golden Bauhinia 2 1 1 1 2 2 2 2
Square
fRE LRk &L S0 o
A Symphony of Lights / Laser Show 14 13 13 1 16 15 7 7
TRA R
Harbour / Star Ferry Ride 28 29 27 27 30 33 32 31
RVDIE SRR (FTJURE SRS AEE )
Clock Tower at Tsim Sha Tsui 13 13 = 1 15 17 19 7
ByAd 22 22 21 20 24 25 29 35
Avenue of Stars
RIVIE R A E
Tsim Sha Tsui Waterfront Promenade 18 19 18 18 19 25 17 13
K 100
Sky 100 3 3 3 3 4 3 6 7
BRI
Open Air Market 31 29 29 26 33 34 38 33
EXIEG - ZAH
Open Air Market - Ladies' Market 22 19 2 18 26 24 28 24
BXTE - 19 18 18 16 19 22 23 23

Open Air Market - Temple Street
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Visitor Profile All Overnight Visitors - The Americas

FEM =] JIEVN EZESEES
The USA Canada South & Central
Americas America
2013 2014 2013 2014 2013 2014 2013 2014

BB T R EE) (4

Places Visited / Activities Taken % (Cont'd
B,

Any Outlying Islands

ALl (FEGS))

Lantau Island (not Airport related)

ALl - T I R

Lantau Island - Asia World-Expo

AL~ AEETFE

Lantau Island - Heart Sutra / Wisdom 2 1 2 1 1 2 2 1

Path

ALl - Z7EF 360

Lantau Island - Ngong Ping 360

ALl - FFHT KA

Lantau Island - Po Lin Monastery / 16 16 15 14 16 19 29 26

Giant Buddha

ALl - A

Lantau Island - Tai O

1=/

Cheung Chau

Y&

Lamma Island
Green Treasures
Bie R
Hiking / Country Park
B U A . . . .
Hong Kong Global Geopark of China
AR AR *
Hong Kong Wetland Park
[

Sai Kung

Ja

Temples

FEAAIE

Wong Tai Sin Temple

21 21 20 18 21 26 33 29

18 18 17 15 18 21 32 28

13 12 12 11 12 14 17 17

Chi Lin Nunnery

IREETEE)

Entertainment and Activities
Hytom, TN, RE, -RAIOK R AR
Disco / Bar / Pub / Karaoke / Night Club
HPE /KR

Massage / SPA

R (JEREETEE ) "
Consumer Exhibition / Fair
FBEY/ TRATHEIEE
Movie / Pop Concert
BIEES

Horseracing

HYIEE, B LEEST
Museums / Venues for Arts & Cultural 8 8 8 8 8 9 9 10
Activities
BERESE, KE
Sporting Event

21 20 21 20 23 17 25 28
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Fra BRIk - S5

All Overnight Visitors - The Americas

M
The
Americas

2013 2014

2013

USA

2014

2013

JIEVN
Canada

2014

EZESEES
South & Central
America
2013 2014

T AT Firn
Shopping Items Bought %

Wk At
Garments / Fabrics
B ARAE
Ready-made Wear
aTRREE
Tailor-made Wear
Ak (IR )
Fabrics for all purposes
R NS
Leather / Synthetic Goods
(e
Luggage
R HATEEET
Shoes / Other Footwear
FR R R
Handbags / Wallets / Belts
HoAtr e B
Other Leather Goods
s i
Electrical / Photographic Goods
HRAEMR ~ R R HA R S5
Camera, Video Camera &
Other Photographic Equipment
S E M (CD/VCD / DVD &
~ $ki2 $RIGTE - MP3/ARBIUR S )
Audio-Visual Equipment (CD / VCD /
DVD Players, VCR, MP3/4 Players etc.)
FERIE R
CD, VCD, DVD
W (W B O PATE, [EAE
FFIE G HAERI G (G
BEE( R )
Computer / iPad / PDA / Calculator /
Peripherals (incl. hardware & software)
BERTH - TR HA R LG
iPhone, Mobile Phone &
Other Telecom Equipment
HoAt RS
Other Electrical Appliances

BREE T8k
Jewellery and Watch

ERETE A

Jewellery

SEA (RS
Gold Jewellery, without Stone

A EE

Diamond Jewellery

HA e (EAEIR T - 3522 Ba -
N )

Any Other Jewellery (silver, jade, precious
stone, carved stone, ivory, etc.)

F&

Watch

31

29

31

28

28

25

27

23

41

38

22

12

13

12

41

37

21

11

11

39 42

37 40

25 19

18 13

31 23

11 7

11 10

10 10
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Visitor Profile All Overnight Visitors - The Americas
FEM =] JIIIE-VN FEEE
The USA Canada South & Central
Americas America
2013 2014 2013 2014 2013 2014 2013 2014
PR Htn (48
Shopping Items Bought % (Cont'd)
' EEREE
Foodstuff, Alcohol and Tobacco 13 13 12 13 15 16 13 10
pEUS
Dried Sea Food 1 1 1 1 1 1 3 1
UNCYE
Snacks / Confectioneries 9 10 9 9 9 11 8 9
HAth & dn
Other Foodstuff 3 4 3 4 4 3 3 2
TR A
Alcohol & Tobacco 3 3 2 2 6 5 3 1
TEREECRE (HUR - ATENE ~ ZUEE)
Alcoholic drinks (beers, wines, liquors, 2 2 2 2 5 5 2 1
etc)
I .
Tobacco products 1 1 1 1 1 1 1
{EAGEH A (Hl0sEEEK ~ RAE)
Personal Care (Shampoo, diapers etc.) 2 1 1 1 2 2 3 2
EBEREESFK
Cosmetics & Skin Care / Perfume 6 6 5 S 8 7 11 13
EEKEE
Cosmetics & Skin Care 5 5 4 4 7 6 7 9
{BHE ‘ 4 4 3 p 6 s ; ;
Cosmetics
&K
Perfume 2 1 1 1 2 1 5 4
HAth RS )
Others Skin Care Product 2 2 2 1 2 2 4
HAtH S
Miscellaneous Consumer Goods 30 29 31 28 31 31 27 31
B - thig
Medicine, Chinese Herbs 2 2 2 2 2 3 2 3
Books / Magazines 4 4 3 4 5 5 4 4
ARgRHMCE RS
Spectacles / Other Optical Goods ! 1 1 1 2 1 1 1
i T e
Souvenirs & Handicrafts 21 18 22 18 19 18 19 19
LA > BRI
Toys, Video / TV Games 4 5 4 4 4 5 5 8
s~ b
China, Porcelain 1 1 1 1 1 1 1 2
RIBHEEE
Home Decoration Materials 1 1 1 1 1 2 2 1
HAth &
Other Consumer Goods 3 4 3 4 3 4 1 3
Hith & bn N " . . .

Other Items
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SIS T FRABRRE - FM

Visitor Profile All Overnight Visitors - The Americas
EM ] JIEVN EZESEES
The USA Canada South & Central

Americas America
2013 2014 2013 2014 2013 2014 2013 2014

BRIREHE

Overnight Visitor Spending

NITHEE (BT

Per Capita Spending (HKS) 7,300 7,151 7,058 7,287 7,508 6,620 8,369 7,313

S

Spending Pattern %

o 185 189 153 171 192 213 38 260

Shopping

TBEERE

Hotel Bills 52.0 51.0 55.8 53.8 48.7 45.1 38.2 43.8

TERESMEE

Meals Outside Hotels 17.3 17.1 16.9 16.6 18.7 19.7 171 16.2

AU

Entertainment 39 39 3.8 3.5 43 4.5 3.9 5.4

fﬂ% 0.6 0.5 0.6 0.5 0.7 0.6 0.5 0.4

ours
HoAth
Others 7.7 8.5 7.7 8.5 8.4 8.8 6.5 8.1
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Visitor Profile All Overnight Visitors - The Americas

FEM =] JIIIE-VN EZESEES
The USA Canada South & Central
Americas America
2013 2014 2013 2014 2013 2014 2013 2014

JFEHTETEE
Trip Satisfaction Level

PR A E 2 SHE
Rating on Value for Money on
Shopping %

IEVEFEEI R

Above Average Satisfaction
—f

Average
IEVEREERI B

Below Average Satisfaction
SESYEL iR 2 100)
Average Score (Max : 100)

57 57 56 59 62 52 58 57

32 34 33 32 31 41 33 34

10 9 11 10 7 7 10 9

66.8 66.2 66.2 66.9 68.5 64.2 66.8 66.2

P I R s B P R AR R 2 B HE
Ratings on Hospitality of Sales Staff in
Retail Shops %
IEVEFEEI R

Above Average Satisfaction
—f

Average

IEVEFEEI R

Below Average Satisfaction
SESYEL (iR 2 100)
Average Score (Max : 100)

84 82 85 83 80 78 84 82

14 16 13 16 16 19 14 16

81.6 80.9 82.9 82.0 77.4 712 81.5 80.9

TR SHE

Ratings on Shopping in HK %
BEBEE R R

Above Average Satisfaction
—f%

Average

BEBEEIEE R

Below Average Satisfaction
LS (e 1000

Average Score (Max : 100)

80 77 80 78 81 73 80 77

18 21 19 20 17 24 18 21

79.6 78.4 79.8 79.5 78.8 74.6 79.7 78.4

TR 2 SHE

Rating on Hotels in HK %
IEVEFEEI R

Above Average Satisfaction
—f

Average
IEVEFEEI B

Below Average Satisfaction
SESYEL iR 2 100)
Average Score (Max : 100)

86 86 88 87 81 83 86 86

11 11 11 11 14 13 11 11

83.8 84.3 85.0 85.1 80.1 81.8 83.8 84.3

BRI R ZHE

Rating on Dining in HK %
BEEE R

Above Average Satisfaction
—f%

Average

BEBEEIEE R

Below Average Satisfaction
LS e 100)
Average Score (Max : 100)

89 88 91 89 85 86 89 88

10 11 9 10 13 13 10 11

83.7 83.1 84.4 84.1 81.4 80.0 83.7 83.0
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Visitor Profile All Overnight Visitors - The Americas
EM ] JIEVN EZESEES
The USA Canada South & Central

Americas America
2013 2014 2013 2014 2013 2014 2013 2014

JRFEHT R TEE (48

Trip Satisfaction Level (Cont'd)

TERREEZ STHHE

Ratings on Entertainment in HK %

BEEEE R R

Above Average Satisfaction 76 73 76 76 78 72 76 75

e 2 23 2 2 21 27 2 23

Average

IEREIFEIEE R

Below Average Satisfaction 2 2 2 2 1 1 2 2

LS e 1000

Average Score (Max : 100) 771 76.6 71.0 71.7 77.6 73.0 76.9 76.5

BB HE

Rating on Sightseeing in HK %

IREIFEIEE R

Above Average Satisfaction 86 85 87 85 84 84 86 85

—& 12 13 11 13 15 13 12 13

Average

IREHSIEE AW

Below Average Satisfaction 2 2 2 2 1 2 2 2

SESYEL (iR 2 100)

Average Score (Max : 100) 81.7 81.2 81.8 81.4 81.2 80.4 81.8 81.3

BREEERERZE

Rating on Air Quality in HK %

BEBEEE R R

Above Average Satisfaction 39 43 41 44 34 39 40 43

R 42 40 42 40 42 39 42 39

Average

IEREIFEIEE R

Below Average Satisfaction 18 17 17 16 23 22 18 17

LS e 100)

Average Score (Max : 100) 572 59.0 58.7 60.0 522 55.5 57.3 59.1

Overall Satisfaction

P U 2 10)

Average Score (Max : 10) 8.7 8.7 8.8 8.8 8.6 8.5 8.9 8.8

EHEESESEIK

Recommendation to Friends & 98 97 98 97 97 97 99 99

Relatives (%)

G

Revisit Intention (%) 84 84 84 82 84 85 86 89
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Visitor Profile All Overnight Visitors - Europe, Africa & Middle East
B ~ FEM
R E ] 1H7 JkEr R AR

Europe, Africa UK Netherlands Nordic Germany France

& Middle East Countries

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
Vi< 4
Visitor Characteristics
PR
Sex %
Fk

63 63 63 62 64 63 62 62 68 67 62 63
Male
ik 37 37 37 38 36 37 38 38 32 33 38 37
Female
it (5%
Age (years) %
16 - 25 13 12 11 11 13 16 19 18 13 11 14 13
26 - 35 24 25 20 20 23 20 21 22 23 24 23 24
36 - 45 24 23 20 20 23 22 22 20 22 21 23 22
46 - 55 21 21 22 22 24 21 21 22 24 26 22 21
56 - 65 13 13 18 17 13 17 13 12 13 12 13 14
66 + 5 6 9 10 5 4 4 7 4 5 5 6
NP HA
PR (R 41.5 41.8 44.4 44.6 41.7 41.9 40.3 40.9 41.6 423 41.4 41.7
Mean Age (yrs)
PSRRI
Marital Status %
i

. 58 58 60 61 57 58 58 58 51 53 56 56

Married
Ftt ) ) 40 39 £ ) £ ) 49 47 44 44
Others
WS
Occupation %
ERAL 79 79 75 75 80 7 78 76 78 79 77 79
Working
RIE L 2 2 2 2 2 1 1 * 2 1 1 1
Housewife
24
Student 9 8 6 6 10 12 15 15 13 11 11 9
BIK
Retired 9 9 15 16 6 8 5 7 6 7 9 9
HAth,
Others 1 2 2 1 1 1 1 2 1 1 1 2




BT S3HT
Visitor Profile

-P.37-
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All Overnight Visitors - Europe, Africa & Middle East

B ~ FEM
B
Europe, Africa
& Middle East
2013 2014

2013

2014

1H7
Netherlands

2013 2014

JEER
Nordic
Countries
2013 2014

R

Germany

2013 2014

AR

France

2013 2014

FFATIRIF R
Travel Details

1 BRI

Length of Stay %
SEHE RN (8%
Average (Nights)

4.1 4.1

4.9

4.9

43 4.4

3.7 3.8

3.6 3.6

44 4.5

BikA=LER|

Purpose of Visit (%)

R

Vacation

E Sz Y

Visiting Friends / Relatives
(LY

Business / Meetings

En Route

HAth,
Others

50 49

12 12

30 31

45

18

29

44

17

31

47 49

14 14

30 31

47 50

10 12

30 30

52 51

31 32

46 43

34 35

ks

Travel Companion %

g

Without Companion

&t

With Companion

LA FiE 2R B
Spouse / Partner / Girlfriend / Boyfriend
FUu AN R

Children / Grandchildren

SBE AN ) tHACRE

Parents / Grandparents

M EERRERE

Other Immediate Family Members

HiE RS

Relatives / Friends / Business Associates

41 45

59 55

33 31

22 21

40

60

39

18

45

55

36

16

41 44

59 56

31 30

23 22

44 47

56 53

31 27

23 21

46 48

54 52

26 26

24 21

46 50

54 50

27 27

23 19

S-Szl

Travel Arrangement %
ENIENSES S

Guided Tour

EfT4hk

Non-Guided Tour

95 95

96

97

94 96

96 97

94 95

94 96

BT

No. of Visits to HK %
First Time

E2 2y

More than once

43 40

57 60

39

61

35

65

45 42

55 58

47 45

53 55

45 42

55 58

41 40

59 60
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Visitor Profile All Overnight Visitors - Europe, Africa & Middle East
B - I
Rt 8 o Jbek e o
Europe, Africa UK Netherlands Nordic Germany France
& Middle East Countries
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
FE{E SRR
Total Itinerary %
[ Pan- S
ggféng only 17 20 20 21 15 23 9 14 12 13 17 20
% A
ﬁfﬁfﬁgﬁ%naﬁon 83 80 80 79 85 77 91 86 88 87 83 80
S E i
Other Destinations %
BN
ﬁfﬂlﬁ China 35 34 26 29 46 41 40 40 45 ) 38 34
1\%2 EE%AR 26 25 22 20 27 19 23 23 30 31 30 29
o
o 4 4 2 3 4 6 4 6 6 7 5 6
IEEd’Enesia 4 4 4 3 6 6 4 7 5 5 3 5
ﬁiﬁ% 7 6 8 7 9 6 1 10 8 7 5 5
f,’fﬁfpines 7 6 3 3 5 3 10 10 6 5 4 4
iﬁfﬁi’im 10 10 13 12 9 7 1 1 12 12 9 8
K
- 13 12 13 1 12 13 16 17 16 14 13 1
%ﬁnam 5 6 6 7 4 6 7 9 5 6 6 5
fﬂfﬁ 2 2 2 3 2 2 2 3 2 2 2 !
JE'a ;En 4 4 4 5 4 4 3 4 3 4 6 5
A 3 3 3 2 3 3 3 3 3 4 3 3
%ﬂra“a 8 7 18 14 7 3 8 7 6 6 4 5
?e 4 Kingdom 1 1 na na * 1 3 2 1 1 2 1
Lﬂjﬁierlan ds * 1 * 1 na na * 2 1 1 * 1
o
gé any | 1 * 1 1 1 1 2 na na 1 1
i@f‘l 2 2 3 2 1 | 3 2 2 3 1 2




-P.39-

SBIRE FrA @RS - BOM ~ JEN R R
Visitor Profile All Overnight Visitors - Europe, Africa & Middle East
B ~ FEM
KR LY 1H7 1EEx R B
Europe, Africa UK Netherlands Nordic Germany France
& Middle East Countries
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
SNEETE
Participated in Optional Tours % 0 8 = 12 10 6 @ 7 8 8 4 5
BB ATy SR
Places Visited / Activities Taken %
) . 66 65 57 57 65 64 68 68 59 57 66 65
Shopping
FREAE e
Theme Park / Dining
e M Et
Hong Kong Disneyland 7 7 E 5 3 3 3 6 2 3 2 3
st .
Knutsford Steps / Knutsford Terrace 2 ! z 2 2 2 2 2 2 1 1
Tt e &
Lan Kwai Fong / Soho 19 17 20 18 20 17 19 14 20 17 23 20
i fa P * * * * *
Lei Yue Mun ! 1 B 1 1 1 1
NS
Ocean Park 9 9 6 5 8 5 4 6 4 6 5 7
T . . . . . ) ) | , . . i
Noah's Ark at Ma Wan
(i
Sightseeing
AT
Aberdeen 11 9 14 11 11 6 6 6 10 9 13 12
AT - BEEI
Aberdeen - Floating Restaurant 6 4 © % 4 3 = 4 4 3 7 5
EEF — FELAN
Aberdeen - Sampan Ride 6 3 8 / 6 3 3 3 6 6 6 6
AT - 1FES
Aberdeen - Outlet 2 2 2 2 2 1 1 1 2 2 4 2
2K 11 9 14 11 12 7 7 7 10 10 14 13
Repulse Bay
HEE S/ FAETTS
Stanley / Stanley Market 23 20 31 27 23 15 18 17 20 20 23 22
IAEWTH/ WWTHZ B T
Victoria Peak / Peak Tower 47 46 47 44 48 46 45 42 48 49 46 46
BTN MR
Madame Tussaud's Hong Kong 3 2 = . 1 2 2 2 1 1 2 1
EAHEAE
Hong Kong Park 16 18 13 13 15 14 17 17 17 23 23 26
FHEHEE T
HK Convention & Exhibition Centre 9 9 5 6 6 4 8 7 8 10 9 10
TREE AT 2 2
Expo Promenade / Golden Bauhinia 2 2 2 2 1 1 1 2 3 3 2 2
Square
fRE LRk &L S5 oL
A Symphony of Lights / Laser Show 18 19 20 21 21 17 14 15 19 22 14 16
TRA R
Harbour / Star Ferry Ride 37 36 42 40 40 35 37 34 42 46 34 35
RVDIH SRR (FTURE SRS HEE )
Clock Tower at Tsim Sha Tsui 18 18 19 19 18 17 14 12 24 22 16 17
.
RE 32 31 28 28 3 30 28 28 36 35 34 37
Avenue of Stars
RV A E
Tsim Sha Tsui Waterfront Promenade 2 26 = 2 24 23 21 23 29 34 26 29
KF&E 100
Sky 100 6 6 4 5 5 7 5 6 7 6 5 4
BRI
Open Air Market 38 37 37 35 41 38 36 30 39 41 43 40
XTS5 - 2 A
Open Air Market - Ladies' Market 26 24 = 2 23 23 = 18 27 26 28 26
BXTE - B
Open Air Market - Temple Street 27 26 27 24 31 27 21 21 30 31 32 28
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All Overnight Visitors - Europe, Africa & Middle East

B ~ FEM
B
Europe, Africa
& Middle East

2013

2014

2013

2014

1H7
Netherlands

JEER
Nordic

R

Germany

2013

2014

Countries

2013

2014

2013

2014

AR

France

2013 2014

BTy - BELT5H) ()

Places Visited / Activities Taken % (Cont'd

B,

Any Outlying Islands

ALl (FEGRS))

Lantau Island (not Airport related)
ALl - TS R
Lantau Island - Asia World-Expo
ALl - AT
Lantau Island - Heart Sutra / Wisdom
Path
ALl - Z3EF 360
Lantau Island - Ngong Ping 360
ALl - FFHT KA
Lantau Island - Po Lin Monastery /
Giant Buddha
ALl - A
Lantau Island - Tai O
1=/

Cheung Chau
Y&
Lamma Island

LREFEE

Green Treasures

Bie R

Hiking / Country Park

R A AU E A E

Hong Kong Global Geopark of China

AR

Hong Kong Wetland Park

[

Sai Kung

Ja

Temples

FEAAIE

Wong Tai Sin Temple

Chi Lin Nunnery

IREETEE)

Entertainment and Activities
Hytom, TN, RE, -RAIOK R AR
Disco / Bar / Pub / Karaoke / Night Club
FPE /KR

Massage / SPA

e (JEREEIEE )

Consumer Exhibition / Fair

FEY,/ TRATHEEE

Movie / Pop Concert

BIEES

Horseracing

WYIEE, B LEEST

Museums / Venues for Arts & Cultural
Activities

BERESE, KE

Sporting Event

27

23

15

20

30

10

27

23

15

20

27

11

26

21

14

20

34

27

21

15

19

29

13

27

23

15

20

33

30

26

16

23

28

17

15

10

12

31

11

19

17

12

14

27

26

20

15

19

29

27

22

12

18

25

10

28

21

13

19

33

28

20

12

18

31

14
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All Overnight Visitors - Europe, Africa & Middle East

B ~ FEM
B
Europe, Africa
& Middle East

2013

2014

2013

2014

1H7
Netherlands

JEER
Nordic

R

Germany

AR

France

2013

2014

Countries

2013

2014

2013

2014

2013

2014

T AT Firn
Shopping Items Bought %

Wk At
Garments / Fabrics
B ARAE
Ready-made Wear
SR
Tailor-made Wear
Ak (IR )
Fabrics for all purposes
R NS
Leather / Synthetic Goods
(e
Luggage
R HATEEET
Shoes / Other Footwear
FR R R
Handbags / Wallets / Belts
HoAtr e B
Other Leather Goods
s i
Electrical / Photographic Goods
AR ~ Rt R HA R S5
Camera, Video Camera &
Other Photographic Equipment
S E M (CD/VCD / DVD &
~ $ki2 SR - MP3/ARBIUR S )
Audio-Visual Equipment (CD / VCD /
DVD Players, VCR, MP3/4 Players etc.)
FERIE R
CD, VCD, DVD
W (BB O PATEN, EAE
FFIE G HA BRI (G
BEE( R )
Computer / iPad / PDA / Calculator /
Peripherals (incl. hardware & software)
BERTH - TR HA R LG
iPhone, Mobile Phone &
Other Telecom Equipment
HoAt RS
Other Electrical Appliances

BREE AR T8k
Jewellery and Watch

ERETE A

Jewellery

SEA (RS
Gold Jewellery, without Stone

A EE

Diamond Jewellery

HAE e (AR - 3522 Ba -
N )

Any Other Jewellery (silver, jade, precious
stone, carved stone, ivory, etc.)

F&

Watch

37

35

21

12

11

16

34

32

20

11

11

15

28

26

27

25

12

12

32

31

14

32

29

17

41

40

26

16

12

19

41

39

25

17

10

15

32

30

12

32

28

12

37

34

19

34

31

19

12

17
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B ~ FEM
KR LY 1H7 JEER i) SEE

Europe, Africa UK Netherlands Nordic Germany France

& Middle East Countries

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
PR En (35
Shopping Items Bought % (Cont'd)
'’ EERERE
Foodstuff, Alcohol and Tobacco 1 13 10 12 7 10 8 9 8 8 12 14
pEUS . . .
Dried Sea Food 1 1 1 1 1 1 1 1 1
UNCYE
Snacks / Confectioneries 7 8 6 8 3 7 6 5 5 5 6 7
HAth i
Other Foodstuff 3 4 3 4 2 3 2 4 3 3 4 4
T R AN
Alcohol & Tobacco 3 4 3 4 3 3 2 2 2 2 4 5
TEREECRE (HUR - ATENE ~ ZUESE )
Alcoholic drinks (beers, wines, liquors, 2 3 2 3 1 2 1 1 1 1 1 2
etc)
I
Tobacco products 1 2 1 2 2 1 1 1 1 1 3 3
EAGER A (FROsEEK - RAE)
Personal Care (Shampoo, diapers etc.) 2 2 1 2 3 1 1 2 1 1 2 1
EEREESFK
Cosmetics & Skin Care / Perfume 9 9 6 7 8 7 8 9 7 7 8 7
EEKEE
Cosmetics & Skin Care 7 7 5 6 6 5 7 7 4 5 6 5
S : 6 6 4 4 4 5 5 6 4 4 5 4
Cosmetics
A 4 4 2 3 3 2 2 3 3 3 3 3
Perfume
HAth RS
Others Skin Care Product 1 2 1 2 2 1 1 2 1 1 1 1
HAtH S
Miscellaneous Consumer Goods 28 28 25 27 29 25 23 26 21 23 27 27
B - thig
Medicine, Chinese Herbs 2 2 1 2 1 1 1 2 1 3 2 1
Books / Magazines 3 4 2 4 3 5 4 4 2 3 3 3
ARgRHMCE M
Spectacles / Other Optical Goods 1 1 2 1 1 1 2 1 1 1 1 1
i T e
Souvenirs & Handicrafts 18 18 17 17 19 14 12 13 14 14 17 18
LA > BRI
Toys, Video / TV Games 6 6 4 4 5 6 5 6 4 3 4 6
Zis - P N . .
China, Porcelain 1 1 1 2 3 1 1 2 1
RIBHEEE
Home Decoration Materials 1 1 1 1 1 2 2 2 1 1 2 1
HAthH
Other Consumer Goods 3 3 2 4 3 4 3 4 3 3 3 3
HoAth B N . . . ’ i . ) . . . .
Other Items
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Visitor Profile All Overnight Visitors - Europe, Africa & Middle East
B ~ FEM
R LY 1H7 1EEx R AR
Europe, Africa UK Netherlands Nordic Germany France
& Middle East Countries
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
IERIEE
Overnight Visitor Spending
N¥EE (AT
Per Capita Spending (HKS) 7,400 7,250 7,655 8,237 6,489 7,446 6,427 7,103 5,948 5,582 6,655 6,284
THERE
Spending Pattern %
W 235 221 | 125 171 | 148 188 | 248 250 | 175 193 | 227 208
Shopping
)EEETFET 43.9 44.8 52.4 48.9 50.0 46.8 44.2 42.4 49.4 47.2 42.6 43.7
Hotel Bills
THIEMEE
Meals Outside Hotels 17.2 17.4 19.2 18.3 19.9 18.1 16.3 17.6 17.4 18.2 19.2 19.2
404
ﬁéﬁ: . 6.4 6.0 7.2 6.1 5.5 5.5 6.2 6.1 5.8 4.6 5.9 6.0
ntertainment
fﬂ% 0.4 0.4 0.6 0.4 0.4 0.3 0.2 0.3 0.4 0.5 0.2 0.2
ours
H
am 8.5 9.3 8.1 9.2 9.4 10.4 8.3 8.5 9.5 10.2 9.5 10.1
thers
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B ~ FEM
KR LY 1H7 1EEx R B

Europe, Africa UK Netherlands Nordic Germany France

& Middle East Countries

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
JFEHTETEE

Trip Satisfaction Level

P R AT E 5T
Rating on Value for Money on
Shopping %

JEBREEE R R

Above Average Satisfaction 63 60 58 56 56 52 63 59 57 54 63 63
M 29 30 33 34 35 35 29 31 32 39 30 29
Average

BVl 8 10 9 9 9 14 8 10 11 7 7 8

Below Average Satisfaction

SEEOEL (s 2 100)

Average Score (Max : 100) 68.6 67.3 66.2 66.0 65.0 61.7 68.8 66.9 64.6 64.6 69.1 69.6

P RS B YA AR 2 AT
Ratings on Hospitality of Sales Staff in
Retail Shops %

IREIFEIEE R

Above Average Satisfaction 84 83 85 87 77 67 85 84 80 78 33 80
i 13 14 13 11 22 24 13 13 19 15 13 18
Average

IRENFEIEE R ) 3 ) 2 i 8 5 . ) ; p .

Below Average Satisfaction

SRR (s 2 100)

Average Score (Max : 100) 82.1 80.7 82.3 82.8 75.5 71.2 82.5 81.0 79.3 75.9 80.9 77.6

TR 2 SHE

Ratings on Shopping in HK %
[BEBEE R

Above Average Satisfaction
—f%

Average

Rl e o O =Y

Below Average Satisfaction
LS e 100)

Average Score (Max : 100)

83 82 81 82 85 74 83 82 82 73 83 85

14 16 17 16 13 25 14 17 15 25 16 12

81.3 79.7 80.2 79.0 79.2 76.8 81.3 80.0 79.0 76.8 80.6 80.3

TR 2 SHE

Rating on Hotels in HK %
IEVEFEEI R

Above Average Satisfaction
—f

Average
IEVEFEEI B

Below Average Satisfaction
SESYEL (iR 2 100)
Average Score (Max : 100)

82 81 85 84 81 80 83 81 80 74 85 79

14 14 13 13 14 17 13 15 16 17 12 16

81.4 80.2 83.2 83.9 78.8 77.0 82.0 80.5 79.3 75.2 82.6 77.0

BRI R ZHE

Rating on Dining in HK %
BEFEE R R

Above Average Satisfaction
—f%

Average

BEBESIEE R

Below Average Satisfaction
ST e 100)
Average Score (Max : 100)

87 84 88 87 89 80 88 86 87 84 88 84

11 13 9 11 8 18 10 12 11 14 11 13

81.9 80.4 83.2 82.2 79.8 79.0 82.9 81.2 81.8 79.8 81.6 78.3
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B ~ FEM
KR LY 1H7 1EEx R B
Europe, Africa UK Netherlands Nordic Germany France
& Middle East Countries
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

JRFEHT R TEE (48
Trip Satisfaction Level (Cont'd)

TERREEZ STHHE

Ratings on Entertainment in HK %
BEEE R R

Above Average Satisfaction

—f%

Average

BEBEEIEE R

Below Average Satisfaction

LS e 1000

Average Score (Max : 100)

77 78 75 74 66 71 77 77 73 81 76 75

21 20 24 24 32 26 21 20 26 18 21 23

77.0 77.2 75.4 76.1 69.4 72.1 77.2 772 74.8 77.0 75.6 74.9

ki o

Rating on Sightseeing in HK %
IEVEREEI R

Above Average Satisfaction
—f

Average

IEVEFEEI B

Below Average Satisfaction
SESYEL (iR 2 100)

Average Score (Max : 100)

84 86 83 87 86 85 84 86 87 89 77 83

14 12 14 11 13 11 14 12 12 10 19 16

81.2 81.5 81.5 82.0 78.8 78.0 81.3 81.7 79.6 82.1 78.4 78.1

BREEERBERZTE

Rating on Air Quality in HK %
BEEE R

Above Average Satisfaction

—f%

Average

BEBEEIEE R

Below Average Satisfaction
LAY (e 100)

Average Score (Max : 100)

42 39 38 39 32 23 40 38 33 34 32 23

38 40 40 41 41 51 39 40 44 45 43 46

20 21 22 21 27 26 21 22 23 21 26 31

57.4 56.1 55.4 56.3 49.4 493 56.4 55.6 523 53.7 51.2 45.2

Overall Satisfaction
S (e 2 10)

Average Score (Max : 10) 8.5 8.5 8.6 8.7 8.2 8.1 8.3 83 8.4 83 8.2 8.2

T BOH R
Recommendation to Friends & 96 97 97 98 96 95 98 98 96 97 95 95
Relatives (%)

EH

Revisit Intention (%) 82 82 83 84 77 79 83 82 81 81 77 74
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B ~ FEM
B BAF FEEAIEE AT mIE R
Europe, Africa Italy Iberia Russia South Middle
& Middle East Africa East
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
Vx4
Visitor Characteristics
PR
Sex %
Fk
63 63 68 64 66 61 54 55 59 57 66 69
Male
ik 37 37 32 36 34 39 46 45 41 43 34 31
Female
Flre (%)
Age (years) %
16 - 25 13 12 8 10 12 13 20 19 9 8 10 9
26 - 35 24 25 25 25 30 30 43 50 23 22 31 32
36 - 45 24 23 29 30 30 26 23 18 26 30 30 31
46 - 55 21 21 27 22 18 19 10 10 22 22 18 17
56 - 65 13 13 9 11 8 8 3 3 15 14 9 8
66 + 5 6 2 3 2 4 1 5 4 2 3
NP HA
PR 5 41.5 41.8 41.3 41.2 39.0 39.2 33.9 33.1 42.7 42.9 39.2 39.5
Mean Age (yrs)
HEHFARIS
Marital Status %
e . 58 58 52 49 45 48 55 53 65 67 68 68
Married
H
A ) ) 48 51 55 52 45 47 35 33 32 32
Others
WS
Occupation %
ERAL 79 79 90 85 80 82 87 87 84 83 86 88
Working
?FEI% 2 2 1 1 2 1 3 3 4 3 3 3
Housewife
24
Student 9 8 6 8 10 7 7 8 6 6 6 5
BIK
Retired 9 9 3 5 6 6 1 1 6 7 4 4
HAth,
Others 1 2 1 1 3 4 1 1 - 1 1 1
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All Overnight Visitors - Europe, Africa & Middle East

BOM ~ FEM

Europe, Africa
& Middle East

2013

2014

2013

BOAF
Italy

2014

FPEEFIEE

2013

2014

2013

2014

mIE e
South Middle
Africa East
2013 2014 2013 2014

FFATIRIF R
Travel Details

1 BRI

Length of Stay %
SEHE RN (8%
Average (Nights)

4.1

4.1

3.7

3.8

3.8

3.8

2.9

3.0

3.5 3.6 3.8 3.8

BikA=LER|

Purpose of Visit (%)

R

Vacation

E Sz Y

Visiting Friends / Relatives
(LY

Business / Meetings

En Route

HAth,
Others

50

12

30

49

12

31

36

49

38

46

53

29

50

34

71

18

69

20

47 52 57 57

32 30 28 31

10 8 6 5

ks

Travel Companion %

g

Without Companion

&t

With Companion

LA FiE 2R B
Spouse / Partner / Girlfriend / Boyfriend
FUu AN R

Children / Grandchildren

SBE AN ) tHACRE

Parents / Grandparents

M EERRERE

Other Immediate Family Members

HiE RS

Relatives / Friends / Business Associates

41

59

33

22

45

55

31

21

54

46

21

24

60

40

14

24

40

60

31

24

41

59

30

24

30

70

36

28

33

67

34

30

38 34 35 37

62 66 65 63

35 36 36 34

11 8 16 14

26 23 26 24

S-Szl

Travel Arrangement %
ENIENSES S

Guided Tour

EfT4hk

Non-Guided Tour

95

95

93

95

91

94

93

11

89

94 94 92 91

BT

No. of Visits to HK %
First Time

E2 2y

More than once

43

57

40

60

31

69

37

63

50

50

43

57

51

49

50

50

42 38 47 47

58 62 53 53
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B ~ FEM
B BAH] FEEAIEE AT mIE R
Europe, Africa Italy Iberia Russia South Middle
& Middle East Africa East
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
HE(E AR
Total Itinerary %
REEE 17 20 13 19 8 16 of 25 1 17 21 )
Hong Kong only
EZEISRE:A
Multi-Destination 83 80 87 81 92 84 73 75 89 83 79 78
oAt 5 3
Other Destinations %
P st
Mainland China 35 34 53 47 49 40 28 27 49 40 25 26
AP
Macau SAR 26 25 22 20 32 34 26 30 14 21 28 32
G
. 4 4 4 6 5 5 2 2 10 2 3 3
Taiwan
B 4 4 4 E 4 5 4 6 5 7 1 1
Indonesia
R PHGE 7 6 4 4 8 8 7 7 4 6 4 4
Malaysia
IRHERL 7 6 4 3 7 8 13 10 4 2 15 12
Philippines
zﬁbﬂi&’ 10 10 8 7 12 8 7 8 10 10 7 5
ingapore
Thailand 13 12 10 14 9 11 11 10 20 13 12 8
ﬂﬁ 5 6 2 4 4 5 2 3 4 8 2 2
Vietnam
EDIE 2 2 1 1 3 1 1 * * 3 5 5
India
Sk 4 4 5 3 3 6 1 1 1 3 2 £
Japan
PR
South Korea 3 3 5 6 3 3 1 1 3 2 3 2
TN *
Australia 8 7 4 3 5 2 1 2 4 5 4
BEE] *
United Kingdom ! ! L “ 3 4 . . ! . L
TarB % " "
Netherlands 1 1 1 2 B B B B B
p—
e 1 1 1 2 2 3 1 * * - * 1
Germany
USA 2 2 1 1 2 2 1 2
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B ~ FEM
KR FAH FPEEFIER AR gl e
Europe, Africa Italy Iberia Russia South Middle
& Middle East Africa East
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
SINEETR
Participated in Optional Tours % 0 8 J & 7 6 l . 1 17 Ll .
U N Ty B )
Places Visited / Activities Taken %
il . 66 65 62 69 71 68 83 80 78 73 78 74
Shopping
TEAE '
Theme Park / Dining
e gt E
Hong Kong Disneyland 7 7 4 2 3 6 15 14 10 9 27 23
LI o
Knutsford Steps / Knutsford Terrace 2 ! ! 4 2 L ! 4 ! L !
[ilEz7p A
Lan Kwai Fong / Soho 19 17 23 20 27 27 12 13 18 12 13 14
iR g % & * *
Lei Yue Mun ! L 2 ! ! B B B
S /ANES
Ocean Park 9 9 6 6 4 4 31 27 6 8 20 18
BT . . . . . . . . ) ) . .
Noah's Ark at Ma Wan
(i
Sightseeing
T
Aberdeen 11 9 10 4 10 9 12 11 9 12 8 6
BB - BEDGERY
Aberdeen - Floating Restaurant 6 4 / 3 6 3 / 2 4 6 2 2
EAHIT - FLAAN
Aberdeen - Sampan Ride 6 3 G 2 d 3 g E 6 9 g 4
AT - 1FES
Aberdeen - Outlet 2 2 ! ! 3 2 = . 2 2 = 2
ST 1 9 6 5 1 9 9 7 13 13 4 4
Repulse Bay
AL TR TS
Stanley / Stanley Market 23 20 13 9 22 21 16 17 28 31 15 11
IAEWTH/ WWTHZ B T
Victoria Peak / Peak Tower 47 46 36 41 50 48 62 63 29 34 43 42
LI TN IE G RE
Madame Tussaud's Hong Kong 3 2 4 2 2 1 i 8 3 4 10 8
EAHEAE
Hong Kong Park 16 18 16 16 13 20 28 30 7 6 10 9
G HEE L
HK Convention & Exhibition Centre 9 9 IS I 15 12 = = 13 10 1 9
TREE AT 2 2
Expo Promenade / Golden Bauhinia 2 2 1 1 3 3 5 4 - 2 2 2
Square
FREZIR ek &L $85T R
A Symphony of Lights / Laser Show 18 19 = = 21 20 o = 12 22 A 9
TRA R
Harbour / Star Ferry Ride 37 36 26 29 42 38 32 36 39 33 25 25
RVDIH SRR (FTURE SRS HEE )
Clock Tower at Tsim Sha Tsui 18 18 13 17 20 24 25 23 19 17 13 10
e
RE 32 31 24 26 37 35 48 48 27 20 27 25
Avenue of Stars
NSNSy UNES]
Tsim Sha Tsui Waterfront Promenade 25 26 2 = 26 2 2l = 25 25 16 19
K% 100
Sky 100 6 6 5 6 7 4 10 12 5 10 6 5
BRI
Open Air Market 38 37 28 32 47 43 35 34 39 39 37 36
EXIG - ZAH
Open Air Market - Ladies' Market 26 24 19 19 32 34 22 21 31 29 32 28
BXTE - B
Open Air Market - Temple Street 27 26 23 24 37 33 26 27 20 27 22 21
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All Overnight Visitors - Europe, Africa & Middle East

B ~ FEM
B
Europe, Africa
& Middle East
2013 2014

2013

vl
Italy

2014

FPEEFIEE

Iberia

2013 2014

i

Russia

2013

2014

mIE e
South Middle
Africa East
2013 2014 2013 2014

BTy - BELT5H) ()

Places Visited / Activities Taken % (Cont'd

B,

Any Outlying Islands

ALl (FEGRS))

Lantau Island (not Airport related)
ALl - TS R
Lantau Island - Asia World-Expo
ALl - AT
Lantau Island - Heart Sutra / Wisdom
Path
ALl - Z3EF 360
Lantau Island - Ngong Ping 360
ALl - FFHT KA
Lantau Island - Po Lin Monastery /
Giant Buddha
ALl - A
Lantau Island - Tai O
1=/

Cheung Chau
Y&
Lamma Island

LREFEE

Green Treasures

Bie R

Hiking / Country Park

R A AU E A E

Hong Kong Global Geopark of China

AR

Hong Kong Wetland Park

[

Sai Kung

Ja

Temples

FEAAIE

Wong Tai Sin Temple

Chi Lin Nunnery

IREETEE)

Entertainment and Activities
Hytom, TN, RE, -RAIOK R AR
Disco / Bar / Pub / Karaoke / Night Club
FPE /KR

Massage / SPA

e (JEREEIEE )

Consumer Exhibition / Fair

FEY,/ TRATHEEE

Movie / Pop Concert

BIEES

Horseracing

WYIEE, B LEEST

Museums / Venues for Arts & Cultural
Activities

BERESE, KE

Sporting Event

27 27

23 23

15 15

20 20

30 27

10 11

21

19

10

16

33

25

23

11

20

30

34 33

31 32

19 19

29 29

34 29

40

38

28

34

23

12

39

36

25

33

26

14

18 25 23 19

17 22 21 18

11 14 15 13

12 17 17 15

26 24 19 18
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All Overnight Visitors - Europe, Africa & Middle East

B ~ FEM
B
Europe, Africa
& Middle East
2013 2014

2013

vl
Italy

2014

FPEEFIEE

Iberia

2013 2014

2013

i

Russia

2014

mIE
South
Africa
2013 2014

e
Middle
East

2013 2014

T AT Firn
Shopping Items Bought %

Wk At
Garments / Fabrics
B ARAE
Ready-made Wear
SR
Tailor-made Wear
Ak (IR )
Fabrics for all purposes
R NS
Leather / Synthetic Goods
(e
Luggage
R HATEEET
Shoes / Other Footwear
FR R R
Handbags / Wallets / Belts
HoAtr e B
Other Leather Goods
s i
Electrical / Photographic Goods
AR ~ Rt R HA R S5
Camera, Video Camera &
Other Photographic Equipment
S E M (CD/VCD / DVD &
~ $ki2 SR - MP3/ARBIUR S )
Audio-Visual Equipment (CD / VCD /
DVD Players, VCR, MP3/4 Players etc.)
FERIE R
CD, VCD, DVD
W (BB O PATEN, EAE
FFIE G HA BRI (G
BEE( R )
Computer / iPad / PDA / Calculator /
Peripherals (incl. hardware & software)
BERTH - TR HA R LG
iPhone, Mobile Phone &
Other Telecom Equipment
HoAt RS
Other Electrical Appliances

BREE AR T8k
Jewellery and Watch

ERETE A

Jewellery

SEA (RS
Gold Jewellery, without Stone

A EE

Diamond Jewellery

HAE e (AR - 3522 Ba -
N )

Any Other Jewellery (silver, jade, precious
stone, carved stone, ivory, etc.)

F&

Watch

37 34

35 32

21 20

12 11

11 11

16 15

31

31

20

11

10

21

33

31

17

36 33

35 29

24 23

12 14

50

49

30

18

14

30

12

16

45

44

29

18

13

20

11

10

56 37 48 44

54 34 47 4

32 22 31 30

17 12 19 17

16 13 17 18

21 20 17 16

10 5 5 3

13 12 10 7
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B ~ FEM
B BAF FEEAIEE AT mIE R
Europe, Africa Italy Iberia Russia South Middle
& Middle East Africa East
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
PR Htn (4
Shopping Items Bought % (Cont'd)
'’ EERERE
Foodstuff, Alcohol and Tobacco 11 13 12 16 8 15 25 25 10 7 12 15
pEUS .
Dried Sea Food 1 1 1 1 2 4 5 - - 1 1
UNCYE
Snacks / Confectioneries 7 8 6 9 6 9 4 15 7 5 9 11
HAth i
Other Foodstuff 3 4 5 6 2 4 6 9 1 1 3 4
T R AN
Alcohol & Tobacco 3 4 4 6 2 4 9 8 2 3 2 3
TEREECRE (HUR - ATENE ~ ZUESE )
Alcoholic drinks (beers, wines, liquors, 2 3 2 3 1 2 8 8 2 3 2 1
etc)
I i
Tobacco products 1 2 2 3 1 1 2 1 1 1 1
EAGER A (FROsEEK - RAE)
Personal Care (Shampoo, diapers etc.) 2 2 2 2 1 3 1 3 3 1 2 2
EEREESFK
Cosmetics & Skin Care / Perfume 9 9 9 10 10 12 19 19 15 12 10 12
EEKEE
Cosmetics & Skin Care 7 7 7 7 10 8 16 16 8 6 7 9
L 6 6 7 7 10 8 15 14 8 6 6 9
Cosmetics
"k 4 4 4 4 3 5 8 6 10 8 5 5
Perfume
HAth RS
Others Skin Care Product 1 2 1 2 1 - 2 4 3 - 2 2
HAtH S
Miscellaneous Consumer Goods 28 28 23 28 36 30 41 42 34 32 34 31
B - thig .
Medicine, Chinese Herbs 2 2 1 4 2 6 7 - 1 2 2
Books / Magazines 3 4 4 4 8 4 3 6 6 2 1 2
ARgRHMCE M *
Spectacles / Other Optical Goods ! 1 1 2 2 2 2 3 1 1 1
i T e
Souvenirs & Handicrafts 18 18 13 17 23 19 30 30 18 24 20 19
LA > BRI
Toys, Video / TV Games 6 6 4 5 5 3 9 10 14 6 13 12
s~ b
China, Porcelain 1 1 2 1 2 1 2 1 - 1 1 2
RIBHEEE
Home Decoration Materials 1 1 1 - 2 2 2 3 2 1 2 2
HAth &
Other Consumer Goods 3 3 4 2 4 2 2 2 2 2 3 2
HoAth B N N i . i i . ) . ) ) .
Other Items
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B ~ FEM
R vl FPEEFIER AR gl e
Europe, Africa Italy Iberia Russia South Middle
& Middle East Africa East
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
IERIEE
Overnight Visitor Spending
N¥EE (AT
Per Capita Spending (HKS) 7,400 7,250 7,877 7,247 6,180 7,023 9,258 6,943 8,326 7,406 8,303 7,742
THERE
Spending Pattern %
W 235 221 | 202 170 | 223 283 | 498 416 | 345 244 | 298 260
Shopping
;EEr[lET 43.9 44.8 46.1 46.3 43.9 41.1 25.8 29.5 32.6 43.5 40.0 44.7
Hotel Bills
TERESMEE
Meals Outside Hotels 17.2 17.4 18.1 19.1 18.2 16.0 12.2 13.5 13.9 15.5 15.9 15.3
404
i]z?* . 6.4 6.0 6.0 6.6 6.1 4.4 5.7 6.4 6.9 8.8 6.4 5.5
ntertainment
fﬁ% 0.4 0.4 0.2 0.2 0.3 0.2 0.3 0.4 0.8 0.8 0.5 0.3
ours
H
am 8.5 9.3 9.4 10.7 9.2 10.1 6.2 8.6 11.3 7.0 7.4 8.0
thers
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All Overnight Visitors - Europe, Africa & Middle East

B ~ FEM
B
Europe, Africa
& Middle East
2013 2014

BOAF
Italy

2013 2014

FPEEFIEE

Iberia

2013 2014

i

Russia

2013 2014

mIE
South
Africa
2013 2014

e
Middle
East
2013 2014

JFEHTETEE
Trip Satisfaction Level

P R AT E 5T

Rating on Value for Money on

Shopping %
IEVEFEEI R

Above Average Satisfaction
—f

Average
IEVEREEI B

Below Average Satisfaction
SESYEL iR 2 100)
Average Score (Max : 100)

63 60

29 30

68.6 67.3

58 57

31 20

12 24

67.3 61.8

62 59

30 31

68.4 66.7

85 72

13 19

81.5 73.9

63 60

29 30

68.6 67.3

64 72

26 19

10 9

69.2 73.3

P RS B YA AR 2 AT

Ratings on Hospitality of Sales Staff in

Retail Shops %
IEVEFEEI R

Above Average Satisfaction
—f

Average
IEVEREEI B

Below Average Satisfaction
SESYEL (iR 2 100)
Average Score (Max : 100)

84 83

13 14

82.1 80.7

85 80

13 17

83.4 79.7

85 83

82.6 80.7

95 94

91.7 90.4

84 83

14 14

82.1 80.6

75 73

76.6 78.3

R 2 SPE

Ratings on Shopping in HK %

[BEBEE R

Above Average Satisfaction
—f%

Average

Rl e o O =Y

Below Average Satisfaction
LS e 100)
Average Score (Max : 100)

83 82

14 16

81.3 79.7

85 89

11 10

83.1 84.9

84 81

81.5 79.9

92 86

83 82

14 16

81.3 79.7

81 85

15 11

79.9 77.1

TR 2 SHE

Rating on Hotels in HK %
IEVEFEEI R

Above Average Satisfaction
—f

Average
IEVEFEEI B

Below Average Satisfaction
SESYEL (iR 2 100)
Average Score (Max : 100)

82 81

14 14

81.4 80.2

77 81

14 11

78.1 79.9

83 81

81.7 80.1

83 80

15 15

83.4 80.8

82 81

14 14

81.5 80.2

73 82

22 12

76.1 79.3

BRI R ZHE

Rating on Dining in HK %
BEFEE R R

Above Average Satisfaction
—f%

Average

BEBESIEE R

Below Average Satisfaction
ST e 100)
Average Score (Max : 100)

87 84

11 13

81.9 80.4

85 84

13 14

81.5 78.9

88 85

82.8 81.0

90 88

86.4 84.8

87 84

11 13

82.0 80.3

70 71

19 20

70.7 71.9
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B ~ FEM
B BOAF FPEEFIEE RERHT [EZELS IR

Europe, Africa Italy Iberia Russia South Middle

& Middle East Africa East

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
JRFEHT R TEE (48
Trip Satisfaction Level (Cont'd)
R BTE
Ratings on Entertainment in HK %
IEREIE I R
Above Average Satisfaction 77 78 82 77 77 78 93 90 77 78 74 78
—& 21 20 15 19 21 20 5 7 21 20 18 20
Average
IEREIEEIERE R 2 5 3 4 2 5 1 3 2 5 3 5

Below Average Satisfaction

SO (S 1000

Average Score (Max : 100) 77.0 77.2 79.1 71.3 77.1 77.4 89.2 86.8 77.1 772 75.2 76.7

ki o

Rating on Sightseeing in HK %
IEVEREEI R

Above Average Satisfaction
—f

Average

IEVEFEEI B

Below Average Satisfaction
SESYEL (iR 2 100)

Average Score (Max : 100)

84 86 75 75 84 86 93 92 84 86 81 85

14 12 22 24 14 12 6 6 14 12 15 12

81.2 81.5 77.0 77.2 81.4 81.6 89.8 88.3 81.2 81.5 79.5 80.3

BREEERBERZTE

Rating on Air Quality in HK %
BEEE R

Above Average Satisfaction

—f%

Average

BEBEEIEE R

Below Average Satisfaction
LAY (e 100)

Average Score (Max : 100)

42 39 37 40 41 38 75 67 42 39 57 48

38 40 43 30 39 40 21 27 38 40 29 33

20 21 20 30 20 21 5 6 20 21 14 19

57.4 56.1 54.5 53.8 57.0 55.6 75.7 72.7 57.3 56.0 66.0 61.3

Overall Satisfaction
S (e 2 10)

Average Score (Max : 10) 8.5 8.5 8.4 8.4 8.2 8.2 9.0 9.0 8.3 8.5 8.1 83

T BOH R
Recommendation to Friends & 96 97 95 95 96 95 97 97 97 98 94 95
Relatives (%)

EH

Revisit Intention (%) 82 82 76 80 80 74 90 87 90 90 87 83
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O~ HrPERE
B M e B (vt} HA B
Australia, NZ Australia New Zealand North Asia Japan South Korea
& South Pacific
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
JeEFFE
Visitor Characteristics
Ll
Sex %
At
53 53 55 55 47 47 49 48 60 60 40 40
Male
At 47 47 45 45 53 53 51 52 40 40 60 60
Female
e (BF)
Age (years) %
16 - 25 10 10 11 10 8 9 13 14 9 10 16 17
26 - 35 18 17 18 18 17 15 27 28 22 22 31 33
36 - 45 20 19 20 20 17 18 24 23 26 25 23 22
46 - 55 22 22 22 22 24 22 26 24 27 28 24 22
56 - 65 21 21 20 20 22 22 8 8 13 12 4 6
66 + 10 11 9 10 11 14 2 2 3 3 1 1
SRR (R 45.5 46.0 452 457 46.8 473 399 395 426 424 377 374
Mean Age (yrs)
TEHEAR L
Marital Status %
[
. 65 67 64 66 65 68 57 55 61 60 54 51
Married
H
ok 350033 36 34 3 R 545 39 40 46 49
Others
e S
Occupation %
ERAL 75 74 75 74 77 7 78 77 83 84 74 72
Working
%Fiiﬁ 3 2 2 2 3 2 8 8 7 7 10 10
Housewife
RE 7 6 7 6 5 7 10 11 5 6 13 15
Student
ﬁﬁ? 15 16 15 16 14 18 3 2 4 3 2 2
Retired
FAth
Others 1 1 1 1 1 1 1 1 1 1 1 1
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O~ HEEEE
KR BN i B (vt} HA 2
Australia, NZ Australia New Zealand North Asia Japan South Korea
& South Pacific
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

FEAIRB &Y
Travel Details

R
Length of Stay %
SEEEER (1%

Average (Nights) 39 39 40 4.0 3.6 3.6 2.3 23 24 24 22 22

ERAELES|
Purpose of Visit (%)
JEfE

Vacation

PR

Visiting Friends / Relatives

P
Business / Meetings
En Route

At

Others

57 59 59 61 49 50 71 74 59 63 82 82

13 11 13 11 15 14 4 5 6 6 3 4

10 9 8 8 17 17 2 2 2 3 1 1

TRHEFEAE

Travel Companion %
B

Without Companion
e

With Companion

B fE, 2 BRI
Spouse / Partner / Girlfriend / Boyfriend

30 32 29 32 34 34 23 22 33 29 15 16
70 68 71 68 66 66 77 78 67 71 85 84
48 47 49 48 46 46 27 26 21 22 33 29

TSI L 0 9 10 9 0 7 12 12 8 9 15 15
Children / Grandchildren

SLEE/ (5h) HISLE) 5 5 5 5 4 4 8 10 5 6 112
Parents / Grandparents

HA EERERE

Other Immediate Family Members

WE e FE

Relatives / Friends / Business Associates

S S

Travel Arrangement %
—UeeER

Guided Tour

EEFE-S0

Non-Guided Tour 95 96 95 97 94 95 76 80 85 87 68 75

S
No. of Visits to HK %

. . 32 32 32 31 33 34 46 47 31 32 59 58
First Time

%%
More than once

68 68 68 69 67 66 54 53 69 68 41 42
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O ~ HTPE
Ly N M HrrEnE b v HA B
Australia, NZ Australia New Zealand North Asia Japan South Korea
& South Pacific
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
FEAENAZ
Total Itinerary %
PUERE 17 17 17 18 13 13 42 42 51 52 34 34
Hong Kong only
SEEM 8 83 8 82 87 87 58 58 49 48 66 66
Multi-Destination
HoAth B3
Other Destinations %
FP R P A
Mainland China 28 25 28 26 24 19 12 12 16 14 9 9
g 32 28 430 24 22 45 47 31 R 57 59
=)
Ta:v an 2 2 2 2 2 2 1 1 2 2 1 1
EE . 2 2 2 2 2 1 1 1 1 * 1 1
Indonesia
FSARPHSS 77 78 6 6 1 11 1
Malaysia
Philippines 4 4 “ “ 4 2 !
A 15 14 16 16 2 9 11 21 11
Singapore
25
Thailand 7 7 7 7 8 7 2 1 1 1 2 1
ﬁﬁ 6 6 6 6 6 6 1 e 1 1 1 S
Vietnam
EIE 1 1 11 2 3 s £ £k
India
JEIa;En 4 4 4 3 5 5 * * na na o 1
L * *
South Korea 3 2 3 2 2 1 1 1 na na
M * * * *
Australia 1 1 na na 5 5 1 1
B * * * * * *
United Kingdom 10 13 8 1w 22 31
fGif | * *
Netherlands 1 1 1 1 3 2 B B B B
e 2 3 12 56 s . X x
Germany
TSI%\ 4 4 3 4 5 4 * * * * * *
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BN~ e
B M e B (vt} HA 2
Australia, NZ Australia New Zealand North Asia Japan South Korea
& South Pacific
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
SHNEETE
Participated in Optional Tours % 17 18 e 1K 17 16 L3 1L 18 18 ¢ L
BB AT S5
Places Visited / Activities Taken %
il . 76 74 76 74 76 70 81 78 78 77 82 80
Shopping
FREAE &
Theme Park / Dining
N i) 2 ]
SRR 14 14 14 16 9 6 9 1 10 13 710
Hong Kong Disneyland
i
Knutsford Steps / Knutsford Terrace ! ! L L ! B ¢ 3 1 1 4 3
FREY B
Lan Kwai Fong / Soho 12 11 13 12 8 8 22 25 8 7 34 38
Lei Yue Mun B L 1 1 1 1
EEANE
Ocean Park 9 9 9 9 9 6 7 6 3 3 10 9
’%féﬁﬁﬁﬁhﬁ * * * * - - * * - * * *
Noah's Ark at Ma Wan
Bt
Sightseeing
AT
Aberdeen 12 12 12 12 13 11 5 5 4 4 6 6
T - BEHEANT
Aberdeen - Floating Restaurant 3 4 J 4 3 3 = = 2 2 = =
EABIF - TR
Aberdeen - Sampan Ride 8 8 8 8 1 7 £ 1 1 2 1 1
AL - HE . .
Aberdeen - Outlet 2 2 = = 1 2 = = 3 3
SRk
RS 12 11 13 12 10 9 16 14 9 9 21 18
Repulse Bay
TR LTS
Stanley / Stanley Market 29 29 30 30 26 22 19 20 12 11 26 27
AELTH/WLTHZ E T
Victoria Peak / Peak Tower 41 40 41 40 40 37 46 45 32 33 58 55
BN B
Madame Tussaud's Hong Kong 4 2 4 = 4 2 © 5 2 1 10 7
EHENE
Hong Kong Park 7 8 7 8 5 6 6 8 5 7 7 8
FHEEHEE T
HK Convention & Exhibition Centre > 6 2 5 5 4 7 7 6 7 7 7
Expo Promenade / Golden Bauhinia 1 2 1 2 1 1 1 2 1 2 1 2
Square
TRELIFGK &L 585t ot
A Symphony of Lights / Laser Show 17 17 17 17 18 16 27 30 16 18 37 39
TR A
Harbour / Star Ferry Ride 34 32 34 33 32 26 35 35 21 19 47 47
IVDUE g (iU SRS A )
Clock Tower at Tsim Sha Tsui 14 13 Ll 1 12 10 = =2 5 7 47 36
BIRE 22 22 22 23 20 19 32 41 18 18 44 58
Avenue of Stars
PRI EE N
Tsim Sha Tsui Waterfront Promenade 20 20 = = 16 18 = 17 13 12 28 21
K% 100
Sky 100 4 5 4 5 4 3 4 4 6 6 3 2
BRI
Open Air Market 40 38 40 39 42 36 37 40 36 35 38 44
BEXTE - LA
Open Air Market - Ladies' Market 32 28 S 29 31 24 33 35 34 31 32 38
BT - B
Open Air Market - Temple Street 26 23 = = 27 23 = 14 5 8 16 19
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BN ~ B
KR BN i B (vt} HA 2
Australia, NZ Australia New Zealand North Asia Japan South Korea
& South Pacific
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

BRI Ty 2L EE) ()
Places Visited / Activities Taken % (Cont'd

HES

Any Outlying Islands

AUl (EFRS) D

Lantau Island (not Airport related)

ALl - I

Lantau Island - Asia World-Expo

AKUELL - AR

Lantau Island - Heart Sutra / Wisdom 2 1 2 1 1 1 1 1 * * 2 1

Path

AUl - Z3tF 360

Lantau Island - Ngong Ping 360

AW - BT KA

Lantau Island - Po Lin Monastery / 18 16 18 16 15 14 7 7 3 3 9 9

Giant Buddha

ALl - A

Lantau Island - Tai O

1=/

Cheung Chau

Y&

Lamma Island
Green Treasures
g R
Hiking / Country Park
o B A U N * * * * * * * *
Hong Kong Global Geopark of China
EHERIAE
Hong Kong Wetland Park
[

Sai Kung

BT

Temples

FRALA

Wong Tai Sin Temple

EHIFI

Chi Lin Nunnery

IREETET)

Entertainment and Activities

Hy-t, N, EIRR, R ALOK, IR AR
Disco / Bar / Pub / Karaoke / Night Club
TR TR

Massage / SPA

R (IR ) "
Consumer Exhibition / Fair
EEE, FATHEEE
Movie / Pop Concert
BIEHER

Horseracing

BYIeE, S LSENST
Museums / Venues for Arts & Cultural 8 8 7 8 11 9 4 3 2 2 5 4
Activities

BB e, HE
Sporting Event

23 22 23 23 23 19 9 10 5 5 13 14

19 19 20 19 18 17 9 10 4 4 12 14

14 13 14 14 13 12 7 8 3 3 10 11

23 21 23 21 25 18 14 12 13 10 14 13
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BN~ e
RS
Australia, NZ
& South Pacific

BN

Australia

e
New Zealand

B [of:H:3
North Asia

HA
Japan

2
South Korea

2013

2014

2013

2014

2013

2014

2013

2014

2013

2014

2013

2014

T BT i
Shopping Items Bought %

WAkt
Garments / Fabrics
B AR
Ready-made Wear
AL L
Tailor-made Wear
A CIEEMT AR )
Fabrics for all purposes
EZ 0 VN
Leather / Synthetic Goods
(FE=
Luggage
Bt HAEES
Shoes / Other Footwear
FLIRE B
Handbags / Wallets / Belts
HAth gz B
Other Leather Goods
ety sl
Electrical / Photographic Goods
HRAERR ~ st R HA R 25
Camera, Video Camera &
Other Photographic Equipment
S8 (CD/VCD / DVD &t
~ SRR SRIGAE - MP3ARBIUEE )
Audio-Visual Equipment (CD / VCD /
DVD Players, VCR, MP3/4 Players etc.)
SRR
CD, VCD, DVD
W (BTSHAN) PHIEN BAE
TFIRGHERHADERKGN . (ffE
BEMR R
Computer / iPad / PDA / Calculator /
Peripherals (incl. hardware & software)
BARTH - TR H A ER S
iPhone, Mobile Phone &
Other Telecom Equipment
HAth R
Other Electrical Appliances

BRETE A T8k
Jewellery and Watch

PRET E

Jewellery

SEEE (D)

Gold Jewellery, without Stone

EOE

Diamond Jewellery

HAtreef (RER e - 3522 Ba -
N Y

Any Other Jewellery (silver, jade, precious
stone, carved stone, ivory, etc.)

Fi
Watch

1

47

36

22

22

15

15

11

48

45

33

21

19

14

15

11

s1

47

36

22

23

14

15

11

49

45

34

22

20

14

16

11

50

49

33

23

17

17

16

11

45

42

29

18

27

25

24

11

23

22

22

10

11

23

21

21

19

31

29

28

14

10

25

25

25

12
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BN~ e
RS
Australia, NZ
& South Pacific

BN

Australia

e
New Zealand

B [of:H:3
North Asia

HA
Japan

2
South Korea

2013

2014

2013

2014

2013

2014

2013

2014

2013

2014

2013

2014

PR B (3
Shopping Items Bought % (Cont'd)

'’ BEREE

Foodstuff, Alcohol and Tobacco
S

Dried Sea Food

N HER

Snacks / Confectioneries

HAtherdn

Other Foodstuff

R

Alcohol & Tobacco

TERBEEE (WU ~ FEE - ZUEE )
Alcoholic drinks (beers, wines, liquors,
etc)

I

Tobacco products

B8 GEB A Bk - RAE)
Personal Care (Shampoo, diapers etc.)
EBEREE S/ EK

Cosmetics & Skin Care / Perfume
FEBFEE

Cosmetics & Skin Care

{BHE

Cosmetics

K

Perfume

HANEERS

Others Skin Care Product

EA R

Miscellaneous Consumer Goods
g, - gk

Medicine, Chinese Herbs

EE - ek

Books / Magazines

R g, oA 22

Spectacles / Other Optical Goods
LR F I

Souvenirs & Handicrafts

IrE - BRI

Toys, Video / TV Games

Zds - Paes

China, Porcelain

RIEHEHIIE

Home Decoration Materials
HAtoH

Other Consumer Goods

HoAth &5k

Other Items

12

16

11

12

15

11

10

12

16

11

10

12

15

11

10

13

15

12

11

19

10

13

14

12

52

42

11

28

25

23

51

43

10

10

28

26

23

59

50

13

12

21

19

18

56

48

14

17

15

14

45

35

10

11

33

29

28

47

40

36

33

30
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BN ~ B
KR BN e B (vt} HA 2
Australia, NZ Australia New Zealand North Asia Japan South Korea
& South Pacific
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
BRIREHE
Overnight Visitor Spending
NIHE (BT
Per Capita Spending (HKS) 7,959 7,558 8,180 7,727 6,449 6,441 4,821 4,502 5,538 5,196 4,236 4,008
JHEE
Spending Pattern %
Esﬁh% . 28.8 27.6 287 275 299 288 312 279 28.8 253 33.6 303
opping
@Em&%‘.ﬁ 412 423 41.4 422 39.5 43.1 372 38.8 412 425 329 354
Hotel Bills
TIESME B
Meals Outside Hotels 155 152 157 153 13.8 145 17.6  19.1 172 194 18.0 18.8
0 gt
?* . 6.5 5.7 6.3 5.9 7.8 4.3 53 4.6 52 4.4 5.4 4.7
ntertainment
%;%% 0.8 1.0 0.7 1.0 0.9 0.8 0.9 0.9 0.8 0.9 1.1 0.9
ours
HiAth

7.3 8.2 7.2 8.1 8.1 8.5 7.9 8.7 6.8 7.5 9.0 9.8
Others
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BN~ e

KR BN e B (vt} HA 2
Australia, NZ Australia New Zealand North Asia Japan South Korea
& South Pacific

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
IR E TS
Trip Satisfaction Level
P YA AT E 2 SHE
Rating on Value for Money on
Shopping %
el EEE AT =y
Above Average Satisfaction 69 65 69 63 69 76 65 57 54 40 73 69
i 26 29 26 31 27 21 30 34 40 45 22 26
Average
el EE oA TR
Below Average Satisfaction > 6 J © 4 3 J . 6 14 J J
TR (R : 100) 727 704 725 69.6 742 754 708 677 662 587 745 740
Average Score (Max : 100)
P e R S R AT B AR B TR
Ratings on Hospitality of Sales Staff in
Retail Shops %
el EEE AT =y
Above Average Satisfaction 80 80 81 80 75 83 52 53 44 41 59 61
i 16 15 16 15 22 15 32 32 37 42 27 25
Average
el EE e oA TR
Below Average Satisfaction 3 > . © 3 2 i 15 18 17 i i
ST (e £ 100)
Average Score (Max : 100) 79.1  78.7 79.5 78.2 75.8  82.1 63.1 63.5 58.8  58.0 66.6 67.5
R 2 S
Ratings on Shopping in HK %
EEBESIE R R
Above Average Satisfaction 84 84 84 82 83 96 75 66 72 53 77 74
M 14 13 14 14 15 4 22 29 25 40 20 22
Average
[l EEE S ST R
Below Average Satisfaction 2 3 z . 2 B . . 3 6 . 5
PR (s 100)
Average Score (Max : 100) 80.7 80.4 81.0 79.9 79.1 83.9 752 72.0 73.9  66.0 76.3  76.2
RGNS S
Rating on Hotels in HK %
el EEE AT =y
Above Average Satisfaction 85 85 86 85 79 87 72 72 73 70 71 74
i 12 12 12 12 15 11 22 21 20 24 23 20
Average
el EE oA BT hE
Below Average Satisfaction 3 3 2 . > 2 © © 6 6 © ©
R (B 100) 829 824 834 819 792 859 746 748 749 734 743 757
Average Score (Max : 100)
BRI e 2
Rating on Dining in HK %
BEBESIER R
Above Average Satisfaction 89 85 89 85 86 83 72 70 83 75 63 67
M 10 13 9 12 12 17 21 22 15 20 27 23
Average
[l EE e S ST h=A
Below Average Satisfaction 2 2 z . 2 1 7 ¢ 2 > L L
P (s 100)
Average Score (Max : 100) 819 81.2 822 8l.1 79.5 81.2 73.9 722 80.8 76.4 68.3 693
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BN~ e
RS
Australia, NZ
& South Pacific

2013

2014

BN i Jeas HA 2
Australia New Zealand North Asia Japan South Korea

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

JREEARETE/E (4

Trip Satisfaction Level (Cont'd)

R Z SYE

Ratings on Entertainment in HK %

EEBESE R R

Above Average Satisfaction
—f

Average
JEEBESE R R

Below Average Satisfaction
SEEIYEL (R 1000
Average Score (Max : 100)

77

21

75.8

79

19

77.1

78 78 75 87 56 56 56 56 56 55

20 20 24 12 38 39 40 39 37 39

75.8 769 758 784 672  67.0 679 67.2 66.6 66.9

B SHE

Rating on Sightseeing in HK %
IEREHEI R

Above Average Satisfaction
—f

Average

[EREHEI R A

Below Average Satisfaction
Bl 1000

Average Score (Max : 100)

84

14

79.6

84

14

80.1

85 84 74 90 75 74 71 68 78 79

13 15 22 8 23 23 27 28 19 19

80.4 79.7 742  82.6 75.1 75.0 732 724 76.7 76.8

BREEERERZHE

Rating on Air Quality in HK %
BEBESIER R

Above Average Satisfaction

—f

Average

JEREBE SR R

Below Average Satisfaction
SEESYEL Cheis 1000

Average Score (Max : 100)

34

4

24

53.0

35

44

22

54.6

34 34 35 38 30 28 25 23 35 32

42 45 42 39 40 43 39 45 40 42

24 21 23 23 30 28 36 33 24 25

532 544 519 559 514 509 48.0 47.6 541 533

Overall Satisfaction
SEE (s 10)
Average Score (Max : 10)

8.4

8.3

84 83 8.3 8.2 80 79 8.1 8.0 7.9 7.8

B ESRGHL
Recommendation to Friends &
Relatives (%)

98

97

98 97 97 96 94 93 94 92 94 94

G

Revisit Intention (%)

87

86

88 87 81 79 87 85 88 86 86 84
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B K
HEgaH 2= FEZRAERE SEERE Hring ZRE I
South & Indonesia Malaysia Philippines Singapore Thailand India
Southeast Asia
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

VX514
Visitor Characteristics
PR
Sex %
e 47 48 | 45 45 | 47 48 | 41 41 | 49 48 | 41 41 | 68 6
Male
i

53 52 55 55 53 52 59 59 51 52 59 59 32 31
Female
Flre (%)
Age (years) %
16 - 25 14 14 15 13 13 13 18 18 11 12 13 14 12 13
26 - 35 29 29 26 27 30 30 30 30 25 25 33 33 31 31
36 - 45 24 24 23 24 23 24 23 23 25 23 23 24 30 30
46 - 55 21 21 22 20 21 22 19 18 26 26 22 21 19 18
56 - 65 9 9 11 12 10 9 8 9 12 11 7 6 6 7
66 + 2 2 3 4 2 2 2 2 2 2 2 2 2 1
NP HA
PR 5 39.3 39.3 40.2 40.5 39.3 39.3 38.1 38.1 41.3 40.9 38.6 38.4 38.5 38.4
Mean Age (yrs)
HEHFARIS
Marital Status %
e . 59 59 65 64 62 60 51 51 64 61 44 42 77 77
Married
H
A 41 41 | 35 36 | 38 40 | 49 49 | 36 39 | s6 58 | 23 23
Others
WS
Occupation %
ERAL 8 8 | 75 77 | s0 s | s 78 | s2 8 | 8 84 | 8 83
Working
KEIﬁ 6 6 9 9 6 6 6 6 5 5 4 3 7 7
Housewife
24
Student 7 7 8 8 7 7 8 7 6 7 7 7 6 6
BIK
Retired 6 6 7 6 7 7 5 7 6 6 5 5 3 3
e 1 1 & 1 1 1 2 2 1 1 1 1 * *

Others
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Bnik
REgnd Efe L =Y NuCE JEEEE Wiz ZRE 211
South & Indonesia Malaysia Philippines Singapore Thailand India
Southeast Asia
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
SN
Travel Details
A2 IR ]

Length of Stay %

SEHPE RN (1)

Average (Nights) 33 3.4 3.1 32 32 33 32 33 33 32 2.9 32 4.0 39

BikA=LER|

Purpose of Visit (%)

R

Vacation

E Sz Y

Visiting Friends / Relatives
(LY

Business / Meetings

En Route

HAth,
Others

71 68 73 72 72 70 79 77 64 65 75 70 56 57

ilisuLes

Travel Companion %
i

Without Companion
S

With Companion

FCAFiE, 2R B
Spouse / Partner / Girlfriend / Boyfriend

81 79 85 86 83 80 87 85 73 72 86 82 70 68
39 36 41 39 43 39 41 38 37 35 31 26 42 38

TSI L 20 20 | 27 25 | 20 21| 26 24 | 17 18 | 12 9o | 26 21
Children / Grandchildren

B UOh) SR 13 12 17 16 13 12 16 14 12 11 13 14 7 6
Parents / Grandparents
HiEBRERE

Other Immediate Family Members

HiE RS

Relatives / Friends / Business Associates

11 10 14 13 10 10 14 12 9 6 12 12 5 4

34 35 35 36 36 36 34 37 27 28 46 45 24 26

S-Szl

Travel Arrangement %
ENIENSES S

Guided Tour

EfT4hk

Non-Guided Tour 88 90 85 86 92 94 87 88 97 97 82 86 83 84

BT
No. of Visits to HK %

. . 28 27 28 27 28 27 29 27 14 14 25 23 51 52
First Time

%R

72 73 72 73 72 73 71 73 86 86 75 77 49 48
More than once
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B K
HEgaH 2= FEZRAERE SEERE Hring ZRE I
South & Indonesia Malaysia Philippines Singapore Thailand India
Southeast Asia
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
HE(E AR
Total Itinerary %
[mPEr
SR 48 52 | 33 36 | 46 50 | 57 60 | sa 57| s4 6 | 33 35
ong Kong only
% 5
S 52 48 | 67 64 | 54 50 | 43 40 | 46 43 | 46 38 | 67 65
ulti-Destination
oAt 5 3
Other Destinations %
st
Mainland China 15 15 34 30 18 17 5 5 16 15 8 10 18 19
AP
Macau SAR 38 34 44 43 38 32 36 33 29 28 38 27 48 45
PN
Fs 1 1 1 1 1 2 & & 3 2 & & 1 1
Taiwan
HjE * * na na * * & & 1 1 & & 1 1
Indonesia
R PHGE 1 1 4 4 | na  ma | * 1 1 1 * 1 3 3
Malaysia
i * * & & * * na na 1 1 & & 1 1
Philippines
F 2 2 7 5 2 2 1 1 | na  ma | * 1 6 5
ingapore
Thailand 1 1 1 1 1 1 1 1 1 1 na na 6 5
e * * _ * * * 1 * * 1 * * * 1
Vietnam
I * * * * * * * * * * * _ na na
India
Sk 1 1 1 1 1 1 * * 1 1 * 1 1 1
Japan
[ * * * *
South Korea ! ! ! ! ! B ! ! ! !
BN * * * * * * * * * * * * 1 *
Australia
33: * * * * * * * * * * * * * *
United Kingdom
e T * * _ * * _ _ * * _ _ _ _ _
Netherlands
(== * * * * * * _ * * * _ * _ _
Germany
= * * * * *
USA 1 1 1 1 1 1 1 1 1
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Bnik
REgnd ENfE L =Y NuCE JEEEE Wiz ZRE 211
South & Indonesia Malaysia Philippines Singapore Thailand India
Southeast Asia
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
SINEETR
Participated in Optional Tours % ? 8 ( ( 7 3 12 < 7 6 ( 3 19 17
U N Ty B )
Places Visited / Activities Taken %
il . 87 86 93 92 88 86 88 88 83 82 92 90 74 75
Shopping
TEAE '
Theme Park / Dining
SHe s EES
é/%@‘i)_‘:‘*.a 36 35 45 45 32 32 48 49 19 21 30 28 39 40
Hong Kong Disneyland
g%ﬂ:{%ﬁ% 1 1 * * 1 1 * * 1 1 % % * %
Knutsford Steps / Knutsford Terrace
[ilE=rp A
Lan Kwai Fong / Soho 11 11 6 5 20 17 6 6 16 16 8 8 9 8
iR g o o o * *
Lei Yue Mun ! ! ! ! ! ! ! ! !
A 19 19| 18 15 | 19 20 |25 27| 12 13|10 9 |31 3
Ocean Park
b5t/ ChwapEs * % * * * * *
Noah's Ark at Ma Wan ! ! ! ! ! ! !
(i
Sightseeing
T
Aberdeen 6 6 7 7 7 7 8 7 6 5 3 2 9 8
BB - BEDGEY o
Aberdeen - Floating Restaurant 4 3 J J 4 3 J G 2 2 2 4 4
BT - FLAAN
Aberdeen - Sampan Ride 3 3 2 ] 4 4 4 g 3 2 ] ] 6 4
AT - 1FES
Aberdeen - Outlet ! ! £ £ ! ! £ £ ! ! £ £ 2 2
e
N s 701 s 4 | s 7012 3|7 5|19 16| 10 8
epulse Bay
AL/ TR TS
Stanley / Stanley Market 8 8 ’ . 1 10 . € 8 9 € € 12 12
IARWTH/ WWTHZ B T
Victoria Peak / Peak Tower 37 36 53 52 39 37 31 32 27 27 34 29 47 47
LI TN G B RE
Madame Tussaud's Hong Kong 15 14 36 34 19 16 9 8 9 8 3 2 23 20
EAHEAE
Hong Kong Park 4 5 6 6 3 3 6 7 2 3 5 5 4 6
G HEE L
HK Convention & Exhibition Centre 6 6 . € 8 8 . € 3 4 . . 10 10
A AR B
Expo Promenade / Golden Bauhinia 2 2 2 3 5 4 1 2 1 1 1 1 1 2
Square
fREZIF ek &L $85T R
A Symphony of Lights / Laser Show 11 11 9 11 11 11 8 9 8 9 17 16 14 14
TRA R
Harbour / Star Ferry Ride 20 21 20 23 18 19 19 22 15 13 25 23 25 27
RVDIE SRR (FTTURE SRS AEE )
Clock Tower at Tsim Sha Tsui 12 13 12 14 14 14 8 13 8 9 18 19 11 15
ol 310 32 | 41 45 | a1 42 | 28 32 | 23 24 | 29 26 | 20 24
Avenue of Stars
NSNSy UNE]
Tsim Sha Tsui Waterfront Promenade 16 16 = = 16 16 = = 13 13 = = 18 20
K 100
Sky 100 4 4 4 6 3 4 2 3 2 3 5 5 9 7
BRI
Open Air Market 42 40 48 50 52 51 34 32 39 38 39 34 39 38
EXIG - ZAH
Open Air Market - Ladies' Market 37 35 45 47 47 46 29 27 35 33 31 28 34 31
BXTE - B
Open Air Market - Temple Street 20 19 16 13 30 27 14 13 22 21 19 16 19 22
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FIRE R
HpEL Elfe FEZRPgEE JEEE Hrinse 2 N
South & Indonesia Malaysia Philippines Singapore Thailand India
Southeast Asia

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

BB T R EE) (4

Places Visited / Activities Taken % (Cont'd
B,

Any Outlying Islands

ALl (FEGS))
Lantau Island (not Airport related)

AWl - ZEIEEE R

22 23 18 23 24 24 15 16 19 23 36 36 21 20

21 22 18 22 22 21 15 15 17 21 36 35 20 19

* * *

Lantau Island - Asia World-Expo 1 1 ! £ ! £ £ £ £ 3 4
AL~ AEETFE

Lantau Island - Heart Sutra / Wisdom 2 1 2 1 3 2 1 1 2 2 2 2 2 1

Path
AWl - ZpEF 360
Lantau Island - Ngong Ping 360
ALl - FFHT KA
Lantau Island - Po Lin Monastery / 18 18 16 18 19 17 12 12 15 16 32 30 16 14
Giant Buddha
ALl - A
Lantau Island - Tai O
=2
Cheung Chau
Y&
Lamma Island
LRETEDE
Green Treasures
Bie R
Hiking / Country Park
B A U A . . .
Hong Kong Global Geopark of China
wARAE % %
Hong Kong Wetland Park
[ *
Sai Kung
Ja
Temples
FEAAIE
Wong Tai Sin Temple

17 17 15 20 19 17 11 12 13 16 30 29 14 14

Chi Lin Nunnery
IREEEE)
Entertainment and Activities

s, I, IR, RALOK R

Disco / Bar / Pub / Karaoke / Night Club 0 3 6 4 21 6 6 13 12 | 1 9 1313

T/ 7K

Massage / SPA 3 2 1 1 2 2 1 2 4 3 2 1 6 5

R (JERERS IR . . .

Consumer Exhibition / Fair 1 1 1 1 1 1 1 1 1 1 1
S E B /i E &

FHEY RITHEET 3 3 5 3 4 4 , . 4 ; 5 . 5 5

Movie / Pop Concert
BIHER *

. 1 1 & 1 1 & & 1 1 & & * *
Horseracing
YRR, i LEEN S AT
Museums / Venues for Arts & Cultural 3 4 3 5 3 3 3 5 3 3 4 5 4 6
Activities
WSS R T e e T

Sporting Event
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All Overnight Visitors - South & Southeast Asia

B K
HEgaH
South &
Southeast Asia
2013 2014

EUE

Indonesia

2013 2014

L =Y NuCE
Malaysia

2013 2014

JEEE
Philippines

2013 2014

s

Singapore

2013 2014

ZRE
Thailand

2013 2014

2013

R

India

2014

T A Firn
Shopping Items Bought %

Wk At
Garments / Fabrics
B ARAE
Ready-made Wear
SR
Tailor-made Wear
Ak (IR )
Fabrics for all purposes
R NS
Leather / Synthetic Goods
(e
Luggage
R HATEEET
Shoes / Other Footwear
FR R R
Handbags / Wallets / Belts
HoAtr e B
Other Leather Goods
s i
Electrical / Photographic Goods
HRAERR ~ e R HA R S5
Camera, Video Camera &
Other Photographic Equipment
S E M (CD/VCD / DVD &
~ $ki2 SR - MP3ARBIUR S )
Audio-Visual Equipment (CD / VCD /
DVD Players, VCR, MP3/4 Players etc.)
FERIE R
CD, VCD, DVD
W (BB O TATE, (EAE
FFIE G HAT BRI (G
BEE( R )
Computer / iPad / PDA / Calculator /
Peripherals (incl. hardware & software)
BERTH - TR HA R LG
iPhone, Mobile Phone &
Other Telecom Equipment
HoAt RS
Other Electrical Appliances

BREE AR T8k
Jewellery and Watch

ERETE A

Jewellery

SEA (RS
Gold Jewellery, without Stone

A EE

Diamond Jewellery

HAEa (EAEIR T - 3532 Ha -
N )

Any Other Jewellery (silver, jade, precious
stone, carved stone, ivory, etc.)

F&

Watch

60 55

59 55

43 42

29 28

25 24

10 11

70 64

69 62

51 51

34 30

34 35

15 13

57 54

57 53

41 39

29 26

22 20

65 62

65 62

40 43

28 31

24 24

11 12

55 51

55 51

39 38

27 28

24 20

62 55

61 54

55 50

11 9

38 34

29 25

46

46

20

14

45

44

34

17

23

15
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B K
HEgaH 2= FEZRAERE SEERE Hring ZRE I
South & Indonesia Malaysia Philippines Singapore Thailand India

Southeast Asia

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
PR Htn (4
Shopping Items Bought % (Cont'd)
'’ EERERE
Foodstuff, Alcohol and Tobacco 39 39 42 44 46 43 33 36 46 45 44 44 17 18
pEUS *
Dried Sea Food 4 4 3 4 6 7 1 2 7 6 3 3 1
IRFER : . 32 31 37 38 35 32 29 29 36 34 38 38 15 15
Snacks / Confectioneries
HAth i
Other Foodstuff 7 8 4 6 12 12 6 7 11 12 6 6 1 2
T B AN
Alcohol & Tobacco 3 3 5 5 3 3 2 2 2 2 5 5 4 4
TR (HUR - ATENE ~ ZUEE)
Alcoholic drinks (beers, wines, liquors, 3 3 4 4 3 2 1 1 2 1 3 4 3 4
etc)
I .
Tobacco products 1 1 1 2 1 1 1 1 1 2 3 1 1
{EAGER A (FROsEEK - RAE)
Personal Care (Shampoo, diapers etc.) 2 2 2 2 1 2 2 3 2 3 2 1 2 2
EEREESFK
Cosmetics & Skin Care / Perfume 25 24 29 25 21 21 19 20 19 19 48 44 14 17
EEKEE
Cosmetics & Skin Care 19 19 21 19 17 17 15 14 17 17 35 34 10 12
S 17 6 | 20 17 13 11 14 13 14 15 | 31 29 10 11
Cosmetics
K 12 12 15 14 8 9 10 11 5 5 29 25 7 9
Perfume
HAth RS
Others Skin Care Product 5 6 4 5 6 9 4 4 7 6 10 11 1 2
HAtH S
Miscellaneous Consumer Goods 34 34 43 44 35 35 39 39 29 27 26 29 29 28
B - thig
Medicine, Chinese Herbs 3 4 6 6 3 4 2 3 4 4 3 3 1 1
Books / Magazines 5 4 4 4 7 5 3 3 7 5 3 2 1 1
ARgR,HMCE M *
Spectacles / Other Optical Goods 1 1 1 1 1 1 1 1 1 2 2 1 1
i T e
Souvenirs & Handicrafts 20 19 27 29 23 22 25 22 13 13 14 14 17 15
LA > BRI
Toys, Video / TV Games 12 13 16 17 9 11 14 16 10 9 8 11 12 12
s o Pegs * * 1 1 * * * * * * * * 1 1
China, Porcelain
RIBHEEE * o
Home Decoration Materials 1 1 1 1 1 1 1 1 1 1 1 1
HAth &
Other Consumer Goods 2 2 2 2 1 2 2 3 1 2 2 2 3 3
L * * * = * * * * _ % % % % -
Other Items
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Bnik
REgnd ENfE L =Y NuCE JEEEE Wiz ZRE 211

South & Indonesia Malaysia Philippines Singapore Thailand India

Southeast Asia

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
IERIEE
Overnight Visitor Spending
N¥DEE (AT
Per Capita Spending (HKS) 6,678 6,735 | 7,043 7,143 | 5,836 5,992 | 5987 5,861 | 7,620 7,462 | 7,415 7,832 | 6,065 6,067
THERE
Spending Pattern %
o 422 403 | 462 450 | 394 397 | 438 449 | 405 357 | 529 463 | 254 303
opping
)ETETFET 31.0 30.7 29.7 29.3 29.8 28.5 30.0 273 339 344 | 233 26.2 42.9 39.1
Hotel Bills
THIEMEE
Meals Outside Hotels 13.7 15.0 11.8 13.4 16.4 16.5 12.8 13.0 14.2 16.9 12.5 15.1 14.7 13.8
404
i]z?* . 5.4 5.7 53 5.0 6.4 6.3 5.7 6.3 4.6 4.9 4.1 4.6 73 7.6
ntertainment
%ﬁﬂ% 0.5 0.5 0.7 0.8 0.4 0.4 0.4 0.5 0.2 0.2 0.6 0.4 0.9 0.7
ours
HeAtr,

7.1 7.8 6.3 6.4 7.6 8.6 7.3 8.0 6.6 8.0 6.6 7.4 8.9 8.4
Others
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FIRE R
HpEL Elfe FEZRPgEE JEEE Hrinse 2 N
South & Indonesia Malaysia Philippines Singapore Thailand India
Southeast Asia

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

JFEHTETEE
Trip Satisfaction Level

P R A AT E 5T
Rating on Value for Money on
Shopping %

IEVEREEI R

Above Average Satisfaction 65 60 69 59 52 47 71 70 66 61 75 71 51 47
—& 30 33 28 32 41 44 27 25 30 34 23 26 37 38
Average

IEVEFEEI B

Below Average Satisfaction

SEEOEL (s 2 100)

Average Score (Max : 100) 700 673 | 71.5 66.7 | 63.1 61.0 [ 747 72,6 | 69.6 677 | 74.1 723 | 623 603

P RS B YA AR 2 AT
Ratings on Hospitality of Sales Staff in
Retail Shops %

IEVEFEEI R

Above Average Satisfaction 64 64 35 56 51 57 63 65 70 62 71 69 75 75
—& 27 28 31 31 35 33 28 29 24 30 24 24 18 18
Average

IEVEFEEI B

Below Average Satisfaction

SRR (s 2 100)

Average Score (Max : 100) 69.0 685 | 642 643 | 613 644 | 700 708 [ 702 669 | 72.6 704 | 764 738

TR 2 SHE

Ratings on Shopping in HK %
BEEE R R

Above Average Satisfaction
—f%

Average

BEBEEIEE R

Below Average Satisfaction
LS e 100)

Average Score (Max : 100)

86 79 89 86 80 72 91 85 85 75 89 86 76 65

80.8 772 | 833 81.1 758 740 | 853 828 [ 782 736 | 839 806 | 753 694

TR 2 SHE

Rating on Hotels in HK %
IEVEFEEI R

Above Average Satisfaction
—f

Average
IEVEFEEI B

Below Average Satisfaction
SESYEL (iR 2 100)
Average Score (Max : 100)

78 75 85 82 70 65 80 83 80 75 76 75 78 73

76.7 5.5 80.7 786 | 71.5 708 | 798 802 | 763 743 | 75.1 74.1 715 754

BRI R ZHE

Rating on Dining in HK %
BEFEE R

Above Average Satisfaction
—f%

Average

BEBEEIEE R

Below Average Satisfaction
ST e 100)
Average Score (Max : 100)

79 78 74 74 75 72 84 85 86 86 81 81 64 60

770 756 | 759 735 | 737 724 | 803 81.5 80.0 780 | 782 774 | 69.7 664
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FIRE R
HpEL Elfe FEZRPgEE JEEE Hrinse 2 N
South & Indonesia Malaysia Philippines Singapore Thailand India
Southeast Asia

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

JFEHT R TEE (48
Trip Satisfaction Level (Cont'd)

TERREE STHE

Ratings on Entertainment in HK %
BEBEEE R R

Above Average Satisfaction

—f%

Average

BEFEEFE R R

Below Average Satisfaction

LS e 1000

Average Score (Max : 100)

75 76 81 85 75 72 83 82 71 74 62 65 76 80

23 22 16 13 22 26 17 17 27 24 35 32 18 17

75.1 755 | 776  79.0 | 72.7 723 81.0  8l1.1 719 722 | 692 700 | 76.7  79.6

HREDCZAHE

Rating on Sightseeing in HK %
IEVEREEI R

Above Average Satisfaction
—f

Average

R 3 R .

Below Average Satisfaction ! 2 2 ! 2 2 ! 2 2 ! ! 2 2
SESYEL iR 2 100)
Average Score (Max : 100)

81 81 89 84 69 72 90 93 72 73 85 83 86 87

790 787 | 8.0 798 [ 71.9 733 86.6 869 | 719 723 80.2 783 827 834

BREEERBERZTE

Rating on Air Quality in HK %
BEEEE R R

Above Average Satisfaction

—f%

Average

BEFEEE R R

Below Average Satisfaction
LAY (e 100)

Average Score (Max : 100)

64 60 82 71 41 44 79 75 41 38 66 63 84 83

27 31 17 24 42 44 18 21 41 48 23 24 15 14

698 685 | 793 724 | 577 598 | 782 774 | 572 575 | 70.6 68.7 | 80.5 80.5

Overall Satisfaction
S (e 2 10)

Average Score (Max : 10) 8.0 79 8.0 7.8 7.4 7.4 8.5 8.6 7.6 7.6 8.1 8.0 8.1 8.2

T BOH R
Recommendation to Friends & 97 97 98 97 95 95 99 99 97 96 97 97 96 97
Relatives (%)

S

Revisit Intention (%) 95 94 96 95 93 92 98 98 93 92 96 95 91 91
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Section 2 Vacation Overnight Visitors Page

SRS T - W

Visitor Profile - Overall Summary 81-90
FrABIZ ~ RIS - FiRTS (NSRRI ) - &A1
All Countries, Mainland China, Short Haul Markets (Exclude Mainland), Long Haul Markets

SN T - BREENE

Visitor Profile - Major Market Areas 91-100
S~ B, FEM B HER ~ B, B PERE R R A ~ dhaE ~ menE ROREEEE ~ 5 PRI
The America, Europe / Africa & Middle East, Australia / New Zealand & South Pacific,
North Asia, South & Southeast Asia, Taiwan, Mainland China

SRS T - FEM

Visitor Profile - The Americas 101-110
FEE ~ IEK -~ FEER P EM
USA, Canada, South & Central America

SN T - BIOM - FEMEFER (D)

Visitor Profile - Europe, Africa & Middle East (I) 111 - 120
R ~ o7 - JEER - {EE - JARE
United Kingdom, Netherlands, Nordic Countries, Germany, France

SN T - BOM - FEM R R D)

Visitor Profile - Europe, Africa & Middle East (II) 121 -130
BORA ~ (FELAEE - fREEHT ~ FE ~ PR
Italy, Iberia, Russia, South Africa, Middle East

SN T - N~ HTPERE R/

Visitor Profile - Australia, New Zealand & South Pacific / North Asia 131 -140
UM ~ FrrERE - HAS - R
Australia, New Zealand, Japan, South Korea

SN T - PR SORFEED

Visitor Profile - South & Southeast Asia 141 - 150
ENJE ~ F&2kibnn ~ JEERE - ¥k - 256 ~ B
Indonesia, Malaysia, Philippines, Singapore, Thailand, India

BERIAR BB IR R g B IR i

Source: HKTB Departing Visitor Survey

it HITSHEL 1% - (B A 798 IR R T

Remark: Individual figures may not add up to the total due to rounding.

19t - FEE I Z AT

Symbols: The following symbols are used throughout the Visitor Profile Report

na FEEFEHE

na Not available

* BFLF05%
* Figures less than 0.5%

- Value equals zero
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Overall Summary among all Vacation Overnight Visitors
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2013 2014 2013 2014
PR R e B E
Sex & Age (%) Overall Satisfaction
Bk Male 40 40 SEAYEL (s 2 10) 82 8.1
pNi Female 60 60 Average Score (Max : 10) ' '
FHFEE (5%) Mean Age 37.1 37.2
T BGER
PSR Recommendation to Friends 95 93
Marital Status (%) & Relatives (%)
[y Married 64 64
ikl os  os
S E R (R 25 24 Revisit Intention (%)
Average Length of Stay (Nights) ' '
)\i@ni]% (L) - 8,743 8,453
Per Capita Spending (HKS)
W 7 R T E Y
Places Visited and Main Items Bought in Hong Kong (%)
Rank #E4 HortE %
RS > T Places Visited
2013 2014 2013 2014
1 1 BN KE Avenue of Stars 38 39
%) 2 KEWTE/ T EE R Victoria Peak / Peak Tower 35 33
3 3 L EgEE Hong Kong Disneyland 31 31
4 4 EAE Ocean Park 28 25
5 5 FRTE - LA Open-air Market - Ladies Market 22 21
6 6 TRTE - EE Open-air Market - Temple Street 15 14
8 7 JybuE g (i UEEE S 4AYE ) Clock Tower at Tsim Sha Tsui 13 14
7 8 HEESEE L, HK Convention & Exhibition Centre 13 12
( GIEEEHES (including Golden Bauhinia Square)
9 9 RV AN E Tsim Sha Tsui Waterfront Promenade 13 11
11 10 EwN(lES] Wong Tai Sin Temple 11 10
Rank #E4 HortE %
FEEEY)m Main Items Bought
2013 2014 2013 2014
1 1 IR A Ready-made Wear 48 47
2 2 1B Cosmetics 35 36
3 3 INE R Snacks / Confectioneries 31 31
4 4 FriEE HoAtin iR Shoes / Other Footwear 21 22
6 5 gl /rhsE Medicine, Chinese Herbs 16 20
5 6 F8 4RE T Handbag / Wallets / Belts 19 19
9 7 HK Perfume 10 11
7 8 SEEf (fEEA) Gold Jewellery, without Stone 11 10
8 9 WA F B Souvenirs / Handicrafts 10 10
11 10 DrHE > B Toys, Video / TV Games 8 8
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Vacation Overnight Visitors

1Ayt Mainland China

#E44 Rank B4tk % HE44 Rank B4k %
SO M Places Visited TEBEEYIS Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 Bk Avenue of Stars 37 37 1 1 R AR SE Ready-made Wear 46 46
3 2 Bk e g Hong Kong Disneyland 33 32 2 2 ALHER Cosmetics 44 45
2 3 AR Ocean Park 34 29 3 3 IINE R Snacks / Confectioneries 30 30
4 4 KETE/LLTEZEBR  Victoria Peak / Peak Tower 27 26 4 4 g, hEE Medicine / Chinese Herbs 22 26
FEHEE HK Convention & Exhibition Centre N
LA
5 5 By (including Golden Bauhinia Square) 17 15 5 5 Rk HoAth Shoes / Other Footwear 20 22
6 6 BRME - LA Open-air Market - Ladies Market 14 13 6 6 FL8 806 s Handbag / Wallets / Belts 17 18
7 7 BRTE - Bt Open-air Market - Temple Street 10 10 7 7 S (EEA Gold Jewellery, without Stone 16 14
8 8 = AL Wong Tai Sin Temple 10 9 8 8 FHK Perfume 11 12
ZRVDuH § . . .
10 9 Tﬁ}ﬂ;ﬁgﬁ%@ﬂﬁ) Clock Tower at Tsim Sha Tsui 9 9 9 9 Fi% Watch 11 9
=K (PN Personal Care
-
9 10 RKE Repulse Bay 10 7 10 10 CATHEEK ~ B ) (St A i) 10 9
RS ( FEfEfEPAH ) Short Haul Markets (exclude Mainland China)
44 Rank BHortE % HE44 Rank Bk %
SO Places Visited TEBEEYIS Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 JSELTE /1LTEZEERE Victoria Peak / Peak Tower 48 47 1 1 R Ready-made Wear 56 51
3 2 By Avenue of Stars 39 44 2 2 INE /R Snacks / Confectioneries 40 41
2 3 SRR - LA Open-air Market - Ladies Market 41 41 3 3 ) Y= niiif =5 Shoes / Other Footwear 26 23
4 4 FHht-EdE Hong Kong Disneyland 33 34 4 4 FLL R R Handbag / Wallets / Belts 24 23
6 | 5 | R Clock Tower at Tsim Sha Tsui 20 | 26 5 | s EhEg Cosmeti 20 | 20
CHiUES ock Tower at Tsim Sha Tsui ABHESE osmetics
8 6 ﬁﬂ’/[;?ﬂ; A Symphony of Lights / Laser Show 19 21 6 6 “ain/ FIES Souvenirs / Handicrafts 19 19
R TCA A
5 7 SRR - At Open-air Market - Temple Street 21 21 7 7 rE > B BEEE Toys, Video / TV Games 11 13
7 8 BN E NS YN Tsim Sha Tsui Waterfront Promenade 19 18 8 8 FHK Perfume 10 10
11 9 kYT B Lan Kwai Fong / Soho 16 18 9 9 ERE R AT Alcohol & Tobacco 6 6
9 10 TN Ocean Park 17 17 11 10 BELL HhEE Medicine / Chinese Herbs 5 6
£i£1% Long Haul Markets
#E# Rank Hortt % #E# Rank Horth %
P 5 Places Visited FEEEY) Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 FOPUTE /WLTEZE S Victoria Peak / Peak Tower 63 60 1 1 bizlpdi s Ready-made Wear 43 40
2 2 B Avenue of Stars 40 39 2 2 o/ FITES Souvenirs / Handicrafts 26 24
4 3 BRI - B Open-air Market - Temple Street 35 34 4 3 Rk Hopth e Shoes / Other Footwear 16 16
3 4 BRNE - LA Open-air Market - Ladies Market 36 33 3 4 FL8 A s Handbag / Wallets / Belts 17 15
6 5 VDU R AN E Tsim Sha Tsui Waterfront Promenade 30 32 5 5 INE R Snacks / Confectioneries 10 10
5 6 IRFE/ AR Stanley / Stanley Market 32 30 6 6 Hlotjitsn] Cosmetics 8 8
KU - B35 Lantau Island - Po Lin Monastery / _ e b i .
7 7 FHEA Giant Buddha 27 26 7 7 BrH - WS Toys, Video / TV Games 6 6
TGRS o .
8 8 ﬁ’X:E;AJ akEIL/ S A Symphony of Lights / Laser Show 26 25 10 8 K Perfume 5 5
WOk
9 9 Q‘:,ﬁﬂﬂﬁ@ Clock Tower at Tsim Sha Tsui 23 23 15 9 EEE . sk Books / Magazines 4 4
(A LB S 4EmE )
10 10 KRIELL - EEE 360 Lantau Island - Ngong Ping 360 21 20 14 10 T R A Alcohol & Tobacco 4 4
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Vacation Overnight Visitors

i The Americas

#E44 Rank L B4tk % HE44 Rank B4k %
R M Places Visited TEBEEYm Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 JSELTE /1LTEZEERE Victoria Peak / Peak Tower 63 57 1 1 RS Ready-made Wear 37 35
2 2 By KiE Avenue of Stars 35 35 2 2 ath/ I Souvenirs / Handicrafts 28 24
4 3 TREE/ FRiE TS Stanley / Stanley Market 32 30 4 3 INE /SR Snacks / Confectioneries 12 12
6 4 VIR N E Tsim Sha Tsui Waterfront Promenade 25 29 5 4 Rt HA R Shoes / Other Footwear 11 10
3 5 BRTE - LA Open-air Market - Ladies Market 32 29 3 5 EXVE V< Handbag / Wallets / Belts 13 10
5 6 BRI - B Open-air Market - Temple Street 30 28 6 6 {bHES Cosmetics 6 6
Kig | - g Lantau Island - Po Lin Monastery / [EST— .
8 7 S Giant Buddha 24 26 14 7 EEFEE Tailor-made Wear 3 5
7 8 %%ngﬁmﬁ;r/ i A Symphony of Lights / Laser Show 24 21 7 8 PrE o B Toys, Video / TV Games 4 5
R TCA A
9 9 géffb,\uﬂﬁ@ . Clock Tower at Tsim Sha Tsui 19 21 9 9 EEE - R Books / Magazines 4 5
(R SRR 480 )
10 10 Kl - EpEE 360 Lantau Island - Ngong Ping 360 19 19 8 10 T R Alcohol & Tobacco 4 4
BN ~ JEN 5 Europe, Africa & the Middle East
44 Rank L BHortE % HE44 Rank Bk %
R M Places Visited TEEEYm Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 FAFELTE/IUTHEE Victoria Peak / Peak Tower 67 66 1 1 LRSS Ready-made Wear 41 38
2 2 By KiE Avenue of Stars 47 47 2 2 “ath/ I Souvenirs / Handicrafts 24 24
3 3 TR - Bt Open-air Market - Temple Street 38 39 3 3 Rz HoAth SR Shoes / Other Footwear 15 14
5 4 2 VOIH B AN Tsim Sha Tsui Waterfront Promenade 34 37 4 4 FL8 806 s Handbag / Wallets / Belts 14 14
4 5 BRME - LAH Open-air Market - Ladies Market 34 33 5 5 INE /R Snacks / Confectioneries 8 9
8 6 e AEIL A Symphony of Lights / Laser Show 28 29 6 6 1bHESR Cosmetics 7 7
R TCA A
KU - By Lantau Island - Po Lin Monastery / . s .
== 4
7 7 Ea Giant Buddha 29 29 7 7 B > B Toys, Video / TV Games 7 6
. - : < ,E(gé%ﬁ:ﬁ%) F Computer / iPad / PDA / Calculator /
9 g | RomEE Clock Tower at Tsim Sha Tsui 27 | 27 9 g | MREMEAEFFIRS poiherals (incl. hardware & 6 5
(AT LB S 4EmE ) STR% HoA EERSH 4 R a—
(ELFERE RN )
6 9 TREE ARk Stanley / Stanley Market 29 26 11 9 HFK Perfume 4 5
N BERFH - TN iPhone, Mobile Phone &
10 10 HBAE Elon kbRt 22 &L & 10 HoAth R Other Telecom Equipment € 5
W~ R EASERE Australia, New Zealand & South Pacific
#E# Rank Hortt % #E# Rank Horth %
P 5 Places Visited FEEEY) Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 FOPUTE /WLTEZE S Victoria Peak / Peak Tower 56 52 1 1 bizlpdi s Ready-made Wear 56 53
2 2 BRNE - LA Open-air Market - Ladies Market 44 38 3 2 Rt ot Shoes / Other Footwear 28 26
3 3 VeV At Stanley / Stanley Market 40 37 2 3 ESy% Vet Handbag / Wallets / Belts 30 25
4 4 BRI - it Open-air Market - Temple Street 38 34 4 4 o/ I8 Souvenirs / Handicrafts 23 24
5 5 ByekiE Avenue of Stars 31 31 5 5 Hletjitn] Cosmetics 12 12
6 6 RIDIHEENE Tsim Sha Tsui Waterfront Promenade 29 26 8 6 IrE - B Toys, Video / TV Games 9 9
AT I e
8 7 e oKL A A Symphony of Lights / Laser Show 25 24 6 7 INE R Snacks / Confectioneries 10 9
Kl - By Lantau Island - Po Lin Monastery / ’
7 8 S Giant Buddha 26 21 7 8 FK Perfume 9 9
11 9 Fitkht e L4 Hong Kong Disneyland 20 21 9 9 FiE Watch 8 8
sy o ey
10 10 A(%Djﬁég%%%m ) Clock Tower at Tsim Sha Tsui 20 18 11 10 TR Luggage 6 6
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[ERUBTRIRE
Vacation Overnight Visitors

JtgE North Asia

#E# Rank o Btk % HE# Rank Btk %
R > T Places Visited T EYI Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 JSELTE /1LTEZEERE Victoria Peak / Peak Tower 59 55 1 1 UN-4 Snacks / Confectioneries 46 47
3 2 BRI Avenue of Stars 41 51 3 2 {bHES Cosmetics 28 28
5 3 %/L Vi 2 . Clock Tower at Tsim Sha Tsui 36 43 2 3 Rk AR S Ready-made Wear 29 24
[Q:1ipal; 5 it hip)
2 4 BRTE - LA\ Open-air Market - Ladies Market 42 43 4 4 Wit/ F L8 Souvenirs / Handicrafts 15 14
4 5 F&%igﬂ?ﬂf/ﬁ%/ A Symphony of Lights / Laser Show 36 38 5 5 By g VDL Handbag / Wallets / Belts 13 13
XTCAK A
7 6 [ilEsipd 1 Lan Kwai Fong / Soho 26 29 6 6 Kz HAthERE Shoes / Other Footwear 13 11
8 7 TREE/ FRiET S Stanley / Stanley Market 25 25 7 7 WEE R N Alcohol & Tobacco 12 10
6 8 AN E b=y NS Tsim Sha Tsui Waterfront Promenade 26 20 9 8 DrE > EHEEE Toys, Video / TV Games 7 8
10 9 = AL Wong Tai Sin Temple 19 19 8 9 FHK Perfume 8 7
9 10 BoKE Repulse Bay 20 18 11 10 gl /g Medicine / Chinese Herbs 5 5
Fon f B o South & Southeast Asia
#E# Rank o Btk % HE# Rank Btk %
W > T Places Visited T EYIS Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 F - ESEE Hong Kong Disneyland 47 48 1 1 Rk AR SE Ready-made Wear 66 63
2 2 FAEUTE,/ LILTE AT Victoria Peak / Peak Tower 46 45 2 2 INE R Snacks / Confectioneries 35 34
3 3 BRTE - LA Open-air Market - Ladies Market 45 43 3 3 Rk HoAth e Shoes / Other Footwear 34 33
4 4 By KiE Avenue of Stars 38 40 4 4 FLL R R Handbag / Wallets / Belts 30 28
6 5 EEAE Ocean Park 24 25 5 5 WLakh/ FIES Souvenirs / Handicrafts 23 23
5 6 BRTE - Ef Open-air Market - Temple Street 24 23 6 6 {EHES Cosmetics 19 18
8 7 KL - EEE 360 Lantau Island - Ngong Ping 360 21 23 8 7 rE > B BEEE Toys, Video / TV Games 13 14
Kl L] - By Lantau Island - Po Lin Monastery / ;
7 8 EN Giant Buddha 23 22 7 8 HK Perfume 14 13
9 9 VDI A N E Tsim Sha Tsui Waterfront Promenade 19 19 9 9 T35 Luggage 6 5
b S
10 10 A(%Djﬁég%%%m ) Clock Tower at Tsim Sha Tsui 14 17 12 10 R Dried Sea Food 4 5
&% Taiwan
#E# Rank Hortt % #E# Rank Horth %
P 5 Places Visited FEEEY) Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
2 1 By Avenue of Stars 48 49 1 1 B AR Ready-made Wear 68 64
1 2 KPLWTE /LB ZE SR Victoria Peak / Peak Tower 49 47 2 2 NV 2 Snacks / Confectioneries 47 50
4 3 i B <] Hong Kong Disneyland 33 36 3 3 ESnys (VS Handbag / Wallets / Belts 25 25
3 4 BRNE - LA Open-air Market - Ladies Market 35 34 5 4 o/ I8 Souvenirs / Handicrafts 19 21
7 5 /)\iﬂﬂﬁiﬁ Clock Tower at Tsim Sha Tsui 20 24 6 5 BrE - B BEE Toys, Video / TV Games 15 19
(A LB S 4EmE ) -
5 6 TR - Ef Open-air Market - Temple Street 23 23 4 6 e Hopth e Shoes / Other Footwear 20 18
6 7 Hiks Lan Kwai Fong / Soho 20 21 8 7 gL, rhEE Medicine / Chinese Herbs 11 13
9 8 KL - EBEE 360 Lantau Island - Ngong Ping 360 15 14 7 8 Hlotjitsn] Cosmetics 13 11
12 9 VDI SR E AN Tsim Sha Tsui Waterfront Promenade 12 14 9 9 HK Perfume 7 8
8 10 BAAIFE Wong Tai Sin Temple 15 13 10 10 T R A Alcohol & Tobacco 6 6




-P.81-

BASIRE S AT FE R ke - 0%
Visitor Profile Vacation Overnight Visitors - Overall Summary
RS
FrEEIZR HRE Ayt O EfE T B A ) FRT5
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets
2013 2014 2013 2014 2013 2014 2013 2014

VX514
Visitor Characteristics
Ll
Sex %
ﬁﬁ 40 40 38 37 41 41 53 53

ale
ik 60 60 62 63 59 59 47 47
Female
Flre (%)
Age (years) %
16 - 25 19 19 20 20 17 18 15 15
26 - 35 32 31 33 32 32 32 24 25
36 - 45 23 23 24 24 22 22 18 18
46 - 55 18 18 17 18 19 19 18 18
56 - 65 7 7 5 6 7 7 16 16
66 + 2 2 1 1 2 2 8 9
NP HA
PR (B 37.1 37.2 36.1 36.5 377 376 02 424
Mean Age (yrs)
HEHFARIS
Marital Status %
EQE 64 64 68 68 53 51 56 57
Married
HAth,
Others 36 36 32 32 47 49 44 43
WS
Occupation %
ERAL 74 7 73 71 76 76 70 70
Working
KFELA 7 7 8 8 8 8 3 3
Housewife
24
Student 9 10 8 9 10 11 11 10
BIK
Retired 8 9 8 9 5 5 15 15
HAth,
Others 2 2 2 3 1 1 2 2
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Visitor Profile Vacation Overnight Visitors - Overall Summary
HLRTS
FAEIZR e B A3 (R ERE R FRT5
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets

2013 2014 2013 2014 2013 2014 2013 2014
AN
Travel Details
A2 IR ]
Length of Stay %
PRI (B
Average (Nights) 2.5 2.4 2.3 2.2 2.6 2.6 3.5 3.5
R A
Travel Companion %
g
Without Companion 14 14 14 14 9 10 20 23
s 86 86 86 86 91 90 80 77
With Companion
[ D S VN Y2
Spouse / Partner / Girlfriend / Boyfriend 41 41 . = 44 4 = Il
TSI L 25 24 27 26 23 2 1 10
Children / Grandchildren
SR (5h) 9 10 8 10 13 13 6 6
Parents / Grandparents
HAEBRERE
Other Immediate Family Members 6 7 J c 1 1 J &
W&/ ik EE
Relatives / Friends / Business Associates 33 33 2 2 36 36 22 A0
TRAZZEHE
Travel Arrangement %
—V2EEE
Guided Tour 16 15 17 17 17 15 9 8
SEES2
Non-Guided Tour 84 85 83 83 83 85 91 92
SHAEREL
No. of Visits to HK %
e
E. N 37 37 34 34 39 39 54 50
First Time
S
K 63 63 66 66 61 61 46 50
More than once
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Visitor Profile Vacation Overnight Visitors - Overall Summary
HLRTS
FrAEIZR HRE Ayt O EfE T B A ) FRT5
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets
2013 2014 2013 2014 2013 2014 2013 2014
HE(E AR
Total Itinerary %
[mParE
ggféng only 60 61 72 71 47 48 9 10
EZEISRE:A
Multi-Destination 40 39 2 22 >3 52 Il A
oAt 5
Other Destinations %
Bl
e 6 5 na na 1 1 36 34
SOnE 31 30 25 25 4 43 37 35
G
Taiwan 1 1 1 1 1 1 4 5
EHIE * * * *
Indonesia ! ! g g
ﬁfﬁﬁ% 1 1 1 1 1 1 8 8
JErHE * * * *
Philippines ! ! . v
iﬁrjfgfzpore 2 2 & 1 2 1 13 13
ZH
"Hllan d 3 3 1 1 1 1 15 15
%ifnam 1 1 * * * * 8 8
JEla;En 1 1 * * * * 5 6
South Korea ! ! 3 3
M * * * *
Australia 1 1 6 5
3:3 * * - * * * 3 4
United Kingdom
e T * * * * * * 1 1
Netherlands
f;eany * * : : : : ! !
fs’% * * * * * * 2 3
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Visitor Profile Vacation Overnight Visitors - Overall Summary
TR
FRrABIZR e B A3 (R ERE R RIS
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets
2013 2014 2013 2014 2013 2014 2013 2014
SNEETE
Participated in Optional Tours % 7 6 J J 12 12 = 18
B I T R T
Places Visited / Activities Taken %
i . 93 92 95 95 91 90 77 75
Shopping
TEAE '
Theme Park / Dining
e gt E
Hong Kong Disneyland 31 31 33 32 33 34 12 13
S . . " " | 5 . 1
Knutsford Steps / Knutsford Terrace
[i[E2pg Tt
Lan Kwai Fong / Soho 10 9 6 6 16 18 17 16
i fa P % o *
Lei Yue Mun ! 1 1 1 1
HEEENE
Ocean Park 28 25 34 29 17 17 11 11
FEIREE T A * * o o s % % »
Noah's Ark at Ma Wan
(i
Sightseeing
T
Aberdeen 4 3 1 1 6 6 18 15
BT - BEGEY o
Aberdeen - Floating Restaurant 2 2 . 3 3 9 6
BHRAF — T . .
Aberdeen - Sampan Ride 2 1 3 2 1 10
AT - 1FES *
Aberdeen - Outlet 1 1 1 1 2 2 3
BKE
Repulse Bay 11 8 10 7 12 11 15 14
HE S FAETTS
Stanley / Stanley Market 7 7 = 2 13 14 32 30
IAELWTH/ WTHZ B T
Victoria Peak / Peak Tower 35 33 27 26 48 47 63 60
BRI TN G G RE
Madame Tussaud's Hong Kong 10 11 4 = 13 13 5 3
EAHEAE
Hong Kong Park 4 4 1 2 6 7 16 18
FHGHEE T
HK Convention & Exhibition Centre 13 12 L 15 5 5 6 7
A AR B
Expo Promenade / Golden Bauhinia 11 10 15 13 2 2 3 3
Square
FREZIR ek &L/ $85T R
A Symphony of Lights / Laser Show 9 8 = 2 19 21 26 25
TRA R
Harbour / Star Ferry Ride 20 19 13 13 27 29 47 46
RVDIE SRR (FTTURE SRS AEE )
Clock Tower at Tsim Sha Tsui 13 14 9 9 20 26 23 23
e
IR 38 39 37 37 39 44 40 39
Avenue of Stars
RV A E
Tsim Sha Tsui Waterfront Promenade 13 1 B 7 19 18 30 32
K% 100
Sky 100 3 2 1 1 5 5 6 7
BRI
Open Air Market 28 27 19 18 47 47 51 48
EXIEG - ZAH
Open Air Market - Ladies' Market 22 21 14 13 41 41 36 33
BXT - B 15 14 10 10 21 21 35 34

Open Air Market - Temple Street
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Visitor Profile Vacation Overnight Visitors - Overall Summary

HLRTS
FRrABIZR e B A3 (R ERE R RIS
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets
2013 2014 2013 2014 2013 2014 2013 2014

BB I T R EE) (4
Places Visited / Activities Taken % (Cont'd)

B,

Any Outlying Islands

ALl (GRS

Lantau Island (not Airport related)

AL - FEE AR . . . . . . . .

Lantau Island - Asia World-Expo

AL~ AEETFE

Lantau Island - Heart Sutra / Wisdom 1 1 & 1 2 1 3 2

Path

ALl - Z7EF 360

Lantau Island - Ngong Ping 360

ALl - EFHT KA

Lantau Island - Po Lin Monastery / 9 8 3 4 16 15 27 26

Giant Buddha

ALl - A

Lantau Island - Tai O

1=/

Cheung Chau

Y&

Lamma Island
Green Treasures
Bie R
Hiking / Country Park
PEE AT A E A E * * * * * * * *
Hong Kong Global Geopark of China
wARAE % % % % % %
Hong Kong Wetland Park

10 11 5 5 19 19 28 28

IR

Sai Kung

JT

Temples

SR

Wong Tai Sin Temple

Chi Lin Nunnery

IREETEE)

Entertainment and Activities
Hytom, TN, RE, RAIOK R AR
Disco / Bar / Pub / Karaoke / Night Club
HPE /KR

Massage / SPA

R (JEREEIEE )

Consumer Exhibition / Fair

FBEY, TRATHEEE

Movie / Pop Concert

BIEES

Horseracing

YR, B LEEST

Museums / Venues for Arts & Cultural 3 4 2 3 4 4 12 12
Activities
BERESE, KE « « * * s s
Sporting Event
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Visitor Profile Vacation Overnight Visitors - Overall Summary
TR
FRAERZR o A3t (R ERE R RIS
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets
2013 2014 2013 2014 2013 2014 2013 2014

T AT Firn
Shopping Items Bought %
Wik At
Garments / Fabrics 49 48 46 47 57 52 45 44
B ARAE
Ready-made Wear 48 47 46 46 56 51 43 40
TS . . .
Tailor-made Wear ! ! ! & &
Tk CEIERIR . * *

. 1 1 1 1 2
Fabrics for all purposes
R NS
Leather / Synthetic Goods 3 35 il & 41 39 28 2
RS 3 3 3 3 5 4 4 4
Luggage
R/ H AT
Shoes / Other Footwear 21 22 2 22 26 23 & &
FR MR
Handbags / Wallets / Belts 19 19 1y 1 24 23 1y 15
HoAtrpz B .
Other Leather Goods ! ! ! ! ! ! !
HEg e i
Electrical / Photographic Goods 16 16 = e 7 8 U 1
HRAERR ~ R R HA R 25
Camera, Video Camera & 4 3 5 4 2 1 4 3
Other Photographic Equipment
S E M (CD/VCD / DVD #&Hii#
~ Sk SR - MP3ARBIUR S ) 1 1 1 1 1 1 5 1
Audio-Visual Equipment (CD / VCD /
DVD Players, VCR, MP3/4 Players etc.)
SER * 1 * * 1 1 1 1
CD, VCD, DVD
W (BT AN A
FFIE GG HAT BRI (G
BEE( R ) 5 5 6 6 2 2 5 3
Computer / iPad / PDA / Calculator /
Peripherals (incl. hardware & software)
BERTH - TR HA R LG
iPhone, Mobile Phone & 7 6 9 8 2 3 5 4
Other Telecom Equipment
HoAt RS
Other Electrical Appliances 2 2 2 2 ! 2 J “
BREE T8k
Jewellery and Watch 2 2 2y e 10 ? L L2
SRR 16 15 20 19 6 6 10 9
Jewellery
A=l 5 C=D]
Gold Jewellery, without Stone 1 10 16 14 2 2 2 2
A EE
Diamond Jewellery 3 3 “ “ ! ! ! !
HAE e (EAEIR T - 3522 Ba -
NS )
Any Other Jewellery (silver, jade, precious 3 4 3 4 4 4 8 7
stone, carved stone, ivory, etc.)
F&
Watch 9 8 11 9 4 3 4 4
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Visitor Profile Vacation Overnight Visitors - Overall Summary
HLRTS
FrEEIZR HRE Ayt O EfE T B A ) FRT5
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets

2013 2014 2013 2014 2013 2014 2013 2014
PR Ftn (4
Shopping Items Bought % (Cont'd)
' EEREE
Foodstuff, Alcohol and Tobacco 39 41 40 4 47 49 14 15
NELS
Dried Sea Food 2 2 2 2 4 3 1 1
NV
Snacks / Confectioneries 31 31 30 30 40 41 10 10
HoAth i
Other Foodstuff 10 11 11 12 9 10 3 4
TR R A S
Alcohol & Tobacco 5 6 5 6 6 6 4 4
TERFERRE (HUR - ATENE - Z0N%E)
Alcoholic drinks (beers, wines, liquors, 3 3 2 2 4 4 3 3
etc)
I
Tobacco products 3 4 3 5 3 2 1 1
{EAGERE A AL (0%EEEK ~ RIS )
Personal Care (Shampoo, diapers etc.) 8 7 10 9 2 2 2 2
EENEESLEK
Cosmetics & Skin Care / Perfume 42 45 51 55 27 27 11 12
EB RS
Cosmetics & Skin Care 39 43 50 53 23 23 9 9
éﬁﬁ”” . 35 36 44 45 20 20 8 8

osmetics

%K
Perfume 10 11 11 12 10 10 5 5
HAth RS o
Others Skin Care Product 11 14 14 17 5 6 2 3
HAthH
Miscellaneous Consumer Goods 34 37 33 37 35 36 36 36
Bl ~ thiE
Medicine, Chinese Herbs 16 20 22 26 5 6 2 3
HEE - Mk
Books / Magazines 3 3 3 3 3 3 4 4
ARER, HMEE A
Spectacles / Other Optical Goods 2 2 2 2 1 1 2 2
LomMFIER
Souvenirs & Handicrafts 10 10 5 5 19 19 26 24
BrA - BB
Toys, Video / TV Games 8 8 7 7 11 13 6 6
2&%% N F%%% * * * * 1 1 1 1
China, Porcelain
B N .
Home Decoration Materials 1 1 1 1 2 2
HAtH S
Other Consumer Goods 1 2 1 1 2 3 3 4
ot . . . . i} . . .
Other Items
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SBIRE [ERETRE - 488
Visitor Profile Vacation Overnight Visitors - Overall Summary
TR
FrABIR o A3t (R ERE R RIS
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets

2013 2014 2013 2014 2013 2014 2013 2014
BRIREHE
Overnight Visitor Spending
NITHEE (BT
Per Capita Spending (HKS) 8,743 8,453 17 9,674 5521 5,379 6,636 6,438
S
Spending Pattern %
- 675 671 757 748 46 44 291 278
Shopping
THEERE
Hotel Bills 14.9 15.1 10.1 10.8 27.2 27.2 39.4 39.7
TERESMEE
Meals Outside Hotels 9.4 9.5 7.6 7.7 14.7 16.0 16.6 16.8
s
Entertainment 3.8 39 3.1 3.2 5.9 6.2 6.2 6.3
%ﬁﬁ% 0.5 0.4 0.4 0.3 0.7 0.7 1.1 1.1

ours

H
Hi 4.0 4.1 3.1 3.2 6.8 7.5 7.6 8.2

Others




-P.89 -

SRR T FEPUBRRE - 4558
Visitor Profile Vacation Overnight Visitors - Overall Summary

HLRTS
FAEIZR e B A3 (R ERE R RIS
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets
2013 2014 2013 2014 2013 2014 2013 2014

JFEH T ETEE
Trip Satisfaction Level

PR A E 2 SHE
Rating on Value for Money on
Shopping %

IEVEREEI R

Above Average Satisfaction
—f

Average
IEVEFREI B

Below Average Satisfaction
SESYEL iR 2 100)
Average Score (Max : 100)

78 78 84 85 66 60 66 63

77.9 77.0 81.7 80.9 70.4 67.7 70.2 69.1

P I R s B P R AR R 2 B HE
Ratings on Hospitality of Sales Staff in
Retail Shops %
IEVEFEEI R

Above Average Satisfaction
—f

Average

IEVEFEEI B

Below Average Satisfaction
SESYEL iR 2 100)
Average Score (Max : 100)

78 76 84 82 57 56 83 82

79.0 71.5 83.1 81.1 65.9 64.7 81.6 80.1

TR SHE

Ratings on Shopping in HK %
BEBEE R

Above Average Satisfaction
—f%

Average

Rl e o O =S

Below Average Satisfaction
SRS (e 100)

Average Score (Max : 100)

86 84 88 87 82 74 &3 81

82.3 81.6 83.6 83.8 79.3 75.5 80.7 79.5

TR 2 SHE

Rating on Hotels in HK %
IEVEFEEI R

Above Average Satisfaction
—f

Average
VBRI B

Below Average Satisfaction
SESYEL iR 2 100)
Average Score (Max : 100)

76 71 74 68 75 74 83 82

76.5 74.2 75.9 73.0 75.9 74.8 82.0 81.3

BRI R

Rating on Dining in HK %
BEEE R

Above Average Satisfaction
—f%

Average

BEFEEIEE R

Below Average Satisfaction
LS e 100)
Average Score (Max : 100)

77 78 77 78 74 73 87 84

77.1 76.3 772 76.8 74.5 73.2 81.6 79.8
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Visitor Profile Vacation Overnight Visitors - Overall Summary
TR
FRrABIZR e B A3 (R ERE R RIS
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets
2013 2014 2013 2014 2013 2014 2013 2014

JFEHT R TEE (4E )
Trip Satisfaction Level (Cont'd)
TERREEZ STHHE
Ratings on Entertainment in HK %
BEEE R R
Above Average Satisfaction 81 80 & & N 70 e 7
R 17 18 13 15 25 28 21 20
Average
BEBEEIEE R
Below Average Satisfaction 2 2 1 1 3 3 2 2
LS e 1000
Average Score (Max : 100) 79.7 78.6 82.1 80.6 73.6 72.8 77.7 77.2
BB HE
Rating on Sightseeing in HK %
IREIFEIEE R
Above Average Satisfaction 85 83 & & 80 80 . .
i 14 15 13 14 18 18 9 9
Average
IREHESIEE AR
Below Average Satisfaction ! 2 ! % 2 2 ! %
SEETEL e 1 100)
Average Score (Max : 100) 81.4 80.2 82.1 80.5 78.0 77.6 84.2 83.8
BREEERZTME
Rating on Air Quality in HK %
BEEE R R
Above Average Satisfaction 67 68 e e >l 46 A =
/1%

e 26 25 21 19 33 37 39 38
Average
BEFEEIEE R
Below Average Satisfaction 8 7 J 2 17 17 L =
SRS (e 100)
Average Score (Max : 100) 71.9 73.0 77.2 78.6 62.6 60.8 58.9 59.3
Overall Satisfaction
SR CE 2 10)
Average Score (Max : 10) 8.2 8.1 8.3 8.2 7.9 7.8 8.5 8.5
EEEERGEHK
Recommendation to Friends & 95 93 94 92 96 95 97 98
Relatives (%)
i 95 94 96 95 94 92 87 87

Revisit Intention (%)
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Visitor Profile Vacation Overnight Visitors - Major Market Areas
B ~ FEM BON ~ SErEE R FaE R
FrABIxR EM B BRI dbaE SRFFRE a8 P Pt
The Europe, Africa | Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East (& South Pacific Asia Southeast Asia China
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
IREFFE
Visitor Characteristics
Ll
Sex %
Iij-;jlii 40 40 51 52 57 57 48 48 40 41 42 42 39 40 38 37
s 60 60 49 48 43 43 52 52 60 59 58 58 61 60 62 63
Female
e (%)
Age (years) %
16 - 25 19 19 15 16 17 16 12 12 16 17 17 17 17 19 20 20
26 - 35 32 31 22 23 28 29 19 18 30 30 31 31 41 39 33 32
36 - 45 23 23 16 16 20 19 17 17 22 21 23 23 22 22 24 24
46 - 55 18 18 18 18 17 17 22 21 24 23 18 18 15 15 17 18
56 - 65 7 7 18 17 13 12 21 21 7 7 8 8 5 5 5 6
66 + 2 2 10 9 5 7 10 11 2 2 2 2 1 1 1 1
EAER 50 37.1 372 | 432 427 | 399 404 | 450 454 | 38,5 382 | 380 379 | 358 355 | 36.1 365
Mean Age (yrs)
TEHEAR L
Marital Status %
el . 64 64 55 54 53 54 63 65 53 50 56 55 45 43 68 68
Married
FAth
36 36 45 46 47 46 37 35 47 50 44 45 55 57 32 32
Others
e S
Occupation %
EBAL 4 716 6 |73 B 0|7 1|7 7|1 |3 7N
Working
%F}iiﬁ 7 7 4 4 3 2 3 3 11 10 7 7 5 5 8 8
Housewife
B
- 9 10 12 12 12 11 8 8 12 14 9 9 9 11 8 9
Student
}Eﬁ? 8 9 18 17 11 12 17 19 3 3 6 6 5 4 8 9
Retired
e 2 2 2 2 2 2 1 1 1 1 1 1 1 2 2 3
Others
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Visitor Profile Vacation Overnight Visitors - Major Market Areas
B ~ FEM BN ~ SErEE R FaE R
FrABIxR EM B BRI dbaE SRFFGE a8 P Pt
All The Europe, Africa | Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East | & South Pacific Asia Southeast Asia China
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
FFAIRE &Y
Travel Details
TR
Length of Stay %
T b SR
i 25 24|34 34|34 35(38 37|20 20|29 30|23 23|23 22
verage (Nights)
TR A
Travel Companion %
L 14 14 20 23 23 26 13 16 12 12 6 8 8 9 14 14
Without Companion
Lt
. . 86 86 80 77 77 74 87 84 88 88 94 92 92 91 86 86
With Companion
BCAs, s 2R BRI
Spouse / Partner / Girlfriend / Boyfriend 41 41 50 48 49 48 64 61 36 33 49 46 43 41 38 39
BRI R 25 24|11 9 |10 8 |14 12|16 16|28 27|22 20|27 26
Children / Grandchildren
SLEL/ (5h) HISLE) 9o 1wl| 6 8| s s |7 7|1 13|17 16|8 7|8 10
Parents / Grandparents
A EBRER S
Other Immediate Family Members 6 7 J & 4 3 e e ? ? & = 8 ? J e
WiE Bk EE
Relatives / Friends / Business Associates 33 33 24 22 23 20 L7 L7 35 36 = 36 40 41 34 34
TRAEZHE
Travel Arrangement %
—V2BEEE
Guided Tour 16 15 12 9 8 8 7 5 31 25 15 13 3 3 17 17
SRS 84 85 88 91 92 92 93 95 69 75 85 87 97 97 83 83
Non-Guided Tour
S
No. of Visits to HK %
: . 37 37 53 49 60 57 43 42 58 57 34 33 30 29 34 34
First Time
Sih—%
63 63 47 51 40 43 57 58 42 43 66 67 70 71 66 66
More than once
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Visitor Profile Vacation Overnight Visitors - Major Market Areas
B ~ FEM BN ~ SErEE R FaE R
FrABIxR EM B BRI dbaE SRFFGE =0 P Pt
All The Europe, Africa | Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East | & South Pacific Asia Southeast Asia China
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
EAEFRIZ
Total Itinerary %
[mPETE S
ﬁﬁﬁ% 60 61 5 7 11 11 11 10 37 36 42 46 69 72 72 71
ong Kong only
SEEMNE 40 39| 95 93| 8 89 | 89 90 | 63 64 | 58 54 | 31 28 | 28 29
Multi-Destination
HoAth B i,
Other Destinations %
P P A
Mainland China 6 5 47 42 32 32 28 26 6 8 14 15 7 7 na na
THFYRE
Macau SAR 31 30 36 32 35 35 42 38 57 59 47 43 24 21 25 25
5
Tai 1 1 6 8 3 3 2 2 1 1 1 1 na na 1 1
aiwan
Indonesia
%%Eﬁ 1 1 6 6 9 8 8 9 1 * 1 2 1 * 1 1
Malaysia
TR R T T T TR T I TS S O N R R
Philippines
%ﬁmi& 2 2 12 12 12 11 18 18 1 1 2 2 * * & 1
Singapore
EJ% * *
Thailand 3 3 19 19 16 16 9 8 2 1 1 1 1 1
i 1 1|9 106 7|8 7|1 x| x x| o | o«
Vietnam
ERE * * 3 3 2 2 1 1 * * * * _ _ * *
India
Hz o1 |8 10| 4 3|4 4| x| x|k x| x
Japan
%ﬁi * * * * * * *
South Korea ! ! 6 : 2 3 2 2 !
oM * * * * * * *
Australia 1 1 3 3 11 10 1 1 -
3%-‘_ * * * * * * * * *
United Kingdom ! ! ! ! 1y 1 }
far * * * * * 1 1 1 _ * * _ _ * * *
Netherlands
{32 * * 1 1 1 1 2 3 * * * * * _ * *
Germany
USA 2 2 2 2 3 4 -
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Visitor Profile Vacation Overnight Visitors - Major Market Areas
B ~ FEM BN ~ SErEE R FaE R
FrABIxR EM B BRI dbaE SRFFGE a8 P Pt
All The Europe, Africa | Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East | & South Pacific Asia Southeast Asia China
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
SHIE B TR
Participated in Optional Tours % 7 6 E N 14 14 A A 17 18 2 L 7 8 & &
BRI 77 B )
Places Visited / Activities Taken %
) . 93 92 77 73 74 73 86 83 87 84 92 92 94 94 95 95
Shopping
FREAE B
Theme Park / Dining
S 2 [E]
T e 31 31| 8 9 |12 11 ]2 21|11 14|47 48|33 36| 33 32
Hong Kong Disneyland
i « " "
Knutsford Steps / Knutsford Terrace ! ! ! 2 ! ! ! 3 4 ! ! ! !
[FilEa7p A
Lan Kwai Fong / Soho 10 9 17 15 20 18 13 10 26 29 11 10 20 21 6 6
fiEard * * * * * *
Lei Yue Mun 1 1 1 1 1 1 1 1 1 1
BEAH 8 25| 6 8 | 14 13|13 129 8 |24 25|13 10|34 2
Ocean Park
Noah's Ark at Ma Wan
Bt
Sightseeing
BAE 4 320 w|1 wvw|1w 5|7 6|8 8|2 2|1 1
Aberdeen
BBIF - B P
Aberdeen - Floating Restaurant 2 2 o / 8 6 / v 4 4 J G £
Aberdeen - Sampan Ride 2 1 13 11 10 9 13 11 2 1 4 3 1
BHTF - 15ESS o
Aberdeen - Outlet 1 1 2 3 3 3 2 2 2 2 1 2 1 1 1
SRl m
HKE 11 8 16 14 14 13 17 15 20 18 10 9 3 3 10 7
Repulse Bay
IAE/ FrkETTS
Stanley / Stanley Market 7 7 32 30 29 26 40 37 25 25 9 10 5 4 2 2
KSUITE/LLTE A B T
Victoria Peak / Peak Tower 35 33 63 57 67 66 56 52 59 55 46 45 49 47 27 26
BABH DN R
Madame Tussaud's Hong Kong 10 11 3 2 6 4 5 4 8 6 19 19 16 15 10 11
EHEAE
Hong Kong Park 4 4 12 14 22 26 9 9 8 9 5 6 4 5 1 2
FEAGHREE L
HK Convention & Exhibition Centre 13 12 : 6 8 8 : : 3 3 : 6 4 3 L IS
Expo Promenade / Golden Bauhinia 11 10 3 2 4 3 2 2 1 2 3 3 2 3 15 13
Square
[VS=CL S AW LV vy
A Symphony of Lights / Laser Show 9 8 24 21 28 29 25 24 36 38 13 14 10 12 2 2
TRA R
Harbour / Star Ferry Ride 20 19 42 43 50 51 46 43 44 43 23 25 20 22 13 13
IRVDIESERE (R LB SRS AR )
Clock Tower at Tsim Sha Tsui 13 14 19 21 27 27 20 18 36 43 14 17 20 24 9 9
ByeAE 38 39 35 35 47 47 31 31 41 51 38 40 48 49 37 37
Avenue of Stars
RIVPUHEE A
Tsim Sha Tsui Waterfront Promenade 13 1 2 2 34 37 2 A 26 20 = = 12 14 . 7
KIE 100
Sky 100 3 2 5 5 8 9 5 6 5 5 5 6 4 3 1 1
RS
Open Air Market 28 27 46 43 51 51 56 50 47 49 51 49 42 41 19 18
BRI - ZAH
Open Air Market - Ladies' Market 22 21 32 29 34 33 44 38 42 43 45 43 35 34 14 13
BT - 15 14 30 28 38 39 38 34 14 17 24 23 23 23 10 10

Open Air Market - Temple Street
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Visitor Profile Vacation Overnight Visitors - Major Market Areas
B ~ FEM BN ~ SErEE R FaE R
FrABIxR EM B BRI dbaE SRFFGE a8 P Pt
All The Europe, Africa | Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East | & South Pacific Asia Southeast Asia China
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
BB I Ty 2R ()
Places Visited / Activities Taken % (Cont'
HEES
Any Outlying Islands 13 13 29 31 35 36 31 28 11 12 26 29 18 18 7 9
AUl (EHRS))D
Lantau Island (not Airport related) 10 11 26 27 31 32 27 24 11 11 25 27 17 16 5 5
AWl ~ e e * * * * Ji * * * * * * 1 * * * *
Lantau Island - Asia World-Expo
AKUELL - AR
Lantau Island - Heart Sutra / Wisdom 1 1 2 2 3 3 3 2 1 1 2 2 2 2 & 1
Path
AUl - Z3tF 360
Lantau Island - Ngong Ping 360 8 8 19 19 22 22 20 18 9 9 21 23 15 14 3 4
AWl - EFHET - TIA
Lantau Island - Po Lin Monastery / 9 8 24 26 29 29 26 21 8 8 23 22 14 11 3 4
Giant Buddha
ALl - AH
Lantau Island - Tai O 2 2 5 5 6 7 6 5 1 1 3 4 2 2 1 1
=M * *
Cheung Chau 1 2 1 2 3 3 3 3 1 2 1 1 1 2
& 2 2 4 4 5 6 4 4 1 1 1 1 2 2 2 2
Lamma Island
Green Treasures
R RN * * * * *
Hiking / Country Park ! ! & & 4 4 2 2 ! ! !
PRI BT AU T N ] * * * * Ji 1 * _ * * * * * * * *
Hong Kong Global Geopark of China
AR AE * * * * Ji 1 Ji * * * * * * * * *
Hong Kong Wetland Park
[l
Sai Kung 1 1 1 1 1 2 1 1 1 1 1 1 1 2 1 1
AT
Temples
B
Wong Tai Sin Temple 11 10 6 7 7 8 3 4 19 19 10 10 15 13 10 9
EHIFI0 * * * *
Chi Lin Nunnery 1 1 4 6 5 5 3 4 3 3 1 1
IREETET)
Entertainment and Activities
Hy-t N, EJRR, R ALOK, IR AR
Disco / Bar / Pub / Karaoke / Night Club 7 6 2l = 29 27 = A 12 1 . 7 9 10 & J
Massage / SPA 2 2 7 6 6 6 8 7 14 11 2 2 2 1
JRE e (IEREIEE ) -
Consumer Exhibition / Fair 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
EEY, FATHEEE
Movie / Pop Concert 5 4 4 3 4 3 3 4 1 1 2 3 3 2 6 5
iﬁ%%% 1 1 2 2 4 3 6 5 1 1 & & 3 2 1 &
orseracing
HYEE B LTEEG T
Museums / Venues for Arts & Cultural 3 4 12 11 13 14 10 10 4 4 4 5 2 3 2 3
Activities
BRI, % . « N . | DN . . DEEEEE . .

Sporting Event
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Visitor Profile Vacation Overnight Visitors - Major Market Areas
B ~ FEM BON ~ FreaE [E2EHYSd
FrA B2 EM R FRARNE bt} REgnE Sh- P ER A3
The Europe, Africa | Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East | & South Pacific Asia Southeast Asia China

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

T E T i
Shopping Items Bought %

kit . 49 48 40 40 43 40 60 57 31 26 67 64 68 65 46 47
Garments / Fabrics

; Hi
PR 48 47 37 35 41 38 56 53 29 24 66 63 68 64 46 46
Ready-made Wear
TR AE " . . . .
Tailor-made Wear 1 3 5 1 2 6 5 1 1 1 1
ﬁ}ﬂ-[ (LRI * 1 1 2 1 2 1 2 2 1 1 1 * 1 & &
Fabrics for all purposes
& VN
Leather / Synthetic Goods 33 35 22 20 26 25 46 41 29 25 49 49 39 36 31 34
o2 3 3|3 304 3|6 6|6 46 s |1 1|3 3
Luggage
Rt HAMEEA
Shoes / Other Footwear 21 22 11 10 15 14 28 26 13 11 34 33 20 18 20 22
FR R R
Handbags / Wallets / Belts 19 19 13 10 14 14 30 25 13 13 30 28 25 25 17 18
HAtr gz B " .
Other Leather Goods 1 1 1 1 1 1 1 1 1 1 2 1 1 1
=20 NS sl
i B 6 16| 12 9 | 18 16| 17 17| 3 4 9o 11 | 4 s | 19 18

Electrical / Photographic Goods
WA - ot R HoA R S s i
Camera, Video Camera & 4 3 3 2 5 4 4 5 * * 3 2 1 1 5 4
Other Photographic Equipment
et (CD/VCD/DVD &

- 52 SRIGH ~ MP3,/ARBTIUHSE )

* * * *
Audio-Visual Equipment (CD / VCD / ! ! ! ! 2 2 2 2 ! ! ! !
DVD Players, VCR, MP3/4 Players etc.)
S (SRS U I S RS (S S T A R A T T I I

CD, VCD, DVD

B (BB FhRER EAE
TFIRGHERHAD BN (6
BEMR R 5 5 3 2 6 5 6 4 1 1 3 2 1 1 6 6
Computer / iPad / PDA / Calculator /
Peripherals (incl. hardware & software)

BERTH - PR HEAENA S

iPhone, Mobile Phone & 7 6 3 3 6 5 4 3 1 1 3 4 2 2 9 8
Other Telecom Equipment

HAEE 2 "

Other Electrical Appliances 2 2 3 3 3 3 3 5 1 1 2 3 1 2 2
BRETE A T8k

Jewellery and Watch 21 21 15 14 9 8 20 19 8 8 12 10 6 8 26 25
HRE 16 15 12 11 6 6 15 13 6 6 7 7 3 5 20 19
Jewellery

A=l MEG=g=p *

Gold Jewellery, without Stone 11 10 1 ! 33 (2 2|2 2 L | 16 14
S 3 3|1 1l 2 2l x| 2 | x x| 4 4

Diamond Jewellery

HAtreef (RER e - 3522 Ba -
N Y

Any Other Jewellery (silver, jade, precious
stone, carved stone, ivory, etc.)

Fi
Watch
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Visitor Profile Vacation Overnight Visitors - Major Market Areas
B ~ FEM BN ~ SErEE R FaE R
FrABIxR EM B BRI dbaE SRFFGE a8 P Pt
All The Europe, Africa | Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East (& South Pacific Asia Southeast Asia China

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
Pk E R En (48 )
Shopping Items Bought % (Cont'd)
i EEREE
Foodstuff, Alcohol and Tobacco 39 41 16 16 13 14 14 13 55 55 41 42 55 59 40 41
NELS *
Dried Sea Food 2 2 1 1 1 2 1 3 2 4 5 1 2 2 2
IR . . 31 31 12 12 8 9 10 9 46 47 35 34 47 50 30 30
Snacks / Confectioneries
FfthEridn
Other Foodstuff 10 11 4 4 4 4 3 3 12 11 8 8 9 11 11 12
B B
‘Alcohol & Tobacco 5 6 4 4 4 4 5 4 12 10 3 3 6 6 5 6
EEEORE (BUR - AgERE - FUN%E )
Alcoholic drinks (beers, wines, liquors, 3 3 3 3 3 3 4 3 8 8 2 2 2 2 2 2
etc)
I
Tobacco products 3 4 1 1 1 2 1 2 6 4 1 1 4 4 3 5
E N GEEL A i CAB2K - PRAEE ) %
Personal Care (Shampoo, diapers etc.) 8 7 2 2 2 2 2 2 1 2 8 1 2 1 o
EEKEEL/EK
Cosmetics & Skin Care / Perfume 42 45 8 7 10 11 19 18 33 33 28 27 20 20 51 55
FEB RS
Cosmetics & Skin Care 39 43 7 7 8 9 13 13 30 30 22 21 16 15 50 53
ébﬁm . 35 36 6 6 7 7 12 12 28 28 19 18 13 11 44 45

osmetics

A 10 11 2 2 4 5 9 9 8 7 14 13 7 8 11 12
Perfume
HAt RS
Others Skin Care Product 1 14 2 2 1 2 J & 3 > © 7 > 6 = L
A =1
”Tmlﬁ%m 34 37 39 35 35 35 37 38 29 30 38 38 38 43 33 37
Miscellaneous Consumer Goods
Bt PR 16 20 2 2 2 3 3 3 5 5 3 4 11 13 22 26
Medicine, Chinese Herbs
Books / Magazines 3 3 4 5 3 4 5 5 2 1 4 4 2 2 3 3
AR HA B
Spectacles / Other Optical Goods 2 2 1 1 2 2 J & 1 1 1 1 1 1 z z
g 11 E ES
(M F T e 10 10 | 28 24 | 24 24 | 23 24 15 14 | 23 23 19 21 5 5
Souvenirs & Handicrafts
A - BRI
Toys, Video / TV Games 8 8 4 5 7 6 9 9 7 8 13 14 15 19 7 7
s Fies * * * * * * * *
China, Porcelain 1 1 1 2 2 2 1 1
FIBLEHIRL . . .
Home Decoration Materials 1 1 = = 2 2 = = 1 2 1 1 1
EAR
Other Consumer Goods ! 2 4 4 3 3 2 4 3 4 z z ! ! ! !
HA &K i * * * * * * * - * * * * - - * *
Other Items




-P.98 -

SR AT [ERETR RS - &N L2
Visitor Profile Vacation Overnight Visitors - Major Market Areas
B ~ FEM BN ~ SErEE R FaE R
FrABIxR EM B BRI dbaE SRFFGE a8 P Pt
All The Europe, Africa | Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East | & South Pacific Asia Southeast Asia China
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
BRITE A E
Overnight Visitor Spending
NIHE (BT
Per Capita Spending (HKS) 8,743 8,453 | 6,270 6,217 | 6,390 6,147 | 7,854 7,484 | 4,304 4,022 | 6,190 6,243 | 5,530 5,488 | 10,178 9,674
B
Spending Pattern %
Eff% 675 67.1 | 23.6 26.7 | 314 26.7 | 31.6 316 | 356 31.6| 467 448 | 47.1 47.1 | 757 748
opping
@Emgﬁ.ﬁ 149 15.1 | 441 409 | 36.2 396 | 40.1 384 | 332 352|266 255|233 235|101 10.8
Hotel Bills
TGS ME R
Meals Outside Hotels 9.4 9.5 184 175 | 164 175 | 147 147 | 17.5 18.7 | 13.1 149 | 16.6 16.0 7.6 7.7
0 s
?* . 3.8 3.9 4.9 5.1 7.1 7.1 6.1 6.4 4.8 4.9 6.4 6.9 5.4 5.7 3.1 32
ntertainment
%;%% 0.5 0.4 1.3 1.2 0.8 0.8 1.2 1.5 1.4 1.3 0.7 0.7 0.1 0.1 0.4 0.3
ours
H
(’)ﬁﬂ 4.0 4.1 7.9 8.7 8.1 8.3 6.3 7.4 7.5 8.3 6.5 7.2 7.5 7.7 3.1 32
thers
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Visitor Profile Vacation Overnight Visitors - Major Market Areas
B ~ FEM BN ~ SErEE R FaE R
FrA B2 EM R FRARNE bt} REgnE Sh- P ER A3
All The Europe, Africa | Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East | & South Pacific Asia Southeast Asia China
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
IR E TS

Trip Satisfaction Level

PRI A FTE 2 T
Rating on Value for Money on
Shopping %

IEREH IR

Above Average Satisfaction
—f

Average
IBREHEI R A

Below Average Satisfaction
S E (A 1000
Average Score (Max : 100)

78 78 62 62 66 63 72 65 66 60 66 62 65 53 84 85

19 18 28 29 25 29 21 31 29 31 29 31 30 37 14 12

719 770 | 687 67.8 | 700 69.1 | 734 710 | 71.8 693 | 70.1 67.8 [ 688 63.5 | 81.7 80.9

76 5 R B AR RS 2 B HE
Ratings on Hospitality of Sales Staff in
Retail Shops %
IEREHEI R R

Above Average Satisfaction
—f

Average

IEREHEI R A

Below Average Satisfaction
S E Chgs 1000
Average Score (Max : 100)

78 76 81 82 86 82 80 82 52 51 62 63 46 41 84 82

17 18 14 16 11 13 17 14 31 33 28 28 37 37 13 15

790 775|804 79.6 | 8.4 808 | 792 79.1 [ 63.1 63.1 | 682 680 | 59.7 558 (831 8I.1

TR 2 STE

Ratings on Shopping in HK %
EEBESIER R

Above Average Satisfaction
—f

Average

JEEBESE R R

Below Average Satisfaction
SEESYEL Chers 1000

Average Score (Max : 100)

86 84 79 77 84 83 84 82 74 67 86 79 80 73 88 87

12 15 18 21 13 14 12 16 23 28 12 18 17 23 11 12

823 816|796 779 | 813 805 | 8.0 80.0 | 753 73.1 | 814 777|792 73.0| 83.6 838

RIS 2 SHE

Rating on Hotels in HK %
IEREHEI R R

Above Average Satisfaction
—f

Average
[EREHEI R A

Below Average Satisfaction
S E Chgs 1000
Average Score (Max : 100)

76 71 88 84 79 80 86 84 74 73 77 75 74 72 74 68

19 24 10 13 16 15 11 13 21 21 20 20 21 25 19 26

765 742 | 845 828 | 79.7 798 | 834 824 | 761 756 | 765 752 | 745 727|759 73.0

TR S THE

Rating on Dining in HK %
BEBESIER R

Above Average Satisfaction
—f

Average

[l EE e S ST R

Below Average Satisfaction
SEEIYL Cheis 1000
Average Score (Max : 100)

77 78 89 86 85 83 87 84 68 67 77 75 75 74 77 78

18 18 10 13 12 14 11 14 24 24 21 20 21 22 18 17

77.1 763 | 83.1 80.8 | 80.7 79.1 | 81.4 80.0 [ 71.6 70.7 | 76.2 747 | 745 734 | 772 76.8
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FEFUERIRE - & AREZETS
Vacation Overnight Visitors - Major Market Areas

FrA B2
All
Countries
2013 2014

ZEM
The
Americas
2013 2014

B ~ FEM
B
Europe, Africa
& Middle East
2013 2014

BN ~ SErEE R
FRARNE
Australia, NZ
& South Pacific
2013 2014

Bl

North
Asia

2013

2014

FaE R
SRFFGE
South &
Southeast Asia
2013 2014

=y

Taiwan

2013

2014

P ER A3
Mainland
China
2013 2014

JREEAREFE/E (4

Trip Satisfaction Level (Cont'd)

R Z SYE

Ratings on Entertainment in HK %

EEBESE R R

Above Average Satisfaction
—f

Average
JEEBESE R R

Below Average Satisfaction
SEEIYEL Chris 1000
Average Score (Max : 100)

81 80

17 18

79.7  78.6

76 75

22 22

774 754

78 79

20 19

78.4 184

79 78

20 21

76.5 71.1

59

35

68.2

56

39

67.2

76 77

21 21

76.1 76.1

75

21

73.8

71

27

72.7

86 84

13 15

82.1 80.6

B SHE

Rating on Sightseeing in HK %
IEREHEI R R

Above Average Satisfaction
—f

Average

IEREHEI R A

Below Average Satisfaction
B Chgs 1000

Average Score (Max : 100)

85 83

14 15

80.2

90 88

847 83.8

88 92

84.6 84.8

89 86

10 13

825 813

77

21

76.1

78

19

76.4

83 82

80.4 79.5

76

21

74.9

78

20

75.1

86 84

13 14

82.1 80.5

BREEE R ZHE

Rating on Air Quality in HK %
EEBESIER R

Above Average Satisfaction

—f

Average

JEREBE SR R

Below Average Satisfaction
SEEIYEL Cheis 1000

Average Score (Max : 100)

67 68

26 25

71.9 73.0

43 44

43 38

14 17

60.0 59.0

48 47

36 37

60.5 61.0

34 39

42 39

24 22

53.1 559

31

38

31

51.2

29

41

29

50.7

67 63

25 29

714  69.8

36

44

20

54.5

30

51

533

76 78

21 19

772 8.6

Overall Satisfaction
SEE (R 10)
Average Score (Max : 10)

8.2 8.1

8.7 8.7

8.5 8.5

8.3 8.3

8.0

7.8

80 79

7.5

7.5

8.3 8.2

B ESRGHL
Recommendation to Friends &
Relatives (%)

95 93

98 97

97 98

98 97

94

94

97 97

95

93

94 92

G

Revisit Intention (%)

95 94

88 87

86 87

88 89

88

86

96 95

93

90

96 95
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BHATRE S3HT FE iR - EM

Visitor Profile Vacation Overnight Visitors - The Americas
FEM £ JIEVN EESGES
The USA Canada South & Central

Americas America
2013 2014 2013 2014 2013 2014 2013 2014

ViEz=-4

Visitor Characteristics

Ll

Sex %

St 51 52 51 52 49 49 55 60

Male

ik 49 48 49 48 51 51 45 40

Female

FHe (%)

Age (years) %

16 - 25 15 16 15 15 16 17 18 17

26 - 35 22 23 20 21 20 23 38 40

36 - 45 16 16 17 16 13 15 19 19

46 - 55 18 18 19 19 18 17 14 13

56 - 65 18 17 18 18 23 19 9 9

66 + 10 9 12 10 10 9 2 3

NP HA

PEER (5 432 427 440 436 442 427 37.0 37.0

Mean Age (yrs)

HEHFARIS

Marital Status %

EQE 55 54 55 54 56 56 50 52

Married

HAth,

Othors 45 46 45 46 44 44 50 48

Occupation %

ERAL 65 66 64 66 63 61 74 77

Working

KIEES 4 4 3 4 4 3 6 5

Housewife

24

Student 12 12 12 11 10 13 14 12

BIK

Retired 18 17 18 17 22 21 6 4

HAth,

Others 2 2 2 2 1 2 2 2
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SRR E 3T JERETR RS - 2

Visitor Profile Vacation Overnight Visitors - The Americas
FEM =] JIIIE-VN FEEE
The USA Canada South & Central

Americas America
2013 2014 2013 2014 2013 2014 2013 2014

AN

Travel Details

PRSI

Length of Stay %

PRI (B

Average (Nights) 34 34 3.2 3.2 3.9 3.9 33 33

i A

Travel Companion %

HIE

Without Companion 20 23 20 24 18 18 20 29

4R

With Companion 80 77 80 76 82 82 80 71

FiAs, s 2k BRI

Spouse / Partner / Girlfriend / Boyfriend >0 48 e i 33 33 P >

TSI L 11 9 12 11 11 6 4 7

Children / Grandchildren

Parents / Grandparents

HAEBRERE

Other Immediate Family Members > 4 J . 6 4 [ J

W&/ ik EE

Relatives / Friends / Business Associates 24 22 24 2 23 22 2 24

TRAZZEHE

Travel Arrangement %

—V2EEE

Guided Tour 12 9 11 9 13 8 19 13

SEREZSTE

Non-Guided Tour 88 91 89 91 87 92 81 87

SAEREL

No. of Visits to HK %

e

E N 53 49 53 49 48 45 63 62

irst Time
S nE—
5K 47 51 47 51 52 55 37 38

More than once
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BHATRE S3HT AR IR - =M
Visitor Profile Vacation Overnight Visitors - The Americas
M e =N BEE R EM
The USA Canada South & Central
Americas America
2013 2014 2013 2014 2013 2014 2013 2014
BAEHRIE
Total Itinerary %
AEE#S
Hong Kong only > 7 © E 6 7 L .
EZEISRE:A
Multi—Destination 95 93 94 92 94 93 99 97
HoAth B At
Other Destinations %
5 A
. s ﬂ% China 47 ) 45 41 45 40 69 59
SORE 36 3 36 31 34 33 46 35
B
Taiwan 6 8 7 9 4 7 2 3
e 5 7 4 5 8 10 9 9
ﬁfﬁﬁ% 6 6 5 4 9 9 8 11
IEREE 9 8 9 8 10 10 6 5
Philippines
iﬁrjfgfzpore 12 12 13 11 11 14 12 18
Thailand 19 19 16 18 23 19 27 32
gifnam 9 10 9 8 11 12 6 13
fﬂfﬁ 3 3 3 2 1 3 6 5
b ;En 8 10 8 9 5 9 15 16
PR
South Korea 6 3 7 3 3 4 6 6
M
Australia 3 3 2 2 4 5 4 3
BEE] *
United Kingdom ! ! L L ! L ¢
?ﬁﬁﬁﬁ £ £ £ £ £ - 2 1
Netherlands
I
{C/;;zany 1 1 1 1 * * 2 1
S~ 2 2 na na 4 3 14 7

USA
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SIS T [EEIBTRRE - FEM
Visitor Profile Vacation Overnight Visitors - The Americas
EM ] JIEVN EZESEES
The USA Canada South & Central
Americas America
2013 2014 2013 2014 2013 2014 2013 2014
SINEETE
Participated in Optional Tours % 19 17 18 16 21 19 26 18
B I T R )
Places Visited / Activities Taken %
) . 77 73 75 72 80 75 83 77
Shopping
FREAE e
Theme Park / Dining
e M et
Hong Kong Disneyland 8 9 8 10 7 9 13 9
LI | | " . | | . 3
Knutsford Steps / Knutsford Terrace
[ilE=rp A
Lan Kwai Fong / Soho 17 15 18 16 16 12 21 20
iR g * * ®
Lei Yue Mun 1 1 1 1 1
R NE
Ocean Park 6 8 3 6 8 9 9 14
b5t/ Chwapas N " 1 . . . ) )
Noah's Ark at Ma Wan
B
Sightseeing
T
Aberdeen 20 16 18 15 23 21 22 14
AT - BEI
Aberdeen - Floating Restaurant 1 7 10 5 13 10 13 8
EAHITF - FLAA
Aberdeen - Sampan Ride 13 1 12 10 14 13 14 5
BT - fFES
Aberdeen - Outlet 2 3 2 2 3 3 4 3
K
Repulse Bay 16 14 14 13 20 19 18 11
AL/ TR TS
Stanley / Stanley Market 32 30 30 30 39 34 23 18
IARWTH/ WTHZ B T
Victoria Peak / Peak Tower 63 57 61 56 64 61 65 54
BTN MR
Madame Tussaud's Hong Kong 3 2 3 2 2 2 8 4
EAHEAE
Hong Kong Park 12 14 12 14 10 12 16 19
G HEE L
HK Convention & Exhibition Centre 5 6 4 6 6 6 8 9
TR ETEIE B TS
Expo Promenade / Golden Bauhinia 3 2 2 2 3 3 4 4
Square
FREZIR ek &L/ $85T R
A Symphony of Lights / Laser Show 24 21 24 19 25 23 28 27
TRA R
Harbour / Star Ferry Ride 42 43 42 43 41 46 41 41
RVVUE SRS (HTLBE SRS 4B )
Clock Tower at Tsim Sha Tsui 19 21 18 19 21 25 26 25
BERE
Avenue of Stars 35 35 33 33 36 37 42 52
RIVIE R A E
Tsim Sha Tsui Waterfront Promenade 25 2 25 28 27 33 22 24
KF&E 100
Sky 100 5 5 5 5 5 4 7 3
PR
Open Air Market 46 43 47 41 44 49 49 45
EXIEG - ZAH
Open Air Market - Ladies' Market 32 29 32 27 32 32 35 32
A - 30 28 30 2 28 33 30 28

Open Air Market - Temple Street
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FERUERIRE - S5

Vacation Overnight Visitors - The Americas

M
The
Americas
2013 2014

2013

USA

2014

JIEVN
Canada

2013 2014

EZESEES
South & Central
America
2013 2014

BB T R EE) (4
Places Visited / Activities Taken % (Cont'

B,

Any Outlying Islands

ALl (FEGS))

Lantau Island (not Airport related)
AL~ A . .
Lantau Island - Asia World-Expo
AL~ AEETFE
Lantau Island - Heart Sutra / Wisdom 2 2
Path
ALl - Z7EF 360
Lantau Island - Ngong Ping 360
ALl - FFHT KA
Lantau Island - Po Lin Monastery / 24 26
Giant Buddha
ALl - A
Lantau Island - Tai O
1=/

Cheung Chau

Y&

Lamma Island
Green Treasures
Bie R
Hiking / Country Park
PEE A A E A E * *
Hong Kong Global Geopark of China
wARAE * *
Hong Kong Wetland Park

29 31

26 27

19 19

IR

Sai Kung

JT

Temples

SR

Wong Tai Sin Temple

Chi Lin Nunnery

IREETEE)

Entertainment and Activities

Hytom, TN, RE, -RAIOK R AR
Disco / Bar / Pub / Karaoke / Night Club
HPE /KR

Massage / SPA

R (JEREETEE )

Consumer Exhibition / Fair

FBEY/ TRATHEIEE

Movie / Pop Concert

BIEES

Horseracing

HYIEE, B LEEST

Museums / Venues for Arts & Cultural 12 11
Activities
BERESE, KE
Sporting Event

21 22

28

25

18

23

21

13

30

26

19

25

22

12

27

25

18

23

22

10

31

28

20

25

19

40 39

39 39

23 23

37 38

25 33

11 12
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FERUERIRE - S5

Vacation Overnight Visitors - The Americas

M
The
Americas
2013 2014

2013

USA

2014

2013

JIEVN
Canada

2014

EZESEES
South & Central
America
2013 2014

T AT Firn
Shopping Items Bought %

Wk At
Garments / Fabrics
B ARAE
Ready-made Wear
STR
Tailor-made Wear
Ak (IR )
Fabrics for all purposes
R NS
Leather / Synthetic Goods
(e
Luggage
R HATEEET
Shoes / Other Footwear
FR R R
Handbags / Wallets / Belts
HoAtr e B
Other Leather Goods
s i
Electrical / Photographic Goods
HRAEMR ~ R R HA R S5
Camera, Video Camera &
Other Photographic Equipment
S E M (CD/VCD / DVD &
~ $ki2 $RIGTE - MP3/ARBIUR S )
Audio-Visual Equipment (CD / VCD /
DVD Players, VCR, MP3/4 Players etc.)
FERIE R
CD, VCD, DVD
W (W B O PATE, [EAE
FFIE G HAERI G (G
BEE( R )
Computer / iPad / PDA / Calculator /
Peripherals (incl. hardware & software)
BERTH - TR HA R LG
iPhone, Mobile Phone &
Other Telecom Equipment
HoAt RS
Other Electrical Appliances

BREE T8k
Jewellery and Watch

ERETE A

Jewellery

SEA (RS
Gold Jewellery, without Stone

A EE

Diamond Jewellery

HA e (EAEIR T - 3522 Ba -
N )

Any Other Jewellery (silver, jade, precious
stone, carved stone, ivory, etc.)

F&

Watch

40 40

37 35

22 20

11 10

13 10

12 9

15 14

12 11

10 9

37

34

15

13

37

32

14

11

45

42

24

12

14

14

14

12

10

46

41

24

13

11

11

15

12

46 46

43 4

31 21

23 15

10 6

35 22

14 8

10 7

12 10

14 7
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BASIRE SAT FE iR - EM

Visitor Profile Vacation Overnight Visitors - The Americas
ZEM ] JIIIE-VN BFERPFEM
The USA Canada South & Central

Americas America
2013 2014 2013 2014 2013 2014 2013 2014

Vi =t #

Shopping Items Bought % (Cont'd)

' BEREE

Foodstuff, Alcohol and Tobacco 16 16 16 16 16 19 16 11

hELS *

Dried Sea Food 1 1 1 1 1 5 2

NV

Snacks / Confectioneries 12 12 12 12 11 12 11 8

HoAth i

Other Foodstuff 4 4 4 3 4 4 3 4

TR

Alcohol & Tobacco 4 4 3 3 6 7 4 2

TEREIORE (U ~ A ~ ZUEE )

Alcoholic drinks (beers, wines, liquors, 3 3 2 3 5 6 2 2

etc)

EwIE *

Tobacco products 1 1 1 1 1 2 1

{EAGERE A AL (am%EEEK ~ RIS )

Personal Care (Shampoo, diapers etc.) 2 2 2 2 2 2 3 2

EAREESLEFK

Cosmetics & Skin Care / Perfume 8 7 8 7 8 7 14 14

FS RS

Cosmetics & Skin Care 7 7 7 7 7 6 10 10

TC Bl . 6 6 - . p . 0 ;

osmetics

%K

Perfume 2 2 2 1 2 2 6 6

HATER

Others Skin Care Product 2 2 3 2 2 2 - 4

HAt &

Miscellaneous Consumer Goods 39 35 41 35 35 36 32 33

gy~ thgk

Medicine, Chinese Herbs 2 2 3 2 2 3 2 4

HEE - Mt

Books / Magazines 4 5 3 3 5 4 4 3

RS HA R

Spectacles / Other Optical Goods ! 1 1 1 2 1 2 1

LRmEFIEL

Souvenirs & Handicrafts 28 24 31 24 23 23 22 25

PrE o ERIEETE

Toys, Video / TV Games 4 5 4 5 4 4 5 5

s Fes

China, Porcelain 1 1 1 1 1 1 1 2

R IELERTYIRE

Home Decoration Materials 2 2 2 2 1 2 2 1

HAtH S

Other Consumer Goods 4 4 5 4 3 4 2 4

HoAth B . N . . ) ] ) )

Other Items
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BASIRE SAT JERETR RS - 2
Visitor Profile Vacation Overnight Visitors - The Americas
FEM =] FEEE
The USA Canada South & Central
Americas America

2013 2014 2013 2014 2013 2014 2013 2014

ARIRE M E

Overnight Visitor Spending

N¥EE (AT

Per Capita Spending (HKS$) 6,270 6,217 6,025 6,231 6,151 6,223 7,532 6,138

THERE

Spending Pattern %

o 236 267 204 260 21 270 364 292

Shopping

)ETETFET 44.1 40.9 473 42.4 434 39.9 33.7 35.8

Hotel Bills

THIEMEE

Meals Outside Hotels 18.4 17.5 18.2 16.9 19.0 19.1 18.1 17.2

IReE

Entertainment 4.9 5.1 5.0 4.7 5.0 4.6 4.5 7.7

e 13 1.2 13 .7 1.4 11 0.8 0.8

Tours

H

At 7.9 8.7 7.8 8.7 9.1 8.4 6.6 9.3

Others
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Visitor Profile Vacation Overnight Visitors - The Americas

FEM =] JIIIE-VN EZESEES
The USA Canada South & Central
Americas America
2013 2014 2013 2014 2013 2014 2013 2014

JRFEHTHETEE
Trip Satisfaction Level

PR A E 2 SHE
Rating on Value for Money on
Shopping %

IEVEFEEI R

Above Average Satisfaction
—f

Average
IEVEREERI B

Below Average Satisfaction
SESYEL iR 2 100)
Average Score (Max : 100)

62 62 62 64 64 56 63 62

28 29 29 26 27 35 28 29

68.7 67.8 68.4 68.8 69.1 65.0 68.9 68.0

P I R s B P R AR R 2 B HE
Ratings on Hospitality of Sales Staff in
Retail Shops %
IEVEFEEI R

Above Average Satisfaction
—f

Average

IEVEFEEI R

Below Average Satisfaction
SESYEL (iR 2 100)
Average Score (Max : 100)

81 82 81 86 80 69 81 82

14 16 14 11 14 29 14 16

80.4 79.6 81.5 81.8 77.8 73.9 80.4 79.6

TR SHE

Ratings on Shopping in HK %
BEBEE R R

Above Average Satisfaction
—f%

Average

BEBEEIEE R

Below Average Satisfaction
LS (e 1000

Average Score (Max : 100)

79 77 80 79 78 73 79 78

18 21 18 19 19 26 18 21

79.6 71.9 79.9 78.8 78.8 75.3 79.7 78.0

TR 2 SHE

Rating on Hotels in HK %
IEVEFEEI R

Above Average Satisfaction
—f

Average
IEVEFEEI B

Below Average Satisfaction
SESYEL iR 2 100)
Average Score (Max : 100)

88 84 89 85 85 80 88 84

10 13 9 12 10 15 10 13

84.5 82.8 85.4 83.8 82.3 79.9 84.5 82.8

BRI R ZHE

Rating on Dining in HK %
BEEE R

Above Average Satisfaction
—f%

Average

BEBEEIEE R

Below Average Satisfaction
LS e 100)
Average Score (Max : 100)

89 86 90 87 84 83 88 86

10 13 8 13 14 14 10 13

83.1 80.8 84.1 82.2 80.9 77.0 83.0 80.8
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Visitor Profile Vacation Overnight Visitors - The Americas
EM ] EZESEES
The USA Canada South & Central

Americas America
2013 2014 2013 2014 2013 2014 2013 2014

JRFEHT R TEE (48

Trip Satisfaction Level (Cont'd)

TERREEZ STHHE

Ratings on Entertainment in HK %

BEEE R R

Above Average Satisfaction 76 73 76 76 78 72 76 75

R 22 22 22 21 21 26 22 22

Average

IERENEEIEE R

Below Average Satisfaction 2 3 2 3 1 2 2 3

LS e 1000

Average Score (Max : 100) 77.4 75.4 77.0 76.6 78.7 72.3 77.1 75.4

BB THE

Rating on Sightseeing in HK %

IREIFEIEE R

Above Average Satisfaction 90 88 90 88 91 85 90 88

N 8 1 8 10 8 14 8 11

Average

IREHSIEE AW

Below Average Satisfaction ! 2 2 2 1 1 1 2

SESYEL (iR 2 100)

Average Score (Max : 100) 84.7 83.8 84.2 84.2 85.8 82.8 84.8 83.9

BREEERZTME

Rating on Air Quality in HK %

BEEE R

Above Average Satisfaction 43 44 45 47 38 38 45 45

—f& 43 38 44 37 40 41 41 38

Average

IEREEEIERE R

Below Average Satisfaction 14 17 1 16 22 21 14 17

LS e 100)

Average Score (Max : 100) 60.0 59.0 61.9 60.1 54.8 55.9 60.8 59.2

Overall Satisfaction

P U 2 10)

Average Score (Max : 10) 8.7 8.7 8.8 8.8 8.5 8.4 8.8 8.8

EHEESESEIK

Recommendation to Friends & 98 97 99 97 97 97 97 99

Relatives (%)

LS

Revisit Intention (%) 88 87 89 87 85 86 87 90
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By FE ARk - BOM ~ JEM R R
Visitor Profile Vacation Overnight Visitors - Europe, Africa & Middle East
BOM ~ FEM
B BEEY T R4 JEex e 5

Europe, Africa UK Netherlands Nordic Germany France

& Middle East Countries

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
IREFFE
Visitor Characteristics
PR
Sex %
s 57 57 57 56 53 57 56 56 62 60 59 56
Male
atk

43 43 43 44 47 43 44 44 38 40 41 44
Female
e (%)
Age (years) %
16 - 25 17 16 14 14 19 20 24 21 16 15 18 17
26 - 35 28 29 22 22 27 23 26 27 27 27 26 28
36 - 45 20 19 16 14 16 18 18 16 20 18 19 18
46 - 55 17 17 19 19 20 17 17 19 20 21 16 19
56 - 65 13 12 19 20 13 18 12 10 13 12 14 11
66 + 5 7 9 12 5 5 4 7 4 7 6 7
EAER 50 39.9 40.4 43.7 443 40.0 40.7 38.3 39.3 40.3 41.2 40.0 40.2
Mean Age (yrs)
SEHRAR L
Marital Status %
[

. 53 54 55 58 52 52 52 53 46 46 52 49

Married
AL 47 46 45 ) 48 48 48 47 54 54 48 51
Others
HEESE
Occupation %
EBAL 73 73 66 67 73 71 73 70 71 7 69 7
Working
R 3 2 £ 2 3 2 £ 1 2 1 g 2
Housewife
24 12 11 8 8 14 16 17 17 17 15 15 12
Student
}Eﬁ.( 11 12 21 22 8 10 6 9 9 10 13 13
Retired
HoAth
Others 2 2 3 2 2 1 2 3 1 2 1 2
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FEFUERIRE - BOM ~ FEM TR

Vacation Overnight Visitors - Europe, Africa & Middle East

B ~ FEM

B

Europe, Africa
& Middle East

2013

2014

2013

2014

e e

Netherlands

2013

2014

Nordic

Countries

2013

2014

T A

Germany France

2013 2014 2013 2014

FFAIRE &Y
Travel Details

PEAiR |

Length of Stay %
SRR RN ()
Average (Nights)

34

3.5

3.9

3.9

33

3.6

3.1

32

3.1 3.0 3.8 3.7

THEFEAE

Travel Companion %
A

Without Companion
e

With Companion

B fE, 2 BRI

Spouse / Partner / Girlfriend / Boyfriend
T ) mRL

Children / Grandchildren

KB S HHACE)

Parents / Grandparents

HA BB R A

Other Immediate Family Members

WE e FE

Relatives / Friends / Business Associates

23

77

49

10

23

26

74

48

20

81

59

23

77

59

15

21

79

50

10

21

21

79

52

19

26

74

45

25

33

67

38

22

30 32 26 31

70 68 74 69

41 39 42 44

24 22 26 17

S S

Travel Arrangement %
—UeeERE

Guided Tour

EEFE-S0

Non-Guided Tour

92

92

94

95

12

88

93

95

96

91 92 92 94

S

No. of Visits to HK %
First Time

Sil—%

More than once

60

40

57

43

57

43

51

49

67

33

58

4

64

36

63

37

64 58 61 56

36 42 39 44
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Visitor Profile Vacation Overnight Visitors - Europe, Africa & Middle East
BION ~ JEM
R ] Gl Jhex 5z R
Europe, Africa UK Netherlands Nordic Germany France
& Middle East Countries
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
FEAENAR
Total Itinerary %
PEEE 1 B 1 10 5 13 5 6 6 7 10 10
Hong Kong only
SEEAE 89 89 89 90 95 87 95 94 94 93 90 90
Multi-Destination
HoAth B3
Other Destinations %
FP R P A
Mainland China 32 32 25 26 50 48 27 34 41 36 40 36
PR &
Macau SAR 35 35 29 25 36 26 34 33 44 41 44 44
=
i 3 3 1 3 3 3 5 6 5 5 4 5
Taiwan
HE 5 5 5 4 8 10 6 8 6 6 4 7
Indonesia
%%Eﬁ 9 8 9 10 12 9 17 17 11 10 7 6
Malaysia
IERER 9 8 4 4 7 5 15 14 5 7 § 5
Philippines
W‘W 12 11 16 14 8 7 15 14 13 14 10 7
Singapore
ZRE
Thailand 16 16 17 16 14 18 21 22 21 18 15 15
ﬁﬁ 6 7 9 9 5 10 11 12 6 9 6 6
Vietnam
ErE 2 2 2 3 1 1 2 3 2 2 1 1
India
R 4 3 5 4 2 3 5 5 4 3 7 5
Japan
P
South Korea 2 3 2 2 2 2 2 4 3 4 2 4
SER S
B 1 10 27 21 1 6 13 8 10 10 5 7
Australia
LR *
United Kingdom 1 1 na na 1 3 3 1 1 2 2
Te T * * * ©
Netherlands 1 na na 1 z 1 1 1
o
fEm 1 1 1 1 1 1 1 3 na na 1 1
Germany
USA 2 2 4 3 2 - 4 1 2 4 3 3
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Visitor Profile Vacation Overnight Visitors - Europe, Africa & Middle East
B ~ FEM
FereR e T dEEx R EE]
Europe, Africa UK Netherlands Nordic Germany France
& Middle East Countries
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
SHNEETRE
Participated in Optional Tours % 14 14 23 22 17 ? 7 = 13 15 7 8
7 Y =P
Places Visited / Activities Taken %
il . 74 73 65 66 74 71 76 75 63 62 69 74
Shopping
FREAE &
Theme Park / Dining
iy v mw et
Hong Kong Disneyland 12 1 6 5 4 2 5 8 3 4 3 3
Rl
Knutsford Steps / Knutsford Terrace 2 ! 2 z 2 1 2 2 2 1 2 1
FREY B
Lan Kwai Fong / Soho 20 18 19 18 19 20 24 16 23 18 25 26
g . . . i
Lei Yue Mun ! 1 B 1 B 1 1 1
RN
Ocean Park 14 13 8 7 9 4 5 7 5 8 6 8
BRI . X . . ) ) ) ) . \ ) :
Noah's Ark at Ma Wan
Bt
Sightseeing
AT
Aberdeen 17 14 22 18 16 9 8 9 14 13 18 20
T - BEHEANT
Aberdeen - Floating Restaurant 8 6 ? © 6 3 3 5 6 5 10 8
T~ TR
Aberdeen - Sampan Ride 10 9 15 13 10 6 5 5 9 10 10 11
TAF - HES
Aberdeen - Outlet 3 3 2 = 2 2 2 1 2 1 5 4
SRk
AR 14 13 20 17 15 9 9 11 15 13 15 17
Repulse Bay
TREE AR5
Stanley / Stanley Market 29 26 43 37 28 20 21 20 26 26 27 28
ASETE, T2 S R
Victoria Peak / Peak Tower 67 66 69 65 69 67 63 59 68 67 64 69
BB IEN IR *
Madame Tussaud's Hong Kong 6 4 J 4 3 3 2 1 1 3 1
AR
Hong Kong Park 22 26 18 20 17 25 25 26 26 32 30 36
FHEEHEE T
HK Convention & Exhibition Centre 8 8 7 7 3 4 5 6 7 10 9 10
Expo Promenade / Golden Bauhinia 4 3 5 4 1 3 2 3 4 4 4 4
Square
JREZIR BT S8 WO
A Symphony of Lights / Laser Show 28 29 31 34 30 29 24 22 29 33 20 26
T R A
Harbour / Star Ferry Ride 50 51 60 57 53 54 52 45 59 62 47 51
IVDUE g (iU SRS A )
Clock Tower at Tsim Sha Tsui 27 27 29 30 26 27 21 18 35 33 24 29
BARE 47 47 44 43 49 46 42 41 52 51 50 56
Avenue of Stars
PRI EE N
Tsim Sha Tsui Waterfront Promenade 34 37 S o7 32 36 29 35 42 44 35 43
K& 100
Sky 100 8 9 5 8 7 9 8 7 8 8 7 6
BRI
Open Air Market 51 51 51 52 54 54 51 41 54 56 59 56
XTI - LA
Open Air Market - Ladies' Market 34 33 S I 32 34 57 24 36 34 38 33
EX - B
Open Air Market - Temple Street 38 39 40 40 42 41 34 28 45 46 46 42
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Vacation Overnight Visitors - Europe, Africa & Middle East

BOM ~ FEM
L
Europe, Africa
& Middle East
2013 2014

2013

2014

T
Netherlands

2013 2014

JEER
Nordic
Countries
2013 2014

T
Germany

2013 2014

A

France

2013 2014

BB T B 5E) ()

Places Visited / Activities Taken % (Cont'

HES

Any Outlying Islands

AUl (EFRS))D

Lantau Island (not Airport related)
AL - ZEI N
Lantau Island - Asia World-Expo
AL - AR
Lantau Island - Heart Sutra / Wisdom
Path
AUl - Z3tF 360
Lantau Island - Ngong Ping 360
AWl - EFHET S TIA
Lantau Island - Po Lin Monastery /
Giant Buddha
ALl - AH
Lantau Island - Tai O

=W
Cheung Chau

Y&

Lamma Island

Green Treasures

g R

Hiking / Country Park

HRER A AU E A

Hong Kong Global Geopark of China
EHERIAE

Hong Kong Wetland Park

[

Sai Kung

BT

Temples

FRALA

Wong Tai Sin Temple

EHIFI

Chi Lin Nunnery

IREEEE)

Entertainment and Activities
=Y | 9 S 1AO) O
Disco / Bar / Pub / Karaoke / Night Club
HEE /KRR

Massage / SPA

RS (JEpeRsiEE )

Consumer Exhibition / Fair

EEE, FATHEEE

Movie / Pop Concert

BIEHER

Horseracing

BYIeE, S LSENST
Museums / Venues for Arts & Cultural
Activities

BB E ST, HE

Sporting Event

35 36

31 32

22 22

35

31

22

29

32

13

37

31

24

29

30

16

32 43

27 38

18 26

24 35

29 27

14 10

22 23

19 22

14 16

18 18

34 29

15 12

35 34

28 28

20 18

26 24

31 27

11 13

34 36

28 26

18 17

26 23

13 13

33 33

16 15




SR AT
Visitor Profile

-P.116 -

FEFUERIRE - BOM ~ FEM TR

Vacation Overnight Visitors - Europe, Africa & Middle East

BOM ~ FEM
L
Europe, Africa
& Middle East

2013

2014

2013

2014

T
Netherlands

JEER
Nordic

T
Germany

A

France

2013

2014

Countries

2013

2014

2013

2014

2013

2014

T E T i
Shopping Items Bought %

WAkt
Garments / Fabrics
B AR
Ready-made Wear
STRUE
Tailor-made Wear
A CIEEMT AR )
Fabrics for all purposes
EZ 0 VN
Leather / Synthetic Goods
(FE=
Luggage
Bt HAEES
Shoes / Other Footwear
FLIREL B
Handbags / Wallets / Belts
HAth gz B
Other Leather Goods
ety sl
Electrical / Photographic Goods
HRAERR ~ st R HA R 25
Camera, Video Camera &
Other Photographic Equipment
¥ (CD/VCD / DVD it
~ SRR SRIGAE - MP3ARBIUEE )
Audio-Visual Equipment (CD / VCD /
DVD Players, VCR, MP3/4 Players etc.)
SRR
CD, VCD, DVD
W (BTSHAN) PHIEN BAE
TFIRGHERHAD BN (6
BEMR R
Computer / iPad / PDA / Calculator /
Peripherals (incl. hardware & software)
BARTH - TR A ER A
iPhone, Mobile Phone &
Other Telecom Equipment
HAth R
Other Electrical Appliances

BRETE A T8k
Jewellery and Watch

PRET E

Jewellery

SEEE (D)

Gold Jewellery, without Stone
EOE

Diamond Jewellery

HAtreef CEiEsREeh - 3532
N Y

Any Other Jewellery (silver, jade, precious
stone, carved stone, ivory, etc.)

Fi
Watch

HE

43

41

26

15

14

18

40

38

32

30

32

29

14

11

38

36

20

13

10

16

36

33

19

48

47

30

18

17

21

47

45

36

34

17

11

10

36

32

17

10

13

42

40

22

14

16

39

35

22

14

19
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Visitor Profile Vacation Overnight Visitors - Europe, Africa & Middle East
O~ JE
JeHER B fGil JEEx 5z A

Europe, Africa UK Netherlands Nordic Germany France

& Middle East Countries

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
HThEE R En (45
Shopping Items Bought % (Cont'd)
B EEREE
Foodstuff, Alcohol and Tobacco 13 14 1 13 10 1 9 10 7 7 12 14
NELS * *
Dried Sea Food 1 2 1 1 1 1 = 1 1 2
IINE R
Snacks / Confectioneries 8 9 8 9 4 8 7 7 5 4 6 7
HoAth B i
Other Foodstuff 4 4 3 3 3 4 2 5 2 2 2 3
B B
Alcohol & Tobacco 4 4 3 4 5 3 2 = 2 2 4 5
TEREEIORE (HEUR - FEE ~ ZUESE )
Alcoholic drinks (beers, wines, liquors, 3 3 2 2 2 2 1 - 1 1 1 4
etc)
I
Tobacco products 1 2 1 2 3 2 1 = 1 1 3 3
B GEREF i C202E82K ~ PRAREE )
Personal Care (Shampoo, diapers etc.) 2 2 1 1 3 1 3 2 1 1 1 2
ERREE L BEK
Cosmetics & Skin Care / Perfume 10 1 5 9 8 6 10 11 7 6 8 8
EB RS
Cosmetics & Skin Care 8 9 4 7 5 4 9 9 4 5 6 6
B b ' 7 . 4 5 4 . ; ¢ . S S s
Cosmetics
o 4 5 2 3 4 2 3 4 4 2 3 2
Perfume
HA RS
Others Skin Care Product 1 2 1 3 2 1 2 4 1 1 1 1
HoAtn R E
Miscellaneous Consumer Goods 35 35 33 34 34 33 27 31 24 27 31 34
Bl ~ pEgE
Medicine, Chinese Herbs 2 3 1 2 1 1 1 3 1 2 2 1
Books / Magazines 3 4 2 4 3 6 4 4 2 2 4 3
R85~ HoAt 22
Spectacles / Other Optical Goods 2 2 2 1 2 - 1 2 1 1 1 1
LR FIEG
Souvenirs & Handicrafts 24 24 24 24 27 21 15 17 17 19 22 23
Dre - EH IR
Toys, Video / TV Games 7 6 4 5 3 6 4 3 4 3 4 6
s~ by .
China, Porcelain 1 2 1 2 3 1 2 1 1 1 2
RIELEEIR
Home Decoration Materials 2 2 1 2 2 3 2 2 1 1 3 2
HAtH g
Other Consumer Goods 3 3 3 3 4 6 4 6 3 3 2 3
HAth & N N . . ’ ) . ) . . . )
Other Items
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Visitor Profile Vacation Overnight Visitors - Europe, Africa & Middle East
B ~ FEM
L HEEH] 17T dEEx R EE]
Europe, Africa UK Netherlands Nordic Germany France
& Middle East Countries
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
BRIREHE
Overnight Visitor Spending
NIHE (BT
Per Capita Spending (HKS) 6,390 6,147 6,240 6,873 4,751 5,077 4,999 6,733 5,205 4,549 5,124 4,817
JHEE
Spending Pattern %
Eff% . 314 26.7 17.3 20.6 19.1 19.9 29.9 31.5 22.5 21.7 25.1 25.3
opping
@Emgﬁ.ﬁ 36.2 39.6 47.1 44.8 43.0 41.0 354 36.0 42.7 40.4 37.9 37.1
Hotel Bills
TIESME B
Meals Outside Hotels 16.4 17.5 18.8 18.0 20.7 21.1 17.4 18.3 18.0 19.4 19.7 19.7
025
?* . 7.1 7.1 7.8 7.6 6.3 6.3 7.7 6.4 7.2 6.4 6.9 7.9
ntertainment
%;%% 0.8 0.8 1.3 1.0 1.0 0.7 0.4 0.6 0.7 1.0 0.3 0.5
ours
H
St 8.1 8.3 7.7 8.0 9.9 11.0 9.1 7.3 8.8 11.0 10.1 9.4

Others
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B ~ FEM
L HEEH] 17T dEEx R EE]
Europe, Africa UK Netherlands Nordic Germany France
& Middle East Countries
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
JRFEH T ETEE
Trip Satisfaction Level
P AT E 2 SHE
Rating on Value for Money on
Shopping %
eIl =y
Above Average Satisfaction 66 63 59 59 62 49 66 62 59 59 70 66
;Y 25 29 29 37 30 32 25 30 30 33 24 23
verage
RS A 9 8 12 4 8 20 9 8 11 8 6 10

Below Average Satisfaction

P8 (s 1000

Average Score (Max : 100) 70.0 69.1 65.5 68.1 67.9 59.1 70.1 68.7 66.1 66.7 70.5 70.5

IS RS BRI A2 2 5PE
Ratings on Hospitality of Sales Staff in
Retail Shops %

[EREIREIEE R

Above Average Satisfaction 86 82 87 83 83 72 86 83 79 76 85 79
N 11 13 10 11 17 19 11 12 18 13 10 20
Average

JEEH IR A 3 5 5 ¢ ) 0 5 5 . . S :

Below Average Satisfaction

SPEY8 (s 1000

Average Score (Max : 100) 83.4 80.8 83.4 81.9 78.3 71.1 83.9 81.4 78.9 75.6 82.3 78.9

TR 2 STE

Ratings on Shopping in HK %
EEBESIER R

Above Average Satisfaction
—f

Average

JEEBESE R R

Below Average Satisfaction
SEESYEL Cheis 1000

Average Score (Max : 100)

84 83 81 82 91 75 84 83 80 83 81 89

13 14 14 15 9 25 13 15 15 15 19 9

81.3 80.5 79.5 79.6 80.7 77.0 81.2 81.0 78.0 80.4 79.3 82.3

RIS 2 SHE

Rating on Hotels in HK %

JEREIRE IR R

Above Average Satisfaction 7 80 81 84 73 73 80 80 77 72 81 78
e 16 15 15 13 16 22 15 15 17 17 16 16
Average

JEH IR A 5 5 4 5 " s s 5 6 . . .

Below Average Satisfaction

SPEY8 (s 1000

Average Score (Max : 100) 79.7 79.8 80.4 83.1 73.5 73.5 80.1 79.7 77.4 732 81.2 77.4

TR R S THE

Rating on Dining in HK %
EBESIER R

Above Average Satisfaction
—f

Average

JEEBEEE R R

Below Average Satisfaction
SEEIYEL Cheis 1000
Average Score (Max : 100)

85 83 84 85 95 74 86 84 81 85 87 82

12 14 11 13 1 22 11 13 16 14 11 13

80.7 79.1 80.8 80.5 80.5 73.5 81.6 80.2 78.6 81.2 81.2 76.9
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B ~ FEM
FereR e T dEEx R EE]
Europe, Africa UK Netherlands Nordic Germany France
& Middle East Countries
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

JRFEH T EFE/E (4
Trip Satisfaction Level (Cont'd)

SRR T

Ratings on Entertainment in HK %
EEBESIE R R

Above Average Satisfaction

—f

Average

JEEBES R R

Below Average Satisfaction
SEEIYEL (R 1000

Average Score (Max : 100)

78 79 75 73 60 65 78 79 67 84 79 76

20 19 22 25 40 29 21 19 32 16 20 23

78.4 78.4 75.2 76.6 69.6 69.7 78.3 78.4 72.5 78.8 78.2 76.1

B SHE

Rating on Sightseeing in HK %

IEREHEI R

Above Average Satisfaction 88 92 85 92 94 88 89 92 90 94 83 90
i 10 7 12 6 4 11 10 7 10 5 14 10
Average

[BREHSI F A 5 5 3 5 . | 5 . ) | 5 ]

Below Average Satisfaction

SPEYE (s 1000

Average Score (Max : 100) 84.6 84.8 83.3 84.9 83.3 80.7 84.7 85.2 81.5 85.2 82.6 81.1

TR

Rating on Air Quality in HK %
EEBESIER R

Above Average Satisfaction

—f

Average

[l EE e S ST R

Below Average Satisfaction
SEESYEL Cheis 1000

Average Score (Max : 100)

48 47 41 47 33 27 45 47 36 41 36 26

36 37 41 39 50 51 37 37 38 41 42 45

16 16 18 14 17 22 18 16 26 18 23 29

60.5 61.0 56.9 61.3 54.7 51.8 59.1 60.7 52.4 57.5 53.7 47.0

Overall Satisfaction
P CE 2 10)

Average Score (Max : 10) 8.5 8.5 8.6 8.7 8.1 8.1 83 8.2 8.4 8.4 8.2 8.2

B ESRGHL
Recommendation to Friends & 97 98 98 98 97 95 98 99 96 97 96 97
Relatives (%)

G

Revisit Intention (%) 86 87 84 87 79 85 88 88 86 87 80 81
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Visitor Profile Vacation Overnight Visitors - Europe, Africa & Middle East
BOM ~ FEM
B AR FRrEEF]ER & el R
Europe, Africa Italy Iberia Russia South Middle
& Middle East Africa East
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
IREFFE
Visitor Characteristics
PR
Sex %
s 57 57 58 57 58 54 50 52 49 49 57 62
Male
s 43 43 42 43 42 46 50 48 51 51 43 38
Female
e (%)
Age (years) %
16 - 25 17 16 12 15 16 17 23 21 12 11 13 12
26 - 35 28 29 32 30 33 34 45 52 24 24 35 37
36 - 45 20 19 26 28 27 26 20 15 29 32 26 29
46 - 55 17 17 18 14 14 11 9 9 19 16 17 13
56 - 65 13 12 9 10 8 7 3 2 13 13 8 6
66 + 5 7 3 3 2 4 1 - 3 5 1 3
EAER 50 39.9 40.4 39.2 38.6 37.6 37.3 33.0 324 40.9 41.2 37.8 37.7
Mean Age (yrs)
SEHRAR L
Marital Status %
[
. 53 54 48 42 37 43 53 50 60 61 64 65
Married
H
It 47 46 52 58 63 57 47 50 40 39 36 35
Others
HEESE
Occupation %
EBAL 73 73 78 77 75 74 84 85 7 74 80 84
Working
R 3 2 * 3 2 2 4 3 5 6 5 4
Housewife
2E 12 1 14 13 13 1 9 9 10 10 7 6
Student
SN
Retired 11 12 5 6 7 8 2 2 7 8 6 5
HoAth
Others 2 2 2 2 3 5 1 1 - 2 1 1
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Vacation Overnight Visitors - Europe, Africa & Middle East

B ~ FEM

B

Europe, Africa
& Middle East

2013

2014

2013

BAH
Italy

2014

FPEEFIEE

2013

Iberia

2014

2013

2014

Bk R
South Middle
Africa East

2013 2014 2013 2014

FFAIRE &Y
Travel Details

PEAiR |

Length of Stay %
SRR RN ()
Average (Nights)

34

3.5

3.5

3.7

2.8

3.3

2.8

3.0

3.5 3.4 3.6 3.6

THEFEAE

Travel Companion %

A

Without Companion

e

With Companion

B fE, 2 BRI
Spouse / Partner / Girlfriend / Boyfriend
TR UHN) AR

Children / Grandchildren

KRE/ OO HHSCRE

Parents / Grandparents

HA BB R A

Other Immediate Family Members

WE e FE

Relatives / Friends / Business Associates

23

77

49

10

23

26

74

48

20

28

72

44

29

43

57

30

24

24

76

50

22

24

76

51

22

24

76

44

23

26

74

43

26

21 17 17 18

79 83 83 82

49 53 53 53

18 11 25 23

28 20 28 22

S S

Travel Arrangement %
—UeeERE

Guided Tour

EEFE-S0

Non-Guided Tour

92

92

91

93

12

88

10

90

92

13

87

91 91 89 87

S

No. of Visits to HK %
First Time

Sil—%

More than once

60

40

57

43

52

48

57

43

67

33

62

38

57

43

56

44

55 50 61 63

45 50 39 37
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Visitor Profile Vacation Overnight Visitors - Europe, Africa & Middle East
BOM ~ FEM
FereR BEAF] FPEEFEE HREEHT Bk R
Europe, Africa Italy Iberia Russia South Middle
& Middle East Africa East
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
FEAENAR
Total Itinerary %
REEA 11 11 10 9 4 8 24 19 9 14 13 14
Hong Kong only
% (& B it
Multi-Destination 89 89 90 91 96 92 76 81 91 86 87 86
HoAth B i,
Other Destinations %
FP R P A
Mainland China 32 32 46 52 49 36 25 26 37 40 23 24
PR &
Macau SAR 35 35 36 31 42 51 30 36 13 21 42 45
=)
I 3 3 3 5 5 - 1 2 3 1 3 2
Taiwan
HE 5 5 6 1 5 7 5 7 9 6 £ *
Indonesia
R APa5E 9 8 4 2 7 9 8 7 3 6 5 5
Malaysia
IRHEE 9 8 6 2 8 10 15 10 6 1 21 19
Philippines
%.Ttm& 12 11 7 7 13 10 9 10 14 12 8 6
Singapore
B
Thailand 16 16 14 19 10 18 12 11 22 21 12 8
ﬁﬁ 6 7 3 4 6 6 3 3 6 13 3 3
Vietnam
ENEE 2 2 2 - 2 2 ; 1 ; 3 5 6
India
Hz 4 3 3 3 2 5 1 1 2 3 £ 3
Japan
[
South Korea 2 3 2 4 1 4 1 2 1 2 2 2
M o
‘Australia 11 10 4 5 8 1 1 4 5 4 5
United Kingdom ! ! ! “ 2 3 . . . . .
Te T * *
Netherlands 1 B 1 2 2 B B B B B
Rl 1 1 1 1 2 1 * 1 ; - * *
Germany
B * *
USA 2 2 1 1 2 1 1 1 - 1
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B ~ FEM
FereR BEAF] FPEEFEE HREEHT Bk R
Europe, Africa Italy Iberia Russia South Middle
& Middle East Africa East
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
SHNEETRE
Participated in Optional Tours % 14 14 12 [ ? 8 . = 20 29 15 12
7 ) Eo
Places Visited / Activities Taken %
il . 74 73 80 82 81 78 86 83 93 88 84 81
Shopping
FREAE &
Theme Park / Dining
S e
SRR 12 1 6 2 5 8 18 16 20 17 41 38
Hong Kong Disneyland
Rl
Knutsford Steps / Knutsford Terrace 2 ! ! L 7 3 1 1 1 1 1 2
FREY B
Lan Kwai Fong / Soho 20 18 28 25 32 30 12 13 16 12 11 14
iR f P * % *
Lei Yue Mun 1 1 - 3 1 1 - - -
BEAH 14 13 7 7 6 5 38 31 10 15 29 28
Ocean Park
B RE T A *
Noah's Ark at Ma Wan ! 1 1 1 1 1 1 - - 1 2
ik
Sightseeing
AT
Aberdeen 17 14 17 8 16 12 15 14 17 17 12 10
T - BEHEANT
Aberdeen - Floating Restaurant 8 6 i 4 B ? 9 6 9 8 8 3
T~ TR
Aberdeen - Sampan Ride 10 9 / 4 8 5 8 6 13 13 6 6
T - FES
Aberdeen - Outlet 3 3 L 2 6 2 % 4 2 2 2 3
SRk
AR 14 13 11 10 15 15 11 8 22 21 5 6
Repulse Bay
TREE AR5
Stanley / Stanley Market 29 26 18 13 29 25 20 21 44 45 18 16
ASETE, T2 S R
Victoria Peak / Peak Tower 67 66 58 71 68 74 74 74 43 52 64 59
BB IEN IR
Madame Tussaud's Hong Kong 6 4 b = 3 3 13 1 7 4 16 13
EHENE
Hong Kong Park 22 26 29 33 15 30 34 36 7 7 13 12
FHEEHEE T
HK Convention & Exhibition Centre 8 8 = A 12 6 1 9 9 1 5 4
Expo Promenade / Golden Bauhinia 4 3 2 3 5 2 8 4 - 1 2 2
Square
JREZIR BT S8 WO
A Symphony of Lights / Laser Show 28 29 26 27 26 35 43 36 19 35 17 12
T R A
Harbour / Star Ferry Ride 30 51 42 54 58 53 40 43 54 45 34 33
IVDUE g (iU SRS A )
Clock Tower at Tsim Sha Tsui 27 27 20 30 23 38 33 29 24 23 18 16
e 7 41 | 4 4 | st se | 60 59 | 38 28 | 39 34
venue of Stars
PRI EE N
Tsim Sha Tsui Waterfront Promenade 34 37 = o7 33 40 38 35 28 35 19 26
K& 100
Sky 100 8 9 8 11 7 4 12 13 9 12 9 7
BRI
Open Air Market 51 51 51 61 59 62 42 41 53 48 49 49
XTI - LA
Open Air Market - Ladies' Market 34 33 36 32 39 49 26 26 41 34 43 41
BT - B
Open Air Market - Temple Street 38 39 44 51 47 50 30 34 30 36 29 29
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BOM ~ FEM
L
Europe, Africa
& Middle East
2013 2014

BAH
Italy

2013 2014

FPEEFIEE

Iberia

2013 2014

2013

{HREET

Russia

2014

Bk
South
Africa
2013 2014

R
Middle
East

2013 2014

BB T B 5E) ()

Places Visited / Activities Taken % (Cont'

HES

Any Outlying Islands

AUl (EFRS))D

Lantau Island (not Airport related)
AL - ZEI N
Lantau Island - Asia World-Expo
AL - AR
Lantau Island - Heart Sutra / Wisdom
Path
AUl - Z3tF 360
Lantau Island - Ngong Ping 360
AW - BT KA
Lantau Island - Po Lin Monastery /
Giant Buddha

AUl - KA
Lantau Island - Tai O

=W
Cheung Chau

Y&

Lamma Island

Green Treasures

g R

Hiking / Country Park

HRER A AU E A

Hong Kong Global Geopark of China
EHERIAE

Hong Kong Wetland Park

[

Sai Kung

BT

Temples

FRALA

Wong Tai Sin Temple

EHIFI

Chi Lin Nunnery

IREEEE)

Entertainment and Activities
=Y | 9 S 1AO) O
Disco / Bar / Pub / Karaoke / Night Club
HEE /KRR

Massage / SPA

RS (JEpeRsiEE )

Consumer Exhibition / Fair

EEE, FATHEEE

Movie / Pop Concert

BIEHER

Horseracing

BYIeE, S LSENST
Museums / Venues for Arts & Cultural
Activities

BB E ST, HE

Sporting Event

35 36

31 32

22 22

29 29

13 14

33 46

32 43

20 22

30 41

38 32

10 13

42 49

38 47

24 30

38 46

36 32

16 9

46

45

35

41

24

16

46

42

29

40

23

18 26

16 23

14 17

15 22

19 24

31

29

22

26

17

10

27

26

19

23

16
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SR AT
Visitor Profile

BOM ~ FEM
L
Europe, Africa
& Middle East
2013 2014

2013

BAH
Italy

2014

FPEEFIEE

Iberia

2013 2014

2013

{HREET

Russia

2014

2013

Bk
South
Africa

2014

2013

R
Middle
East
2014

T E T i
Shopping Items Bought %

WAkt
Garments / Fabrics
B AR
Ready-made Wear
STRUE
Tailor-made Wear
A CIEEMT AR )
Fabrics for all purposes
EZ 0 VN
Leather / Synthetic Goods
(FE=
Luggage
Bt HAEES
Shoes / Other Footwear
FLIREL B
Handbags / Wallets / Belts
HAth gz B
Other Leather Goods
ety sl
Electrical / Photographic Goods
HRAERR ~ st R HA R 25
Camera, Video Camera &
Other Photographic Equipment
¥ (CD/VCD / DVD it
~ SRR SRIGAE - MP3ARBIUEE )
Audio-Visual Equipment (CD / VCD /
DVD Players, VCR, MP3/4 Players etc.)
SRR
CD, VCD, DVD
W (BTSHAN) PHIEN BAE
TFIRGHERHAD BN (6
BEMR R
Computer / iPad / PDA / Calculator /
Peripherals (incl. hardware & software)
BARTH - TR A ER A
iPhone, Mobile Phone &
Other Telecom Equipment
HAth R
Other Electrical Appliances

BRETE A T8k
Jewellery and Watch

PRET E

Jewellery

SEEE (D)

Gold Jewellery, without Stone
EOE

Diamond Jewellery

HAtreef CEiEsREeh - 3532
N Y

Any Other Jewellery (silver, jade, precious
stone, carved stone, ivory, etc.)

Fi
Watch

HE

43 40

41 38

26 25

15 14

14 14

18 16

41

39

31

17

43

40

20

10

23

12

39 41

38 40

28 28

14 18

16 13

29 23

54

53

34

10

21

16

33

14

18

10

47

46

34

20

17

21

10

11

11

63

61

36

23

43

38

27

18

15

25

20

11

11

56

55

37

21

21

17

54

52

40

23

26

16
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Visitor Profile Vacation Overnight Visitors - Europe, Africa & Middle East
BOM ~ FEM
B AR FRrEEF]ER & el R

Europe, Africa Italy Iberia Russia South Middle

& Middle East Africa East

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
HThEE R En (45
Shopping Items Bought % (Cont'd)
i BEREE
Foodstuff, Alcohol and Tobacco 13 14 1y = 1 17 2 i 17 7 = Ly
NELS
Dried Sea Food ! 2 ! z ! I 4 6 B B ! L
IINE R
Snacks / Confectioneries 8 ? J = 7 10 Ll = 13 4 o =
HoAth B i
Other Foodstuff 4 4 i . 2 3 i e 3 I 4 4
B B
Alcohol & Tobacco 4 4 7 @ 4 7 2 = 3 3 1 .
TEREEIORE (HEUR - FEE ~ ZUESE )
Alcoholic drinks (beers, wines, liquors, 3 3 4 3 2 4 8 9 2 3 1 1
etc)
I
Tobacco products 1 2 J . 1 2 2 1 1 B 1 z
B GEREF i C202E82K ~ PRAREE )
Personal Care (Shampoo, diapers etc.) 2 2 - 2 1 2 A 2 5 1 8 2
EEKEEL/EK
Cosmetics & Skin Care / Perfume 10 1 = Ly 10 12 e = 16 - . L
EB RS
Cosmetics & Skin Care 8 9 6 L 10 4 1y Le 12 9 e L
ébﬁm . 7 7 6 11 10 4 16 16 11 9 7 11

osmetics

=K 4 5 6 7 3 8 9 8 9 12 6 6
Perfume
HA RS
Others Skin Care Product I 2 1 . I B 2 J 3 B 2 z
HoAtn R E
Miscellaneous Consumer Goods 35 35 = e 47 35 . = 49 42 L o
Bl ~ pEgE
Medicine, Chinese Herbs 2 3 1 3 5 ! 6 9 B 3 2 2
Books / Magazines 3 4 © © 10 ! J © 3 . ! 2
R85~ HoAt 22
Spectacles / Other Optical Goods 2 2 2 B 3 2 J 5 I B 2 1
LR FIEG
Souvenirs & Handicrafts 24 24 19 26 31 30 34 33 31 36 28 25
Dre - EH IR
Toys, Video / TV Games 7 6 7 2 4 ! 9 9 21 7 14 14
s~ by
China, Porcelain 1 2 2 2 1 2 2 1 B 1 1 2
RIELEEIR
Home Decoration Materials 2 2 > B 4 2 = 0 2 2 = =
HAtH g
Other Consumer Goods 3 3 2 ¢ 3 4 z ¢ ! I 2 L
HAth & * s - - - - - - - - - &
Other Items
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Visitor Profile Vacation Overnight Visitors - Europe, Africa & Middle East
B ~ FEM
FerpE =il FRELFIEE {HREEHT [EEl R

Europe, Africa Italy Iberia Russia South Middle

& Middle East Africa East

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
BRITE A E

Overnight Visitor Spending

NEHE (BT)

6,390 6,147 6,728 5,997 4,586 6,013 9,159 6,534 7,826 7,620 6,996 6,509
Per Capita Spending (HKS) ’

B

Spending Pattern %
M%)

Shopping

B R B

Hotel Bills

TGS ME R

Meals Outside Hotels
HREE

Entertainment

B

Tours

HAth
Others

36.2

16.4

7.1

0.8

8.1

26.7

39.6

17.5

7.1

0.8

8.3

30.0

31.7

19.0

6.3

0.5

12.5

223

43.7

20.2

42

0.4

9.1

28.7

339

18.9

8.2

0.5

9.8

329

34.7

5.1

0.3

9.8

56.7

20.5

10.7

6.3

0.4

5.5

432

272

15.1

6.7

0.7

72

39.7

30.7

12.7

5.7

1.8

9.4

27.4

42.8

13.8

8.7

1.4

5.8

29.6

37.2

16.5

8.2

1.0

7.7

25.8

423

15.7

8.3

0.6

7.3
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SEIRE T JERETR IR - BN ~ FEM R R
Visitor Profile Vacation Overnight Visitors - Europe, Africa & Middle East
B ~ FEM
L BAH FPEEFIEE fHRERHT EZElR R
Europe, Africa Italy Iberia Russia South Middle
& Middle East Africa East
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
JRFEH T ETEE
Trip Satisfaction Level
P AT E 2 SHE
Rating on Value for Money on
Shopping %
eIl =y
Above Average Satisfaction 66 63 55 55 66 62 86 74 66 62 66 71
;R 25 29 28 32 26 29 12 16 25 29 25 21
verage
RS A 9 8 17 12 9 9 2 1 9 8 9 8

Below Average Satisfaction

P8 (s 1000

Average Score (Max : 100) 70.0 69.1 65.6 66.1 69.8 68.5 82.5 74.3 70.1 69.1 70.2 74.1

IS RS BRI A2 2 5PE
Ratings on Hospitality of Sales Staff in
Retail Shops %

[EREIREIEE R

Above Average Satisfaction 86 82 83 84 87 82 95 96 86 82 77 69
N 11 13 14 12 11 12 4 4 11 13 15 28
Average

JEEH IR A 3 5 5 4 5 6 * : 3 5 8 3

Below Average Satisfaction

SPEY8 (s 1000

Average Score (Max : 100) 83.4 80.8 84.2 82.2 84.0 80.8 91.9 90.1 83.3 80.9 77.2 71.7

TR 2 STE

Ratings on Shopping in HK %
EEBESIER R

Above Average Satisfaction
—f

Average

JEEBESE R R

Below Average Satisfaction
SEESYEL Cheis 1000

Average Score (Max : 100)

84 83 84 81 84 82 92 83 84 83 84 88

13 14 8 15 13 15 7 14 13 14 14 10

81.3 80.5 82.9 79.5 81.4 80.3 88.3 84.1 81.3 80.4 81.7 77.6

RIS 2 SHE

Rating on Hotels in HK %

JEREIRE IR R

Above Average Satisfaction 7 80 9 85 80 80 82 82 79 80 74 83
N 16 15 7 15 16 15 16 12 16 15 23 14
Average

JEH IR A 5 5 » ) s s 5 6 s S 5 5

Below Average Satisfaction

SPEY8 (s 1000

Average Score (Max : 100) 79.7 79.8 77.1 81.8 79.7 79.5 83.0 81.6 79.8 79.8 77.1 81.1

TR R S THE

Rating on Dining in HK %
EBESIER R

Above Average Satisfaction
—f

Average

JEEBEEE R R

Below Average Satisfaction
SEEIYEL Cheis 1000
Average Score (Max : 100)

85 83 84 83 86 84 91 88 85 83 70 66

12 14 12 12 11 13 9 12 12 14 19 24

80.7 79.1 81.5 74.9 81.7 79.8 86.6 84.5 80.7 79.0 70.6 69.3
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SEIRE T JERETR IR - BN ~ FEM R R
Visitor Profile Vacation Overnight Visitors - Europe, Africa & Middle East
B ~ FEM
L BAH FPEEFIEE fHRERHT EZElR R

Europe, Africa Italy Iberia Russia South Middle

& Middle East Africa East

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
TN FE/E (48
Trip Satisfaction Level (Cont'd)
TERRIRSE S
Ratings on Entertainment in HK %
EEBESIE R R
Above Average Satisfaction 78 79 86 81 78 79 94 91 78 79 79 78
o 20 19 10 15 21 19 6 6 20 19 16 18
Average
EEBESEE R 5 2 5 5 1 2 o 3 5 2 5 3

Below Average Satisfaction

SESTE i 1 100)

Average Score (Max : 100) 78.4 78.4 79.8 76.5 78.5 78.4 91.0 87.6 78.5 78.4 79.5 78.0

B SHE

Rating on Sightseeing in HK %

IEREHEI R

Above Average Satisfaction 88 92 83 92 89 92 97 93 88 92 86 88
i 10 7 13 5 10 7 3 6 10 7 12 8
Average

[BREHSI F A 5 5 i 5 ) | ) . 5 5 | A

Below Average Satisfaction

SPEYE (s 1000

Average Score (Max : 100) 84.6 84.8 81.8 83.4 84.7 85.0 92.4 90.6 84.6 84.8 83.4 81.3

TR

Rating on Air Quality in HK %
EEBESIER R

Above Average Satisfaction

—f

Average

[l EE e S ST R

Below Average Satisfaction
SEESYEL Cheis 1000

Average Score (Max : 100)

48 47 31 45 47 46 77 74 47 47 66 53

36 37 51 35 37 38 18 21 36 37 26 31

16 16 18 20 17 16 5 5 17 16 8 16

60.5 61.0 53.0 59.5 59.9 60.3 76.9 75.9 60.2 61.0 71.4 65.0

Overall Satisfaction
P CE 2 10)

Average Score (Max : 10) 8.5 8.5 8.4 8.6 8.3 8.3 9.0 9.0 8.5 8.6 8.1 8.3

B ESRGHL
Recommendation to Friends & 97 98 98 98 98 98 97 98 99 99 96 97
Relatives (%)

G

Revisit Intention (%) 86 87 90 92 86 82 91 89 97 92 91 87
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SR AT eI AR - B ~ HrPaRd s B A/ dbes
Visitor Profile Vacation Overnight Visitors - Australia, New Zealand & South Pacific / North Asia
O ~ BrPERE
R BOM b)) Bt} HA 2
Australia, NZ Australia New Zealand North Asia Japan South Korea
& South Pacific
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
JeEFFE
Visitor Characteristics
Ll
Sex %
At
48 48 49 49 43 45 40 41 48 50 36 36
Male
At 52 52 51 51 57 55 60 59 52 50 64 64
Female
e (BF)
Age (years) %
16 - 25 12 12 13 12 10 12 16 17 12 13 18 19
26 - 35 19 18 19 19 19 17 30 30 25 24 33 34
36 - 45 17 17 17 17 13 17 22 21 23 22 21 21
46 - 55 22 21 21 21 24 22 24 23 25 27 23 21
56 - 65 21 21 20 21 22 19 7 7 12 11 4 5
66 + 10 11 10 11 11 14 2 2 3 4 1 1
SRR (R 450 454 448 453 46.2  46.0 38.5 382 412 412 369 36.5
Mean Age (yrs)
TEHEAR L
Marital Status %
[
. 63 65 63 65 63 66 53 50 55 53 51 48
Married
H
ALt 37 35 37 35 37 34 47 50 45 47 49 52
Others
e S
Occupation %
ERAL 7170 70 70 73 68 7 n 76 79 70 69
Working
%Fiiﬁ 3 3 3 3 4 2 11 10 11 9 11 11
Housewife
RE 8 8 8 7 6 9 12 14 8 7 15 17
Student
}Eﬁ.( 17 19 17 19 16 20 3 3 5 4 2 2
Retired
FAth
Others 1 1 1 1 1 2 1 1 1 1 1 1
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SR AT FEEETIRE - BN ~ FrraRe R A/ dbas
Visitor Profile Vacation Overnight Visitors - Australia, New Zealand & South Pacific / North Asia
O ~ BrPERE
R BOM b)) Bt} HA 2
Australia, NZ Australia New Zealand North Asia Japan South Korea
& South Pacific
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
FEAIA A
Travel Details
PEAiR |
Length of Stay %
SRR RN ()
Average (Nights) 3.8 3.7 3.8 3.8 3.6 34 2.0 2.0 23 2.1 1.9 2.0
i A=
Travel Companion %
ey
Without Companion 13 16 13 15 18 19 12 12 16 16 9 10
saft 87 84 87 85 82 81 88 88 84 84 91 90
With Companion
BCAs, s 2R BRI
Spouse / Partner / Girlfriend / Boyfriend 64 61 e o 66 >9 2 5 33 32 . 5
T A R S 4 12 14 13 1211 16 16 1313 18 18
Children / Grandchildren
SLEL O AHALE 77 77 4 s 113 8 9 2 15
Parents / Grandparents
H EERERE
Other Immediate Family Members 6 6 o e 6 2 0 0 4 > 2 1
Wk EE
Relatives / Friends / Business Associates 17 17 15 i 12 16 5 = 37 38 2 5
AR 2k
Travel Arrangement %
—VU=EERE
Guided Tour 7 5 6 5 8 8 31 25 23 19 36 29
SEFESr
Non-Guided Tour 93 95 94 95 92 92 69 75 77 81 64 71
A
No. of Visits to HK %
. . 43 42 43 41 43 45 58 57 43 42 67 64
First Time
ot o
1\5235 » 57 58 57 59 57 55 42 43 57 58 33 36
ore than once
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By eI AR - B ~ HrPaRd s B A/ dbes
Visitor Profile Vacation Overnight Visitors - Australia, New Zealand & South Pacific / North Asia
B ~ SErEE R
B BOM Hrrend dbesE HA FE
Australia, NZ Australia New Zealand North Asia Japan South Korea
& South Pacific
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
FEAENAZ
Total Itinerary %
REEA 110 21 55 37 36 50 51 29 27
Hong Kong only
SEEMNE 89 90 88 89 95 95 63 64 50 49 71 0B
Multi-Destination
HoAth B3
Other Destinations %
PR P A
Mainland China 28 26 28 27 25 19 6 8 6 6 6 8
PR &
Macau SAR 42 38 44 39 32 32 57 59 43 42 65 68
=)
. 2 2 2 2 2 3 1 1 1 2 S 1
Taiwan
HE 30 2 T 4 1 x x x % o
Indonesia
R APa5E g8 9 g 9 6 8 1 * 1 * x x
Malaysia
JEREE * * *
Philippines 3 4 g 4 3 2 L L !
%.TUWE 18 18 18 19 16 13 1 1 1 1 1 1
Singapore
B
Thailand 9 8 8 8 13 8 2 1 1 1 3 1
ﬁﬁ 8 7 8 7 8 7 1 & 1 1 1 &
Vietnam
EIE 1 1 1 1 2 3 * * * * 1 *
India
Hz 4 4 4 3 308 s na  na s
Japan
A * *
South Korea 2 2 2 2 2 2 1 1 na na
M * * * * *
Australia 1 1 na na 4 8 1
3%-‘_ * * * * * *
United Kingdom 10 13 8 10 27 27
[ * *
Netherlands 1 1 1 1 4 2 B B B B
Rl 2 3 5 2 6 7 * * - * * *
Germany
USA 3 4 3 4 5 3
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SR AT FEEETIRE - BN ~ FrraRe R A/ dbas
Visitor Profile Vacation Overnight Visitors - Australia, New Zealand & South Pacific / North Asia
O ~ BrPERE
R BOM b)) Bt} HA 2
Australia, NZ Australia New Zealand North Asia Japan South Korea
& South Pacific
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
SHIE B TR
Participated in Optional Tours % 26 26 A 2 25 27 17 18 30 28 9 13
7 ) Eo
Places Visited / Activities Taken %
il . 86 83 86 84 82 79 87 84 89 86 85 83
Shopping
FREAE B
Theme Park / Dining
N i) 2 ]
Tad R 20 21 2 23 2 9 114 16 19 g8 11
Hong Kong Disneyland
st .
Knutsford Steps / Knutsford Terrace ! ! L ! B 3 4 1 1 4 5
[FilEa7p A
Lan Kwai Fong / Soho 13 10 13 10 12 10 26 29 8 7 36 41
Lei Yue Mun 1 B 1 1 2 1 1
EEAE
Ocean Park 13 12 13 12 12 7 9 8 4 4 12 10
BT L L s o . ., .
Noah's Ark at Ma Wan
ik
Sightseeing
EHT
Aberdeen 17 15 17 15 21 18 7 6 6 6 7 6
TAIF - BEIE
Aberdeen - Floating Restaurant 7 6 / 2 7 8 4 4 4 3 3 4
EABIF - TR
Aberdeen - Sampan Ride 13 11 12 11 17 11 2 1 2 2 2 1
T - FES *
Aberdeen - Outlet 2 2 = 2 1 3 2 2 1 3 3
SRk
A 17 15 17 15 15 12 20 18 14 14 25 21
Repulse Bay
TR LTS
Stanley / Stanley Market 40 37 40 38 36 27 25 25 17 15 30 31
AFELTH/ WLTHZ E T
Victoria Peak / Peak Tower 56 52 56 52 57 53 59 3 47 44 66 61
BBH DN R
Madame Tussaud's Hong Kong 3 4 2 4 3 2 8 6 3 2 12 8
EHENE
Hong Kong Park 9 9 9 10 8 7 8 9 7 9 8 9
FHEEHEE T
HK Convention & Exhibition Centre 5 3 2 6 6 4 5 5 5 7 6 5
Expo Promenade / Golden Bauhinia 2 2 2 2 2 3 1 2 1 2 1 2
Square
RELIFGKE L $85t ot
A Symphony of Lights / Laser Show 25 24 25 24 29 24 36 38 25 27 43 45
TRA R
Harbour / Star Ferry Ride 46 43 46 43 44 40 44 43 30 26 52 52
IVDUE g (iU SRS Ak )
Clock Tower at Tsim Sha Tsui 20 18 20 19 21 14 36 43 7 9 53 63
IR 31 31 31 31 32 26 41 51 27 25 50 65
Avenue of Stars
PRIV BN
Tsim Sha Tsui Waterfront Promenade 29 26 25 2 24 23 26 20 19 16 30 22
K% 100
Sky 100 5 6 5 7 4 4 5 5 9 9 3 2
BRI
Open Air Market 56 50 55 51 57 44 47 49 53 48 43 49
BRI - ZAH
Open Air Market - Ladies' Market 44 38 4 39 41 30 42 43 51 44 37 43
EXT - B
Open Air Market - Temple Street 38 34 38 35 38 30 14 17 8 11 18 21
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FEPBGBRRE - FUM ~ SBrPa i s A/ dEaE
Vacation Overnight Visitors - Australia, New Zealand & South Pacific / North Asia

B ~ SErEE R
R
Australia, NZ
& South Pacific

BN

Australia

2013

2014

2013

2014

KR

New Zealand

JEgs
North Asia

2013

2014

2013

2014

HA
Japan

2013 2014

2
South Korea

2013

2014

BB T B 5E) ()

Places Visited / Activities Taken % (Cont'

HES

Any Outlying Islands

AUl (FHRS))D

Lantau Island (not Airport related)
ALl - ZEI N
Lantau Island - Asia World-Expo
AL - AR
Lantau Island - Heart Sutra / Wisdom
Path
AUl - Z3tF 360
Lantau Island - Ngong Ping 360
AWl - EFHET S TIA
Lantau Island - Po Lin Monastery /
Giant Buddha
ALl - AH
Lantau Island - Tai O

=W
Cheung Chau

Y&

Lamma Island
Green Treasures
AR
Hiking / Country Park
HRER A AU E A
Hong Kong Global Geopark of China
FAIRI AR
Hong Kong Wetland Park
(L=
Sai Kung
BT
Temples
TSI
Wong Tai Sin Temple
I
Chi Lin Nunnery
IREEEE)

Entertainment and Activities

Hy-, N, EJRR, R ALOK, IR AR
Disco / Bar / Pub / Karaoke / Night Club

TR KR

Massage / SPA

JRE e (IEREIEE )
Consumer Exhibition / Fair
EEY, FiTHEEE
Movie / Pop Concert
BEEE

Horseracing

HYEE B LTEEG T
Museums / Venues for Arts & Cultural
Activities
HEREEE,BE
Sporting Event

31

27

20

26

10

28

24

18

21

20

10

31

27

20

26

22

28

24

18

21

21

10

28

25

19

23

24

14

25

23

17

19

18

12

11

11

19

12

14

12

11

19

11

11

24

22

15

14

12

11

16

13

10

15

15

13

10

17

12
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FEPBGBRRE - FUM ~ SBrPa i s A/ dEaE
Vacation Overnight Visitors - Australia, New Zealand & South Pacific / North Asia

B ~ SErEE R
R
Australia, NZ
& South Pacific

BN

Australia

2013

2014

2013

2014

b))
New Zealand

JEgs
North Asia

2013

2014

2013

2014

HA
Japan

2013 2014

2
South Korea

2013

2014

i E T i
Shopping Items Bought %

WAkt
Garments / Fabrics
B AR
Ready-made Wear
STRUE
Tailor-made Wear
A CEEMT AR )
Fabrics for all purposes
2 VN
Leather / Synthetic Goods
(FE=
Luggage
Bt HAEE
Shoes / Other Footwear
FLIRE B
Handbags / Wallets / Belts
HAth gz B
Other Leather Goods
ety sl
Electrical / Photographic Goods
HRAERR ~ st R A R 25
Camera, Video Camera &
Other Photographic Equipment
S8 (CD/VCD / DVD &t
~ SRR SRIGAE - MP3ARBIUEE )
Audio-Visual Equipment (CD / VCD /
DVD Players, VCR, MP3/4 Players etc.)
SRR
CD, VCD, DVD
W (BTSN PSR BAE
TFIR G HAD BN (6
BEMR R
Computer / iPad / PDA / Calculator /
Peripherals (incl. hardware & software)
BT - TR H AR
iPhone, Mobile Phone &
Other Telecom Equipment
HAth RS
Other Electrical Appliances

BRETE A T8k
Jewellery and Watch

PRET E

Jewellery

SEEE (D)

Gold Jewellery, without Stone
EOEA

Diamond Jewellery
HAEaf (EREREE
NIEEHE )

Any Other Jewellery (silver, jade, precious
stone, carved stone, ivory, etc.)

Fi
Watch

R

60

56

46

28

30

17

20

15

11

57

53

41

26

25

17

19

13

60

56

47

28

31

16

20

14

10

57

54

42

27

26

16

20

14

55

53

38

25

20

19

24

18

12

54

51

33

20

18

22

31

29

29

13

13

26

24

25

11

13

29

26

26

23

33

30

30

15

11

26

25

27

13

13
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By FE BT NRE - N ~ FrvaRE R A/ dbaE
Visitor Profile Vacation Overnight Visitors - Australia, New Zealand & South Pacific / North Asia
O~ HiEEE
SRR M HivEm dkaE HA 2]
Australia, NZ Australia New Zealand North Asia Japan South Korea
& South Pacific
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
Pk E R En (45
Shopping Items Bought % (Cont'd)
B EEREE
Foodstuff, Alcohol and Tobacco 14 13 14 13 17 16 55 55 67 64 48 s1
R *
Dried Sea Food 1 1 1 - - 3 2 3 2 4 3
IINE R
Snacks / Confectioneries 10 9 9 8 12 9 46 47 60 55 37 43
HoAth B i
Other Foodstuff 3 3 3 3 1 5 12 11 16 17 10 8
BN B
Alcohol & Tobacco 5 4 4 4 7 7 12 10 12 10 11 10
TEREEIORE (HEUR - FEE ~ ZUESE )
Alcoholic drinks (beers, wines, liquors, 4 3 3 3 6 4 8 8 6 6 9 9
etc)
I
Tobacco products 1 2 1 2 1 4 6 4 7 5 5 3
B GERE A C202E82K ~ PRAFEE ) . . .
Personal Care (Shampoo, diapers etc.) 2 2 3 2 1 4 1 1 2
EEKEEL/EK
Cosmetics & Skin Care / Perfume 19 18 19 18 16 19 33 33 28 22 36 39
EB RS
Cosmetics & Skin Care 13 13 14 13 12 16 30 30 26 20 32 36
e : 12 12 12 12 12 14 28 28 24 18 31 33
Cosmetics
=K 9 9 9 9 8 5 8 7 4 4 0 9
Perfume
HAt RS N
Others Skin Care Product 3 4 3 3 6 3 5 4 3 3 6
HoAt R &
Miscellaneous Consumer Goods 37 38 37 39 37 35 29 30 34 36 25 27
Bl ~ pEgE
Medicine, Chinese Herbs 3 3 4 2 3 4 3 5 5 5 5 6
Books / Magazines 3 5 6 5 5 5 2 1 3 3 1 1
R~ HoAt 22
Spectacles / Other Optical Goods 3 4 3 4 4 5 1 1 1 1 1 1
LR FIEG
Souvenirs & Handicrafts 23 24 23 25 23 16 15 14 20 20 12 12
Dre o EH IR
Toys, Video / TV Games 9 9 9 9 8 9 7 8 6 6 7 9
s~ by .
China, Porcelain 2 2 2 2 1 1 1 1 2 2 1
RIELEEIR
Home Decoration Materials 2 2 2 2 2 1 1 2 1 1 1 2
HAtH g
Other Consumer Goods 3 4 3 4 3 6 3 4 2 4 3 4
HAth & % _ % _ % _ * * * - % *
Other Items
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SEIRE T FEPBGBRRE - FUM ~ SBrPa i s A/ dEaE
Visitor Profile Vacation Overnight Visitors - Australia, New Zealand & South Pacific / North Asia
O ~ BrPERE
BRI BN b)) Bt} HA 2
Australia, NZ Australia New Zealand North Asia Japan South Korea
& South Pacific
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
BRIREHE
Overnight Visitor Spending
NIHE (BT
Per Capita Sponding (HKS) 7854 7,484 8,035 7,596 6,363 6,589 4304 4,022 5217 4,867 3,768 3,562
B
Spending Pattern %
Esﬁh% . 31.6  31.6 316 31.6 315 315 356 31.6 345 308 364 321
opping
@Em&?ﬁ 40.1 384 40.5 383 355  39.6 332 352 359 37.6 309 334
Hotel Bills
TIESME B
Meals Outside Hotels 147 147 14.6 147 15.7 148 17.5 187 17.1 18.9 17.8  18.5
0 gt
?* . 6.1 6.4 5.9 6.5 8.3 5.6 4.8 4.9 5.0 5.1 4.7 4.8
ntertainment
B 1.2 1.5 1.2 1.6 1.5 1.2 1.4 1.3 14 1.4 1.4 1.2
Tours
H
St 6.3 7.4 6.2 7.4 7.4 73 7.5 8.3 6.1 6.2 8.7 9.9

Others
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SEIRE T FEEETIRE - BN ~ FrraRe R A/ dbas
Visitor Profile Vacation Overnight Visitors - Australia, New Zealand & South Pacific / North Asia

O ~ BrPERE

BRI BN b)) Bt} HA 2
Australia, NZ Australia New Zealand North Asia Japan South Korea
& South Pacific

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
JRFEH T ETEE
Trip Satisfaction Level
PRI A FTE 2 T
Rating on Value for Money on
Shopping %
JEREIR IR R
Above Average Satisfaction 72 65 72 63 67 78 66 60 54 43 73 69
& 21 31 21 33 26 17 29 31 40 41 22 26
Average
JE SRR A R
Below Average Satisfaction 7 4 7 “ 7 3 J = 6 16 J .
TR (R : 100) 734 710 733 704 747 759 718 693 667 597 748 745
Average Score (Max : 100)
76 5 R B AR RS 2 B HE
Ratings on Hospitality of Sales Staff in
Retail Shops %
JEREIRE IR R
Above Average Satisfaction 80 82 81 82 71 82 52 51 43 38 58 58
& 17 14 16 14 26 16 31 33 35 43 28 27
Average
JERE ST EE A R
Below Average Satisfaction 4 4 “ . 3 2 1y i 22 19 = 15
Bl 1000
Average Score (Max : 100) 79.2  79.1 79.6  78.6 753 828 63.1 63.1 57.7  56.6 66.2  66.6
TR 2 STE
Ratings on Shopping in HK %
JERENE I R
Above Average Satisfaction 84 82 85 80 76 95 74 67 72 55 76 74
M 12 16 11 17 20 5 23 28 26 38 21 22
Average
JEREIEEIEE TR
Below Average Satisfaction 3 3 . J 4 B . . 2 7 5 &
S (e 2 100)
Average Score (Max : 100) 81.0  80.0 81.5 79.6 76.7 833 753 731 746 67.2 758 763
RIS 2 SHE
Rating on Hotels in HK %
JEREIE IR R
Above Average Satisfaction 86 84 87 84 79 89 74 73 78 72 72 74
& 11 13 11 13 15 9 21 21 18 22 23 20
Average
JREHSIEE A R
Below Average Satisfaction 3 3 2 J 6 2 J © 4 7 J .
S E Chgs 1000
Average Score (Max : 100) 834 824 83.8 81.9 80.2 87.0 76.1  75.6 783 742 748 76.4
TR S THE
Rating on Dining in HK %
JERENE I B R
Above Average Satisfaction 87 84 88 84 81 86 68 67 82 72 59 64
M 11 14 10 14 17 13 24 24 16 22 28 26
Average
JEREIEEIEE TR
Below Average Satisfaction 2 2 z J 2 1 2 . 2 > = L
S (e 0 100)
Average Score (Max : 100) 81.4  80.0 81.7  80.1 783 792 71.6  70.7 80.4 753 66.5 682
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O ~ BrPERE
BRI BN b)) Bt} HA 2
Australia, NZ Australia New Zealand North Asia Japan South Korea
& South Pacific
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

JREEH T EFE/E (4
Trip Satisfaction Level (Cont'd)

SRR T

Ratings on Entertainment in HK %
EEBESE R R

Above Average Satisfaction

—f

Average

[l EE S ST R

Below Average Satisfaction
SEEIYEL (R 1000

Average Score (Max : 100)

79 78 80 77 68 88 59 56 63 61 56 53

20 21 19 22 32 9 35 39 33 36 37 41

76.5 77.1 76.7  76.8 748 803 682 672 709 694 66.6  66.0

B SHE

Rating on Sightseeing in HK %
IEREHEI R R

Above Average Satisfaction
—f

Average

[EREHEI R A

Below Average Satisfaction
B (A 1000

Average Score (Max : 100)

89 86 90 85 79 93 77 78 76 73 78 81

10 13 9 14 20 4 21 19 22 24 19 17

825 813 83.1 80.7 780 85.6 76.1  76.4 76.1 745 76.1 774

TR

Rating on Air Quality in HK %
EEBESIE R R

Above Average Satisfaction

—f

Average

[l EE e S ST R

Below Average Satisfaction
SEEIYEL Chers 1000

Average Score (Max : 100)

34 39 33 37 43 52 31 29 26 22 34 33

42 39 43 41 38 24 38 41 36 41 40 41

24 22 25 22 19 25 31 29 38 37 26 26

53.1 559 5277 555 56.1  59.1 512 50.7 479 46.1 532 532

Overall Satisfaction
P S 2 10)

Average Score (Max : 10) 8.3 8.3 8.3 83 8.3 8.1 8.0 7.8 8.1 8.0 7.9 7.8

B ESRGHL
Recommendation to Friends & 98 97 98 98 98 97 94 94 93 92 94 95
Relatives (%)

G

Revisit Intention (%) 88 89 89 89 85 84 88 86 91 88 86 85
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By FE AN - B nn SR Eg e
Visitor Profile Vacation Overnight Visitors - South & Southeast Asia

FEE R

SREgEE ENE ) Nt JEEE o R EfE

South & Indonesia Malaysia Philippines Singapore Thailand India

Southeast Asia
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
IREFFE
Visitor Characteristics
PR
Sex %
s 2 42 | 42 40 | 4 45 | 38 38 | 42 4 | 36 35| 59 6l
Male
atk
58 58 58 60 57 55 62 62 58 59 64 65 41 39

Female
e (%)
Age (years) %
16 - 25 17 17 18 16 16 17 20 21 14 16 16 18 15 16
26 - 35 31 31 29 31 33 34 30 31 26 26 38 36 30 31
36 - 45 23 23 23 22 21 22 23 22 23 22 22 22 29 28
46 - 55 18 18 17 18 19 19 18 16 23 22 17 17 18 17
56 - 65 8 8 10 11 9 7 7 9 11 11 6 4 7 6
66 + 2 2 3 3 2 2 2 2 2 2 2 2 2 1
EAER 50 38.0 379 38.6 38.8 379 37.6 37.2 372 | 40.2 39.8 36.9 36.5 38.1 374
Mean Age (yrs)
SEHEAR L
Marital Status %
EﬁE 56 55 62 62 59 57 49 48 61 58 40 38 77 75
Married
H
AL 44 45 | 38 38 | 41 4 | 51 52 | 39 4 | 60 e | 23 25
Others
HEESE
Occupation %
EBAL 7 mm | 12 |1 m | 1w 1| 18 77| 81 s | 15 76
Working
%EI&% 7 7 10 11 7 7 6 6 6 7 4 4 12 10
Housewife
24 9 9 10 9 8 8 9 9 8 9 9 9 8 9
Student
SN
Retired 6 6 8 5 7 6 5 7 7 7 5 5 4 4
e 1 1 e 1 1 1 2 2 1 1 1 1 * *

Others
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SEIRE T BB RS - P e MR o
Visitor Profile Vacation Overnight Visitors - South & Southeast Asia
[E2EEYSd
HEnE ENE =% JEEEE Wbz ZRE I
South & Indonesia Malaysia Philippines Singapore Thailand India
Southeast Asia
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
IR SN
Travel Details
R

Length of Stay %

SEEEER (1%

Average (Nights) 2.9 3.0 2.9 32 2.9 3.0 2.8 2.8 3.0 3.0 2.5 2.9 34 3.2

AR

Travel Companion %
A

Without Companion
e

With Companion

B fE, 2 BIIR
Spouse / Partner / Girlfriend / Boyfriend

94 92 95 96 93 92 96 93 93 91 95 92 91 88
49 46 50 47 53 49 48 45 51 47 37 33 64 59

TSI L 2 27 | 3 33 | 25 28 | 32 20 | 24 2 | 14 12| 41 35
Children / Grandchildren

KB O SR 17 16 21 19 16 16 20 17 16 15 15 17 11 10
Parents / Grandparents
HiEBRERE

Other Immediate Family Members

WE e FE

Relatives / Friends / Business Associates

14 13 16 16 13 13 17 15 12 8 15 14 8 7

35 36 35 36 37 37 35 37 29 31 48 46 22 24

S S

Travel Arrangement %
—UeeERE

Guided Tour

EEFE-S0

Non-Guided Tour

15 13 19 18 10 8 15 14 4 3 21 17 26 25

85 87 81 82 90 92 85 86 96 97 79 83 74 75

L
No. of Visits to HK %

. . 34 33 34 32 35 33 32 31 19 18 29 29 69 70
First Time

Sih—%
More than once

66 67 66 68 65 67 68 69 81 82 71 71 31 30
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By [EBETR IR - B o R R e
Visitor Profile Vacation Overnight Visitors - South & Southeast Asia
FaE R
SREgEE ENE ) Nt JEEE o R EfE
South & Indonesia Malaysia Philippines Singapore Thailand India
Southeast Asia
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
FEAENAZ
Total Itinerary %
[mPETE S
PUERE 42 46 26 29 41 45 54 57 47 52 49 57 15 17
Hong Kong only
ol s8 54 | 74 71 | 59 55 | 46 43 | 53 48 | 51 43 | 85 083
ulti-Destination
HoAth B3
Other Destinations %
P P A
Mainland China 14 15 34 32 17 16 4 3 15 13 7 10 18 21
PR &
Macau SAR 47 43 55 53 46 41 42 39 39 37 45 34 72 69
=)
Tai 1 1 1 1 1 2 e e 3 2 S - * 1
aiwan
EIE * * na na * * 3 3 1 1 & 1 1 1
Indonesia
e 1 2 5 5 | na na | * 1 * 1 * 1 4 4
alaysia
JEEEE * * * * * ® ®
Philippines B na na ! ! I !
A 2 2 7 5 1 2 1 1 na  na | * 1 7 6
Singapore
B2z * ®
Thailand 1 1 1 1 1 1 1 1 na na 8 5
ﬁﬁ * * _ * * * * * _ * * 1 * 1
Vietnam
EMIfE * * _ * _ * * * - * - - na na
India
Hz * 1 1 1 1 1 * * 1 1 * 1 1 1
Japan
L * * * * * * *
South Korea I I I B ! ! !
M * * * * * * _ * _ * _ * 1 R
Australia
HeeH * * _ _ _ * * * * * * * _ *
United Kingdom
fGif | % B B B B B B B % B B B B B
Netherlands
f% * E3 _ _ _ £ - * - - - * - -
Germany
USA 1 1 1 1




-P.144 -

SR AT [EBETR IR - B o R R e
Visitor Profile Vacation Overnight Visitors - South & Southeast Asia
FaE R
SREgEE ENE ) Nt JEEEE Wbz ZRE I
South & Indonesia Malaysia Philippines Singapore Thailand India
Southeast Asia
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
SHIE B TR
Participated in Optional Tours % 12 1 8 10 ? 7 14 1 10 ? 8 { 3 29
7 ) Eo
Places Visited / Activities Taken %
M%)
. 92 92 95 96 93 92 90 91 93 93 96 94 83 82
Shopping
FREAE B
Theme Park / Dining
S 2 [EH]
Tal R 47 48 | 56 58 | 42 4 | s8 s | 27 31 | 37 36 | &2 6
Hong Kong Disneyland
E%Ztﬁgﬁ% 1 1 % % 1 1 * * 1 1 £ £ £ £
Knutsford Steps / Knutsford Terrace
[FilEa7p A
Lan Kwai Fong / Soho 11 10 7 5 22 19 5 6 16 16 7 7 8 8
fisap * * * * * *
Lei Yue Mun ! ! L ! ! ! 2 L
AL 24 25 | 2 19 | 24 26 | 29 31| 17 18| 12 11| 47 50
Ocean Park
BB * * * * *
Noah's Ark at Ma Wan ! ! L L ! L L ! L
ik
Sightseeing
EHT
Aberdeen 8 8 8 9 9 9 9 8 8 6 3 3 15 12
BBIF - B .
Aberdeen - Floating Restaurant 3 4 G / 3 3 G J 3 3 2 6 6
EBT - FELAAR %
Aberdeen - Sampan Ride 4 3 2 2 6 6 G . 4 3 ] 10 6
T - FES
Aberdeen - Outlet 1 2 ! ! 1 2 ! ! 2 1 ! = 3 3
SRl m
BKH 0o 9| 6 6 |10 9| 3 3|10 7|23 2/ 15 12
Repulse Bay
TREE AR5
Stanley / Stanley Market 9 10 10 9 12 12 5 6 11 11 7 6 15 16
AELTH/WLTHZ E T
Victoria Peak / Peak Tower 46 45 63 63 49 46 36 37 37 36 38 35 66 67
BB DN R
Madame Tussaud's Hong Kong 19 19 45 43 25 21 11 11 12 12 3 2 35 32
EHENE
Hong Kong Park 5 6 7 7 4 4 6 8 3 3 6 7 4 8
EEEHELL
HK Convention & Exhibition Centre > 6 5 @ 8 9 5 J 3 3 . . 6 8
Expo Promenade / Golden Bauhinia 3 3 3 4 7 5 1 2 2 1 1 1 2 4
Square
RELIFGKE L 585t ot
A Symphony of Lights / Laser Show 13 14 12 14 14 14 9 10 11 12 20 19 19 20
TRA R
Harbour / Star Ferry Ride 23 25 23 26 21 23 21 25 19 17 27 28 32 35
RVDIESERE (R LB SRS ARG )
Clock Tower at Tsim Sha Tsui 14 17 14 16 16 17 9 15 11 12 20 23 14 20
BN 3 40 | 48 53 | so  s3 | 32 36 | 32 33 | 33 30 | 26 32
Avenue of Stars
RIVPUH AN
Tsim Sha Tsui Waterfront Promenade 19 19 = 2L 19 18 I L9 18 17 2L 23 23 25
K% 100
Sky 100 5 6 5 7 4 5 3 4 4 4 6 7 14 11
RS
Open Air Market 51 49 55 58 63 62 39 36 54 52 44 39 54 51
BRI - ZAH
Open Air Market - Ladies' Market 45 43 52 55 57 56 33 30 47 45 36 32 48 43
XIS ~ B 24 23 19 15 36 33 17 14 31 29 21 18 25 30

Open Air Market - Temple Street
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SEIRE T FEFUBIRIRE - FRE MR R
Visitor Profile Vacation Overnight Visitors - South & Southeast Asia
[E2EEYSd
HEnE ENE =% JEEEE Wbz ZRE I
South & Indonesia Malaysia Philippines Singapore Thailand India
Southeast Asia

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

BB I Ty B EE) (3
Places Visited / Activities Taken % (Cont'

HES
Any Outlying Islands

AUl (RS
Lantau Island (not Airport related)

AWLlr - I 5 *

26 29 22 28 29 30 16 18 26 31 43 43 23 23

25 27 22 28 28 26 16 17 24 29 42 43 22 23

* * * * * *

Lantau Island - Asia World-Expo 1 | | | | 1 2
AKUELL - AR

Lantau Island - Heart Sutra / Wisdom 2 2 2 1 3 3 1 1 3 2 3 2 3 2

Path

AUl - Z3tF 360

Lantau Island - Ngong Ping 360
AW - BT KA,
Lantau Island - Po Lin Monastery / 23 22 20 22 25 22 13 14 22 23 38 37 20 20
Giant Buddha

AUl - KA
Lantau Island - Tai O

=W
Cheung Chau

Y&

Lamma Island
Green Treasures
AR *
Hiking / Country Park
TR U AN E * * * = * *
Hong Kong Global Geopark of China
AR AE * * *
Hong Kong Wetland Park
(L=
Sai Kung
BT
Temples
TSI
Wong Tai Sin Temple
I
Chi Lin Nunnery
IREEEE)

Entertainment and Activities

-, BER R HIOK R AR

21 23 19 25 24 22 13 14 19 23 36 35 18 20

10 10 3 2 15 13 1 1 11 11 28 31 1 2

Disco / Bar / Pub / Karaoke / Night Club 8 7 2 2 10 9 5 5 10 9 9 8 12 11

T,/ KPR

Massage / SPA 2 2 2 1 2 1 1 1 4 3 1 1 6 6

R (IR ) . i

Consumer Exhibition / Fair ! 1 ! 1 1 1 1 1 1 1 1 1
FEE,  msmmaE dr

BEY/ RTHEES 2 3 | 3 4 4 " , 3 3 5 . 5 5

Movie / Pop Concert
BT . . . .

i 1 1 * * * 1 * * * *
Horseracing

R, Bl S LIRS T

Museums / Venues for Arts & Cultural 4 5 3 5 3 3 3 5 3 4 4 5 5 7
Activities

Sporting Event
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SEIRE T FEFUBIRIRE - FRE MR R
Visitor Profile Vacation Overnight Visitors - South & Southeast Asia
[E2EEYSd
HEnE ENE =% JEEEE Wbz ZRE I
South & Indonesia Malaysia Philippines Singapore Thailand India
Southeast Asia

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

i E T i
Shopping Items Bought %

LT . 67 64 75 70 63 61 71 66 66 65 68 60 53 54
Garments / Fabrics

; Hi
PR 66 63 74 68 63 61 70 66 66 64 67 60 53 53
Ready-made Wear
ST N N .
Tailor-made Wear 1 1 1 2 1 1 1 1 1 1 1
Al AL ) ’ | 5 , . | . . | | ' : | |
Fabrics for all purposes
& VN
Leather / Synthetic Goods 49 49 56 58 46 45 43 47 50 48 63 56 39 43
15 6 s | 8 6| 4 4| a4 4l 3 2|1 1|4 6
Luggage
Rt HAM B
Shoes / Other Footwear 34 33 38 35 33 31 30 34 35 36 43 39 21 22
FLIREL B
Handbags / Wallets / Belts 30 28 39 40 25 25 25 26 31 26 34 28 26 31
HAth gz B N
Other Leather Goods 1 2 2 2 1 1 2 1 2 2 1 1 2
=20 E L P L
i 9 11 15 13 6 7 10 12 8 9 6 8 15 15

Electrical / Photographic Goods
HRAER ~ st R HA R 25
Camera, Video Camera & 3 2 4 1 1 1 3 3 2 1 2 2 4 3
Other Photographic Equipment
#5 % (CD/VCD/DVD Rt

- 52 SR ~ MP3,/ARBTUHSE )

*
Audio-Visual Equipment (CD / VCD / ! ! L L ! L L ! ! L L ! !
DVD Players, VCR, MP3/4 Players etc.)

SRETIE A * * *
CD. VCD, DVD 1 1 1 1 1 1 1 1 2 1 1

B (BTEEH) FhRER EAE
TFIRGHERHAD BN (6
TEISEIED) 3 2 5 3 1 1 2 3 2 1 1 1 5 2
Computer / iPad / PDA / Calculator /

Peripherals (incl. hardware & software)

TERTH - PR HAENA S

iPhone, Mobile Phone & 3 4 6 6 1 2 3 4 2 3 2 3 6 8
Other Telecom Equipment

HAth R

Other Electrical Appliances 2 3 z 2 1 3 2 3 1 2 1 2 3 4
BRETE A T8k

Jewellery and Watch 12 10 12 11 12 10 14 11 9 8 13 11 12 13
alsbl 7 7 7 6 7 6 9 8 6 5 8 8 5 8
Jewellery

SEEE (D)

Gold Jewellery, without Stone 2 2 2 2 2 2 3 3 2 1 3 3 2 3
B \

Diamond Jewellery 2 ! 2 1 1 1 2 1 1 3 2 1 1
HoAtreef (RER e - 3522 Bwa -

NIEEEHE )

Any Other Jewellery (silver, jade, precious 4 4 3 3 4 3 3 4 3 3 3 4 4 5
stone, carved stone, ivory, etc.)

T 5 4 5 6 6 4 6 4 4 3 5 4 8 5

Watch
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SEIRE T FEFUBIRIRE - FRE MR R
Visitor Profile Vacation Overnight Visitors - South & Southeast Asia
[E2EEYSd
HEnE ENE =% JEEEE Wbz ZRE I
South & Indonesia Malaysia Philippines Singapore Thailand India
Southeast Asia

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

Pk E R En (45
Shopping Items Bought % (Cont'd)

B EEREE

Foodstuff, Alcohol and Tobacco 41 42 43 47 50 47 33 35 52 52 46 45 17 18

NELS

Dried Sea Food 4 5 3 4 7 7 2 2 8 8 4 4 ; 1

DEHER I 35 34 39 42 38 36 29 29 42 40 41 40 14 15

Snacks / Confectioneries

HoAth B i

Other Foodstuff 8 8 5 3 13 13 6 7 12 14 6 6 1 2

B B

Alcohol & Tobacco 3 3 4 5 3 3 1 2 2 2 5 6 4 3

TEREEIORE (HEUR - FEE ~ FUESE )

Alcoholic drinks (beers, wines, liquors, 2 2 4 4 3 2 1 1 1 1 3 4 3 3

etc)

i * *

Tobacco products 1 1 1 2 1 2 1 1 2 3 1 1
= ot SREZk . S

B GERE A C202E82K ~ PRAREE ) ) 3 3 ; ’ 5 5 4 3 3 s ) R )

Personal Care (Shampoo, diapers etc.)

EEKEEL/EK

Cosmetics & Skin Care / Perfume 28 27 32 28 24 24 20 21 22 22 53 50 15 19

EB RS

Cosmetics & Skin Care 22 21 24 23 19 20 16 15 20 21 39 37 11 14

ébﬁm . 19 18 23 21 15 13 14 13 17 17 35 33 11 13
osmetics

K 14 13 17 14 9 10 10 12 5 6 2 29 7 8

Perfume

HA RS

Others Skin Care Product 6 7 E 5 7 1 E E 8 7 = = 2 3

A =1

HALAR 38 38 46 48 40 40 42 42 33 33 28 32 36 33

Miscellaneous Consumer Goods

B - g

Medicine, Chinese Herbs 3 4 6 7 3 4 2 3 4 5 3 3 1 1

Books / Magazines 4 4 4 4 6 5 3 3 7 6 3 1 1 1

R85~ HoAt 22 *

Spectacles / Other Optical Goods 1 1 1 1 1 1 1 1 1 = = 1 1

i F T

Souvenirs & Handicrafts 23 23 30 34 27 27 28 26 16 17 15 16 22 19

A - BRI

Toys, Video / TV Games 13 14 18 18 11 12 16 18 12 12 9 12 14 14

FAs ~ Es * * 1 1 * * * * * * 1 * 1 1

China, Porcelain

RIELIES . .

Home Decoration Materials 1 1 1 1 1 1 1 ! ! ! 2

HAtH g

Other Consumer Goods 2 2 2 2 1 2 2 3 1 2 2 3 4 4

Other Items
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SR AT BB RS - P e MR o
Visitor Profile Vacation Overnight Visitors - South & Southeast Asia
[E2EEYSd
HEnE ENE =% JEEEE Wbz ZRE I
South & Indonesia Malaysia Philippines Singapore Thailand India
Southeast Asia
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
BRITE A E
Overnight Visitor Spending
NIHE (BT
Per Capita Spending (HKS) 6,190 6,243 6,358 6,997 5,489 5,604 5,508 5,633 7,261 6,674 7,301 7,339 4,934 5,088
B
Spending Pattern %
m 467 448 | 470 478 | 428 419 | 461 488 | 480 420 | 568 498 | 276 34.1
opping
@Emﬁﬁ.ﬁ 26.6 25.5 27.9 25.7 26.1 25.0 27.1 233 27.6 27.2 20.3 22.4 37.6 32.0
Hotel Bills
TGS MEE
Meals Outside Hotels 13.1 14.9 11.0 13.1 16.1 17.1 12.6 12.2 13.5 17.8 11.9 15.0 13.9 13.0
(a4
ﬁ%* . 6.4 6.9 7.0 6.1 7.3 7.6 7.0 7.7 4.5 53 4.6 5.1 11.8 12.0
ntertainment
%;%% 0.7 0.7 0.9 1.0 0.6 0.5 0.6 0.7 0.3 0.3 0.6 0.5 1.6 1.4
ours
HoAt

6.5 7.2 6.2 6.2 7.2 7.8 6.8 7.3 6.1 7.4 5.8 7.2 7.5 7.5
Others
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SEIRE T FEFUBIRIRE - FRE MR R
Visitor Profile Vacation Overnight Visitors - South & Southeast Asia
[E2EEYSd
HEnE ENE =% JEEEE Wbz ZRE I
South & Indonesia Malaysia Philippines Singapore Thailand India
Southeast Asia

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

JRFEH T ETEE
Trip Satisfaction Level

PRI A FTE 2 T
Rating on Value for Money on
Shopping %

IERERH IR

Above Average Satisfaction
—f

Average
[EREHEI R A

Below Average Satisfaction
S E Chgs 1000
Average Score (Max : 100)

66 62 72 58 53 47 72 74 65 60 77 77 46 44

29 31 25 31 39 42 27 22 30 35 21 21 38 39

70.1 67.8 | 72.1 654 | 632 604 | 747 743 | 69.0 67.6 | 747 751 594 579

76 5 R B AR RS 2 B HE
Ratings on Hospitality of Sales Staff in
Retail Shops %

IEREH IR R

Above Average Satisfaction
—f

Average

[EREHEI R A

Below Average Satisfaction
S E Chgs 1000
Average Score (Max : 100)

62 63 56 54 49 55 63 66 66 59 68 71 72 75

28 28 29 32 36 34 28 28 25 31 28 21 20 18

10 9 14 14 16 12 9 6 9 10 5 8 8 7

682 680 | 646 632 [ 600 638 | 69.7 712 | 686 66.0 | 725 708 | 764 734

TR 2 STE

Ratings on Shopping in HK %
EEBESIER R

Above Average Satisfaction
—f

Average

JEEBESE R R

Below Average Satisfaction
SEESYEL Chers 1000

Average Score (Max : 100)

86 79 90 86 81 73 92 87 87 73 88 87 72 61

12 18 10 11 17 27 8 11 12 23 11 12 22 30

81.4 777 | 844 817 | 76.1 742 | 8.6 834 | 789 734 | 89 815 | 739 669

RIS 2 SHE

Rating on Hotels in HK %
IEREH IR

Above Average Satisfaction
—f

Average
[EREHEI R A

Below Average Satisfaction
B (AR 1000
Average Score (Max : 100)

77 75 85 81 68 64 79 81 79 75 74 78 81 73

20 20 13 14 27 30 20 16 18 22 23 17 17 22

765 752 | 80.8 775 | 704 692 | 794 793 | 76.0 739 | 745 755 | 789  76.1

TR R S THE

Rating on Dining in HK %
BEBESIER R

Above Average Satisfaction
—f

Average

JEEBESE R R

Below Average Satisfaction
SEEIYEL Cheis 1000
Average Score (Max : 100)

77 75 73 72 72 68 83 84 86 84 77 81 58 52

21 20 23 23 24 28 16 16 13 12 23 17 32 31

762 747 | 753 725 | 73.1 70.6 | 79.8 80.5 | 79.7 77.0 | 759 775 | 669  63.0
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Visitor Profile Vacation Overnight Visitors - South & Southeast Asia
[E2EEYSd
HEnE ENE =% JEEEE Wbz ZRE I
South & Indonesia Malaysia Philippines Singapore Thailand India
Southeast Asia

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

JRFEH T FEE (48
Trip Satisfaction Level (Cont'd)

SRR T

Ratings on Entertainment in HK %
EEBESIE R R

Above Average Satisfaction

—f

Average

JEEBESE R R

Below Average Satisfaction

P TH Chrr  100)

Average Score (Max : 100)

76 77 85 86 75 74 85 83 70 71 63 68 79 81

21 21 14 13 22 24 15 15 28 26 33 29 16 17

76.1 76.1 797  79.1 73.0 732 | 824 822 | 714 716 | 700 71.1 785  81.2

B SHE

Rating on Sightseeing in HK %
IEREH IR

Above Average Satisfaction
—f

Average

[EREHEI R A

Below Average Satisfaction
Bl 1000

Average Score (Max : 100)

83 82 89 84 71 73 91 92 75 73 87 84 88 87

16 16 10 15 27 24 9 6 23 25 12 14 11 11

804 795 | 825 803 | 727 741 87.6 87.0 | 729 728 | 815 79.1 847 842

TR

Rating on Air Quality in HK %
EEBESIER R

Above Average Satisfaction

—f

Average

[l EE e S ST R

Below Average Satisfaction

P TH Cers  100)

Average Score (Max : 100)

67 63 82 72 44 46 81 78 42 38 71 67 87 86

25 29 16 23 40 41 17 19 41 49 21 24 11 11

714 698 | 79.7 728 | 588 605 | 79.6 787 | 579 580 | 729 708 | 81.6 828

Overall Satisfaction
SRS (B 100

Average Score (Max : 10) 8.0 7.9 8.0 7.9 7.3 7.3 8.5 8.6 7.5 7.4 8.1 8.1 8.1 8.1

B ESRGHL
Recommendation to Friends & 97 97 98 98 95 95 99 99 98 96 98 97 96 96
Relatives (%)

G

Revisit Intention (%) 96 95 97 96 94 93 99 99 96 93 98 97 90 90
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3T B ERRE HE

Section 3 Business Overnight Visitors Page

SR AT R

Visitor Profile Overall Summary 156 - 165
FRABIZR ~ ERRH - g (AEETEAM ) - KRS
All Countries, Mainland China, Short Haul Markets (Exclude Mainland), Long Haul Markets

SR AT BRFEE N

Visitor Profile Major Market Areas 166 - 175
FEM ~ BN, FEMEHER ~ BN, Hr 7GR R p A ~ JERE ~ P RE R FEEE ~ 608 ~ BN
The America, Europe / Africa & Middle East, Australia / New Zealand & South Pacific,
North Asia, South & Southeast Asia, Taiwan, Mainland China

SR AT BRFEERKIRTS

Visitor Profile Major Long-Haul Markets 176 - 185
FE - A - PEE - TEE - GEE - (REREHT - BN
USA, Canada, UK, Germany, France, Russia, Australia

SR ST BERFER RN

Visitor Profile Major Short-Haul Markets 186 - 195
HA - Bgwg ~ HIE ~ FB2kibns - JEEE - #ris - =6 - B
Japan, South Korea, Indonesia, Malaysia, Philippines, Singapore, Thailand, India

ERR - BB IR g B B I 2 e 7 A B

Source: HKTB Departing Visitor Survey

i TR 10718 AT NRER A R S

Remark: Individual figures may not add up to the total due to rounding.

19 - S CHATZ T

Symbols: The following symbols are used throughout the Visitor Profile Report

na FREEFELE * BFLI05% - BERE
na Not available * Figures less than 0.5% - Value equals zero
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Overall Summary among all Business Overnight Visitors

2013 2014 2013 2014
PRI R AR BRI
Sex & Age (%) Overall Satisfaction
Male B 68 67 SO (EE10) 32 31
Female M 32 33 Average Score (Max - 10) ' '
Mean Age SIS (R 41.7 41.7
GHEEEBGEHL
BRI Recommendation to Friends 93 90
Marital Status (%) & Relatives (%)
Married B 72 72
GRS sl
S E R (R 39 39 Revisit Intention (%)
Average Length of Stay (Nights) ' '
NITHER LR 10,145 9,504
Per Capita Spending (HKS)
R 3177 B
Places Visited and Main Items Bought in Hong Kong (%)
Rank HE# Btk %
bl st Places Visited
2013 2014 2013 2014
| 1 EHEmEE T HK Convention & Exhibition Centre 14 15
( EIEE IS (including Golden Bauhinia Square)
3 2 BNKE Avenue of Stars 11 11
2 3 KPWTE,/ ITEEE Victoria Peak / Peak Tower 12 1
5 4 TBRTE - A& Open-air Market - Ladies Market 8 8
4 5 HEEEDT RS Lan Kwai Fong / Soho 9 8
6 6 NS DS YN S| Tsim Sha Tsui Waterfront Promenade 6 5
7 7 BRI - Bt Open-air Market - Temple Street 5 5
8 8 JaybuE g (FiUEESREE4AYE ) Clock Tower at Tsim Sha Tsui 5 4
9 9 TRFRE AT Stanley / Stanley Market 4 4
10 10 KU - BEETF RKIE R Lantau Island - Po Lin Monastery / Giant Buddha 3 3
Rank HE# Btk %
FEEEY)m Main Items Bought
2013 2014 2013 2014
1 1 TR Bl g s Ready-made Wear 28 26
2 2 INE SR Snacks / Confectioneries 20 19
3 3 (Bl Cosmetics 19 19
4 4 B TR Medicine, Chinese herbs 10 12
5 5 FZE HoAt EEH Shoes / Other Footwear 9 9
6 6 B YE VDL Handbag / Wallets / Belts 9 9
8 7 s FIE Souvenirs / Handicrafts 6 6
7 8 FHK Perfume 6 6
12 9 brE - AR IS Toys, Video / TV Games 4 5
PR T - TR . . .
10 10 i BB iPhone, Mobile Phone & Other Telecom Equipment 5 5
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BRTENIE 2 G B > 77 e T2 E )
Places Visited and Main Items Bought in Hong Kong by Major Market Areas (%)

PIE R R
Business Overnight Visitors

1Ayt Mainland China

#E44 Rank B4tk % HE44 Rank B4k %
SO M Places Visited TEBEEYIS Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
FEHEE HK Convention & Exhibition Centre _— .
! ! ELE A (including Golden Bauhinia Square) s ! 1| b Cosmetics 2 %
2 2 By Avenue of Stars 13 11 2 2 RS Ready-made Wear 30 29
3 3 FSELTE /1LTEZEERE Victoria Peak / Peak Tower 7 5 4 3 Py Medicine / Chinese Herbs 20 22
4 4 kY wEE Lan Kwai Fong / Soho 5 4 3 4 NV Snacks / Confectioneries 23 22
6 5 BRTE - LA Open-air Market - Ladies Market 4 4 7 5 EXVE V< Handbag / Wallets / Belts 10 10
7 6 %’Mﬂfi@ s Clock Tower at Tsim Sha Tsui 4 3 6 6 Rtk ot s Shoes / Other Footwear 10 10
CHIJURE SR 4805 ) - )
5 7 EHEAE Ocean Park 4 3 5 7 SEEh (RS Gold Jewellery, without Stone 11 8
10 8 BRTE - Ef Open-air Market - Temple Street 3 3 9 8 FHIK Perfume 8 7
5 i {8 \EERE I Personal Care
N T s el - -
13 9 Kl - SHINEIPEEE AR Lantau Island - Asia World-Expo 2 2 10 9 CHIEEEAK - AT (Shampoo, diapers etc.) 7 7
St . FERETHE - TR iPhone, Mobile Phone &
9 10 BARMLER RlonzlkensiDnEynd g Z 8 10 HAE RS Other Telecom Equipment 8 7
HERTS (REfESEINHL ) Short Haul Markets (exclude Mainland China)
44 Rank . B4tk % 44 Rank BHortE %
SO Places Visited TEEEYIGS Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
5 1 By Avenue of Stars 10 13 1 1 Rk AR S Ready-made Wear 31 27
1 2 RELWTE/WLTEEE Victoria Peak / Peak Tower 12 13 2 2 INE /R Snacks / Confectioneries 28 26
FESEE HK Convention & Exhibition Centre .
A
2 3 By (including Golden Bauhinia Square) 12 13 4 3 Rk HoAth Shoes / Other Footwear 10 10
3 4 BRME - LA Open-air Market - Ladies Market 12 12 3 4 FL8 806 s Handbag / Wallets / Belts 10 10
4 5 HREYT e Lan Kwai Fong / Soho 10 10 5 5 ABHESE Cosmetics 10 10
6 6 EANS T E NS NS Tsim Sha Tsui Waterfront Promenade 7 8 6 6 ath/ F I Souvenirs / Handicrafts 8 9
7 7 SRR - At Open-air Market - Temple Street 6 7 7 7 rE > B BEEE Toys, Video / TV Games 7 7
2N/ IF 45
8 8 T%ﬁﬁggﬁﬁﬁ@vﬁ) Clock Tower at Tsim Sha Tsui 5 7 8 8 FK Perfume 6 7
9 9 i EE | Hong Kong Disneyland 4 4 9 9 T R N Alcohol & Tobacco 5 4
11 10 TRAE/ FRiE TS Stanley / Stanley Market 4 4 12 10 LAY Medicine / Chinese Herbs 3 3
Ei&ili#5 Long Haul Markets
44 Rank . BHorE % 44 Rank B4tk %
SO Places Visited FEEEYISG Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 FSELTE /1LTEZEE R Victoria Peak / Peak Tower 19 20 1 1 R Ready-made Wear 24 21
2 2 RiEEYS GRSzl Lan Kwai Fong / Soho 14 13 2 2 ath/ F I Souvenirs / Handicrafts 11 11
FEEHEE HK Convention & Exhibition Centre .
o
3 3 YISy (including Golden Bauhinia Square) 13 12 3 3 Rk HoAth Shoes / Other Footwear 7 6
4 4 BRME - LA Open-air Market - Ladies Market 13 11 4 4 FL8 806 s Handbag / Wallets / Belts 7 6
5 5 UV =Y YN Tsim Sha Tsui Waterfront Promenade 11 11 5 5 BrE o B Toys, Video / TV Games 5 6
6 6 B KiE Avenue of Stars 10 10 6 6 IINE /R Snacks / Confectioneries 4 5
7 7 BRI - B Open-air Market - Temple Street 10 9 7 7 1EHEd Cosmetics 4 3
%ﬁﬁé%jﬁl‘j‘%@é;{?i Computer / iPad / PDA / Calculator /
8 8 Tk kR Stanley / Stanley Market 9 9 8 8 ?I +; Tg% o E@Z%ﬁﬁf it ﬁ; :jt;ia};i;?ls (incl. hardware & 4 3
CEUFBRE R )
9 9 Kl - g Lantau Island - Po Lin Monastery / 7 6 9 9 FEBE T - TR, iPhone, Mobile Phone & 3 3
FIEA A Giant Buddha HAE A Other Telecom Equipment
13 10 FEAEANE s Hong Kong Park 4 5 12 10 STHYR S Tailor-made Wear 2 3
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P IR
Business Overnight Visitors

i The Americas

#E44 Rank B4tk % HE44 Rank B4k %
SO M Places Visited TEREEYIS Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 JSELTE /1LTEZEERE Victoria Peak / Peak Tower 21 20 1 1 RS Ready-made Wear 18 16
2 2 Fileube 1 Lan Kwai Fong / Soho 13 12 2 2 Wit/ F L8 Souvenirs / Handicrafts 14 14
6 3 TREE/ FRiE TS Stanley / Stanley Market 11 11 4 3 IINE /TR Snacks / Confectioneries 5 6
7 4 By Avenue of Stars 10 10 3 4 FL R0 R Handbag / Wallets / Belts 6 5
FEHEE HK Convention & Exhibition Centre . I .
4 S ELE A (including Golden Bauhinia Square) 11 5 5| A ERER Toys, Video / TV Games 4 5
3 6 BRME - LA Open-air Market - Ladies Market 12 10 6 6 Rzt oAt Shoes / Other Footwear 4 3
5 7 Sy EE A E Tsim Sha Tsui Waterfront Promenade 11 9 7 7 ETHYRS Tailor-made Wear 3 3
8 8 BRTE - Ef Open-air Market - Temple Street 8 8 8 8 EEE R Books / Magazines 2 3
WS (EFEHEE) T f
. . i T Computer / iPad / PDA / Calculator /
0 0 KL - S Lantau Island - Po Lin Monastery / g 6 10 9 RS, (E N ETF-FIR Periplilerals (incl. hardware & ) 2
FA AN Giant Buddha G A frware) '
CELFBRE R )
11 10 KLl - E33F 360 Lantau Island - Ngong Ping 360 6 5 9 10 {bHES Cosmetics 2 2
BN ~ JEN 5 Europe, Africa & the Middle East
44 Rank B4tk % 44 Rank BHortE %
SO Places Visited TEEEYIG Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 FSELTE /1LTEZEERE Victoria Peak / Peak Tower 20 20 1 1 R Ready-made Wear 27 23
SRS ) HK Convention & Exhibition Centre . .
3 2 §/§ ﬁig:ﬁ% fri ; (el dinvg Golden B:uhinia o) 15 13 2 2 ath/ F I Souvenirs / Handicrafts 10 9
2 3 [l e 3 Lan Kwai Fong / Soho 16 13 3 3 ) Y= niiif =5 Shoes / Other Footwear 8 8
5 4 A E DS NS Tsim Sha Tsui Waterfront Promenade 12 12 4 4 FLL R R Handbag / Wallets / Belts 6 6
4 5 BRTE - LA Open-air Market - Ladies Market 13 11 5 5 IrE o e Toys, Video / TV Games 6 6
7 6 By KiE Avenue of Stars 12 11 9 6 IINE /R Snacks / Confectioneries 4 5
- B g . : FEBE T - TR, iPhone, Mobile Phone &
6 7 BRI - B Open-air Market - Temple Street 12 10 8 7 ) Other Telecom Equipment 4 5
%ﬁﬁé%gi%ﬁé;éi Computer / iPad / PDA / Calculator /
8 8 Tk kRS Stanley / Stanley Market 9 8 6 8 ?I +; ’fg% / E@Z%W it ﬁ; :;r}ia};:e)ds (incl. hardware & 5 4
CELFBRE I R )
12 9 FHAE G Hong Kong Park 5 7 7 9 B Cosmetics 5 4
10 | 10 | HRPuEM Clock Tower at Tsim Sha Tsui 6 | 6 13| 10 | mEREm Alcohol & Tob 2 | 3
) lock Tower at Tsim Sha Tsui TR ENE coho obacco
M~ A ASESE Australia, New Zealand & South Pacific
44 Rank BHorE % 44 Rank B4tk %
SO Places Visited FEEEYISG Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 FSELTE /1LTEZEE R Victoria Peak / Peak Tower 14 16 1 1 R Ready-made Wear 31 27
3 2 kY W Lan Kwai Fong / Soho 11 14 2 2 Rrik  Hofth ke Shoes / Other Footwear 13 11
2 3 FRATY - LA Open-air Market - Ladies Market 13 13 4 3 “Gath/ T Souvenirs / Handicrafts 8 9
FaESREE . HK Convention & Exhibition Centre e "
5 4 A SRR ) (sl Gislen Dariditn e 9 12 3 4 FLE REL R Handbag / Wallets / Belts 11 8
6 5 VDUH R A Tsim Sha Tsui Waterfront Promenade 7 11 5 5 1EHEd Cosmetics 7 7
7 6 Vin s Vi st Stanley / Stanley Market 7 8 6 6 PrE o B Toys, Video / TV Games 7 7
8 7 By Avenue of Stars 7 8 9 7 STHYRS Tailor-made Wear 4 4
4 8 SR AT - At Open-air Market - Temple Street 9 7 11 8 INE SR Snacks / Confectioneries 4 4
KU - 3T Lantau Island - Po Lin Monastery / )
10 ? FIEAR Giant Buddha 3 7 7 9 &K Perfume 5 4
9 10 ﬁﬁ’/[;%iizﬂ’ﬁﬁ/ & A Symphony of Lights / Laser Show 5 6 8 10 EE - M Books / Magazines 5 4
KT CA A
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Business Overnight Visitors

JtgE North Asia

#E44 Rank . B4tk % HE44 Rank B4k %
SO M Places Visited TEBEEYIS Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 JSELTE /1LTEZEERE Victoria Peak / Peak Tower 14 14 1 1 UN-4 Snacks / Confectioneries 32 31
3 2 kY W Lan Kwai Fong / Soho 11 12 2 2 Rk AR Ready-made Wear 14 12
TSRS 0 HK Convention & Exhibition Centre . X
2 3 BG4 (including Golden Bauhinia Square) 2| n 4 30| Mo Cosmetics 1019
5 4 By Avenue of Stars 9 11 5 4 “ath/ F I Souvenirs / Handicrafts 6 7
4 5 SRS - LA Open-air Market - Ladies Market 9 9 3 5 WEE R N Alcohol & Tobacco 11 7
7 6 %’Mﬂfi@ s Clock Tower at Tsim Sha Tsui 6 9 8 6 Rtk ot s Shoes / Other Footwear 4 5
CHIJURE SR 4805 ) - )
6 7 SN SN YN Tsim Sha Tsui Waterfront Promenade 8 8 7 7 By e VDL Handbag / Wallets / Belts 5 4
8 8 ﬁﬁ’/[;?izﬂ’ﬁﬁ/ i A Symphony of Lights / Laser Show 5 5 6 8 PrE o B Toys, Video / TV Games 5 4
R TCA A
10 9 TREE/ FRiET S Stanley / Stanley Market 4 4 10 9 FHK Perfume 3 3
9 10 BRI - B Open-air Market - Temple Street 4 4 12 10 E YA Medicine / Chinese Herbs 1 3
Fon f B o South & Southeast Asia
44 Rank B4tk % 44 Rank BHortE %
SO Places Visited TEEEYIGS Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
1 1 BRI - LA Open-air Market - Ladies Market 16 16 1 1 RS Ready-made Wear 39 34
2 2 RELWTE/WLTEEE Victoria Peak / Peak Tower 13 15 2 2 INE /R Snacks / Confectioneries 26 23
4 3 B KiE Avenue of Stars 12 14 4 3 By e VDL Handbag / Wallets / Belts 13 13
TSRS HK Convention & Exhibition Centre ;
A
3 4 A SRR ) (sl Gislden Dariditn e 12 11 3 4 Jd s Y= niiif =5 Shoes / Other Footwear 14 13
5 5 HREYT e Lan Kwai Fong / Soho 11 10 6 5 ABHESE Cosmetics 10 11
6 6 EANS T E NS NS Tsim Sha Tsui Waterfront Promenade 9 10 5 6 ath/ F I Souvenirs / Handicrafts 11 10
7 7 TR - B Open-air Market - Temple Street 8 8 7 7 FHIK Perfume 10 10
8 8 b i et ) Hong Kong Disneyland 6 7 8 8 PrE o B Toys, Video / TV Games 8 10
ZRVDUH §AE . . FEETHE - FHER, iPhone, Mobile Phone &
11 9 R U s e ) Clock Tower at Tsim Sha Tsui 5 5 9 9 R Other Telecom Equipment 4 4
Klg | - g Lantau Island - Po Lin Monastery / S -
2 0 AN Giant Buddha 6 5 11 10 A R B Alcohol & Tobacco 3 4
A8 Taiwan
44 Rank BHorE % 44 Rank B4tk %
SO Places Visited FEEEYISG Main Items Bought
2013 2014 2013 2014 2013 2014 2013 2014
FHEHEE L HK Convention & Exhibition Centre —_——
! ! BG4 (including Golden Bauhinia Square) B ! L | B Ready-made Wear 36| 33
3 2 By Avenue of Stars 9 16 2 2 IINE /R Snacks / Confectioneries 27 27
5 3 BRTE - LA Open-air Market - Ladies Market 6 9 3 3 EXVE V< Handbag / Wallets / Belts 11 10
4 4 kY W Lan Kwai Fong / Soho 7 9 4 4 Jd s Y= niiif =5 Shoes / Other Footwear 8 8
9 5 BRI - B Open-air Market - Temple Street 3 8 5 5 B Cosmetics 7 7
2 6 FAFELLTE /1LTEZE R Victoria Peak / Peak Tower 10 8 7 6 foEe/ FIES Souvenirs / Handicrafts 5 7
7 7 ge&uﬂﬁ@ . Clock Tower at Tsim Sha Tsui 5 7 8 7 rE > B BEEE Toys, Video / TV Games 5 7
[Q: bl it hip) n =
10 8 2 VOIH B AN Tsim Sha Tsui Waterfront Promenade 3 4 6 8 g g Medicine / Chinese Herbs 6 7
14 9 KLl - TN ERE 1 ERAE Lantau Island - Asia World-Expo 2 3 9 9 FHIK Perfume 3 3
6 10 i mwEE | Hong Kong Disneyland 5 3 12 10 T R BN Alcohol & Tobacco 2 3
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Visitor Profile Business Overnight Visitors - Overall Summary
HLRTS
FrABIxR P Pt (RN EFE B ) RIS
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets

2013 2014 2013 2014 2013 2014 2013 2014
IREFFE
Visitor Characteristics
PR
Sex %
s 68 67 63 61 69 70 77 75
Male
s 32 33 37 39 31 30 23 25
Female
e (%)
Age (years) %
16 - 25 5 5 8 8 3 4 3 3
26 - 35 25 27 31 32 24 24 17 17
36 - 45 32 30 33 28 33 32 31 30
46 - 55 27 28 23 26 30 29 32 32
56 - 65 9 9 5 5 9 10 14 14
66 + 1 1 e 1 1 1 3 3
PER (5 417 417 394 396 027 425 450 451
Mean Age (yrs)
SEHRAR L
Marital Status %
EﬁE 72 72 74 74 71 69 72 71
Married
HoAth
Others 28 28 26 26 29 31 28 29
HEESE
Occupation %
EBAL 99 99 99 99 100 99 99 99
Working
Housewife
Student
Retired

Others
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Business Overnight Visitors - Overall Summary

FrAEIZR

All

Countries

2013

2014

P ER A3
Mainland

2013

China

2014

RS

(RN EFE B )
Short Haul Markets

Excl. Mainland

2013

2014

RIRTS
Long Haul
Markets
2013 2014

FFAIRE &Y
Travel Details

pEAiR |

Length of Stay %
SRR RN ()
Average (Nights)

3.2

32

2.8

2.6

32

34

4.0 4.1

AR

Travel Companion %
A

Without Companion
e

With Companion

B fE, 2 BIIR

Spouse / Partner / Girlfriend / Boyfriend
T ) mRL

Children / Grandchildren

B S HHACE)

Parents / Grandparents

HA BB R A

Other Immediate Family Members

WE e FE

Relatives / Friends / Business Associates

48

52

44

48

52

44

39

61

54

39

61

54

49

51

43

49

51

43

63 63

37 37

28 28

S S

Travel Arrangement %
—UeEERE

Guided Tour

EEFE-S0

Non-Guided Tour

95

97

94

97

95

96

97 98

FHAEL

No. of Visits to HK %
First Time

i —N

More than once

13

87

12

88

10

90

92

12

88

12

88

20 20

80 80
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Visitor Profile Business Overnight Visitors - Overall Summary
HLRTS
FrABIxR P Pt (RN EFE B ) RIS
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets
2013 2014 2013 2014 2013 2014 2013 2014
A FRIZ
Total Itinerary %
RS
SERE 69 7 91 93 68 70 28 31
ong Kong only
% (& B it
Multi-Destination 31 28 ? 7 32 30 e .
HoAth B i,
Other Destinations %
FP R P A
Mainland China 16 14 na na 18 17 43 40
THFYRE
Macau SAR 9 8 7 4 9 10 12 12
Lk
s 2 2 e e 1 1 5 5
Taiwan
Hje 1 1 * * * * 2 2
Indonesia
BT | | - x | 1 4 4
Malaysia
JEEE = * * e
Philippines ! ! . .
Frlnsz 3 3 1 * 2 2 10 10
Singapore
EJ% * *
Thailand 2 2 I I [ g
Vietnam 1 1 B B 0 0
ERE * *
India ! I B B 3 z
B 1 2 - * * 1 5 6
Japan
oL %
South Korea ! I B ! ! 4 4
M % * *
Australia 1 1 - 1 2
| 1 * * - * * 1 1
United Kingdom
Tar * * _ _ _ _ * *
Netherlands
Germany
B * * R - * * 1 1

USA
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Visitor Profile Business Overnight Visitors - Overall Summary
TR
FrA B2 P ER A3 (REEPERNt) RIRT
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets
2013 2014 2013 2014 2013 2014 2013 2014

SHNEETRE

Participated in Optional Tours % 2 2 ! ! 2 2 3 3

BN Ty B E)

Places Visited / Activities Taken %

il . 71 71 83 83 69 69 52 52

Shopping

FREAE &

Theme Park / Dining

ey mw et

Hong Kong Disneyland 3 3 . 2 4 4 2 2

S-S ’ 1 * * 1 1 2 1

Knutsford Steps / Knutsford Terrace

FREY B

Lan Kwai Fong / Soho ? 8 . 5 10 10 Ll 1

iR f P * *

Lei Yue Mun ! ! ! ! ! !

A

Ocean Park 3 2 4 3 3 3 2 2

BT . . . . . . ] .

Noah's Ark at Ma Wan

Bt

Sightseeing

AT *

Aberdeen ! ! ! ! ! . .
BBIF - B . .
Aberdeen - Floating Restaurant 1 1 1 1 2 2
BHIF - TN . . . . . . ’ 5
Aberdeen - Sampan Ride
T - FES * * * * * * 1 1
Aberdeen - Outlet

BKE

Repulse Bay 2 2 2 1 2 2 3 3

UiN S Sk

Stanley / Stanley Market 4 4 ! ! 4 4 0 0

AELTH/ WLTHZ E T

Victoria Peak / Peak Tower 12 1 7 J 12 13 1 2
BB IEN IR * *
Madame Tussaud's Hong Kong 1 1 ! = 2 2

EHENE *

Hong Kong Park 2 2 L ! 2 “ J

FHEEHEE T

HK Convention & Exhibition Centre 14 15 = 19 12 13 1 =
Expo Promenade / Golden Bauhinia 2 2 4 3 1 1 1 1
Square

JREZIR K EIL/ S5 WO

A Symphony of Lights / Laser Show 3 3 ! ! 4 4 J J

TR A

Harbour / Star Ferry Ride o 7 J 2 10 10 i 15

IVDUE g (iU SRS Ak )

Clock Tower at Tsim Sha Tsui > 4 . . > 7 o J

EyeRE

Avenue of Stars 11 11 13 11 10 13 10 10

PRI EE N

Tsim Sha Tsui Waterfront Promenade 6 > . 2 7 8 1 1

KIE 100 ® *

Sky 100 1 1 1 1 2 2

BRI

Open Air Market 11 11 6 5 14 15 17 16
BEXTE - LA
Open Air Market - Ladies' Market 8 8 G G 12 12 = i
X745 - B 5 5 3 3 6 7 10 9

Open Air Market - Temple Street
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Visitor Profile Business Overnight Visitors - Overall Summary
HLRTS
FrA B2 P ER A3 (REEPERNt) RIRT
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets
2013 2014 2013 2014 2013 2014 2013 2014
BTy B EE) (D
Places Visited / Activities Taken % (Cont'd)
HES
Any Outlying Islands 7 7 . J 7 7 12 1
AUl (EHRS)D
Lantau Island (not Airport related) 6 6 3 g 6 6 10 0
AL - ZEI N
Lantau Island - Asia World-Expo 2 2 = = 2 3 = =
AKUELL - AR
Lantau Island - Heart Sutra / Wisdom * * e - * * 1 e
Path
AUl - Z3tF 360
Lantau Island - Ngong Ping 360 3 3 ] ] 4 3 g g
AW - BT KA
Lantau Island - Po Lin Monastery / 3 3 1 2 4 3 7 6
Giant Buddha
Audly - A o * ®
Lantau Island - Tai O ! ! £ £ £
2 . . .
Cheung Chau 1 1 ! ! !
e
Lamma Island ! ! ] 2 ! ! 2 ]
LR EE
Green Treasures
IR R 1 1 * * * * 2 2
Hiking / Country Park
P B e U T . . . . . . . .
Hong Kong Global Geopark of China
R A * * * * * * * *
Hong Kong Wetland Park
[
Sai Kung 1 1 1 1 1 1 1 1
T
Temples
FRALAE
Wong Tai Sin Temple 2 2 2 ! 2 2 ! !
R . X ) . . . . .
Chi Lin Nunnery
IREEEH)
Entertainment and Activities
H e TR R, R AIOK RS
Disco / Bar / Pub / Karaoke / Night Club 14 12 7 7 15 13 2 2
1RE /R . .
Massage / SPA 3 2 5 4 7 5
B (IR ) X ) ) ) X . .
Consumer Exhibition / Fair
BEY. RITHER
Movie / Pop Concert 2 2 . . 1 1 z 1
BHES 1 1 1 1 1 1 2 2
Horseracing
HYIEE Bl S ALEEPSRT
Museums / Venues for Arts & Cultural 2 2 1 1 1 2 3 4
Activities
BERETE, WS . . ) ) . . | |

Sporting Event
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Visitor Profile Business Overnight Visitors - Overall Summary
TR
FrAEIZR P ER A3 (REEPERNt) RIRT
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets
2013 2014 2013 2014 2013 2014 2013 2014

PR Fin

Shopping Items Bought %

WAkt

Garments / Fabrics 29 27 30 29 31 28 26 23
BRI

Ready-made Wear 28 26 30 29 31 27 24 21
STRURAE . . . .

Tailor-made Wear ! ! 2 .
Ak} CAEEFIFE ) ) ) ) ) X X . .
Fabrics for all purposes

2 VN
Leather / Synthetic Goods 16 17 1t 12 18 18 = 12
fTE 2 2 1 1 2 2 2 2
Luggage

Bt HAEE

Shoes / Other Footwear ? ? 1 1 10 10 [ o
FLIRE B
Handbags / Wallets / Belts o o 10 10 10 10 7 ©
HAtp 2 * * * * 1 1 * 1
Other Leather Goods

ety sl

Electrical / Photographic Goods 13 12 L = 7 7 I I
HRAERR ~ st R HA R 25

Camera, Video Camera & 2 1 3 2 1 1 2 2
Other Photographic Equipment
¥ (CD/VCD / DVD &t

~ $R52 SR - MP3,/ARBTRUER ) 1 1 1 * * * 1 1
Audio-Visual Equipment (CD / VCD /
DVD Players, VCR, MP3/4 Players etc.)
SRR * * - & 1 * * *
CD, VCD, DVD

B (EstBE%) PHER (@A R

TFIR G HADERN . (6

BEMR R 4 4 6 6 2 2 4 3
Computer / iPad / PDA / Calculator /

Peripherals (incl. hardware & software)

BARTH - TR A ER S

iPhone, Mobile Phone & 5 5 8 7 3 3 3 3
Other Telecom Equipment
HAth RS
Other Electrical Appliances 2 2 L 2 ! 2 2 .
BRETE A T8k
Jewellery and Watch 1 10 1y = 5 5 g g
EREE 8 7 14 10 2 3 4 4
Jewellery
SEEE (D) *
Gold Jewellery, without Stone 6 4 1 8 ! ! !
EOEA * o
Diamond Jewellery ! ! L L ! L
HoAtreef (RER e - 3522 Bwa -
NS
Any Other Jewellery (silver, jade, precious 2 2 z z I 2 ¢ ¢
stone, carved stone, ivory, etc.)
Fi# 3 4 4 6 2 2 2 1

Watch
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Visitor Profile Business Overnight Visitors - Overall Summary
HLRTS
FrABIxR P Pt (RN EFE B ) IR
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets

2013 2014 2013 2014 2013 2014 2013 2014
PR i (48
Shopping Items Bought % (Cont'd)
'’ BEREE
Foodstuff, Alcohol and Tobacco 28 29 35 37 35 33 7 10
NELUS .
Dried Sea Food 1 1 1 1 1 1 1
/INEE R
Snacks / Confectioneries 20 19 23 22 28 26 4 5
HAptherdn
Other Foodstuff 8 8 12 12 6 6 2 3
R
Alcohol & Tobacco 5 5 6 6 5 4 2 2
EAFER (U - APENE - ZUNE )
Alcoholic drinks (beers, wines, liquors, 2 2 3 2 3 3 1 1
etc)
I
Tobacco products 3 3 4 4 3 2 1 1
MEGER A& Bk - PRAAE )
Personal Care (Shampoo, diapers etc.) 4 4 7 7 1 1 1 1
EBEREE S/ EK
Cosmetics & Skin Care / Perfume 24 24 38 38 15 15 6 5
e
Cosmetics & Skin Care 22 21 37 36 11 11 4 4
S 19 19 32 32 10 10 4 3
Cosmetics
N 6 6 8 7 6 7 3 2
Perfume
HAt R
Others Skin Care Product 6 6 11 9 2 3 1 1
HAtH g
Miscellaneous Consumer Goods 23 25 26 29 20 21 20 20
g, - gk
Medicine, Chinese Herbs 10 12 20 22 3 3 1 1
EFE - HeEt
Books / Magazines 3 3 4 4 3 2 3 3
R g, oA 22 " * " " | . ) .
Spectacles / Other Optical Goods
i T TR
Souvenirs & Handicrafts 6 6 1 2 8 9 11 11
TrH - BT
Toys, Video / TV Games 4 5 3 3 7 7 5 6
e~ b " " " i . . | |
China, Porcelain
B itz 1 * * * 1 * 1 1
Home Decoration Materials
HoAt R E
Other Consumer Goods 1 2 1 2 2 2 2 2
HoAth &5k « " . . . . .

Other Items
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Visitor Profile Business Overnight Visitors - Overall Summary
TR
FrA B2 P ER A3 (REEPERNt) RIRT
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets

2013 2014 2013 2014 2013 2014 2013 2014
BRITE A E
Overnight Visitor Spending
NIHE (BT
Per Capita Spending (HKS) 10,145 9,504 11,389 10,187 7,734 7,742 10,434 10,023
B
Spending Pattern %
o 836 422 637 624 291 269 155 147
Shopping
@Emﬁ% 359 35.8 20.9 20.6 453 45.7 57.8 57.8
Hotel Bills
TGS MEE
Meals Outside Hotels 12.3 13.2 10.1 11.0 14.0 15.6 15.2 15.5
AT S
Entertainment 2.6 2.2 1.3 1.1 3.8 32 4.3 3.7
Bt 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1
Tours
HoAt
Others 5.5 6.5 3.8 4.7 7.7 8.5 7.1 8.3
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Visitor Profile Business Overnight Visitors - Overall Summary

TR
FrA B2 P ER A3 (REEPERNt) RIRT
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets
2013 2014 2013 2014 2013 2014 2013 2014

JRFEH T ETEE
Trip Satisfaction Level

PRI A FTE 2 T
Rating on Value for Money on
Shopping %

IEREH IR

Above Average Satisfaction
—f

Average
IEREHEI R A

Below Average Satisfaction
S E Chgs 2 1000
Average Score (Max : 100)

70 65 84 78 62 52 54 53

26 29 15 20 33 39 37 35

73.3 70.1 80.4 76.6 68.4 63.6 65.7 63.9

76 5 R s B AR RS 2 B HE
Ratings on Hospitality of Sales Staff in
Retail Shops %

IEREH IR

Above Average Satisfaction
—f

Average

IEREHEI R A

Below Average Satisfaction
S E Chgs 1000
Average Score (Max : 100)

78 78 83 85 61 61 85 84

19 17 15 12 30 31 14 13

71.8 76.8 81.6 79.4 67.5 66.3 81.7 82.8

TR 2 STE

Ratings on Shopping in HK %
EEBESIE R R

Above Average Satisfaction
—f

Average

JEEBEEE R R

Below Average Satisfaction
SEESYEL Cheis 1000

Average Score (Max : 100)

86 82 92 89 80 68 81 81

12 17 6 10 17 28 18 18

81.0 79.4 83.3 83.2 77.4 71.8 80.6 80.1

RIS 2 SHE

Rating on Hotels in HK %
IEREHEI R

Above Average Satisfaction
—f

Average
IEREHEI R A

Below Average Satisfaction
S E Chgs 1000
Average Score (Max : 100)

74 73 66 68 76 71 87 86

22 22 30 26 19 23 11 11

71.0 74.9 74.1 71.5 74.7 73.2 84.3 83.3

TR R S THE

Rating on Dining in HK %
EEBESIER R

Above Average Satisfaction
—f

Average

JEEBESE R R

Below Average Satisfaction
SEEIYEL Cheis 1000
Average Score (Max : 100)

84 82 83 80 82 79 89 87

15 16 17 19 17 17 10 11

80.6 80.0 79.9 80.8 79.0 75.6 83.4 82.9
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SHIRE T PERSIBTIRE - 4
Visitor Profile Business Overnight Visitors - Overall Summary
TR
FrA B2 P ER A3 (REEPERNt) RIRT
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets

2013 2014 2013 2014 2013 2014 2013 2014
JRFEH T FE/E (48
Trip Satisfaction Level (Cont'd)
AR B
Ratings on Entertainment in HK %
EEBESIER R
Above Average Satisfaction 69 2 e = 59 65 = 1
& 28 26 25 25 38 31 24 24
Average
[l EE e S BT R o
Below Average Satisfaction 3 2 . 4 4 . z
S5 (B 1 1000
Average Score (Max : 100) 72.2 74.3 73.8 75.8 67.3 70.0 74.6 75.7
B SHE
Rating on Sightseeing in HK %
JEREIRE IR R
Above Average Satisfaction 78 m i w 70 7 E w
i 19 21 15 20 27 26 19 18
Average
JEHSIEE A R
Below Average Satisfaction 2 2 2 2 3 2 . .
Bl 1000
Average Score (Max : 100) 76.5 75.7 78.7 76.5 72.6 72.8 76.8 77.3
BREEERER
Rating on Air Quality in HK %
BEBESIER R
Above Average Satisfaction 58 57 ol " 42 4l S =
& 29 31 17 19 38 44 42 42
Average
[l EE S ST R
Below Average Satisfaction 13 1 5 5 20 16 22 =
S8 (B 1 1000
Average Score (Max : 100) 66.4 65.6 77.9 75.2 58.1 58.8 54.5 54.4
Overall Satisfaction
P (B 10)
Average Score (Max : 10) 8.2 8.1 8.2 8.0 7.9 7.8 8.5 8.5
HHEEESEK
Recommendation to Friends & 93 90 91 86 94 93 96 96
Relatives (%)
@ 23
WS 84 81 88 84 86 84 74 73

Revisit Intention (%)
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BASIRE S AT PETS EIRIR - & L2
Visitor Profile Business Overnight Visitors - Major Market Areas
BOM ~ JEM | BN~ HrPEEE [EEHY 4
FrAEIZR EM FHER KEERE JEgs PR =) A
All The Europe, Africa| Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East | & South Pacific Asia Southeast Asia China
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
VX514
Visitor Characteristics
PR
Sex %
ol 68 67|76 74| 78 77|76 74| 78 8 | 68 68| 59 60| 63 6l
ffﬁ 32 33 24 26 22 23 24 26 22 20 32 32 41 40 37 39
emale
Flre (%)
Age (years) %
16 - 25 5 5 2 3 3 3 2 2 2 2 3 4 3 3 8 8
26 - 35 25 27 16 15 20 20 15 14 19 19 25 25 28 26 31 32
36 - 45 32 30 27 27 34 32 33 33 33 34 32 32 32 32 33 28
46 - 55 27 28 34 35 30 31 29 31 33 31 30 28 26 29 23 26
56 - 65 9 9 16 17 12 12 17 16 11 12 8 9 10 8 5 5
66 + 1 1 4 4 2 2 4 3 2 1 1 1 1 1 & 1
PSS |
PR 5 41.7 41.7 | 463 46.1 | 43.6 44.0 | 459 458 | 443 441 | 422 42.1 | 42.1 42.0 | 394 39.6
Mean Age (yrs)
HEHFARIS
Marital Status %
e . 72 72 73 72 69 70 77 75 74 73 72 71 61 61 74 74
Married
HAth,
o 28 28 27 28 31 30 23 25 26 27 28 29 39 39 26 26
thers
WS
Occupation %
*“f]%.\f 9 99 | 99 99 | 99 99 | 99 99 | 100 99 | 9 99 | 99 99 | 99 99
orking
FIELI7 * * * * * * _ * _ _ * * _ * * *
Housewife
%él:‘ * * * * * * * * * *
Student I L L B ! L
Bk * * * * * * * 1 _ * 1 * * * 1 *
Retired
oA % * * * * * - - - - - &3 - * * *

Others
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SRR E 3T PETS EIRIR - & L2
Visitor Profile Business Overnight Visitors - Major Market Areas
BOM ~ JEM | BN~ HrPEEE [EEHY 4
FrAEBIR =M FeHER BREAAREE db=s FRFALE (=1 HP R P A
All The Europe, Africa| Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East [ & South Pacific Asia Southeast Asia China
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
AN
Travel Details
PRSI
Length of Stay %
NS =2 e
TIIEEAE (B 32 32| 41 42| 40 41|37 41|26 28|37 39|27 28|28 26
Average (Nights)
Jisuide e
Travel Companion %
Fﬁ% . 48 48 62 62 64 64 66 66 48 48 52 52 44 44 39 39
Without Companion
4R
. . 52 52 38 38 36 36 34 34 52 52 48 48 56 56 61 61
With Companion
[ S VN Y2 i
Spouse / Partner / Girlfriend / Boyfriend 7 7 . . 7 7 1 1 2 2 . . 7 7 © ©
TSI L 2 20 2 2|1 1 1 1 1 12 203 3|2 2
Children / Grandchildren
RE AN FHACRE 1 1 * * 1 1 1 1 * * 2 2 2 2 1 1
Parents / Grandparents
Hit E B SR T R, . .
Other Immediate Family Members ! ! ! ! ! ! ! ! ! !
W&k EE
Relatives / Friends / Business Associates 44 44 2 2 28 28 2 2 48 48 2 2 46 46 >4 >4
TRAZZEHE
Travel Arrangement %
—V2EEE
Guided Tour 5 3 2 2 3 3 3 1 6 6 5 3 2 4 6 3
SEREZSTE
Non-Guided Tour 95 97 98 98 97 97 97 99 94 94 95 97 98 96 94 97
SAEREL
No. of Visits to HK %
. . 13 12 21 21 21 21 13 15 14 16 12 12 6 7 10 8
First Time
E2 2y
87 88 79 79 79 79 87 85 86 84 88 88 94 93 90 92

More than once




-P.168 -

BASIRE S AT PETS EIRIR - & L2
Visitor Profile Business Overnight Visitors - Major Market Areas
BOM ~ JEM | BN~ HrPEEE [EEHY 4
FrAEIZR =M FeHER BREAAREE JEgs PR (=1 HRER A
All The Europe, Africa| Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East [ & South Pacific Asia Southeast Asia China
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
B{EHRAZ
Total Itinerary %
[mPEr
SR 6 72|25 27|20 33|36 39|59 6|73 72|6 71|09 93
ong Kong only
% A
Sl 31 28|75 B |71 67| 64 6 | 41 37|27 28|32 2|9 7
ulti-Destination
oAt 5 3
Other Destinations %
By
3@' st . 16 14 48 47 42 38 27 28 26 21 12 13 23 21 na na
ainland China
TEPTRIE
Macau SAR 9 8 13 12 10 12 17 11 10 13 10 9 8 7 7 4
&
Tai 2 2 6 6 5 5 2 2 2 3 1 1 na na e e
aiwan
HIE . 1 1 2 2 2 2 1 2 1 * & 1 1 - & &
Indonesia
R PHGE 11 |4 3|4 4|5 e |1 x|l 1| x| x o=
Malaysia
IRHERL TS T A T T A SN S N SN S AT (S N I T
Philippines
%ﬁUDiEZ 3 3 9 9 10 9 13 12 2 2 2 2 1 1 1 e
Singapore
ke 2 206 s |8 6|4 4|1 1|1 2| = | =x o«
Thailand
%ﬁ 1 1 4 4 2 2 2 2 1 1 e e * * - -
1etham
EE 1 T T Y S S S U S (N S R S S - -
India
Shia 1 2 6 9 4 4 4 2 * * 1 1 - * - *
Japan
South Korea 1 1 5 4 4 3 3 2 1 1 1 -
TN * * * * * *
Australia 1 1 1 0 2 2 B B 1 B
LR * * * * * ® ® ®
United Kingdom ! 2 L ! ! ¢ : .
| * * * * * * 1 1 _ - - - - - - -
Netherlands
[t * * 1 1 1 1 1 1 * * * * _ _ * *
Germany
e * * * *
USA 2 2 1 1 2 2 1 1 - - = =




-P.169 -

SRR E 3T PEERSIBTUIRE - & L2
Visitor Profile Business Overnight Visitors - Major Market Areas
BOM ~ JEM | BN~ HrPEEE [EEHY 4
FrAEBIR =M FeHER FFAARE db=s FRFALE (=1 HRER A
All The Europe, Africa| Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East [ & South Pacific Asia Southeast Asia China
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

SINEETR
Participated in Optional Tours % 2 2 4 4 3 3 2 2 2 2 2 2 2 2 ! !
B I T R T
Places Visited / Activities Taken %
il . 71 71 47 47 55 55 59 59 64 64 72 72 68 68 83 83
Shopping
TEAE '
Theme Park / Dining
e gt E
Hong Kong Disneyland 3 3 2 2 1 2 2 3 1 1 6 7 5 3 3 2
LI " "
Knutsford Steps / Knutsford Terrace ! ! L L 2 2 L 2 2 ! L L ! )
[ilE=rp A
Lan Kwai Fong / Soho 9 8 13 12 16 13 11 14 11 12 11 10 7 9 5 4
iR g * * s s * * *
Lei Yue Mun ! ! ! ! L ! ! L L
R NE
Occan Park 3 2 2 1 2 2 2 2 2 2 4 4 1 2 4 3
B Y * * _ _ _ * - - * - * * - - * 1
Noah's Ark at Ma Wan
(i
Sightseeing
T * o
Aberdeen 1 1 3 3 4 3 3 4 1 1 2 1 1 1

BT - BEGEY * " N

Aberdeen - Floating Restaurant 1 1 2 | 2 2 | 2 1 | | 1 1

EAHITF - FLAAN " * * o * %

Aberdeen - Sampan Ride ] 2 2 ! ] 2 ) ] ) )

Al - 1FES * * Ji * Ji Ji * Ji * * * * _ _ * *

Aberdeen - Outlet
i > 203 3|3 3|3 3|2 3|2 3|1 1|2 1
Repulse Bay
AL TR TS
Stanley / Stanley Market 4 4 L L 9 8 7 ¢ 4 4 5 . 3 2 1 1
KETE A/ WLTHE S
Victoria Peak / Peak Tower 12 11 21 20 20 20 14 16 14 14 13 15 10 8 7 5

BTN MR * * *

Madame Tussaud's Hong Kong 1 1 ! 1 ! 1 1 = = 1 2 ! =
EAHEAE o
Hong Kong Park 2 2 3 4 5 7 2 2 2 2 1 2 1 2 1
G HEE L
HK Convention & Exhibition Centre 14 15 11 10 15 13 9 12 12 12 12 11 13 21 15 19

A TEIE B TS

Expo Promenade / Golden Bauhinia 2 2 1 1 * 1 1 & * 1 1 1 1 1 4 3

Square
FREZIR ek &L $85T R
A Symphony of Lights / Laser Show 3 3 J . 6 6 J © > > . . ! 2 ! !
TR SRR
Harbour / Star Ferry Ride 9 7 17 14 17 17 12 9 12 11 10 11 8 6 5 2
RVVIE A (HTLBE SR 4B )

Clock Tower at Tsim Sha Tsui > 4 7 5 6 6 z . 6 9 . . > 7 5 .
.

BIERH 11 11 10 10 12 11 7 8 9 11 12 14 9 16 13 11
Avenue of Stars

ENULIEN Sy UNES]

Tsim Sha Tsui Waterfront Promenade 6 > L 2 12 12 7 L 8 8 2 L 3 4 . z
K& 100 * *
Sky 100 1 1 2 1 2 3 1 2 1 1 1 1 2 1

BRI

Open Air Market 11 11 16 14 18 17 17 15 11 11 18 19 8 13 6 5

EXIEG - ZAH

Open Air Market - Ladies' Market 8 8 12 10 13 11 13 13 9 9 16 16 6 9 4 4

EXE - B

Open Air Market - Temple Street 3 3 ¢ ¢ 12 10 J / 4 4 ¢ ¢ 3 8 = =
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SRR E 3T PETS EIRIR - & L2
Visitor Profile Business Overnight Visitors - Major Market Areas
BOM ~ JEM | BN~ HrPEEE [EEHY 4
FrAEBIR =M FeHER BREAAREE db=s FRFALE = HRER A
All The Europe, Africa| Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East [ & South Pacific Asia Southeast Asia China
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
BRI 7 B R (A
Places Visited / Activities Taken % (Cont'd
B,
Any Outlying Islands 7 7 12 8 12 11 7 12 4 3 10 10 7 6 4 5
AL (RS
Lantau Island (not Airport related) 6 6 10 8 10 9 g 1 3 3 0 0 d d 3 g
KLl - R R
Lantau Island - Asia World-Expo 2 2 = = 4 3 = 4 1 1 = 4 2 3 = =
AL~ AT
Lantau Island - Heart Sutra / Wisdom * * 1 e 1 * - e - * 1 P * - P -
Path
ALl - Z3EF 360
Lantau Island - Ngong Ping 360 3 3 g g 3 4 . o ! ! o G 3 2 ] ]
ALl - FFHET KA
Lantau Island - Po Lin Monastery / 3 3 8 6 6 6 3 7 2 1 6 5 3 1 1 2
Giant Buddha
ALl - 76/7/51 * * * * * *
Lantau Island - Tai O ! ! £ £ 2 2 £ B £ £
&M * * * * * * * *
Cheung Chau 1 1 ! 2 1 ! ! !
g *
Lamma Island 1 1 3 1 3 2 1 1 1 1 1 2 1 1 2
SRETEE
Green Treasures
Hiking / Country Park ! ! 2 2 2 2 L .
PR E A Ut E A E £ % o ) % % ) ) ) ) ) o % ) o o
Hong Kong Global Geopark of China
TR * * * * * * * _ * _ * * _ _ * *
Hong Kong Wetland Park
PHH * * *
Sai Kung 1 1 1 1 2 1 1 1 1 1 1 1 1
JET
Temples
HoAflr .
Wong Tai Sin Temple 2 2 1 1 1 2 1 1 2 2 3 2 2 2 1
R x * * *
Chi Lin Nunnery ! L L ! ! L L . L L ! .
IREEEE)
Entertainment and Activities
AL, EER, R HIOK TR A
Disco / Bar / Pub / Karaoke / Night Club 14 12 2 1 29 2 2 = 20 15 15 i 8 6 7 7
e KA . .
Massage / SPA 3 2 6 4 7 5 6 4 11 8 3 3 1 2
R (JEREHME ) " o o o * % %
Consumer Exhibition / Fair ! ! ! L L ! ! L !
BB, FATHEEE
Movie / Pop Concert 2 2 2 1 2 2 1 2 1 1 2 2 1 2 3 3
BHES 1 1 2 2 2 2 | 4 4 1 * * 1 1 1 1 1
Horseracing
YRR, A LGRS
Museums / Venues for Arts & Cultural 2 2 3 4 3 4 2 4 2 1 1 2 1 2 1 1
Activities
BEREEY, BE s | s | | . . | « s x| . | )
Sporting Event
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SBIRE T PRI - & EE T
Visitor Profile Business Overnight Visitors - Major Market Areas
B ~ FEM | B~ ErEERE [FIEEY-4
FrE Bz FM R R FFAARE Bl 2l G it
All The Europe, Africa| Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East | & South Pacific Asia Southeast Asia China
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
Vel A= v
Shopping Items Bought %
o . 29 27 21 19 28 25 34 31 15 12 39 34 37 34 30 29
Garments / Fabrics
i e
PR 28 26 | 18 16 | 27 23 | 31 27 | 14 12| 39 34 |36 33|30 29
Ready-made Wear
L e * * * * * * * *
Tailor-made Wear ! ! . . 2 2 . .
Ak (FEMAA) B T T L [ A N I
Fabrics for all purposes
YN S
Leather / Synthetic Goods 16 17 9 9 14 14 19 17 9 10 23 24 18 16 18 19
frE 2 202 202 2|2 2|1 2102 2|1 = |1 1
Luggage
R HATEEET
Shoos / Other Footwear 9 9 4 3 8 8 13 11 4 5 14 13 8 8 10 10
FR R R
Handbags / Wallets / Belts 9 9 6 5 6 6 11 8 5 4 13 13 11 10 10 10
Hitr gz B * * * * * 1 1 1 * * 1 1 1 _ * *
Other Leather Goods
HE e i
Electrical / Photographic Goods 13 12 g g 14 14 12 g 3 2 B B S S Ly =
AR ~ SR R MR 25
Camera, Video Camera & 2 1 1 1 2 2 2 2 - * 2 1 1 - 3 2
Other Photographic Equipment
S5 88k (CD/VCD /DVD #i
~ B SR - MP3, MRS ) 1 1 1 * 2 2 1 1 * * 1 1 1 * 1 *
Audio-Visual Equipment (CD / VCD /
DVD Players, VCR, MP3/4 Players etc.)
SRR * * * * * * 1 * * _ 1 1 * 1 _ *
CD, VCD, DVD
W (BTEHAM) PN BT
FFIE GG HAERN G (G
B R ) 4 4 2 2 5 4 3 3 1 1 3 3 3 2 6 6
Computer / iPad / PDA / Calculator /
Peripherals (incl. hardware & software)
BERTH - TR HA R LG
iPhone, Mobile Phone & 5 5 1 1 4 5 4 2 1 * 4 4 1 2 8 7
Other Telecom Equipment
HoAt RS
Other Electrical Appliances 2 2 2 2 3 3 L . ! ! 2 2 ! ! L 2
BREF MR T8%
Jewellery and Watch 11 10 7 5 5 5 8 8 3 2 6 6 3 4 17 15
HREEA 8 7 5 4 3 4 7 6 2 2 3 3 2 3 14 10
Jewellery
Gl == * * *
Gold Jewellery, without Stone 6 4 ! ! ! ! 3 ! ! ! ! 1 8
A EE * * * * * *
Diamond Jewellery ! ! 2 L ! L . ! L L
HA e (EAEIR T - 3522 Ba -
NI E i )
Any Other Jewellery (silver, jade, precious 2 2 4 4 2 3 4 ¢ I ! z z ! 2 z z
stone, carved stone, ivory, etc.)
ik 3 4 2 1 2 1 1 1 1 1 3 4 1 1 4 6

Watch
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SRR E 3T PETS EIRIR - & L2
Visitor Profile Business Overnight Visitors - Major Market Areas
B ~ FEM | B~ ErEERE [FIEEY-4
FrAEBIR =M FeHER BREAAREE db=s FRFALE = HRER A
The Europe, Africa| Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East [ & South Pacific Asia Southeast Asia China

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

PR Fin ()
Shopping Items Bought % (Cont'd)

&’ EEREE
Foodstuff, Alcohol and Tobacco

TERR

28 29 8 8 8 11 4 9 43 38 32 30 30 34 35 37

* * _ * *

Dried Sea Food 1 1 1 1 2 1 1 1 1 1 1

MR : . 20 19 5 6 4 5 4 4 32 31 26 23 27 27 23 22
Snacks / Confectioneries

HAth & dn

Other Foodstuff 8 8 3 2 3 4 1 3 8 6 6 6 4 6 12 12
TR A

Alcohol & Tobacco 5 5 1 1 2 3 1 2 11 7 3 4 2 3 6 6

TR (HUR - ATENE ~ ZUESE)

Alcoholic drinks (beers, wines, liquors, 2 2 1 1 1 2 1 2 5 4 2 3 1 2 3 2

etc)

e

wi 3 3 & & 1 2 1 1 7 4 1 1 1 2 4 4

Tobacco products

{EAGEH A& (A0%EEEK ~ IRAE)
Personal Care (Shampoo, diapers etc.)
EEREES FK

Cosmetics & Skin Care / Perfume
ey &

Cosmetics & Skin Care

{BHE

Cosmetics

&K

Perfume

HoA R

Others Skin Care Product

HAtH S

Miscellaneous Consumer Goods

B - thig

Medicine, Chinese Herbs

Books / Magazines

ARgR,HMCE M * * *
Spectacles / Other Optical Goods
aem R FIE

Souvenirs & Handicrafts

e - BT

Toys, Video / TV Games

%% - 9% .

24 24 4 3 8 6 11 9 12 12 18 18 12 12 38 38

22 21 2 2 5 5 7 7 10 10 12 12 9 10 37 36

19 19 2 2 5 4 7 7 10 9 10 11 7 7 32 32

23 25 21 22 20 19 21 19 16 16 23 24 19 23 26 29

10 12 1 * 1 1 1 1 1 3 2 2 6 7 20 22

* * _ * * * * -
China, Porcelain 1 1 1 1 1 1

RIBHEEE % * € & &
Home Decoration Materials 1 1 1 1 1 1 1 1 1 1 -

HAthH

Other Consumer Goods

Hofth Erem P P B P P B B B B
Other Items
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BASIRE S AT PETS EIRIR - & L2
Visitor Profile Business Overnight Visitors - Major Market Areas
g )
BOM ~ JEM | BN~ HrPEEE [EEHY 4
FrAEIZR =M FeHER BREAAREE JEgs PR (=1 HP R P A
All The Europe, Africa| Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East | & South Pacific Asia Southeast Asia China
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
ARIRE M E
Overnight Visitor Spending
N¥HE (BT
Per Capita Spending (HKS$) 10,145 9,504 | 10,449 9,908 | 10,237 10,085| 11,301 10,143 | 6,553 6,156 | 8,920 9,088 | 6,383 6,472 | 11,389 10,187
THERE
Spending Pattern %
o 436 422|133 104|158 17.1 | 215 184 | 212 179 | 299 283 | 402 348 | 637 624
Shopping
@Em%'z.ﬁ 359 358 | 627 639 | 555 53.8 | 521 556 | 477 50.0 460 460 | 37.7 384|209 20.6
Hotel Bills
TEIESME R
Meals Outside Hotels 123 132 | 145 157 | 159 157 | 143 136 | 169 19.1 | 13.1 14.1 | 124 157 | 10.1 11.0
404
ﬁ%* . 2.6 2.2 2.9 2.5 5.0 4.4 5.7 3.9 6.3 3.3 3.2 3.4 1.5 2.1 1.3 1.1
ntertainment
L 0.1 0.1 0.2 0.2 0.1 0.1 0.1 0.1 0.1 0.2 0.2 0.1 0.1 0.1 0.1 0.1
Tours
H
am 5.5 6.5 6.4 7.3 7.8 8.9 6.3 8.4 7.9 9.6 7.5 8.1 8.1 8.9 3.8 4.7
thers
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PSR - & EH T

Business Overnight Visitors - Major Market Areas

FrAEBIR
All
Countries
2013 2014

=M
The
Americas
2013 2014

B ~ FEM
R R
Europe, Africa
& Middle East
2013 2014

B~ FrrERE
BREAAREE
Australia, NZ
& South Pacific
2013 2014

JEgs
North
Asia
2013 2014

[FIEEY-4
FRFALE
South &
Southeast Asia
2013 2014

Lk
G

Taiwan

2013

2014

HP R P A
Mainland
China
2013 2014

JFEHT R ETEE
Trip Satisfaction Level

P R A AT E 5T

Rating on Value for Money on

Shopping %
IEVEFEEI R

Above Average Satisfaction
—f

Average
IEVEFEERI B

Below Average Satisfaction
SESYEL iR 2 100)
Average Score (Max : 100)

70 65

26 29

733 70.1

49 52

39 36

63.6 633

57 52

35 36

66.6 63.6

61 61

36 27

693 674

62 46

31 45

68.0 614

61 54

34 39

69.0 64.8

59

35

66.9

54

37

62.2

84 78

15 20

80.4 76.6

P RS B YA AR 2 AT

Ratings on Hospitality of Sales Staff in

Retail Shops %
IEVEFEEI R

Above Average Satisfaction
—f

Average
IEVEFEEI R

Below Average Satisfaction
SESYEL (iR 2 100)
Average Score (Max : 100)

78 78

19 17

77.8 76.8

87 87

13 12

84.0 86.5

85 85

14 13

812 813

81 74

13 18

75.6  76.5

54 58

32 32

640 654

69 66

25 27

71.0 68.7

46

43

11

60.9

48

37

15

60.2

83 85

15 12

81.6 794

R 2 SPE

Ratings on Shopping in HK %

[BEEE R R

Above Average Satisfaction
—f%

Average

BEBEEIEE R

Below Average Satisfaction
LS e 100)
Average Score (Max : 100)

86 82

12 17

81.0 794

79 79

21 19

79.5 80.6

83 80

16 18

81.8 79.6

78 86

21 11

793  80.5

75 56

21 39

742 675

83 78

15 21

79.1 75.1

78

19

76.8

61

35

69.2

92 89

833 832

TR 2 SHE

Rating on Hotels in HK %
IEVEFEEI R

Above Average Satisfaction
—f

Average
IEVEFEEI B

Below Average Satisfaction
SESYEL (iR 2 100)
Average Score (Max : 100)

74 73

22 22

71.0 749

87 91

11 7

854 87.0

88 83

11 13

84.0 80.8

85 86

13 12

823 822

71 69

22 23

719 71.6

82 75

15 21

717 758

70

25

71.9

65

31

70.3

66 68

30 26

74.1 715

BRI R ZHE

Rating on Dining in HK %
BEEE R R

Above Average Satisfaction
—f%

Average

BEBEEIEE R

Below Average Satisfaction
ST e 100)
Average Score (Max : 100)

84 82

15 16

80.6  80.0

89 91

83.8 85.7

89 85

10 13

83.4 812

92 83

81.2 813

81 76

798 754

82 82

16 15

79.0 764

82

18

77.4

69

22

70.6

83 80

79.9 80.8
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SRR E 3T PEERSIBTUIRE - & L2
Visitor Profile Business Overnight Visitors - Major Market Areas
BOM ~ JEM | BN~ HrPEEE [FIEEY-4
FrAEIZR =M FeHER BREAAREE JEgs FRFALE (=1 HP R P A
All The Europe, Africa| Australia, NZ North South & Taiwan Mainland
Countries Americas & Middle East [ & South Pacific Asia Southeast Asia China
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
JRFEHT R E TS (48
Trip Satisfaction Level (Cont'd)
TERIREE Y S
Ratings on Entertainment in HK %
BEIRE R . . 69 72 71 70 75 76 70 77 43 49 68 73 59 63 72 75
Above Average Satisfaction
i 28 26 | 24 20 | 23 2| 27 20 | 52 45 | 20 25 | 40 33 | 25 25
Average
REIRFHEGEE AR *
Below Average Satisfaction 3 2 5 1 2 2 z . > 6 . z I 4 .
¥i’:j§j§ﬁua‘§,%:100} 722 743 | 744 752 | 750 75.6 | 73.6 783 | 62.1 645 | 70.5 72.1 | 674 693 | 73.8 75.8
Average Score (Max : 100)
BRSED  SHE
Rating on Sightseeing in HK %
REMFSIEREE 8 71|19 2|79 77|67 2|6 6|73 8|73 67| 8 79
Above Average Satisfaction
i 19 21 17 15 18 20 28 18 31 36 25 20 21 31 15 20
Average
JEEBHEEEE R
Below Average Satisfaction 2 2 . . 3 3 J . 4 2 2 L 6 2 2 2
IR B - 100) 76.5 757 773 783 | 775 76.0 | 714 793 | 702 699 | 746 76.0 | 71.3 709 [ 787 76.5
Average Score (Max : 100)
BREBERERE
Rating on Air Quality in HK %
BEIRE R . . 58 57 32 43 39 30 34 28 30 27 54 54 26 20 80 78
Above Average Satisfaction
/1%
e 29 31 44 40 42 43 39 50 43 49 33 35 47 66 17 19
Average
REESIRTHE 3 11| 23 17| 2 27|27 21|27 24|13 12|27 14| 4 4
Below Average Satisfaction
ST B - 100) 664 656|531 596|561 509|517 524|529 519|638 643|502 522|779 752
Average Score (Max : 100)
Overall Satisfaction
FESE (e 100
Average Score (Max : 10) 8.2 8.1 8.8 8.8 8.4 8.4 8.3 8.3 8.0 7.8 8.0 8.0 7.5 7.5 8.2 8.0
EEEERGTK
Recommendation to Friends & 93 90 97 97 94 95 98 96 95 92 96 96 87 85 91 86
Relatives (%)
i 84 81 | 74 75 | 73 70 |8 77| 8 77| 8 8 | s 79| 88 84

Revisit Intention (%)
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PRSI - S EHERETES

Business Overnight Visitors - Major Long-Haul Markets

USA

2013

2014

JIEVN

Canada

2013

2014

2013

2014

aEY

e

Russia

S
Australia

Germany

France

2013

2014

2013

2014

2013

2014

2013

2014

JEE T

Visitor Characteristics

PR
Sex %
B
Male
i

Female

75

25

74

26

77

23

76

24

78

22

77

23

80

20

81

19

74

26

74

26

69

31

68

32

77

23

75

25

R (R
Age (years) %

16 - 25
26 - 35
36 - 45
46 - 55
56 - 65

66 +
SPHEERG (5% )
Mean Age (yrs)

46.7

13
26
37
17

46.7

13
29
35
15

46.9

14
23
37
18

46.7

16
33
31
14

44.6

17
33
30
14

45.0

20
29
34

442

19
27
39
12

45.1

19
33
32
10

43.6

44.0

35
37
14

37.3

10
47
28
12

359

45.5

15
34
30
16

45.6

PSRRI
Marital Status %

i
Married

HAth,
Others

74

26

73

27

75

25

74

26

70

30

70

30

65

35

68

32

64

36

71

29

70

30

67

33

76

24

75

25

Occupation %
TEREA L
Working

KIE T
Housewife
24

Student

piEZAN

Retired

HAth,
Others

99

99

99

100

99

99

99

99

100

99

100

100

99

99
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SBIRE PR - & EE RS
Visitor Profile Business Overnight Visitors - Major Long-Haul Markets
eS8 JIIEVN [ = AR fkEE LT M
USA Canada UK Germany France Russia Australia

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

FATIRIF R
Travel Details

psA=2liER |
Length of Stay %
SEHPE RN (1)

Average (Nights) 4.0 4.0 4.9 5.1 4.9 5.1 3.5 3.3 43 4.0 3.4 33 3.7 4.0

Jisuide e

Travel Companion %

g

Without Companion

4R

With Companion

[ S VN Y2 i

Spouse / Partner / Girlfriend / Boyfriend
Children / Grandchildren
S VAT DI % * * * * * * * * * * D) D) * *
Parents / Grandparents
Hit EBF R . . . .
Other Immediate Family Members

HiE S

Relatives / Friends / Business Associates

61 61 70 70 68 68 64 64 67 67 48 48 65 65

39 39 30 30 32 32 36 36 33 33 52 52 35 35

30 30 21 21 27 27 29 29 25 25 41 41 23 23

il

Travel Arrangement %
ENIENGES S

Guided Tour

EfT4Hk

Non-Guided Tour 98 98 98 99 99 99 98 98 95 98 94 90 97 99

SAEREL
No. of Visits to HK %

. . 20 21 16 18 20 20 18 19 17 21 32 31 14 15
First Time

%R

80 79 84 82 80 80 82 81 83 79 68 69 86 85
More than once
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Visitor Profile Business Overnight Visitors - Major Long-Haul Markets
FEE JIIEVN LR (E3ET] AR HaEHT vl
USA Canada UK Germany France Russia Australia
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
BAENRIE
Total Itinerary %
e S
ﬁ“ﬁ% 25 27 | 31 31 | 35 36 | 23 25 | 27 30 | s0 53 | 37 39
ong Kong only
% ;
SIEEMA 75 73| 6 6 | 65 64 | 77 75| 713 70 | 50 47| 6 sl
Multi-Destination
HAth H Ay
Other Destinations %
B
EPQ“ 1t . 49 46 46 42 33 37 50 46 41 36 28 31 28 28
Mainland China
AP
Macau SAR 14 12 5 11 10 11 8 13 12 11 17 16 18 11
B
. 6 7 8 6 3 4 6 7 6 6 - 3 2 2
Taiwan
HE 2 2 2 2 2 1 2 3 2 1 - 2 1 2
Indonesia
PSP 4 3 2 4 7 4 5 3 2 4 - 1 4 6
Malaysia
TRRESL 3 5 g 7 2 2 4 1 x 2 g 2 2 4
Philippines
%ﬁﬂut)&}z 10 10 8 6 13 13 12 10 9 11 1 2 12 13
Singapore
Thailand 6 4 8 8 5 6 12 7 9 7 5 4 4 3
@ﬁ 3 3 6 6 2 2 2 2 5 5 - - 2 2
Vietnam
o 3 2 3 5 3 3 3 g 3 1 3 ; 1 2
ndia
H 7 10 4 7 4 6 3 3 7 7 - 1 2 2
Japan
PR
South Korea 5 5 5 3 4 3 4 4 7 3 1 1 3 2
M
‘Australia 1 3 2 2 3 3 2 1 2 1 - 1 na na
SRl 1 1 3 1 na na 1 2 1 * - - 3 2
United Kingdom
?ﬁ% * * * * * *
Netherlands 1 1 = = B B B B
I
e 1 1 - - . . na  na 2 2 2 2 1 1
Germany
i@f‘l na na | 3 3 1 1 2 2 - - 3 3 1 1
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SBIRE PERSIBTIRE - & LEER TS
Visitor Profile Business Overnight Visitors - Major Long-Haul Markets
FE JI/IE-VN L B AR {HREEHT M
USA Canada UK Germany France Russia Australia
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
SINEETE
Participated in Optional Tours % 4 4 4 4 3 3 ! ! ! ! 3 3 2 2
B I T R T
Places Visited / Activities Taken %
il . 45 45 53 53 43 43 49 49 57 57 75 75 57 57
Shopping
TEAE '
Theme Park / Dining
e gt E o «
Hong Kong Disneyland 2 2 2 2 ) ! ! 2 J 1 2 2
LI
Knutsford Steps / Knutsford Terrace ! ! J 2 3 2 J 2 ! ! ! ! ! 2
T EREE &
Lan Kwai Fong / Soho 12 11 14 13 20 16 9 10 15 11 11 12 12 14
i fa P * s * *
Lei Yue Mun ! . . . ! ! ! . . !
TERENE o «
Ocean Park 2 1 1 1 2 1 1 1 10 15 1 1
b5t/ ChwapEs } ) _ - - - - - - * - 1 - -
Noah's Ark at Ma Wan
(i
Sightseeing
T
Aberdeen 3 3 4 2 4 3 3 2 4 4 6 6 3 4
BB - BEDGEY
Aberdeen - Floating Restaurant 2 ! 2 £ 3 ! 2 £ 2 ! 3 J 2 !
BT - FLAAN
Aberdeen - Sampan Ride ! 2 ] 2 2 ! 2 ) 2 2 g 2 ! 2
BHLF - FEEE . .
Aberdeen - Outlet ! £ ) ! ! £ 2 2 ! £ 2 !
K
Repulse Bay 3 3 3 6 4 2 2 4 6 4 2 7 3 3
HE S/ FAETTS
Stanley / Stanley Market 10 11 13 12 11 8 8 10 10 8 5 9 7 8
IARWTH/ WWTHZ B T
Victoria Peak / Peak Tower 21 19 18 21 19 19 21 20 21 19 36 39 13 16
LI TN G B RE % % o B % B o o ] ~ 2 B % ]
Madame Tussaud's Hong Kong
EAHEAE
Hong Kong Park 2 4 2 5 5 5 3 8 9 10 8 22 2 3
FHEHEE T
HK Convention & Exhibition Centre 8 8 = A 8 7 = = 1 12 2 24 9 13
A AR B
Expo Promenade / Golden Bauhinia 1 1 1 1 1 1 - 1 * * - 5 1 *
Square
fRE LRk &L/ S5 o
A Symphony of Lights / Laser Show 6 4 & . 7 6 . . 3 6 A = 4 >
TRA R
Harbour / Star Ferry Ride 16 13 18 15 20 21 18 21 17 15 12 23 11 10
RVDIE SRR (FTTURE SRS AEE )
Clock Tower at Tsim Sha Tsui 6 4 J e 7 8 . Y 3 3 Y 1 2 2
e
BIERH 10 10 10 11 11 9 11 10 12 13 18 24 7 6
Avenue of Stars
RV A E
Tsim Sha Tsui Waterfront Promenade 1 8 2 = 12 12 1 = 15 13 2 1 7 10
K 100
Sky 100 1 1 3 1 1 2 4 3 3 3 5 12 1 2
BRI
Open Air Market 16 14 16 16 19 16 17 18 21 17 19 24 15 13
EXIG - ZAH
Open Air Market - Ladies' Market 11 9 15 11 12 12 13 13 15 10 11 13 12 11
BRA - B s s | 8 & |13 s | w0 12|14 12| 14 18| s 7

Open Air Market - Temple Street
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PRSI - S EHERETES

Business Overnight Visitors - Major Long-Haul Markets

USA

2013

2014

JIEVN

Canada

2013 2014

2013

e
UK

2014

B
Germany

2013 2014

2013

France

2014

e

Russia

S
Australia

2013 2014 2013 2014

BB T R EE) (4
Places Visited / Activities Taken % (Cont'd

B,

Any Outlying Islands

ALl (FEGS))

Lantau Island (not Airport related)
KLl - T R
Lantau Island - Asia World-Expo
AL~ AEETFE
Lantau Island - Heart Sutra / Wisdom
Path
ALl - Z3EF 360
Lantau Island - Ngong Ping 360
ALl - FFHET KA
Lantau Island - Po Lin Monastery /
Giant Buddha
Al - KA
Lantau Island - Tai O
=2/
Cheung Chau
g

Lamma Island

SREF Y

Green Treasures

BIE R

Hiking / Country Park

R EE U E A

Hong Kong Global Geopark of China
EAERIAE

Hong Kong Wetland Park

[

Sai Kung

JET

Temples

FEAAIE

Wong Tai Sin Temple

L

Chi Lin Nunnery

IREEEE)

Entertainment and Activities
Y-t TR, HEIRR,-RAIOK IR AEE
Disco / Bar / Pub / Karaoke / Night Club
FEIE /7K

Massage / SPA

[EEE (FRRHIEE )

Consumer Exhibition / Fair

BB, RATHIES

Movie / Pop Concert

Horseracing

TYIEE S LTEES T
Museums / Venues for Arts & Cultural
Activities

BlEREEE R

Sporting Event

18

25 21

10

37

29

25 19

13

29

24

32 29 6 12

30 27 4 11

15 9 1 4

11 18 3 5

17 20 3 7

18 34 26 24
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PR - & EE RS
Business Overnight Visitors - Major Long-Haul Markets

2013

USA

2014

JIEVN

Canada

2013 2014

e
UK

2013 2014

B
Germany

2013 2014

France

2013 2014

e

Russia

2013 2014

S
Australia

2013 2014

Vel A= v
Shopping Items Bought %

Wk At
Garments / Fabrics
B ARAE
Ready-made Wear
SR
Tailor-made Wear
Ak (IR )
Fabrics for all purposes
R NS
Leather / Synthetic Goods
(e
Luggage
R HATEEET
Shoes / Other Footwear
FR R R
Handbags / Wallets / Belts
HoAtr e B
Other Leather Goods
s i
Electrical / Photographic Goods
HRAERR ~ e R HA R S5
Camera, Video Camera &
Other Photographic Equipment
S E M (CD/VCD / DVD &
~ $ki2 SR - MP3ARBIUR S )
Audio-Visual Equipment (CD / VCD /
DVD Players, VCR, MP3/4 Players etc.)
FERIE R
CD, VCD, DVD
W (BB O TATE, (EAE
FFIE G HAT BRI (G
BEE( R )
Computer / iPad / PDA / Calculator /
Peripherals (incl. hardware & software)
BERTH - TR HA R LG
iPhone, Mobile Phone &
Other Telecom Equipment
HoAt RS
Other Electrical Appliances

BREE AR T8k
Jewellery and Watch

ERETE A

Jewellery

SEA (RS
Gold Jewellery, without Stone

A EE

Diamond Jewellery

HAEa (EAEIR T - 3532 Ha -
N )

Any Other Jewellery (silver, jade, precious
stone, carved stone, ivory, etc.)

F&

Watch

19

16

13

27 28

23 24

19 19

18 17

24 23

22 20

12 8

29 26

25 23

18 16

39 51

39 50

22 21

12 13

10 6

18 18

10 11

32 29

29 26

19 15

12 10
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BASIRE SAT PSR RS - & L ERARTS

Visitor Profile Business Overnight Visitors - Major Long-Haul Markets
e JIIE=-VN LR (E3ET] AR HaEHT M
USA Canada UK Germany France Russia Australia

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

PR Htn (4

Shopping Items Bought % (Cont'd)

'’ EERERE

Foodstuff, Alcohol and Tobacco 8 8 10 8 7 10 4 S 10 14 20 30 4 8

pEUS " i i i ) . . ) .

Dried Sea Food 1 1 1 5 6

UNCYE

Snacks / Confectioneries 5 6 4 4 3 5 2 2 4 6 11 18 4 3

HAth i *

Other Foodstuff 3 2 3 3 3 3 1 2 4 5 6 10 3

T B AN . .

Alcohol & Tobacco 1 1 4 2 2 4 2 4 4 4 6 3

TR (HUR - ATENE ~ ZUEE)

Alcoholic drinks (beers, wines, liquors, 1 1 3 2 1 3 - - 2 1 4 5 * 2

etc)

?@ * * * *

Tobacco products 1 - 2 3 2 2 4 = 1 1

{EAGEH A (A02EEEK ~ IRAAE) . . .

Personal Care (Shampoo, diapers etc.) 1 1 2 2 1 1 2 = 4 1 2

EEREESFK

Cosmetics & Skin Care / Perfume 3 2 5 4 7 3 4 S 8 5 12 15 10 8

EEKEE

Cosmetics & Skin Care 2 1 2 4 5 3 8 3 5 2 9 12 7 7

{BHE ‘ ) 1 5 3 4 ) . 3 s . g 0 ; ;

Cosmetics

K 1 1 3 1 3 1 3 3 4 3 4 4 6 4

Perfume

HAth RS " N .

Others Skin Care Product 1 - 1 1 - 1 1 1 3 1 1

HAtH S

Miscellaneous Consumer Goods 21 21 21 22 14 15 15 15 23 18 33 41 19 19

gl P . .

Medicine, Chinese Herbs 1 1 1 2 1 1 2 1 2 5 1 1

Pt 2 2 2 5 2 3 1 2 2 2 4 5 5 3

Books / Magazines

ARgR,HMCE M . | " i 1 | . . . ) 5 . 1 .

Spectacles / Other Optical Goods

i T e

Souvenirs & Handicrafts 15 14 13 12 8 6 8 7 12 9 24 25 7 9

LA > BRI

Toys, Video / TV Games 4 4 4 4 3 4 4 3 7 8 8 14 6 6

Zis - P * * * * * * *

China, Porcelain 1 1 1 - 2 - 2

RIBHEEE . . .

Home Decoration Materials 1 1 - 1 1 1 1 1 3 4 1

HAth &

Other Consumer Goods 2 3 2 4 1 3 2 2 2 2 - 2 1 2

HoAth B ) N i i i i . ) ) . ) ) ) .

Other Items
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Visitor Profile Business Overnight Visitors - Major Long-Haul Markets
FE JI/IE-VN LY R B {HREEHT B
USA Canada UK Germany France Russia Australia

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

IERIEE

Overnight Visitor Spending

NITHEE (BT

Per Capita Spending (HK$) 9,908 9,686 | 13,478 10,450 | 11,855 12,496 [ 7,549 7,347 9,447 9,134 | 11,254 8,841 11,486 10,009

S

Spending Pattern %

W 1.1 91 | 101 80 | 79 122 | 120 145 | 191 161 | 251 440 | 218 172

Shopping

)ET.ETFET- 64.3 65.3 67.3 65.6 62.1 57.1 61.6 60.3 52.6 55.5 464 279 51.6 56.3

Hotel Bills

TERESMEE

Meals Outside Hotels 14.7 15.4 13.8 17.2 16.9 17.0 14.3 14.5 16.2 15.1 17.2 9.3 14.9 13.8

404

ﬁﬁt . 3.1 24 2.7 2.9 6.1 4.2 4.1 2.5 4.2 4.0 32 6.1 5.5 4.1

ntertainment

B 0.1 0.2 0.2 0.1 0.1 0.1 0.2 o * * 0.1 o 0.1 0.2

Tours

H

At 6.7 7.7 6.1 6.1 6.9 9.4 7.9 8.2 7.8 9.2 8.0 12.7 6.1 8.5

Others
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SBIRE PR - & EE RS
Visitor Profile Business Overnight Visitors - Major Long-Haul Markets
eS8 JIIEVN [ = AR fkEE LT M
USA Canada UK Germany France Russia Australia

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

JFEHTETEE
Trip Satisfaction Level

P R A AT E 5T
Rating on Value for Money on
Shopping %

IEVEREEI R

Above Average Satisfaction 48 53 35 40 55 48 55 49 57 52 78 78 61 60
—& 39 34 38 56 38 39 31 41 41 43 21 15 35 27
Average

IEVEFEEI B

Below Average Satisfaction

SEEOEL (s 2 100)

Average Score (Max : 100) 632 636 | 664 608 [ 668 61.7 | 59.7 63.1 675 655 | 786 762 | 693  66.2

P RS B YA AR 2 AT
Ratings on Hospitality of Sales Staff in
Retail Shops %

IEVEFEEI R

Above Average Satisfaction 88 87 7 89 86 92 87 81 81 82 95 90 79 71
—& 12 12 18 7 13 8 13 14 18 15 5 10 13 19
Average

IEVEFEEI B R | | 3 4 1 i i - | 3 ) ) . 0

Below Average Satisfaction

SRR (s 2 100)

Average Score (Max : 100) 849 869 | 788 834 | 82.0 854 | 80.6 78.1 80.1 763 | 91.0 914 | 753 752

TR 2 SHE

Ratings on Shopping in HK %
BEEE R R

Above Average Satisfaction
—f%

Average

BEBEEIEE R

Below Average Satisfaction
LS e 100)

Average Score (Max : 100)

79 80 79 75 79 83 88 65 86 79 87 89 77 86

21 18 19 23 21 17 12 33 14 18 13 11 22 11

79.7  8l.1 78.0  77.1 819 792 | 810 762 | 823 79.1 86.7 86.5 | 79.1 80.1

TR 2 SHE

Rating on Hotels in HK %
IEVEFEEI R

Above Average Satisfaction
—f

Average
IEVEFEEI B

Below Average Satisfaction
SESYEL (iR 2 100)
Average Score (Max : 100)

89 90 79 94 92 83 84 76 94 84 89 83 85 86

86.4 87.0 | 794 874 | 87.1 84.0 | 80.7 770 | 8.7 786 | 839 807 | 832 814

BRI R ZHE

Rating on Dining in HK %
BEFEE R

Above Average Satisfaction
—f%

Average

BEBEEIEE R

Below Average Satisfaction
ST e 100)
Average Score (Max : 100)

90 91 84 92 93 88 96 80 85 81 90 83 93 84

842 857 | 815 85.8 | 869 825 853 715 81.1 78.6 | 84.5 84.1 81.9  81.6
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PR - & EE RS
Business Overnight Visitors - Major Long-Haul Markets

USA

2013

2014

JIEVN

Canada

2013 2014

2013

2014

B
Germany

2013 2014

France

2013 2014

e

Russia

2013 2014

S
Australia

2013 2014

JEFER TR E RS (48

Trip Satisfaction Level (Cont'd)

R BTE

BEBEEE R R

Above Average Satisfaction
—f%

Average

BEFEEFE R R

Below Average Satisfaction
LS e 1000
Average Score (Max : 100)

Ratings on Entertainment in HK %

71

25

74.9

72

27

76.5

72 59

22 41

712 675

71

29

74.1

76

22

75.2

88 77

12 22

789 734

71 67

24 31

735 727

89 86

83.6  85.1

71 75

27 21

73.6 787

HREDCZAHE

Rating on Sightseeing in HK %
IEVEREEI R

Above Average Satisfaction
—f

Average

IEVEFEEI B

Below Average Satisfaction
SESYEL iR 2 100)

Average Score (Max : 100)

81

77.9

82

15

72 81

28 16

73.8 788

83

16

80.4

76

21

75.7

86 80

769  78.0

69 74

26 25

735 741

84 91

14 2

83.7  81.7

67 81

27 19

71.8  79.2

BREEERBERZTE

Rating on Air Quality in HK %
BEEEE R R

Above Average Satisfaction

—f%

Average

BEFEEE R R

Below Average Satisfaction
LAY (e 100)

Average Score (Max : 100)

33

44

24

53.5

43

40

16

60.3

31 42

47 38

23 20

514 551

43

39

18

59.7

29

43

29

50.8

32 27

52 46

539  50.0

25 22

49 46

26 32

48.7 438

59 51

33 40

67.6  63.6

35 30

39 50

26 20

523 532

Overall Satisfaction
oL (B 10D
Average Score (Max : 10)

8.8

8.8

8.7 8.6

8.5

8.6

8.4 8.2

8.2 8.2

9.2 9.0

8.3 8.2

EEEERGEL
Recommendation to Friends &
Relatives (%)

97

97

96 98

96

97

94 96

91 94

98 93

98 96

S

Revisit Intention (%)

73

73

73 78

75

74

71 68

66 62

88 79

81 78
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SBIRE T PERSIBTIRE - & LR TS
Visitor Profile Business Overnight Visitors - Major Short-Haul Markets
HA [ ENfE FEARPEEE JRIEE Hrhsgz 2R ENRE
Japan South Korea Indonesia Malaysia Philippines Singapore Thailand India
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
IRETFE
Visitor Characteristics
PEH]
Sex %
ﬁiﬁ 84 85 65 73 63 73 67 61 60 58 68 70 58 56 84 84
ffﬁ 16 15 35 27 37 27 33 39 40 42 32 30 42 44 16 16
emale
R (R
Age (years) %
16 - 25 1 2 3 2 2 3 3 3 4 4 2 2 2 4 6 7
26 - 35 17 16 22 25 20 22 26 23 26 27 21 23 19 24 33 32
36 - 45 33 33 35 37 33 32 33 33 29 31 33 31 31 29 35 35
46 - 55 32 34 33 26 36 29 30 30 26 26 33 34 37 32 21 20
56 - 65 14 13 5 11 8 14 7 10 11 10 10 9 9 10 4 5
66 + 2 2 1 3 1 * - 2 4 2 1 1 1 1 3 1
AR ES [
PR (R 452 450 | 425 426 | 434 435 | 41.6 43.0 | 429 42.0 | 435 433 | 440 427 | 39.1 392
Mean Age (yrs)
TEAEARIL
Marital Status %
e . 75 75 74 71 81 71 72 73 62 65 75 74 59 56 82 83
Married
FAttt
25 25 26 29 19 29 28 27 38 35 25 26 41 44 18 17
Others
Occupation %
Z‘“E]%).\j: 100 100 | 100 99 100 100 99 98 99 99 100 99 98 99 100 99
orking
KIE T _ _ _ _ _ * _ 1 * * * * R 1 - -
Housewife
B - * _ 1 * * * 1 * _ * * * * _ *
Student
Bk * * * * * * *
Retired ) ) ) ) ) ! ! ! !
Others
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Visitor Profile Business Overnight Visitors - Major Short-Haul Markets
=EN [k ENfE FEARPEEE JEEE Hrhus 2= ElfE
Japan South Korea Indonesia Malaysia Philippines Singapore Thailand India

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

FFATIRIF R
Travel Details

psA=2liER |
Length of Stay %
SEHE RN (8%

Average (Nights) 2.5 2.8 2.9 2.7 34 36 3.5 34 | 47 5.0 3.1 32 2.9 38 | 44 47

e

Travel Companion %
i

Without Companion
S

With Companion

LA FiE, 2R B
Spouse / Partner / Girlfriend / Boyfriend

TSI L L 12 22 2| 4 4|1 1 1 1| 3 3
Children / Grandchildren
KB 1AM fHACEE * * 2 2 1 1 3 3 * * 2 2 2 2
Parents / Grandparents

HAEBRERE * *
Other Immediate Family Members

HiE S

Relatives / Friends / Business Associates

53 53 38 38 41 41 51 51 38 38 68 68 40 40 58 58

47 47 62 62 59 59 49 49 62 62 32 32 60 60 42 42

44 44 57 57 47 47 39 39 45 45 28 28 48 48 32 32

il

Travel Arrangement %
ENJENSES S

Guided Tour

EfT4Hk

Non-Guided Tour 96 97 90 90 92 95 98 98 94 95 99 99 92 96 95 97

SAEREL
No. of Visits to HK %

. . 12 13 18 21 13 14 12 11 10 13 5 5 7 8 25 24
First Time

%R

88 87 82 79 87 86 88 89 90 87 95 95 93 92 75 76
More than once
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Visitor Profile Business Overnight Visitors - Major Short-Haul Markets

=EN [ ENfE FEARPEEE JRIEE Hrhsgz 2R ElfE
Japan South Korea Indonesia Malaysia Philippines Singapore Thailand India

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

(AR

Total Itinerary %
PAEEE

Hong Kong only
ELEIELEE

Multi-Destination

oAt 5 3

Other Destinations %
R

Mainland China
AP

Macau SAR

L

Fs 3 4 1 2 1 1 1 2 - * 1 2 - - 1 2
Taiwan

Efe

Indonesia

TEAPEEE
Malaysia
JEE
Philippines
Wz
Singapore
Thailand
Vietnam

IR * * * * *
India

HA

Japan

R

South Korea

54 58 69 72 72 65 72 71 83 84 74 72 80 80 61 65

46 42 31 28 28 35 28 29 17 16 26 28 20 20 39 35

32 27 14 11 13 18 19 18 7 6 13 15 7 9 15 13

10 12 11 15 9 14 7 8 10 8 8 8 9 5 16 13

na na 1 1 1 - - 1 - - 1 2 1 1 1 1

TN B B . B B _ 1 _ _ _ * * * 1 *
Australia

LR * * * *
United Kingdom
Ta7 T
Netherlands
akd

Germany

] * * * *
USA
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Visitor Profile Business Overnight Visitors - Major Short-Haul Markets
HA [ ENjE 5% it JRIEE Hrhsgz 2R ENRE
Japan South Korea Indonesia Malaysia Philippines Singapore Thailand India
2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014
SINEETR
Participated in Optional Tours % ! ! 3 3 3 3 2 2 > > ! ! 3 3 3 3
B I T R T
Places Visited / Activities Taken %
il . 62 62 69 69 88 88 70 70 82 82 60 60 82 82 64 64
Shopping
TEAE '
Theme Park / Dining
e gt E o
Hong Kong Disneyland 1 1 2 10 9 6 5 9 14 2 2 6 8 6 7
LI * * * "
Knutsford Steps / Knutsford Terrace ! ! . 2 L L ! L L ! . L
[ilE=rp A
Lan Kwai Fong / Soho 7 9 20 17 6 9 16 12 8 5 15 15 7 8 10 9
i fE Py * * * * * *
Lei Yue Mun ! ! ! ! . . ! . ! !
R NE
Ocean Park 1 1 4 2 4 4 3 3 6 7 1 1 3 1 7 7
B N e e e N
Noah's Ark at Ma Wan
(i
Sightseeing
T = * * o
Aberdeen - 1 1 2 2 3 2 2 2 5 2 1
BT - BEGEY o o " o
Aberdeen - Floating Restaurant ) 1 2 2 2 | | 2 3 | ) 4
BBLF - A T e e e T P I I
Aberdeen - Sampan Ride
BHLF - FEEE ) R T o, ) N . | ) .
Aberdeen - Outlet
NN 1 2 4 5 3 1 2 2 * 2 1 2 6 7 3 2
Repulse Bay
AL TR TS
Stanley / Stanley Market 2 2 ¢ 7 > 3 . @ 1 7 . 5 4 4 7 )
IAEWTH/ WWTHZ B T
Victoria Peak / Peak Tower 10 9 22 22 22 27 10 14 10 14 6 6 15 14 18 20
BTN B GRRE * * *
Madame Tussaud's Hong Kong = = 9 12 = = 2 1 ! ! 1 2 =
EAHEAE
Hong Kong Park 1 2 3 2 2 3 1 2 1 1 1 1 2 1 2 3
FHEHEE T
HK Convention & Exhibition Centre 9 9 L L 12 13 1 2 12 1 5 . 18 15 L8 L8
TRE AT 2 2
Expo Promenade / Golden Bauhinia * 1 1 1 1 1 2 1 * 1 & 1 - * 1 1
Square
FREZIR ek &L $85T R
A Symphony of Lights / Laser Show 2 2 1 1 2 4 . . 4 6 2 ! 6 8 © ©
TRA R
Harbour / Star Ferry Ride 7 6 22 20 12 17 9 8 12 12 5 6 14 10 14 16
RVDIE SRR (FTTURE SRS AEE ) %
Clock Tower at Tsim Sha Tsui 2 L e > 9 J . 4 > z z 10 7 @ 7
e
BN 5 5 16 21 21 26 15 16 12 18 5 7 15 12 8 12
Avenue of Stars
RV A E
Tsim Sha Tsui Waterfront Promenade > > s = 1 13 2 = 8 10 . 5 1 9 L 1
A 100 2 1 x| 2| 2 x x| 1|3 2
Sky 100
BRI
Open Air Market 10 10 13 13 30 35 20 25 17 19 11 9 18 15 18 20
EXIEG - ZAH
Open Air Market - Ladies' Market 9 9 9 9 28 32 17 22 15 17 10 8 15 12 14 14
B - M > 27 709 9o lu 13|s 7 |s 3|10 s |10 12

Open Air Market - Temple Street
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=EN [k ENfE FEARPEEE JEEE Hrhus 2= ElfE
Japan South Korea Indonesia Malaysia Philippines Singapore Thailand India

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

BB T R EE) (4
Places Visited / Activities Taken % (Cont'd

B,

Any Outlying Islands

ALl (FEGRS))

Lantau Island (not Airport related)
KLl - R R
Lantau Island - Asia World-Expo
AL~ AT
Lantau Island - Heart Sutra / Wisdom - - - 1 1 - e - 2 * S S 1 - S S
Path
ALl - Z3EF 360
Lantau Island - Ngong Ping 360
ALl - FFHET KA
Lantau Island - Po Lin Monastery / 1 1 3 1 3 6 2 4 6 2 3 3 12 10 8 6
Giant Buddha
Al - KA * *
Lantau Island - Tai O
=&MW ] * ] * * *
Cheung Chau
g * *
Lamma Island

SREF Y

Green Treasures

BIE Wi * *

Hiking / Country Park

PR E A Ut E A E

Hong Kong Global Geopark of China

EHAERIAE *

Hong Kong Wetland Park

S *

Sai Kung

JET

Temples

FEAAIE

Wong Tai Sin Temple

R .

Chi Lin Nunnery

IREEEE)

Entertainment and Activities

Y-t TR, HEIRR,-RAIOK TR AR E

Disco / Bar / Pub / Karaoke / Night Club 19 13 21 19 10 11 19 16 10 9 20 17 10 11 14 17

YEIE /K

Massage / SPA 12 7 9 8 1 2 3 2 3 3 5 3 2 1 5 4
B (TR P e T e T T I
Consumer Exhibition / Fair

BEY, STHES . . s

Movie / Pop Concert 1 1 1 2 2 . z 1 2 z 1 z .
BIEES 1 * 1 * 1 * * 1 - 1 * 1 1 . 1 1
Horseracing

YRR, A LGRS

Museums / Venues for Arts & Cultural 1 1 3 3 2 2 3 1 1 1 1 1 1 3 2 2
Activities

BEREEY, BE | « | ) ) T . . ) ] .

Sporting Event
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=EN [k ENfE FEARPEEE JEEE Hrhus 2= ElfE
Japan South Korea Indonesia Malaysia Philippines Singapore Thailand India

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

Vel A= v
Shopping Items Bought %

Wk Ak
Garments / Fabrics
BB
Ready-made Wear

13 9 19 18 54 55 36 31 49 45 27 19 45 40 36 32

13 8 18 18 54 54 35 30 49 43 27 19 44 39 35 32

FTRUREE * * * * _ * * 1 _ _ i * * _ * 1
Tailor-made Wear

Fikt CEERAR )

Fabrics for all purposes

FEBI S NS

Leather / Synthetic Goods 7 6 15 16 37 34 22 20 28 26 14 16 29 35 18 22
Luggage

R HATEEET

Shoes / Other Footwear 3 2 7 9 21 18 14 12 19 17 8 10 19 20 8 9
T RE R

Handbags / Wallets / Belts 4 4 6 5 21 26 12 10 17 13 9 9 15 15 13 14
HoAtr e B " . . X i

Other Leather Goods } 1 1 1 1 1 - - 1 1 1

WES W A

Electrical / Photographic Goods
HEUAER ~ st R H R as At
Camera, Video Camera & - * - 1 2 2 2 1 3 1 2 & 2 2 1 2
Other Photographic Equipment
¥EE¥H (CD/VCD/DVD FEHié

- $ER S BRIGHE - MP3 AR TRUEE ) N N

S . - - 1 - 3 3 1 1 e 1 1 1 1 1
Audio-Visual Equipment (CD / VCD /
DVD Players, VCR, MP3/4 Players etc.)
SIS A * * * * * * * *
CD, VCD, DVD ) ) ) ! 2 2 ! !

W (TR PHTH AT
FFIRFIEME S HAERI A (EFE
BEE (R ) 1 1 1 1 7 4 2 2 3 5 2 2 1 1 4 5
Computer / iPad / PDA / Calculator /

Peripherals (incl. hardware & software)

BERTH - PHRRIEN A

iPhone, Mobile Phone & 1 * 1 - 4 6 3 2 4 5 2 2 4 2 7 9
Other Telecom Equipment

HoAt RS

Other Electrical Appliances I 1 1 1 2 3 2 3 2 3 2 2 1 1 2 3
BREF MR T8%

Jewellery and Watch 3 2 3 3 7 10 5 5 7 4 3 4 9 8 8 8
felall 2 2 * 2 3 4 3 3 3 1 2 3 4 5 4 3
Jewellery

Gl == * " " N .

Gold Jewellery, without Stone 1 1 - 1 2 1 1 1 2 1 2
BOEE * * * * * *

Diamond Jewellery 1 . - 1 1 1 1 1 1 1
HArEeh (EERE - 3552 Ea

) 1 1 * 1 2 3 2 1 2 1 1 2 3 3 2 1

Any Other Jewellery (silver, jade, precious
stone, carved stone, ivory, etc.)

Fik
Watch
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=EN [k ENfE FEARPEEE JEEE Hrhus 2= ElfE
Japan South Korea Indonesia Malaysia Philippines Singapore Thailand India

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

PR Fin ()
Shopping Items Bought % (Cont'd)

'’ EERERE

Foodstuff, Alcohol and Tobacco
Lk

Dried Sea Food

B HER

Snacks / Confectioneries

HAth i

Other Foodstuff

TR A

Alcohol & Tobacco

TEABEIORE (W ~ FENE - FUEE )
Alcoholic drinks (beers, wines, liquors, 4 3 6 6 4 5 2 2 2 1 1 2 2 4 3 5
etc)

E

Tobacco products
{EAGEH A& (A0%EEEK ~ IRAE) . o
Personal Care (Shampoo, diapers etc.)
EEREES FK

Cosmetics & Skin Care / Perfume
ey &

Cosmetics & Skin Care

{BHE

Cosmetics

&K

Perfume

HoA R

Others Skin Care Product

HAtH S

Miscellaneous Consumer Goods

B - thig

Medicine, Chinese Herbs

Books / Magazines

ARER,H MY EE * *
Spectacles / Other Optical Goods
aem R FIE

Souvenirs & Handicrafts

e - BT

Toys, Video / TV Games

TN L | . | . . .
China, Porcelain

By * *
Home Decoration Materials
HAthH

Other Consumer Goods
ot 5 N .
Other Items

46 40 36 34 36 36 36 34 36 40 30 26 42 42 19 17

35 33 26 29 33 31 28 24 30 33 21 17 35 34 17 13

10 7 11 7 5 6 3 2 2 1 2 2 4 6 3 5

14 16 20 17 36 43 22 28 27 26 20 14 22 23 20 21
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=EN [k ENfE FEARPEEE JEEE Hrhus 2= ElfE
Japan South Korea Indonesia Malaysia Philippines Singapore Thailand India

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

BRIREHE
Overnight Visitor Spending

NEHE (T

6,447 6,208 | 6,766 6,073 | 10,549 9,835 | 7,916 7,208 [ 9,906 8,960 | 9,410 10,256| 7,560 9,558 | 8,378 8,351
Per Capita Spending (HKS)

S

Spending Pattern %
i)

Shopping

TG RE

Hotel Bills
THIEMEE

Meals Outside Hotels
IReE

Entertainment

Bl

Tours

HeAtr,
Others

19.7 159 ( 239 21.1 | 40.5 309 | 269 31.1 [ 32.6 279 | 239 243|396 354|234 254

503 515 | 425 476 | 39.1 47.0 | 453 43.6 | 475 472 | 507 49.0 | 38.0 39.7 | 50.1 47.7

170 202 [ 16.6 173 | 122 132 | 144 130 | 12.1 150 | 134 139 | 11.9 147 | 142 14.1

5.7 2.9 7.5 4.0 1.6 2.2 5.3 3.8 1.4 1.7 | 47 44 | 21 3.0 3.0 3.6

0.1 0.1 0.2 0.2 04 03 0.1 0.2 0.1 0.2 * * 0.2 0.2 0.2 0.1

72 94 | 93 9.9 6.2 6.4 8.0 84 | 63 8.1 7.3 8.4 8.1 7.0 9.1 9.1
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=EN [k ENfE FEARPEEE JEEE Hrhus 2= ElfE
Japan South Korea Indonesia Malaysia Philippines Singapore Thailand India

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

JFEHT R ETEE
Trip Satisfaction Level

P R A AT E 5T
Rating on Value for Money on
Shopping %

BEPESIERIRE 55 32| 75 e8| 70 70| 49 47| 70 54|61 57|67 50| 57 44
Above Average Satisfaction

M 38 54 | 19 30 | 30 27 | 46 46 | 25 34 | 36 38 | 28 42 | 35 45
Average

EEFESIEE AR

Below Average Satisfaction

SEEOEL (s 2 100)

Average Score (Max : 100) 66.1 557 | 71.7 702 | 747 72.6 | 62.7 619 [ 727 651 | 68.7 654 | 73.5 629 [ 653 619

P RS B YA AR 2 AT
Ratings on Hospitality of Sales Staff in
Retail Shops %

BEVRSIFRE 50 44 | 63 79|55 53|60 62 |6 6|7 70|77 64| 7 72
Above Average Satisfaction

R 37 43 20 15 39 38 34 32 33 32 24 26 12 29 17 17
Average

REEEEEE R R

Below Average Satisfaction 13 12 17 6 6 10 5 7 4 7 3 4 11 7 7 11
SEHSYHR (s 2 100 )

Average Score (Max : 100) 624 604 | 673 732 | 643 62.6 | 674 648 [ 70.5 66.7 | 72.7 699 | 71.6 702 | 744 7T1.8

TR 2 SHE

Ratings on Shopping in HK %
[BEEE R R

Above Average Satisfaction
—f%

Average

BEBEEIEE R

Below Average Satisfaction
LS e 100)

Average Score (Max : 100)

73 45 77 73 95 88 79 78 86 76 76 75 93 77 81 74

22 51 21 21 3 11 18 21 11 24 22 21 7 22 16 24

73.6 626 | 752 752 | 81.0 799 | 779 753 | 822 778 | 749 723|852 764 | 774 728

TR 2 SHE

Rating on Hotels in HK %
IEVEFEEI R

Above Average Satisfaction
—f

Average
IEVEFEEI B

Below Average Satisfaction
SESYEL (iR 2 100)
Average Score (Max : 100)

70 67 73 70 84 83 83 73 86 89 85 79 82 66 74 72

22 26 22 18 11 17 17 21 11 9 13 19 11 28 23 24

707 72,6 | 745 70.1 | 77.8 79.6 | 779 753 | 79.6 822 | 77.8 77.6 | 7.7 69.6 | 76.1 74.2

BRI R ZHE

Rating on Dining in HK %
BEEE R R

Above Average Satisfaction
—f%

Average

BEBEEIEE R

Below Average Satisfaction
ST e 100)
Average Score (Max : 100)

83 77 76 74 78 75 84 82 80 94 86 89 95 82 73 67

16 20 20 15 20 21 14 16 20 6 13 10 5 16 23 23

812 772|769 727|753 735|773 755|800 855|809 787|851 763|745 702
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=EN [k ENfE FEARPEEE JEEE Hrhus 2= ElfE
Japan South Korea Indonesia Malaysia Philippines Singapore Thailand India

2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014

JRFEHT R TEE (48
Trip Satisfaction Level (Cont'd)

TERREEZ STHHE

Ratings on Entertainment in HK %
BEEE R R

Above Average Satisfaction

—f%

Average

BEFESIEE R

Below Average Satisfaction

LS e 1000

Average Score (Max : 100)

42 42 46 60 69 78 73 61 63 79 72 80 57 56 67 80

54 50 47 37 25 21 23 37 37 19 27 20 41 37 26 17

623 622 | 61.7 682 | 706 750 | 713 68.0 | 704 746 | 727 733 | 644 640 | 71.8 759

ki

Rating on Sightseeing in HK %
IEVEREEI R

Above Average Satisfaction
—f

Average

IEVEFEEI B

Below Average Satisfaction
SESYEL (iR 2 100)

Average Score (Max : 100)

60 59 74 67 89 76 62 72 84 89 59 72 82 74 80 87

35 38 24 31 11 24 37 26 13 11 39 25 18 25 18 12

67.6 693 | 754 708 | 799 752 | 69.0 71.7 [ 80.5 832 | 682 702 | 77.3 749 | 79.0 82.1

BREEERBERZTE

Rating on Air Quality in HK %
[BEFEE R R

Above Average Satisfaction

—f%

Average

BEBESIEE R

Below Average Satisfaction
LAY (e 100)

Average Score (Max : 100)

25 25 39 29 75 67 31 38 64 58 30 37 57 53 77 78

45 50 40 49 23 28 51 49 24 38 43 44 27 24 23 20

30 25 21 23 2 5 19 13 11 3 26 19 16 23 - 1

50.1 513 | 585 529|735 705 | 538 567 | 688 69.4 (509 557|631 615|786 772

Overall Satisfaction
S (R 2 10)

Average Score (Max : 10) 8.1 7.9 7.9 7.7 7.9 7.7 7.5 7.6 8.4 8.5 7.8 7.8 8.1 7.9 8.2 83

T BOH R
Recommendation to Friends & 95 92 95 91 98 96 94 96 99 100 97 95 96 98 95 97
Relatives (%)

EH

Revisit Intention (%) 82 78 86 75 92 91 85 87 95 97 86 86 88 86 90 91
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FTE AR B RE H
All Same-Day In-Town Visitors Page

] B
quEE

Overall Summary 198 - 201

FrABIZ ~ RIS - FiRTS (NSRRI ) - &A1
All Countries, Mainland China, Short Haul Markets (Exclude Mainland), Long Haul Markets

BRFEEHTE
Major Market Areas 202 - 205

M ~ WO, FEM B B~ BN PE R S R A F ~ JEER ~ R AR D ~ B8~ TR
The America, Europe /Africa & Middle East, Australia / New Zealand & South Pacific, North
Asia, South & Southeast Asia, Taiwan, Mainland China

AR

Source:

B2

Remark:

et -
Symbols:

BB R A B I T e
HKTB Departing Visitor Survey

HIFAE A (BFE I T IR R R S
Individual figures may not add up to the total due to rounding.

HEIECHHTEELT
The following symbols are used throughout the Visitor Profile Report

na AREEREHE * B LI 05% - BEBE

na Not available * Figures less than 0.5% - Value equals zero
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Overall Summary among all Same-Day In-Town Visitors

2013 2014
MR R e
Sex & Age (%)
ik Male 47 46
7 Female 53 54
SEHER (BR) Mean Age 374 37.1
TEARO
Marital Status (%)
[ Married 72 71
AR (BT 2378 2,414
Per Capita Spending (HKS)
Rank §-& i H5E %
WEYIm Main It Bought
2013 2014 | MR S 2013 2014
1 1 INE S HER Snacks / Confectioneries 29 30
EPNG 2= .
2 2 CHIRELAK ~ FRAREE ) Personal Care (Shampoo, diapers etc.) 22 21
4 3 {EHE Cosmetics 18 19
3 4 g/ rhdE Medicine, Chinese Herbs 20 18
5 5 I AR Rt Ready-made Wear 14 17
6 6 RzE / HAEESE Shoes / Other Footwear 6 6
9 7 TEERE R A fEE Alcohol & Tobacco 3 4
FPERTH - T . . .
8 8 BB 2R iPhone, Mobile Phone & Other Telecom Equipment 4 4
7 9 SEAf (fEEA) Gold Jewellery, without Stone 4 3
10 10 FLLRE Handbag / Wallets / Belts 3 3
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Visitor Profile All Same-Day In-Town Visitors - Overall Summary
HRTS
FTAEIZR PR ( N EFERE A, ) RRS
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets

2013 2014 2013 2014 2013 2014 2013 2014
IREFF
Visitor Characteristics
PR
Sex %
e 47 46 43 ) 69 68 70 69
Male
it 53 54 57 58 31 32 30 31
Female
e (%)
Age (years) %
16 - 25 14 15 15 16 9 9 11 11
26 - 35 34 34 36 36 24 24 21 22
36 - 45 28 27 28 27 29 28 25 24
46 - 55 18 18 16 17 26 25 25 24
56 - 65 5 5 4 4 10 11 13 14
66 + 1 1 1 1 1 2 4 5
NN 37.4 37.1 365 363 412 415 423 25
Mean Age (yrs)
HEIFARIS
Marital Status %
Esz 72 71 74 72 66 66 62 61
Married
HAth
Others 28 29 26 28 34 34 38 39
T
Occupation %
RS 76 75 74 74 87 86 83 82
Working
FIEL5 1 10 13 1 3 4 2 2
Housewife
RE 6 6 6 § 5 5 7 8
Student
SN
Retired 6 7 6 7 4 5 6 7
Hth,
Others 1 2 2 2 1 1 1 1
ahsEHm
Purpose of Visit %
FEfRE 59 61 67 68 25 2 i 7
Vacation
PR A
Visiting Friends / Relatives 6 6 © © 4 3 “ “
TS
Business / Meetings 10 10 2 . 19 20 = s
En Route 18 17 11 11 46 45 61 62
HAth
Others 7 6 7 6 6 6 2 2
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Visitor Profile All Same-Day In-Town Visitors - Overall Summary
RS
FAEIZR e B A3 (R ERE R RIS
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets

2013 2014 2013 2014 2013 2014 2013 2014
i
Travel Companion %
ey
Without Companion 54 53 53 52 52 56 61 63
GhkE
With Companion 46 47 47 48 48 44 39 37
BCAs, B 2R BRI
Spouse / Partner / Girlfriend / Boyfriend 14 14 = 15 13 1 1y 15
Children / Grandchildren
Parents / Grandparents
HEERERE
Other Immediate Family Members 3 3 . J 3 2 ! !
WiE Bk EE
Relatives / Friends / Business Associates 2 24 20 z 30 28 e 1
TRAEZHE
Travel Arrangement %
—VU=EERE
Guided Tour > 4 . & > > . 2
SEFESr
Non-Guided Tour 95 96 95 96 95 95 97 98
BRI
No. of Visits to HK %
First Time 9 8 7 7 11 11 24 21
ot o
=K 91 92 93 93 89 89 76 79
More than once
BHE I Ty B EE)
Places Visited / Activities Taken %
W 78 79 86 86 2 44 26 29
Shopping
BHKIE
Avenue of Stars 2 3 2 J ! ! ! 2
JVDIE GRS (T LB SRS 4EIE ) 1 1 1 1 1 1 1 1
Clock Tower at Tsim Sha Tsui
PREWEST i * *
Harbour / Star Ferry Ride ! 1 1 1 5 &
EEGHEEDL 1 1 1 1 1 1 * *
HK Convention & Exhibition Centre
AR ERE * * * * * 1 * *
Hong Kong Disneyland
RN * * * * * * * *
Ocean Park
BRWE - LA
Open Air Market - Ladies' Market ! 2 ! 2 ! ! 2 !
BRI - Bt * * * * * * 1 1
Open Air Market - Temple Street
RKE * * * * * * * *
Repulse Bay
MU EN SN "
Tsim Sha Tsui Waterfront Promenade ! ! L ! ! . %
KALTE LA E .
Victoria Peak / Peak Tower ! ! ! ! ! J &
Sl ; . . . : . . .
Wong Tai Sin Temple
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Visitor Profile All Same-Day In-Town Visitors - Overall Summary
RS
FRrABIZR HRE Ayt AR B A ) FRT5
All Mainland Short Haul Markets Long Haul
Countries China Excl. Mainland Markets
2013 2014 2013 2014 2013 2014 2013 2014

P E T E i

Shopping Items Bought %

S ivh o

Garments / 